State*  ol  tke  Union  \ 
m  41  in  Order  ol  tke  Sice  ol 
1^1  Tkeir  Per  Capita 

Ilf  SAVINGS  DEPOSITS 

g  t  MASSACHUSETTS  $578 
M  9  NEW  YORK  $f»I 

M  9  CONNECTICUT  $538 
m  4  RHODE  ISLAND  $474 
m  f  NEW  HAMPSHIRE  $465 
r  5  VERMONT  $598  I 

'  7  CALIFORNIA  $298  / 

8  MAINE  $295  / 

9  DELAWARE  $278  / 

10  NEW  JERSEY  $278  / 

11  MARYLAND  $257  / 

Al*  PENNSYLVANIA  $2^ 
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Advertising  Federation  of  America: 

GREETINGS  mid  a  Hearty  IVelcoine 
to  New  England's  Key  City  from 
New  England's  Key  Nezvspaper. 


SALES  are  Made 
where  Readers 
have  the  MONEY 


NEW  ENGLAND  families  not  only  have  the  money  which 
makes  them  good  customers  hut  they  also  comprise  the  most 
active  retail  market  of  its  area  in  the  United  States. 


All  six  New  England  States  are  among  the  first  eight  in  savings 
deposits,  and  here,  in  an  area  only  2%  of  the  nation,  8%  of  all  the 
retail  sales  of  the  entire  country  are  made. 

9795  wholesalers  distribute  merchandise  of  every  kind  to  108,187  New 
England  retail  outlets.  A  market  where  transportation  is  short, 
quick  and  easily  made. 

In  this  BILLION  -  dollar  market  the 
LARGEST  circulation  does  by 
far  the  best  selling  job 

More  than  A-THIRD-OF-A-MILLION  daily  readers,  comprising  the 
largest  grouped  buying  power  in  this  most  important  market,  can  be 
sold  your  product  most  economically  through  the  home-delivered 
circulation  of  tCljt  IBoiton  $0!E(t. 

Boston  is  the  key  city  to  this  wealthy  market  and  ^Ofiiton 
is  Boston’s  key  newspape;r.  It  has  a  much  greater  influence  on  the 
purchasing  habits  of  reader  families  than  any  other  Boston  newspaper 
because  it  is  a  clean,  truthful,  dependable  newspaper.  It  is  the 
favorite  source  of  information  in  many  more  thousands  of  homes 
each  day. 


New  England’s  "GOOD  MORNING"  for  105  Years 


The  Largest  Daily  Circu¬ 
lation  of  any  Newspaper  or 
Magazine  sold  in  New 
England. 


351,918 


The  dominant  newspaper 
in  one  of  the  most  im¬ 
portant  trading  centers  of 
the  world. 


A  GAIN  of  10,411  copies  per  day  over  the  same  period  iast  year 
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Amazing  Progress  Revealed  by  Comparison  of 
North  Carolina  of  1900  with  North  Carolina  of  Todai 


North  Carolina  is  a  state  of  progress— a  state 
with  people  whose  vision  and  energy  carry  them 
constantly  forward  to  economic  improvement. 
Give  attention  to  some  of  the  high  spots  of 
achievement  since  1900: 

— population  has  increased  from  1,894,000  to 
331.000  (1934) 

— property  values  have  risen  from  $681,982,* 

000  to  approximately  SEVEN  times  that 
amount 

— furniture  output  has  gone  up  from  $1,023,- 
000  to  $26,625,000  (1933) 

— cotton  products  have  mounted  in  value  from 
$28,373,000  to  $189,751,000  (1933) 

— a  mammoth  tobacco  industry  has  been  built 
up 

— value  of  principal  farm  crops  has  increased 
from  $68,625,000  to  $266,449,000  (1934)  .  .  . 


and  farm  products  from  $89310.000  to  $316,- 
000,000  (1934) 

— estimated  wealth  has  increased  practically 
seven-fold  (1932) 

— in  the  development  of  water  power,  the 
state  has  assumed  Southern  leadership  (1,- 
758342,000  kilowatt-hours  in  1934) 

—accomplishments  in  the  development  of  a 
public  school  system  of  superior  rank,  and 
in  the  construction  of  modem  highways, 
have  been  phenomenal 

Just  as  happily,  the  present  outlook  points  to 
a  consistent  continuation  of  this  drama  of 
advancement  and  enrichment. 

And  that’s  the  kind  of  state  to  which  you  wish 
to  advertise  your  goods  and  your  services,  isn’t 


FiKUrea  iiihmI  ia  tbe  foreKoiaf  are  taken  from  The  Blue  Book 
of  Southern  Progreaa  (Manufacturera  Record),  193.'>  edition. 
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r/tese  NORTH  CAROLINA  D&Hies  Afford  the  Most  Complete  Cover<3/(e 


Asheville  Citizen 
Asheville  Times 
Bubuncton  Times  News 
Charlotte  News 
Charlotte  Observer 
Durham  Herald 
Durham  Sun 


Euzabeth  Citt  Advance 
Gastonu  Gazette 
Greensboro  News 
Greensboro  Record 
Greenville  Reflector 
Henderson  Dispatch 
Hendersonville  Timbs-Nbws 


Hickory  Record 
High  Point  Enterprise 
Kjnston  Free  Press 
New  Bern  Sun  Journal 
Raleigh  News  &  Observer 
Rbidsville  Review 
Rocky  Mount  Telegram 
Salisbury  Post 


Tarboro  Southerner 
Washington  News 
Wilmington  News 
Wilmington  Star 
Wilson  Times 
Winston-Salem  Journal 
Winston-Salem  Twin  City 
Sentinel 
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Qentlemen  of  the  A.  F.  A. 

the  town  is  yours! 


Xkb  the  State  House,  City  Hall,  Bunker  Hill  Monument 
(don’t  you  dare  take  Jimmy  Foxx),  or  any  other  little  souvenirs 
you  fancy,  home  to  the  kiddies.  But  above  all,  take  the  time 
while  you  are  here  to  get  the  feeling  of  a  thing  we  call  New 
England  Tradition. 

You’ll  understand  the  causes  of  it  when  you  visit  Plymouth 
Rock,  Concord,  Lexington,  the  old  North  Church  or  Bunker 
Hill. 

You’ll  sense  it  more  keenly,  perhaps,  when  you  take  a 
stroll  through  the  streets  of  Boston.  You’ll  pass  a  jewelry  store 
where  since  1800  young  couples  have  shyly  selected  their  en¬ 
gagement  rings.  You’ll  pause  before  the  window  of  a  shoe  store 
which  was  flourishing  when  the  young  bloods  answered  Lin¬ 
coln’s  call  to  the  Civil  War.  Here’s  a  hotel  where  there  are 
identical  savory  dishes  on  the  menu  which  sea  captains  wolfed 
down  on  their  return  from  the  Orient  in  the  Clipper  Ship  era. 

When  it  comes  to  manufactured  products,  the  New  Eng¬ 
land  Tradition  is  law  in  itself.  You’ll  pardon  us  if  we  cite  a  Lady 
Pepperell  Sheet  as  an  example.  Every  single  operation  from 
the  spinning  of  the  cotton  through  the  weaving,  finishing  and 
packaging  is  pointed  up  to  give  not  only  the  greatest  eye-value 
and  luxurious  comfort,  but,  above  all,  the  greatest  wear-value. 
Pepperell,  with  mills  at  Biddeford,  Maine,  and  Fall  River, 
Mass.,  and  a  finishing  plant  at  Lewiston,  Me.,  just  doesn’t 
know  how  to  make  cheap,  shoddy  sheets. 

So  welcome  to  New  England  and  the  New  England  Tradition. 

PEPPERELL  MANUFACTURING  COMPANY 

Executive  Offices:  160  State  Street,  Boston 

^  Fresh,  comfortable,  generously-cut,  beautifully 
*  tailored  shirts  will  do  a  lot  to  take  the  wilt  out  of 

hot  weather.  Try  Lord  Pepperell,  a  shirt  built  of  long-wearing 
Pepperell  broadcloth.  You’ll  find  them  in  Boston  on  sale  at 
C.  F.  Hovey’s  (ask  at  the  Registration  Desk  how  to  get  there) 
and  in  stores  throughout  the  country.  Hovey’s,  by  the  way, 
began  business  in  i  833  and  they  ought  to  know  a  good  thing 
in  shirts  when  they  see  it! 
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The  New  York  Times 
Advertising  Gain 
Exceeds  1,000,000  Lines 


The  New  York  Times  gain  in  advertising  so 
far  this  year  over  the  corresponding  period  of  last 
year  exceeds  1,000,000  lines. 

This  progress  emphasizes  the  advertising 
leadership  The  Times  has  maintained  in  New  Y ork 
for  eighteen  consecutive  years.  It  is  a  visible 
evidence  of  the  vitality  of  The  Times  advertising 
columns  as  a  business-producing  medium. 

In  circulation,  too.  The  Times  has  gone  forward 
this  year,  both  weekdays  and  Sundays.  Weekday 
net  paid  sale  for  five  months  this  year  attained  a 
new  peak  for  any  corresponding  period  in  The 
Times  history.  In  this  period  the  weekday  gain  over 
1935  was  26,230  copies;  Sunday  41,958. 


)|0rk  Sinwjf 
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NEW  YORK,  N.  Y.,  JUNE  27,  1936 


YfHrly,  $4,  In  advance,  br  mall,  U.  8.  and 
laland  iKMiaeaalona;  Canada,  $4.50;  (orelsn,  |S. 


iV,  We  Hawkins  Succeeds  Roy  Howard 
As  ScrippS'Howard  Chairman 

.atter  Remains  as  Chairman  of  Executive  Committee  and  President- 
Editor  of  World-Telegram,  Devoting  Self  to  Editorial  Activities 


I OY  W.  HOWARD  on  June  24  an- 
L  nounced  that  he  had  relinquished 
post  of  chairman  of  the  board  of 
Scripps-Howard  Newspapers,  and 
t  Robert  P.  Scrippa  had  selected 
iUkm  W.  Hawkins  to  succeed  him. 

formal  announcement  by  Mr. 
oward's  office  stated; 

Announcement  was  made  today  by 
y  W.  Howard  of  his  relinquishment 


airy  command  which  collected  sundry 
livestock  from  the  Ohio  farm  operated 
by  Howard’s  ancestors.  Be  that  as 
it  may,  their  rise  together  since  ar¬ 
riving  in  New  York  three  decades  ago, 
when  both  were  just  23,  has  been  one 
of  the  genuine  rontances  of  modem 
journalism. 

In  1906,  Roy  Howard  was  the  newly 
appointed  general  manager  of  Pub- 


1883,  and  his  first  newspaper  work 
was  done  for  the  Indianapolis  News. 

After  two  years  in  Springfield, 
Hawkins  moved  to  Louisidlle,  Ky., 
in  1903,  as  a  staff  man  on  the  Louis¬ 
ville  Times  and  Courier-Journal  and 
as  city  editor  of  the  Louisville  Herald. 
During  his  two  years  on  the  Courier- 
Journal  as  a  young  reporter,  Hawkins 
attracted  the  attention  of  “Marse” 


international  affairs,  is  in  keeping 
with  his  basic  philosophy.  It  was  his 
interest  in  these  phases  that  led  him 
to  join  in  the  establishment  and  de¬ 
velopment  of  the  United  Press.  He 
was  among  the  first  Americans  to 
sense  the  importance  of  South  Amer¬ 
ica  as  a  field  which  needed  and  would 
buy  a  fast,  impartial,  and  objective 
world  news  service,  and  of  the  polit- 
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William  W.  Hawkins 

if  the  chairmanship  of  the  board  of 
-lirecturs  of  the  Scripps-Howard 
‘'“vrsi:ir,ers.  Coincidentally,  Robert 
?.  Sciipps  announced  the  selection  of 
WUlkm  W.  Hawkins,  general  man¬ 
ger,  as  the  new  chairman  of  the  board 
f  Scripps-Howard. 

“Hr.  Howard,  as  the  second  largest 
Axkhoider,  continues  as  chairman  of 
He  executive  committee  and  as  presi- 
and  editor  of  the  New  York 
^orld-Telegram.  He  is  divesting 
Hnself  of  administrative  responsibili- 
-is  in  order  to  associate  him^lf  more 
losely  with  Robert  P.  Scripps,  the 
ir.trolling  stockholder,  in  purely  edi- 
^rial  activities,  especially  those  per- 
‘^ining  to  national  and  international 
“■^t'orships. 

“Mr.  Scripps  made  it  clear  that 
-Here  will  be  no  change  in  the  posi- 
Hon  of  George  B.  Parker,  editor-in- 
-Hlef  in  direct  charge  of  editorial 

--jucy. 

11113  brief  announcement,  which, 
‘^pps-Howard  officials  declared,  told 
'lie  entire  story,  begins  another  chap- 
^  in  the  30-year  association  of 
HJcisrs.  Howard  and  Hawkins,  which 
Hegan  in  New  York  in  1906.  There 
it  a  story  which  traces  their  contacts 
isck  even  further — to  civil  war  days — 
it  is  said,  Hawkins’  grandfather 
a  member  of  a  Confederate  cav- 


Roy  W.  Howard 

lishers’  Press.  Hawkins  was  his  first 
appointee.  A  year  later  when  the 
United  Press  Associations  took  form, 
succeeding  the  older  organization, 
both  men  remained  with  it.  Howard 
rose  in  a  few  years  to  president  with 
Hawkins  as  Ids  second-in-command 
through  every  step.  When  Howard 
left  the  UP  as  president  in  1920  to 
join  Robert  P.  Tripps  in  the  active 
management  of  the  then  Scripps- 
McRae  Newspapers,  Hawkins  suc¬ 
ceeded  him  as  president  of  the  press 
service. 

This  break  in  the  decade  and  a  half 
of  close  relationship  was  brief.  A 
little  more  than  two  years  later  Mr. 
Hawkins  retired  from  the  United 
Press  to  rejoin  Mr.  Howard  in  the 
newspaper  organization.  Soon  after 
November,  1922,  when  Howard  en¬ 
tered  into  full  partnership  with  Robert 
P.  Scripps,  and  the  name  of  the  chain 
was  changed  to  Scripps-Howard 
Newspapers,  Howard  became  chair¬ 
man  of  the  board  and  Hawkins  was 
appointed  vice-chairman  and  general 
manager. 

Both  men  are  Middle  Westerners. 
Hawkins  was  bom  in  Springfield,  Mo., 
April  19,  1883,  and  began  his  news¬ 
paper  career  on  the  old  Republican  in 
that  city.  Howard’s  birthplace  was 
Gano,  Hamilton  Coimty,  OMo,  Jan.  1, 


Robert  P.  Scripps 

Henry  Watterson,  and  a  friendship  de¬ 
veloped  which  continued  until  the 
famous  editor’s  death.  Perhaps  it  was 
his  advice  which  sent  young  Hawkins 
eastward — the  record  does  not  say — 
but  the  fact  is  that  he  arrived  in  New 
York  in  1906,  foimd  employment  on 
the  staff  of  Publishers’  Press,  of  vdiich 
Howard,  also  fresh  in  the  East,  had 
just  been  made  New  York  manager. 

Between  1907  and  1912,  Hawkins 
served  as  bureau  manager  at  Albany, 
N.  Y.,  San  Francisco,  and  Washington, 
D.  C.,  of  the  United  Press  Associa¬ 
tions,  which  had  been  formed  by  con¬ 
solidation  of  the  Scripps-McRae  Press 
Association  and  Publishers’  Press. 
Howard  became  president  in  1912,  and 
Hawkins  moved  back  to  New  York  as 
second  vice-president  and  general 
news  manager.  Three  years  later  he 
was  vice-president  and  general  man¬ 
ager,  having  charge  of  the  rapidly 
expanding  UP  service  during  the  war 
days  while  Howard  was  building  up 
the  foreign  service  and  getting  the 
first  of  the  “big-name”  interviews 
which  have  high  spotted  his  subse¬ 
quent  career.  What  has  happened 
since  1920  has  already  been  briefly 
told. 

That  Mr.  Howard  intends  to  devote 
his  time  to  editorial  activities,  espe¬ 
cially  those  pertaining  to  national  and 


George  B.  Parker 

ical  perils  in  government-subsidized 
news. 

Despite  his  concentration  on  the 
editorial  side  during  his  early  news¬ 
paper  and  press  service  experience, 
Howard  soon  demonstrated  remark¬ 
able  sales  and  executive  talent.  His 
development  of  the  UP  during  the 
eight  years  of  his  presidency  was  re¬ 
ward^  in  1920  when  E.  W.  Scripps 
named  him  business  director  of  the 
newspapers  at  the  same  time  that 
Robert  P.  was  made  editor-in-chief. 

This  relationship  was  broadly  ex¬ 
panded  in  1922,  with  Howard  enter¬ 
ing  into  full  partnership  wiffi  R.  P. 
Scripps  in  the  newspapers  and  asstim- 
ing  direct  management  of  the  concern. 
The  name  was  at  that  time  changed 
from  Scripps-McRae  to  Scripps- 
Howard  and  a  strong  program  of  ex¬ 
pansion  and  development  was  laid 
down. 

Purchase  of  the  Pittsburgh  Press  in 
August,  1923,  was  the  most  important 
step  in  the  eastward  extension  of  the 
chain,  which  had  previously  been 
concentrated  west  of  the  Ohio  River. 
New  papers  were  founded  in  Birming¬ 
ham  and  Knoxville  and  established 
newspapers  were  purchased  and 
merged  with  existing  Scripps-How¬ 
ard  newspapers  in  Memphis  and  El 
(Continued  on  page  6) 
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NEWSPAPERS  STRONGER  THAN  EVER 
DESPITE  NEW  COMPETITIONS 


Can't  Be  Accused  of  “Horse  and  Buggy”  Methods,  Says 
Inland  Secretary  In  Looking  Back  Over 
35  Years  in  Journalism 


Br  GEORGE  A. 
I  HE  Lord  must  love  the  news- 
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1  papers,  because  He  has  given 
them  plenty  of  prods,  and  every  time 
a  competing  medium  has  cast  a 
shadow  towards  the  new^>aper,  the 
press  has  improved  its  content  and 
technique  of  presentation  so  that  to¬ 
day  newspaper  publishers  most  cer¬ 
tainly  cannot  be  accused  of  employ¬ 
ing  ‘horse  and  buggy’  methods,” 
declared  John  L.  Meyer,  Inland  Daily 
Press  Assooiation  secretary-treasurer, 
in  a  recent  interview  with  Edit«>r  & 
Publisher. 

Looking  back  over  his  35  years  .'n 
newsptaper  and  advertising  work,  Mr. 
Meyer  reviewed  his  ovm  experiences 
and  rededicated  himself  to  the  Fourth 
Estate,  asserting  “in  spite  of  the  har¬ 
pooning  from  many  sources  and  out¬ 
side  competition  from  other  media, 
newspapers  today  are  stronger  and 
better  servants  to  the  public  than 
ever  before.” 

April  9  marked  his  35th  anniver¬ 
sary  in  the  daily  newspaper  held. 
He  started  as  a  reporter  for  the  old 
Milwaukee  Daily  News  in  1901,  after 
having  served  his  apprenticeship  as 
a  printer  on  the  old  Jefferson  (Wis.) 
Banner  and  correspon^nt  for  Mil¬ 
waukee  and  Chicago  newspapers  from 
1898  to  1901.  During  the  past  35 
years  he  has  worked  on  a  number 
of  Wisconsin  and  Michigan  newspa¬ 
pers,  has  been  advertising  manager 
of  two  national  food  companies, 
worked  in  an  advertising  agency, 
edited  a  national  trade  paper,  h^ 
made  special  surveys  for  newspaper 
publishers,  and  since  1932  has  beoi 
secretary-treasurer  of  the  Inland, 
which  today  serves  275  dailies 
throughout  the  central  west — the 
largest  regional  publishers’  associa¬ 
tion  in  America. 

His  intimate  contact  with  newspa¬ 
permen,  advertisers,  and  those  in  al¬ 
lied  fields,  has  given  him  a  broad 
poBpective  of  the  newspaper  busi¬ 
ness,  and  once  cornered  in  his  office 
at  lladison,  Wis.,  tie  frankly  discussed 
some  of  the  mutual  problems  as  he 
personally  sees  them  in  his  “listening 
post”  as  Inland  secretary. 

“Hie  newspaper  must  be  and  is 
geared  to  print  spot  news  while  it’s 
hot,”  he  said  at  the  outset.  “This  re¬ 
quires  superfine  routine  organization. 
Standardized  practices  are  absolutely 
essential,  with  the  resulting  constant 
danger  of  a  routine  program  from  the 
news  room  to  carrier  boys.  But  rugged 
competition,  from  without  and  from 
within,  has  aided  in  keeping  the  press 
from  becoming  over- standardized  in 
its  essential  services  and  purposes, 
preventing  it  from  becoming  ‘over¬ 
trained  and  stale’.” 

Mr.  Meyer,  who  receives  12  differ¬ 
ent  Inland  papers  daily  in  order  to 
rotate  his  “outside  reading”  among 
all  Inland  newspapers  over  a  year’s 
time,  asserted: 

“Newspapers  are  just  as  different 
as  people.  It  is  nonsense  to  say  that 
‘all  newspapers  are  alike.’  Those  who 
do  have  not  made  a  thorough  study 
of  the  subject,  or  have  some  other 
reason  for  saying  so.  While  the  old- 
time  ‘blood  and  thunder’  editor  may 
be  disappearing  from  the  scene,  news¬ 
papers  today  reflect  the  individuality 
of  their  publishing  heads  more  vig¬ 
orously  than  in  the  ‘good  old  days’.” 

He  pointed  to  improved  reportorial 
technique,  embodied  in  terseness;  in¬ 
troduction  of  news  pictures  on  a  wide 
acale — remarking  that  when  he  first 
started  in  the  business  “a  cut  was 


BRANDENBURG 

considered  a  big  event”;  run-of-paper 
color  printing;  better  editorial  fea¬ 
tures;  and  a  host  of  other  self-evident 
improvements. 

“When  I  was  a  circulation  manager, 
we  sold  spoons  and  dishes,  and  some¬ 
times  actually  threw  the  paper  in  as 
an  added  premium,”  he  said  with  a 
smile.  “Well,  we  made  many  new 
readers.  Today,  however,  circulation 
managers  sell  the  newspaper  and  are 
interested  in  adding  net  revenue  to 
the  papers’  income.  They  are  getting 
down  to  the  net  of  things,  not  merely 
the  quantity.” 

Asked  his  views  regarding  the 
knotty  problem  of  advertising  rate 
differentials,  Mr.  Meyer  admitted  that 
at  first  glance  it  would  seem  there  are 
too  many  kinds  of  rate  cards.  He 
explained,  however,  that  these  differ¬ 
ences  are  not  due  to  peculiarities  of 
publishers’  minds,  but  largely  to  local 
conditions.  “Towns  are  as  different 
as  babies,”  he  said.  “Advertising  rates 
and  setups  reflect  the  local  merchan¬ 
dising  situation.” 

He  defended  the  differential  be¬ 
tween  local  and  national  rates  on  the 
groimd  that  national  advertising  copy 
has  become  increasingly  spasmodic, 
as  contrasted  with  the  steady  volume 
of  local  copy.  He  referred  to  the  sell¬ 
ing  expense  involved,  including 
agency  and  representative  commis¬ 
sions  on  general  advertising. 

“Classificrtion  of  rate  structvuvs 
and  greater  imiformity  in  local  rates 
are  more  important  than  the  differen¬ 
tial  problem,”  he  declared. 

Mr.  Meyer  urged  agencies,  national 
advertisers  and  publisliers’  r^resen- 
tatives  to  give  more  constructive 
thought  to  ways  and  means  of  using 
newspapers  effectively  and  less 
thought  to  evading  the  national  rate 
in  favor  of  the  local.  He  feels  adver¬ 
tisers  and  their  agencies  should  offer 
more  leadership  in  getting  away  from 
“mere  novelty  and  stimting”  and  re¬ 
turn  to  “advertising  fxmdamentals.” 

Trade  association  work  in  the  news¬ 
paper  field,  Mr.  Meyer  pointed  out, 
began  with  cooperative  buying  of 
newsprint,  wire  news  and  liie  like. 
“While  there  is  some  cooperative 
buying  done  in  a  few  associations,”  he 
said,  “now  obviously  the  chief  pur¬ 
pose  of  publishers'  organizations  is 
mutual  service  and  interchange  of  ex¬ 
perience  to  improve  newspapers  in 
every  department 


EDITOR  A  PUBLISHER 
CONVENTION  CALENDAR 

June  28- July  2 — Advertising 
Federation  of  America,  Staffer 
Hotel,  Boston.  Also  following 
departmental  sessions:  National 
Newspaper  Promotion  Assn.; 
Newspaper  Advertising  Execu¬ 
tives  Assn.;  Public  Utilities 
Advertising  Assn.;  Outdoor  Ad¬ 
vertising  Assn.;  Premium  Ad¬ 
vertising  Assn,  of  America,  Inc.; 
Magazine  Group;  National  Re¬ 
tail  Dry  Goods  A:^.,  Sales  Pro¬ 
motion  Division;  Industrial  Ad¬ 
vertising  Conference;  Direct 
Mail  Advertising  Assn.;  Inter¬ 
national  Assn,  of  Sales  Execu¬ 
tives. 

July  6-7 — N.  Y.  Associated 
Dailies,  Binghamton.  N.  Y. 

July  6-8 — Pacific  Coast  Ad¬ 
vertising  Clubs,  Seattle. 

July  9-11  —  North  Carolina 
Press  Assn.,  Waynesville. 

July  17-19 — Nebraska  Press 
Assn.,  Crete,  Neb. 

July  23-25 — Virginia  Press 
Assn.,  New  Chamberlin  Hotel, 
Old  Point  Comfort,  Va. 

July  24-25 — Washington  Press 
Assn.,  Golden  Jubilee  Conven¬ 
tion,  Olympia. 


HAWKINS  SUCCEEDS 
HOWARD  AS  chairman 


(Continued  from  page  5) 
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“In  the  middle  west,  an  outstanding 
association  development  is  shown  in 
the  neighborly  publishers’  organiza¬ 
tions  formed  to  promote  advertising 
and  merchandising  procedure.” 

He  emphasized  that,  contrary  to  the 
expressed  opinion  in  some  circles  out¬ 
side  the  newspaper  fraternity,  pub¬ 
lishers’  organizations  are  not  “ever¬ 
lastingly  trying  to  force  legislation 
favorable  to  newspapers,  or  to  block 
other  legislative  bilb.  As  a  matter  of 
fact,  ninety-five  per  cent  of  a  really 
modem  association’s  work  b  inter¬ 
change  of  newspaper  experience. 

“Publishers  are  less  suspicious  of 
each  other  than  in  the  past,”  he  con¬ 
tinued.  “Today,  they  are  eager  to 
exchange  experiences  in  an  effort  to 
solve  common  publishing  problems. 
Nearly  all  of  this  work  b  done  be¬ 
tween  meetings  and  crystalized  at 
conventions.  ’That  is  why  the  present 
Inland  committees  are  appointed  in 
accordance  with  the  major  depart- 
menb  of  an  average  daily  newspaper.” 


H.  B.  LE  QUATTE  TO  SPEAK 

“Advertising  Past,  Present  and  Fu¬ 
ture,”  b  the  subject  of  an  address 
which  H.  B.  Le  Quatte,  president  of 
the  Advertising  Club  of  New  York 
and  president  of  Churchill-Hall,  Inc., 
advertbing  agency,  will  deliver  before 
the  Boston  Rotary  Club  July  1. 
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Paso.  'Hie  Knoxville  paper  was  ako 
strengthened  by  buying  and 
dating  the  Sentinel.  The  Jndianapolii 
Times  was  purchased  and  Howard  k. 
turned  to  the  city  of  hb  youth  as  i 
publisher.  Newspapers  were  started 
or  purchased  in  Washington,  RnfM^ 

Denver,  Albuquerque,  and  Fait 
Worth.  Weak  unib  were 
by  sale  or  suspension  in  Des  Moon, 

Terre  Haute,  Norfolk,  and  Baltimoia. 

On  Feb.  11, 1927,  the  chain  definitely  'ii  niosl 
entered  the  eastern  metropolitan  fidd  ijfilities 
by  purchase  of  the  New  York  Evenutg  at  ever 
Telegram  from  William  T.  Deinrt  hominatir 
Four  years  later  Howard  staged  one  md  Vice 
of  the  most  spectacular  coups  in  news.  >very  coi 
paper  hbtory  by  purchasing  the  Stv  Riding 
York  World,  Sunday  World,  and  Evt~  ilong  wit 
7iing  World  from  the  heirs  of  Joie|ili  k  brbl 
Pulitzer,  boldly  scrapping  the  Mon-  mscraml 
ing  and  Sunday  editions  and  combia-  tU  luag’ 
ing  the  strong  Evening  World  with  M  Ang 
the  revitalized  Telegram.  Thu  coo-  ecame 
solidation  was  immediately  successhd.  or  use 

It  was  during  thb  time  that  Hawkaa  »unding 
gradually  assumed  the  administratha  Pour  phe 
details  in  the  operation  of  the  expand¬ 
ing  business,  with  Howard  devoting 
more  and  more  attention  to  the  edi¬ 
torial  influence  of  the  newspqpa 
group.  With  the  establishment  d 
successful  newspapers  in  Eaitn 
metropolitan  and  political  centres,  fix 
chain’s  editorial  interesb  were  neces¬ 
sarily  widened,  not  a  departure  froa 
the  concern’s  traditional  policy  (rf  em¬ 
phasizing  local  news  but  a  recognitka 
that  the  new  day’s  horizon  had  ex¬ 
panded.  Howard’s  influence  in  foreipi  oress,  v 
affairs  was  reflected  by  the  maiked  iif  the  r 
development  of  scope  and  intend^  |  And  li 
with  which  the  Scripps- Howard  news-  he  woi 
papers  followed  and  interpreted  inter-  ^(xnmaii 
national  happenings.  (opening 

In  1926  Howard  was  a  delegate  to 
the  first  international  press  confer¬ 
ence  held  at  C^eneva  under  the  aus¬ 
pices  of  the  League  of  Nations.  He 
has  made  several  trips  to  the  Fir 
East,  circled  the  globe  at  least  twice 
and  made  cotmffess  trips  to  Europe 
and  South  America.  It  b  probal^ 
no  exaggeration  to  say  that  he  hm 
the  widest  personal  acquaintance 
among  national  leaders  in  Europe,  the 
Far  East  and  Latin  America  of  any 
newspaperman  in  the  world. 

Hb  genius  for  getting  printable  page 
one  interviews  with  the  top  figures  in 
the  day’s  news  was  recently  noted  in 
these  columns.  ITie  first  of  these  was 
obtained  from  David  Lloyd  Georfi 
on  Sept.  20, 1916,  when  the  courageoa 
Welshman  told  Howard  that  the  Alliei 
would  pursue  their  battle  to  a  “knodt- 
out.”  That  was  news  with  the  world’s 
memory  still  fresh  of  the  bloody  dog- 
falb  at  Verdun  and  the  Somme  and 
the  naval  battle  off  Jutland,  which 
the  Germans  had  won  by  propaganda 
if  not  by  superior  force.  In  the  20 
years  that  have  passed,  Howard  has 
had  many  similarly  epoodial  news  ex¬ 
periences.  He  has  been  one  of  the 
few  newspapermen  of  any  country  to 
interview  the  Mikado.  Hb  recent  in¬ 
terview  with  Stalin,  in  which  the 
Soviet  leader  told  the  world  the  exact 
grounds  upon  which  he  would  declare 
war  upon  Japan,  was  made  avaibble 
for  publication  in  all  countries. 

“Scripps-Howards’  number  cme  re¬ 
porter,  number  one  publisher,  num¬ 
ber  one  executive,”  as  Prof.  William 
S.  Maubby  recently  called  him — Roy 
W.  Howard  at  the  peak  of  hb  “triple 
threat”  prowess,  has  decided  to  give 
all  hb  energy  to  the  pursuit  which 
led  him  to  fortune  and  most  of  his 
fame — painting  the  world  news  pic¬ 
ture  in  bold,  fast  strokes  for  the  mil¬ 
lions  who  have  no  other  source  of 
information  than  their  daily  papers. 
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fijewsmen  Are  Lavishly  Entertained  —  Efficient  Coverage  Organization  Speeds  Millions  of 

Words,  Thousands  of  Pictures  Over  The  World 


By  WARREN  L.  BASSETT 


Philadelphia.  June  25. — with  a 

-U  super-smooth  precision  resulting 
a  tool  their  coverage  of  the  Cleveland  charge  for  Associated  Press  were  Here  in  a  huge  room  on  the  mezzanine 

publican  convention  two  wwks  j_  McCambridge,  assistant  general  Hon.  James  A.  Farley  had  his  public 
Uo,  newspapers,  wire  services,  photo  rnanager,  and  Byron  Price,  chief  of  headquarters,  while  next  door  in 
^  syndicate  organ^tions  swarmM  Wa^ington  bureau.  AP  Wire-  somewhat  smaller  space  was  canny 

P  over  the^  colorful  IfenM^rati^ga^m-  photo  work  was  directed  by  G.  D.  Charles  Michelson,  Democratic  pub- 
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in  Municipal  Auditorium  this 
timom,  ‘  ftk  and  by  means  of  the  vastest 
finitely  ""d  most  intricate  wire  and  radio 
the  world  has  ever  seen, 
ist  every  detail  of  the  process  of 
'fflinating  Democratic  Presidential 
jid  Vice- Presidential  candidates  to 
very  corner  of  the  globe. 

Rj/ting  the  far-flung  wire  network 
i  Evt-  long  with  the  spot  news  stories  were 
loseph  he  brisk,  electric  impulses  which. 
Morn-  !);:.scrambkd  through  photo-electric 
mhin.  wU  magic  in  Chicago,  San  Francisco, 

I  wi4  Ls  Angeles  and  many  other  cities, 

I  coo.  lecame  glossy  news  pictures  ready 
eadnl  ;jr  use  with  the  words  which  came 
iwkaa  ^uiiukig  off  the  printer  machines, 
rativ,  'rour  photo  services.  Associated  Press, 
pand-  .-.terriational  News  Photos,  NEA- 
votinj  Acme  and  Times  Wide  World  sent 
ktuies  by  wire,  achieving  record- 
oreaking  coverage. 

'  To  some  observers  the  convention 
iks  a  mob  spectacle,  devoid  of  the 
.  fderliness  and  solemnity  which  they 
(bought  should  be  brought  to  the  task 
f  f  naming  the  chief  executives  of 
i!25,000,000  people,  but  to  others  it 
•  as  democracy  visibly  and  openly  at 
Aork  under  the  sharp  eyes  of  the 
;r«s,  which  were,  in  fact,  the  eyes 
if  the  nation. 

j  And  here,  as  in  no  other  country  in 
iJie  world,  the  press  was  almost  in 
psrimiand  Sessions  were  delayed  in 
A-f:rning  while  camera  legions  leaped 
u  the  tops  of  press  desks  and  blazed 
.way  at  Democratic  Chairman  James 
A,  Farley  and  other  notables  who 
*ere  to  take  part  in  the  meeting. 

“Look  this  way,  Mr.  Farley!”  .  .  . 
:Hold  the  gavel  higher!”  .  .  .  “Say  a 
ew  words.  Senator  Barkley!”  .  .  . 
Spread  your  arms!”  were  tfie  sharp 
pommands,  interspersed  with  the 
ilent,  blinding  flakes  of  the  scores 
f  bulbs. 

1  Here  was  freedom  of  the  press  with 
While  speakers  seriously 
ussed  the  important  problems 
ag  the  country,  reporters  and 
iramen  worked  without  inter- 
on,  making  sorties  to  various 
of  the  hall,  and  ducking  past 
speakers’  stand  to  surround  some 
dlies  ^brity  on  the  platform.  There  was 
;>  general  agreement  that  no  flashes 
;ijbould  be  set  off  while  the  speaking 
i-M  going  on,  but  this  did  not  p.’o- 
f  ibit  the  use  of  candid  cameras,  and 
»'ben  the  occasion  demanded  it,  flashes 
were  sparingly  used. 

In  the  best  traditions  of  democracy, 
0.  was  the  conduct  of  high  state 
jificial.A;  and  cabinet  members  who  at¬ 
tended.  They  mingled  freely  with  the 
■ewspapermen  and  delegates  and 
posed  obligingly  as  though  attending 
|a  home-town  rally.  A  visiting  pub¬ 
lisher  told  of  meeting  Secretary  of 
State  Cordell  Hull  on  the  convention 
floor  and  chatting  for  several  minutes. 

“I  don’t  believe  that  could  happen 
with  a  man  of  his  rank  in  any  other 
country,”  was  his  comment  on  the  in¬ 
formality  of  the  meeting. 

For  the  press  as  a  whole  the  Phila¬ 
delphia  convention  was  the  same 
show  as  in  Cleveland  but  under  a 
different  tent.  All  the  press  associa¬ 
tions,  Associated  Press,  United  Press, 
International  News  Service  and  Uni¬ 
versal,  had  practically  their  identical 
large  crews  on  hand,  and  with  the 
same  executives  in  command. 


Seymour  and  F.  A.  Resch. 

Directing  UP  activities  were  Hugh 
Baillie,  president,  and  Earl  Johnson, 
general  news  manager. 

International  News  Service  and 
King  Features  Syndicate  staffs  were 
headed  by  Joseph  V.  Connolly,  presi¬ 
dent,  with  Barry  Faris  in  general 
charge  of  INS  personnel. 

Seymour  Berkson  of  New  York, 
managing  editor  of  Universal  News 
Service,  and  John  T.  Lambert,  chief 
of  the  Washington  bureau,  directed 
Universal’s  coverage. 

Syndicates  and  scores  of  individual 
newspapers  were  represented  in  gen¬ 
eral  by  the  same  staffs  which  were 
sent  to  Cleveland,  reported  in  detail 
in  Editor  &  Publisher,  June  13. 

After  weeks  of  preparation  in  the 
setting  up  of  wires  and  installing  and 
enlarging  photographic  facilities,  the 
vanguard  of  nearly  1,000  newspiapier- 
men  and  women  began  arriving  late 
last  week. 

Monday’s  activities  centered  about 
Democratic  headquarters  at  the  flag- 
flaunting  Bellevue -Stratford  Hotel  in 
the  center  of  downtown  Philadelphia. 


licity  chief,  and  his  staff  of  assistants. 
Also  on  the  mezzanine  were  the 
downtown  headquarters  of  the  wire 
services  and  many  newspapiers;  and 
in  huge  enclosures  surrounded  by 
unpainted  two-by-four  railings  sat 
the  downtown  batteries  of  Western 
Union  and  Postal,  manned  mostly  by 
Morse  men. 

And  here,  sharply  concentrated, 
was  the  bath  of  babble  and  bustle, 
the  never-ending  milling  of  lobby 
crowds,  the  sudden,  raucous  laughter, 
the  blare  of  loud-spieakers  stepping- 
up  popular  songs  10,000  times  louder 
than  they  should  ever  be  sung,  the 
rasping,  locust-like  overtone  of  the 
telegraph  instruments,  and  the  roar 
from  a  score  of  exploding  pmlice  mo¬ 
torcycles  at  the  curb,  to  quicken  the 
pulses  of  the  newspap>er  corps  and 
build  up  again  the  sensory  stimuli 
of  a  national  piolitical  convention. 

Tall,  bronzed  Texans  with  white 
ten-gallon  hats  on  which  blazed  the 
red  star  of  the  Centennial  roamed  the 
lobby.  Pretty  Philadelphia  girls  in 
grey  and  white  Quaker  costumes  pre¬ 
sided  at  information  booths. 


Each  Delegatees  Name  Headlined 

In  Phila,  Record’s  Special  Edition 


Section  of  the  Philadelphia  Record  delivery  room  s^howing  the  space  consumed 
by  the  128-page  Democratic  special  edition. 


OUTSTANDING  among  feature 
treatments  of  the  Democratic 
convention  by  Philadelphia  dailies 
was  the  special  edition  of  128  pages 
published  Tuesday  by  J.  David  Stem’s 
Philadelphia  Record. 

This  edition  in  itself  was  unusual 
enough,  but  the  publisher’s  son,  David 
Stern,  3d,  promotion  manager  of  the 
Record,  did  something  unique  in  the 
annals  of  “persona  1”  journalism. 
Young  Stern,  familiarly  known  as 
“Tommy,”  arranged  individual  edi¬ 
tions  of  the  special  paper  chronicling 
principal  events  of  the  New  Deal  for 
each  of  the  1,100  delegates  to  the  meet. 


Each  delegate  was  a  headliner  in 
the  paper  delivered  at  his  or  her  hotel 
room  Tuesday  morning.  When  Dele¬ 
gate  Edgar  G.  Harris,  of  Mississippi, 
for  instance,  opened  his  two-pound 
Democratic  Convention  Eklition  of  the 
Record,  imagine  his  surprise  when 
these  8-column  lines  confronted  him: 
“Edgar  G.  Harris  —  Miss.  Arrives 
Mayor  Offers  Keys  to  the  City” 
More  than  1,300  of  these  individual 
names  were  set  up  and  printed  in 
advance  under  a  June  23  front  page 
masthead.  It  was  a  colossal  task  on 
which  young  Stern  and  others  worked 
(Contivved  on  page  55) 


Outside,  crowds  blocked  the  hotel 
entrance  and  lined  the  farther  curb 
watching  the  coming  and  going  of 
opulent,  black  limousines  “a  block 
long,”  hoping  to  catch  sight  of  their 
fabulous  occupants  who  rode  so  non¬ 
chalantly  behind  the  insane  clamor 
of  five  police  motorcycle  sirens. 

In  convention  hall,  two  miles  out 
from  the  downtown  district  and 
fronting  on  the  University  of  Penn¬ 
sylvania  campus,  last  minute  prep¬ 
arations  were  being  made.  The  vast, 
empty  hall  re-echoed  with  monoton¬ 
ous  radio  testings  of  the  microphones 
hanging  down  over  the  state  delega¬ 
tions.  Downstairs  the  huge  basement 
was  redolent  with  the  smell  of  new 
pine  used  in  constructing  the  long 
benches  in  the  Western  Union  and 
Postal  areas,  and  in  the  rows  of  in¬ 
dividual  offices  used  by  newspapers 
and  press  services. 

On  Tuesday  the  complicated  press 
mechanism  which  had  been  months 
in  the  planning  began  to  function  in 
earnest  when  the  convention  was 
opened  by  a  prayer  followed  by  an 
address  by  Mr.  Farley.  The  687  work¬ 
ing  press  seats  were  all  occupied, 
while  the  scores  of  cameramen 
roamed  about  at  will. 

Watchful  as  hawks  to  keep  the  press 
aisles  clear  so  that  scurrying  West¬ 
ern  Union  and  Postal  boys  could  rush 
copy  to  the  pneumatic  tubes  which 
carried  the  messages  to  the  operators 
in  the  basement,  were  James  D.  Pres¬ 
ton  and  William  J.  Donaldson.  Mr. 
Preston,  who  for  years  was  in  charge 
of  all  press  arrangements  at  the  na¬ 
tional  conventions,  is  now  assistant 
secretary  of  the  National  Archives  in 
Washin^on,  but  was  pressed  into  ser¬ 
vice  and  made  some  of  the  yoimgsters 
step  to  keep  up  with  him.  bating  ar¬ 
rangements  were  handled  by  the 
Standing  Committee  of  Correspond¬ 
ents,  Washington,  headed  by  Thomas 
L.  Stokes,  Washington  correspondent 
of  the  New  York  World-Telegram. 
Mr.  Donaldson,  a  veteran  of  25  years’ 
service  in  the  Senate  and  House  press 
galleries  distributed  the  newspaper 
tickets  at  convention  hail  and  gave 
invaluable  assistance  throughout  the 
week  to  the  press  corps. 

“This  is  the  finest  national  conven¬ 
tion  we  have  ever  had,”  was  Mr. 
Preston’s  statement,  and  his  experi¬ 
ence  goes  back  to  1912.  He  was  par¬ 
ticularly  pleased  with  the  fact  that 
the  speakers’  rostrum  was  well  for¬ 
ward  among  the  press  seats,  and  level 
with  them.  Heretofore  half  of  fhe'  • 
press  seats  were  far  below  and  be¬ 
hind  the  speaker,  he  said. 

Western  Union  and  Postal  boys  and 
the  officials  with  identifying  arm- 
bands  who  directed  them  seemed  al¬ 
most  to  outnumber  the  writers.  The 
press  aisles  were  lined  with  them,  and 
bulletins  were  passed  hand-to-hand 
like  a  relay  baton  down  the  line  to 
the  pneumatic  tubes. 

Over  the  vast  convention^  floor 
packed  with  delegates  sitting,  imder 
their  colorful  and  original  banners, 
broke  the  soft  heat  lightning  of  the 
flash  bulbs.  Huge  searchlights  throw¬ 
ing  a  blinding  violet  light  swept  the 
scene  as  the  speaker  paused  for  the 
long  cheering  following  a  particularly 
telling  thrust.  At  the  first  mention 
of  President  Roosevelt’s  name  by 
Chairman  Farley  the  delegates  leaped 
to  their  feet  cheering.  A  parade 
started,  and  the  radio  "thermometer” 
at  the  front  of  the  hall  recording  in 
white  light  flashes  the  volume  of  sound 
(Continued  on  page  52) 
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WHILE  THE  DEMOCRATS  PLAYED,  REPORTERS  WORKED 


For  the  first  time  since  she  become  a  writer  for  McNau(ht  Snydicate,  Mrs.  Alice  James  G.  Staklman  (right),  publisher  of  the  Nashville  Banner  and  former  president 
Roosevelt  Longworth  covers  an  svent  with  the  working  press.  At  the  right  is  Charles  the  Southern  Newspaper-  Publishers  Association,  bad  as  bis  guest  at  tbe  opentM 

Driscoll,  editor  of  the  service,  and  at  the  left,  Frank  J.  Murphy,  office  manager.  session  C.  C.  Gilbert,  president  of  the  Southern  States  Industrial  Council,  Nashvfln 


{Hhotot  ou  these  pages  taken  especially  for  EoiToa  &  Publishes  by  Acme,  Associated  Press,  Wide  World  and  IntemalionaJ  ffetee  Photoe) 


THE  PRESS  IN  HEAVY  ACTION  AT  PHILADELPHIA 


llvquit  W.  Childs  (left),  Washincton  bureau  of  the  St.  Louit 
fttt-DiMpatch,  at  the  convention  with  Irving  Dilliard,  edi¬ 
torial  writer  for  the  paper. 


Senator  Alben  Barkley,  keynoter  at  the  convention,  walks  the  gauntlet  through  the  center  of  the 
press  section.  He  is  escorted  to  the  stand  by  Giv.  Herbert  H.  Lehman  of  New  York,  who  is  di¬ 
rectly  behind  him  in  the  picture.  The  UP  section  is  on  the  right  and  the  AP  on  the  left 


Byrea  Price.  AP  Washington  chief,  and  John  F.  Chester, 
eight  editor,  take  their  place  in  the  section  set  aside  for  the 
AP  near  the  speakers’  stand. 


J.  R.  Knowland,  president  of  the  Omktmnd 
Tribuiu,  gets  down  to  brass  tacks  as  he 
follows  the  text  of  Gov.  Earle’s  address. 
Notice  the  copy. 


Edward  J.  Duffy  (right),  day  news  editor 
of  the  Washington  bureau,  pounding  out 
a  new  lead  from  his  ring-side  seat  in  the 
press  gallery. 


Left:  Damon  Runyon. 
Hearst  service  fea¬ 
tured  writer,  takes 
the  thing  seriously  as 
he  mentally  shapes 
a  phrase. 


Lower  left:  L.  B. 
Mickel  (left),  from 
the  United  Press  in 
New  York,  Frederick 
C.  Othman,  Washing¬ 
ton  UP  man,  and 
(right)  Joe  Alex 
Morris,  also  of  the 
Washington  UP. 


William  Allen  White,  staunch  supporter  of  (^vsrnor  Landon  and  part  author  of  the 
Republican  platform,  attended  the  Democratic  Convention  as  a  newspaperman.  Soon 
after  his  arrival  he  sought  out,  from  left  to  right,  Marvin  H.  McIntyre,  Secre¬ 
tary  to  President  Roosevelt;  James  A.  Farley,  Chairman  of  the  Democratic  National 
Committee  and  Charles  Michelson,  Publicity  Director  for  the  Democratic  National 
Committee,  and  proceeded  to  ask  them  questions  about  campaign  plans,  and  tell  them 


/ 


NEA  RALLIES  IN  FINANCIAL  CRISIS Rf 

V  V  «  m  «  «  *  -  m  «  M  A  «  a 


Heavy  Pledges  Made  At  Poland  Springs  Meeting— Clayton  Rand  Named  New  President 

Delegates  Go  On  1,000  Mile  Trip  Through  Maine 

The  convention  _ 

Monday  morning  by  Governor 

a  a  short  ad^ 
visiting  news- 


(.By  telegraph  to  EuiTOt  &  PuBLisiiEk) 

POLAND  SPRINGS,  Me.,  June  24 
— Riding  a  wave  of  loyalty,  de¬ 
votion  and  enthusiasm  for  their  or¬ 
ganization  such  as  few  newspaper 
groups  have  experienced,  the  mem¬ 
bers  of  the  National  Editorial  associa¬ 
tion  meeting  here  for  their  fifty-first 
annual  convention  this  afternoon  gave 
more  than  $1,200  in  cash  checks  and 
pledges  to  pull  their  organization  out 
of  the  financial  difficulties  that  were 
revealed  to  the  majority  of  the  mem¬ 
bers  for  first  time  here.  More  than 
250  members  and  guests  from  43 
states  attended  the  convention,  Mon¬ 
day  through  Wednesday. 
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J.  Brann  of  Maine  with 
dress  of  welcome  to  the 
papermen  and  women.  President 
Bernard  E.  Esters  of  the  Maine  Press 

A  -I-..  j  .. 


Association  also  greeted  the 
tion  guests  on  behalf  of  the  state  of  I 
Maine  and  reiterated  the  Govemor’a  ■ 
request  that  all  those  present  nuke 
plans  to  go  on  the  1000-mile  tour  of 
the  state  which  began  Thursday  aher 
the  sessions  were  over.  R.  C.  StitKr 
Wimiamucca  (Nev.)  Humboldt  Star 
responded  for  the  guests.  ’ 

After  President  Pritchard’s  report 
for  the  year,  and  the  treasurer’s  and  ! 
acting  managing  director’s  report  by 
Will  W.  Loomis,  there  was  a  short 
address  on  the  "Typographic  Dies  of 
Tomorrow’s  Newspaper,”  by  Gilbert 
P.  Farrar,  typographic  counsdor, 
American  Type  Founders,  Elizabetii 
N.  J. 

The  keynote  of  Mr.  Farrar’s  ^eeeh 
was  advice  to  the  small  dailit  mi 
weeklies  to  dress  up  their  papers  witt 
color,  diversity  of  tyrpe  faces,  aal 
original  advertising.  “In  the  ntj 
near  future,”  Mr.  Farrar  said,  “neii- 
paper  formats  will  be  radic^  di- 
ferent.  We  will  probably  see  4e 
loss  of  editorial  word  count,  the  gnt- 


ual  increase  in  the  use  of  colms 
four-inches  wide  in  much  larger  type. 


''  Robert  EL  Pritchard,  president  of  NEA. 
WoMtom  (W.  Va.)  Democrat,  (left)  Ber. 
nard  E.  Est«‘8,  president  of  Maine  Press 
Aaaociation,  Houlton  Pioneer  Times 
(eeerter)  and  George  W.  Adams,  presi¬ 
dent  of  the  Masuebusetts  Press  Associii- 
tion,  Wellmdey  Totonsman. 

^  The  convention  was  aroused  by  the 
treasurer’s  rep<H^  from  W.  W.  Loomis. 
Lagrange  (Ill.)  Citizen,  that  the  as¬ 
sociation  was  in  debt  to  the  extent  of 
about  $12,000,  whidi  a  year  ago  was 
near  $17,000,  and  by  the  report  of  the 
raorganization  committee  from  R.  C. 

Winnemucca  (Nev.)  Hum- 
.tic  "rfeid  that  the.as- 
lytust  retreiicb.  cut  expenses 
to  Rm  liiiui  and  reduce  its  services. 

:;JBhie  members  responded  with  sudi 
an  endtusiastic  flow  of  pledges  to  see 
‘their  group  fiirough  the  crisis  that  the 


Clayton  Rand  (in  dark  coat),  new  NEA 
president,  Gulfport  (Miss.)  Guide,  and 
Robert  H.  Pritchard,  outgoing  president 
of  NEA,  IFesion  (W.  Va.)  Democrat. 


to  read  and  the  best  for  all  neei- 
papers,  said  Farrar. 

Pay  attention  to  the  small  adwr- 
tiser  and  build  him  up  to  bigger  adt. 
he  suggested.  Pay  more  attention  to 
them  than  you  do  to  the  big  adver¬ 
tisers  and  they  will  develop  into  big 
ones,  Farrar  said.  Give  the  adver¬ 
tisers  a  break.  Run  a  double-cohnm 
Daley  story  on  every  page  so  that  the  ad- 


Gene  Alleman.  (left)  editor.  National 
Publisher,  La  Grange,  Ill.,  Howard  W. 
Palmer,  Greenwich  (Conn.)  Press 
to  the  cause.  Finally,  a  motion  was  ii-enter)  and  Roy  A.  Brown,  Sanger 
passed  to  ask  members  and  publish-  (Cal. I  Herald  at  the  NEA  meet, 
ers  to  contribute  fimds  for  the  debt 
and  to  provide  for  a  business  and  ser¬ 
vice  program  in  the  future. 

The  board  of  directors  was  in¬ 
structed  to  work  out  the  details  of  die 
fdea.  The  independence  and  deter¬ 
mination  of  the  group  was  shown 
ivhen  they  refused  to  pass  a  motion 
which  recommended  asking  the  vari¬ 
ous  machinery  manufacturers  for 
aid. 

Vice-President  Clayton  Rand,  Gulf¬ 
port  (Miss.)  Guide,  was  unanimously 
elected  president  of  the  NEA  for  the 
following  year.  Other  officers  are: 
vice-president,  W.  W.  Loomis,  former 
treasurer  and  acting  managing  direc- 
tor;  treasurer,  Walter  Crim,  Salem 
(Ind.)  Republicon;  board  of  directors:  ^ 

Roy  A.  Brown,  Sanger  (Cal.)  Herald;  V?®: 

W.  H.  Conrad,  Medford  (Wis.)  Star 
News;  R.  B.  Howard,  London  (O.) 


told  the  story  of  the  successful  fights  vertisers  don’t  have  a  chance  to  stHl 
the  group  has  waged  this  year  against  page  with  their  big  ads,  he  adrbii 
the  pure  food  and  drug  bill  and  the  Earrar  concluded  with,  Tke 

so-called  chain  store  bill.  newspaper  of  the  future  wiU  take  a 

W.  O.  Taylor,  publiAer  Archbold  book  of  magazine  pob- 

(O.)  Buckeye,  a  weekly,  gave  a  short  lishers — the  leaf  which  shows  (ka 
talk  on  “Profitable  Mistakes.”  amount  of  effort  put  into  helping  « 

Frank  Hoy,  business  manager,  advertiser  write  the  newest  copy,  m 
Lewiston  (Me.)  Daily  Sun,  spoke  on  fbe  latest  types  in  the  most  raodsn 
the  “Problems  of  a  weekly  newspa-  layouts,  and  be  more  cxincemed  about 


-  wnsident  Pritehard  explained  that 
tlw  debt  as  incurred  during  the  tune 
as  the  NRA 


An  osganization  served 
:  ecxie  administrative  agency  for  the 
’^MPwapaper  publishers.  With  the  de- 
>  mise  of  the  NRA  other  officials  said 
tlw  aascxiiation  was  left  “holding 


move: 


I  the  hag*’  with  the  bills  they  had  run  (Conn.)  Press;  R.  C.  Stit^r  Wtnne- 
1  up.  Past  President  K.  F.  Baldridge,  «>ucco  Humboldt  Star;  and  Allan  Mc- 
ttBloom/ield  (Iowa)  Democrot,  said  Gowan,  president  Newspaper  Asso- 
4dut  althou^  the  debt  did  come  by  aation  Managers.  On  the  recom- 
“  way  of  the  code  administration  re-  mendation  of  the  constitutional  com- 
i'  sponsibilities,  the  members  were  pri-  inittee  file  board  of  directors  was  re- 
’  marily  responsible  because  they  de-  duced  from  18  to  10. 
manded  the  protection  and  service  of  Before  adjournment  this  afternoon 
the  NEA  and  then  afterwards  refused  ^®  final  banquet  this  evening  it 
to  foot  the  Kill  was  decided  that  the  National  Edi- 

Backing  up  the  statement  of  Presi-  torial  Association  would  hold  its  1987 
dent  Pritchard  that  the  public  hasn’t  convention  in  Detroit,  Mich, 
lost  interest  in  NEA  but  that  the  job  Toastmaster  at  the  final  banquet 
is  to  re-create  interest.  The  members  was  George  DoUiver,  past  president, 
refused  to  admit  that  the  association  and  editor  of  the  Battle  Creek  (Mich.) 
had  to  be  reorganized.  Walter  Gran-  Moon-Joumal.  In  the  absence  of 
nan,  Canaan  (Conn.)  Western  News,  Governor  Louis  J.  Brann,  Henry  S. 
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SlBOSTON  IS  HUB  OF  ADVERTISING  WORLD 

Advertising  Federation  of  America  to  Celebrate  25  Years  of  Drive  for  Truth,  Beginning 
Sunday — Dozen  Associations  to  Meet,  Including  NAEA  and  NNPA 
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Advertising  men  of  all  kinds 
and  descriptions  —  publication 
nien,  sales  executives,  outdoor  and  di¬ 
rect  mail  men,  broadcasters,  advertis¬ 
ing  agents,  and  others — will  converge 
on  Boston  this  week-end  for  a 
thirteen-ring  advertising  conclave. 
Gathering  under  the  auspices  of  the 
Advertising  Federation  of  America 
uid  a  dozen  other  advertising  or- 


specialized  sessions.  Following  the 
Sunday  afternoon  session  and  enter¬ 
tainment  sessions  that  evening,  the 
convention  will  be  formally  opened 
with  a  general  luncheon  Monday, 
June  29,  at  the  Hotel  Statler,  the  con¬ 
vention  headquarters. 

Beside  welcoming  addresses  and  a 
keynote  speech  by  A.  F.  A.  President 


Chester  H.  Lang  of  the  General  Elec- 
ganizations,  they  will  devote  four  days  trie  Company,  the  program  includes 
tiw  speeches,  discussions,  exhibits,  and  Ken  R.  Dyke,  chairman  of  the  board 
entertainment,  with  an  additional  day 
of  sight-seeing  for  those  who  will 
.rtay  for  it. 

;  The  convention — or  really  group  of 
irt*b»  i  conventions — takes  on  spe- 

dal  significance  at  this  time  when 
_  ,  advertising  is  imder  criticism  from 

•ilfacn 
melor, 
abeth. 


races  at  Suffolk  Downs  for  the  after¬ 
noon. 

Of  particular  interest  to  newspaper¬ 
men  will  be  the  departmental  pro¬ 
grams  of  the  Newspaper  Advertising 
Executives  Association,  of  which  Ir¬ 
win  Maier  of  the  Milwaukee  Journal  is 
president,  and  the  National  Newspaper 
Promotion  Association,  headed  by  Dan 
Sullivan  of  the  Pittsburgh  Press. 

Beside  the  speaking  sessions  listed 
for  the  newspaper  associations,  it  is 
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dal  significance 
Kivertising  is  imder 
many  quarters,  since  its  biggest  theme 
will  be  the  celebration  of  25  years 
of  organized  effort  to  enforce  truth 
in  advertising.  For  it  was  25  years 
igo  at  a  convention  in  Boston  that 
organized  advertising  resolved  upon 
positive  action  to  stop  advertising 
frauds.  Out  of  that  convention  came 
die  impetus  which  brought  about  or¬ 
ganization  of  the  old  “Vigilance  Com¬ 
mittees”  which  have  now  developed 
into  the  53  Better  Business  Bureaus  in 
principal  cities  throughout  the  nation. 

There  is  of  course  no  disposition  of 
advertising  men  to  claim  that  truth 
in  advertising  was  a  new  thing  in 
1911,  nor  to  intimate  that  the  prob¬ 
lems  of  deceitful  advertising  have 
been  solved  now.  Hie  attack  on  fraud 
and  deceit  involved  and  still  involves 
a  long  struggle.  For  instance,  it  was 
two  years  after  the  Boston  convention 
when  the  federation — then  known  as 
the  Associated  Advertising  Clubs  of 
America — adopted  a  “Declaration  of 
Principles”  to  crystallize  its  stand 
against  dishonesty.  This  declaration 
set  forth  a  belief  in  “truth,  the  cor¬ 
nerstone  of  all  honorable  and  success¬ 
ful  business  .  .  .  not  only  in  the 
printed  word,  but  in  every  phase  of 
business  cormected  with  the  creation. 
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c  pob-  J  publication,  and  dissemination  of  ad- 
„  I  vertising.” 

^  ^ .  In  view  of  the  many  persons  who 
n,  I  fail  to  recognize  any  advance  in  ad- 
vertising  ethics,  it  is  significant  that 
I  ,1^  {  diis  declaration  devoted  much  space 


James  Chirurg,  Ij.  E.  McGivena,  Louis 
E.  Kirstein,  Robert  L.  Johnson, 
Charles  P.  Pelham,  Don  Patterson, 
Maxwell  Droke,  Hal  MacNamee, 
Joyce  A.  Swan,  William  A.  Thomson, 
George  Benneyan,  and  James  G.  Mc¬ 
Donald. 

Prof.  Robert  F.  Elder  of  M.  I.  T., 
Prof.  Herman  Hettinger  of  the  Uni¬ 
versity  of  Pennsylvania,  and  Prof. 
Lloyd  Herrold  of  Northwestern  Uni¬ 
versity,  are  among  the  teachers  of 
advertising  and  marketing  who  will 
address  the  delegates.  And  Mrs.  Anna 
Steese  Richardson,  Marion  C.  Taylor, 
Mrs.  Mary  Gillies,  Mrs.  Minna  Hall 
Carothers,  Miss  Katharine  Fisher, 
Miss  Grace  Pennock,  Miss  Ada  Bessie 
Swann,  Miss  Edith  Parnell  of  L<m- 
don,  lead  the  roster  of  women  in  ad¬ 
vertising  who  will  have  messages  for 
the  delegates. 

England  will  send  its  quota  of  dele¬ 
gates,  and  there  will  be  visitors  from 
ether  countries.  The  overseas  delega¬ 
tion  will  include  advertising  men  who 
were  present  at  the  historic  Boston 
convention  of  1911. 

300  EDITORS  AK-SAR-BEN  GUEST 

Three  hundred  Nebraska  and  Iowa 
newspaper  editors  and  their  families 
were  in  Omaha  June  21-22  as  euests 
of  Ak-Sar-Ben  and  the  Omaha  cham¬ 
ber  of  commerce.  The  editors  were 
guests  at  the  Ak-Sar-Ben  race  track 
where  the  feature  event  was  the  Ne¬ 
braska  Press  Association  purse.  At 
the  Ak-Sar-Ben  musical  show  in  the 
evening,  W.  H.  Plourd,  president  of 
the  association,  spoke  for  the  editors. 
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to  the  need  for  honest  circulation 
Ogures,  a  problem  that  is  now  well 
met  as  an  every-day  matter  by  the 
Audit  Bureau  of  Circulations. 

Tbe  silver  jubilee  of  the  truth 
movement  will  be  the  special  theme 
of  a  program  Sunday  afternoon,  June 
%  at  Faneuil  Hall.  Speakers  will  in- 
three  men  who  were  in  the 
efront  of  the  movement  in  1911  and 
immediately  succeeding  years 


of  the  Association  of  National  Adver¬ 
tisers;  Mrs.  Grace  Morrison  Poole, 
honorary  president  of  the  General 
Federation  of  Women’s  Clubs;  and 
Winthrop  L.  Carter,  president  of  the 
New  England  Council. 

Before  that,  however,  several  de¬ 
partment  programs  will  have  been 
held  Monday  morning,  and  some  have 
been  arranged  for  Monday  afternoon 
as  soon  as  the  luncheon  speakers  have 
concluded.  Programs  on  other  pages 
of  this  paper  give  the  details. 

Monday  evening  will  see  the  annual 
AJ'A.  b^quet  and  ball.  The  ban¬ 
quet  will  be  “speakerless,”  with  en¬ 
tertainment  by  radio  stars,  followed 
by  dancing. 

Tuesday  the  entire  day  has  been 
reserved  for  department  programs. 
At  least  two  luncheons  have  been 
arranged  for  this  day,  including  one 
by  the  Newspaper  Advertising  Ex¬ 
ecutives  Association  to  which  all  vis¬ 
itors  are  invited.  James  G.  McDonald 


Two  of  them  are  Samuel  C.  Dobbs,  of  the  New  York  Times  wiU  be  the 
Atlanta  b^er,  who  was  president  of  speaker  at  this 
[the  AA.CA.  1909-11,  and  George  W. 

|C(deman  of  Boston,  who  succeeded 
The  third  is  Merle  Sidener  of 
apolis,  who  was  the  second 
nan  of  the  National  Vigilance 
ittee,  holding  that  office  from 
to  1921,  and  who  followed  that 
ice  with  several  years  of  activity 
the  governing  bo^ds  of  the  Vig- 
Committee  and  its  successor, 

III®*  National  Better  Business  Bureau. 

A  fourth  speaker  on  the  same  pro- 
gram  will  be  Mrs.  William  Brown 
•  Meloney,  editor  of  This  Week,  mag- 
•zine  supplement  of  the  New  York 
herald  Tribune  and  other  newspa- 
P^-  Her  topic  will  be  “Sincerity,  the 
P**rl  of  Great  Price.” 


General  sessions  of  the  Advertising 
Federation  will  be  limited  in  num- 
to  give  time  for  the  numerous 


Tuesday  evening  a  moonlight  sail 
down  B^ton  harbor  has  been  ar¬ 
ranged. 

Wednesday  there  will  be  more  de¬ 
partment  programs,  with  a  general 
luncheon  session  bringing  together 
three  widely  known  speakers — Bruce 
Barton,  of  Batten,  Barton,  Durstine  & 
Osborne,  Inc.;  David  Samoff,  president 
of  the  Radio  Corporation  of  America; 
and  Raymond  Moley,  editor  of  Today 
magazine.  The  annual  business  meet¬ 
ing  will  follow  this  session.  The  eve¬ 
ning  is  left  free  for  delegates  to  plan 
their  own  entertainment. 

Only  entertainment  is  on  the  pro¬ 
gram  for  Thiu^day,  although  some 
associations  may  rim  over  to  Thurs¬ 
day  if  necessary  to  conclude  their 
business.  Sights^ing  trips  are  listed 
for  Thursday  morning,  and  horse 


expected  there  will  be  conferences  in 
regard  to  the  “united  front”  move¬ 
ment  for  the  aggressive  promotion  of 
newspaper  advertising.  New  York 
and  Chicago  refiresentatives  of  pub¬ 
lishers  agreed  senne  time  ago  on  a 
proposed  program,  but  the  NAEA  has 
taken  no  action  as  yet.  There  will  also 
be  a  conference  of  newspapermen 
with  members  of  the  Four-A  news¬ 
paper  Committee  on  miscellaneous 
problems  affecting  national  advertis¬ 
ing  in  newspapers. 

The  Sales  Promotion  Division  of 
the  National  Retail  Dry  Goods  Asso¬ 
ciation  will  also  meet,  devoting  much 
of  its  time  to  newspaper  advertising. 
Other  departmental  sessions  are  those 
of  the  following: 

Public  Utilities  Advertising  Asso¬ 
ciation  (including  annoimcement  of 
advertising  contest  wiimers). 

Outdoor  Advertising  Association. 

Premium  Advertising  Association 
of  America. 

Magazine  Group. 

Industrial  Advertising  Conference. 

Direct  Mail  Advertising  Associa¬ 
tion. 

National  Advertisers  Conference. 

Club  Activities  Conference,  includ¬ 
ing  sessions  on  men’s  advertising 
clubs,  women’s  clubs,  and  a  joint 
session. 

Sales  Executives  Conference. 

In  addition,  the  board  of  governors 
of  the  National  Association  of  Better 
Business  Bureaus  will  hold  a  business 
conference,  without  set  speeches, 
Monday  and  Tuesday  mornings  and 
afternoons. 

Nearly  a  hundred  advertising  ex¬ 
ecutives  and  others  will  speak  during 
the  convention  to  the  various  de¬ 
partmental  groups,  including  Ben  C. 
Duffy,  Edgar  Kobak,  Merle  Thorpe, 
Dr.  Daniel  Starch,  Neal  O’Hara,  G. 
Lynn  Sumner,  Francis  N.  McGehee, 


TO  PRESENT  KEY  TO  CITY 

A  novel  feature  will  open  the  an¬ 
nual  convention  of  the  North  Carolina 
Press  Association,  July  9-11  at 
Waynesville.  A  16- inch  key  made 
from  Western  North  Carolina  walnut 
by  the  Erkhart  Industries,  Waynes¬ 
ville,  will  be  presented  to  Grover 
Britt,  publisher,  Sampson  Independent, 
president  of  the  association  carry¬ 
ing  a  tag  bearing  the  signatures  of 
municipal  and  county  authorities. 

MISSOURI  GROUP  ELECTS 

Joe  Freudenberger,  Crystal  City 
Press,  was  elected  president  of  the 
Southeast  Missouri  ^ess  Association 
at  its  aiuiual  meeting  June  20  at 
Jackson.  O.  W.  Chiltcxi,  Caruthermille 
Democrat-Argne,  was  elected  vice- 
president,  and  Alden  Pinney,  Benton 
Democrat,  secretary.  The  next  con¬ 
vention,  which  will  be  association’s 
45th,  will  be  held  at  Caruthersville. 

URGES  MORE  CONFIMNCE 

Gleiui  Griswold,  vice-president  and 
editor  of  Business  Week,  urged  pub¬ 
lishers  and  advertisers  to  shake 
the  mistaken  impression  that  election 
years  are  “off  years”  for  business  in 
an  address  before  the  Chicago  Busi¬ 
ness  Papers  Association,  June  22. 

PREVENTED  TRAIN  WRECK 

James  May  of  the  New  Concord 
(O.)  Enterprise  is  credited  by  Balti¬ 
more  &  Ohio  railroad  officials  with 
averting  a  passenger  train  wreck  by 
discovering  a  telephone  pole  on  the 
tracks  near  Cambridge,  O.,  June  19. 


PRISON  PAPER  SUSPENDS 

Discontinuation  of  the  San  Quentin 
Bulletin,  published  at  California’s  San 
Quentin  Penitentiary,  has  been  an¬ 
nounced  by  Warden  Court  Smith  as 
an  economy  measure.  This  leaves  the 
San  Quentin  Sports  News  as  the  pris¬ 
on's  only  publication. 
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32d  Annual  Convention 


Advertisiug  Federation  of  America 


Hotel  Statler,  Boston,  June  28  to  July  2,  1936 


GENERAL  PROGRAM 


SUNDAY,  JUNE  28 
3:00  P.  M. — Foncuil  Hall 
Silver  Jubilee  Session — Observing  the  Twen¬ 
ty-fifth  Aniversary  of  the  Truth-in-Adver- 
tising  Movement. 

Chairman 

Frank  A.  Black,  general  chairman,  Silver 
Jubilee  Committee;  director,  William  Fil- 
ene’s  Sons  Company,  Boston;  treasurer.  Ad¬ 
vertising  Federation  of  America. 


L.  Harlow.  Soloists,  Walter  Kidder  and 
Mabel  Pearson. 


9:30  P.  M.  Georgian  Room,  Hotel  Statler 
Smoker  and  Reunion  of  the  Old  Guard 
E.  St.  EIlmo  Lewis,  Detroit,  Chairman. 

Roy  Dickinson,  President  of  Printers’  Ink, 
host  of  the  evening. 


Edgar  Kobak,  chairman  of  the  board.  Ad¬ 
vertising  Federation  of  America,  presiding. 

Frank  Fay,  radio  comedian,  master  of  cere¬ 
monies. 

Entertainment  by  artists  of  National  Broad¬ 
casting  Co. 


Speakers 

S.  C.  Dobbs,  LL.D.,  Atlanta  banker;  president. 
Advertising  Federation  of  America,  1909- 
1911— “A  Quarter  Century  of  Progress." 

George  W.  Coleman,  president.  Ford  Hall 
Forum.  Boston;  president.  Advertising  Fed¬ 
eration  of  America,  1911-1912. 

Mrs.  William  Brown  Meloney,  editor,  This 
Week,  magazine  section  of  the  New  York 
Herald  Tribune  and  other  Sunday  news¬ 
papers — “Sincerity,  The  Pearl  of  Great 
Price” 

Merle  Sidenbs,  president,  Sidener,  Van  Riper 
&  Keeling,  Inc.,  Indianapolis;  chairman.  Na¬ 
tional  Vigilance  Committee,  1914-1920— “In 
the  Public  Interest.” 


MONDAY,  JUNE  29 
General  Session  Luncheon 
12:15  P.  M. — Ballroom,  Hotel  Statler 
Chairman 

Chester  H.  Lang,  president.  Advertising  Fed¬ 
eration  of  America;  manager,  Publicity  De¬ 
partment,  General  EUectric  Company,  Sche¬ 
nectady,  New  York. 

A  Message  from  the  President  or  the  United 
States. 

Awarding  of  prizes  to  the  winners  in  the  Ad¬ 
vertising  Age  Essay  Contest. 


WEDNESDAY,  JULY  1 
General  Session  Luncheon 
12:15  P.  M. — Ballroom,  Hotel  Statler 


Chairman 

Mason  Britton,  senior  vice-president,  Mc¬ 
Graw-Hill  Publishing  Company,  New  York 
City;  chairman.  General  Program  Commit¬ 
tee. 


4:00  P.  M.— Hotel  Statler 
Opening  of  Advertising  Exhibit. 


7:30  P.  M.— Hotel  Statler 
Reception  and  musicale. 

Addresses  of  welcome  by  James  M.  Curley, 
Governor  of  Massachusetts;  Frederick  W. 
Mansfield,  Mayor  of  Boston;  AUyn  B.  Mc- 
Intire,  President,  the  Advertising  Club  of 
Boston.  ,  „  ,  „  j 

Entertainment  by  First  Corps  of  Cadets  Band. 
Metropolitan  Male  Chorus,  directed  by  R. 


Speakers 

Kenynote  Address  by  President  Lang. 

Mrs.  Grace  Morrison  Poole,  honorary  presi¬ 
dent,  General  Federation  of  Women’s  Clubs; 
Dean,  Stoneleigh  College,  Rye  Beach,  New 
Hampshire — ‘“rhe  Big  Black  Bear.” 

Ken  R.  Dyke,  chairman  of  the  Board,  Asso¬ 
ciation  of  National  Advertisers;  advertising 
manager,  Colgate-Palmolive-Peet  Company, 
Jersey  City,  New  Jersey. 

WiNTHROP  L.  Carter,  president.  New  Eng¬ 
land  Coimcil;  president,  Nashua  Gummed 
Paper  Company,  Nashua,  New  Hampshire 
— “New  England  Today.” 

Entertainment  by  Jerry  Belcher  and  Parks 
Johnson,  radio  stars. 


Speakers 

Bruce  Barton,  chairman  of  the  board.  Bat¬ 
ten,  Barton,  Durstine  &  Osborn,  Inc.,  New 
York  City — “Tbe  Future  of  the  Advertising 
Man.” 

David  Sarnoff.  president.  Radio  Corporation 
of  America,  New  York  City. 

Raymond  Moley,  editor.  Today,  New  York 
City— “The  Future  of  Corporate  Prophets.’- 

4:00  P.  M. 

Annual  Business  Meeting. 


Banquet  and  Ball 
7:30  P.  M. — Ballroom,  Hotel  Statler 


THURSDAY,  JULY  2 

9:00  A.  M. — South  Shore  Sightseeing  Tour; 
visiting  Quincy,  Fore  River  Ship  Yards, 
Marshfield,  Duxbury,  Fall  River,  New  Bed¬ 
ford,  Plymouth. 

Lexington  and  Concord  Tour. 

North  Shore  Sightseeing  Tour,  visiting 
Gloucester,  Salem,  Magnolia,  Beverly,  Ips¬ 
wich,  Newburyport,  Rockport. 

2:00  P.  M. — Horse-races,  Suffolk  Downs,  East 
Boston,  free  passes  to  clubhouse. 


DEPARTMENT  PROGRAMS 


NEWSPAPER  ADVERTISING 
EXECUTIVES  ASSOCIATION 


NATIONAL  NEWSPAPER  PRO- 
MOTION  ASSOCIATION 


MONDAY  MORNING,  JUNE  29 
Parlor  A — Statler  Hotel 
Address  of  Welcome,  J.  Maxim  Ryder,  presi¬ 
dent  of  the  New  England  Advertising  Ex¬ 
ecutives  Association. 

Discussion  of  topics  proposed  by  members. 


TUESDAY  MORNING,  JUNE  30 
Parlor  A — Statler  Hotel 
Talk  by  Ben  C.  Duffy,  of  Batten,  Barton, 
Durstine  &  Osborn,  New  York;  subject, 
“What  is  Good  Newspaper  Promotion?” 
Question  period. 

Discussion  of  topics  proposed  by  members. 


SUNDAY,  JUNE  28 

12:00  Noon  to  6:00  P.  M. — Registration. 

7:00  P.  M. — Acquaintance  Dinner — Hotel  Stat¬ 
ler. 

MONDAY,  JUNE  29 

9:30  A.  M. — ^Formal  Opening  of  Sessions  and 
Reports  of  Committees. 

11:00  A.  M. — “Why  Promotion?”,  Don  D. 
Patterson,  National  Advertising  Director, 
Scripps-Howard  Newspapers. 

Afternoon 

After  the  general  session  of  A.  F.  A..,  Busi¬ 
ness  Meeting  and  General  Discussion. 


SALES  PROMOTION  DIVISION 
of  National  Retail  Dry  Goods 
Association 


TUESDAY  NOON,  JUNE  30 
Luncheon 

Grand  Ballroom — Statler  Hotel 
Address  by  Jambs  G.  McDonald,  of  the  edi¬ 
torial  staff  of  the  New  York  Times,  sub¬ 
ject,  “Responsibilities  of  the  Newspaper  in 
a  Changing  World.”  All  A.  F.  A.  delegates 
and  guests  invited. 


TUESDAY  AFTERNOON,  JUNE  30 
Parlor  A — Statler  Hotel 
Francis  N.  McGehee,  presenting  “Bathroom 
and  Dreeing  Table  Inventory  of  the  Cleve¬ 
land  Press.’* 

Question  period. 

Discussion  of  topics  proposed  by  members. 


TUESDAY,  JUNE  30 

9:30  A.  M. — “Research  and  Surveys.”  Philip 
Salisbury,  Sales  Management. 

10: 30  A.  M. — Discussion — “The  Promotion 
Budget.”  Joyce  A.  Swan,  Personal  As¬ 
sistant  to  the  publisher,  Des  Moines  Regis¬ 
ter  and  Tribune  and  Vice-President,  NNPA. 

12:14  P.  M.— NNPA  Luncheon. 

2:00  P.  M. — “Getting  the  Copy  Angle.”  Roy 
Dickinson,  President  Printers’  Ink. 

2:30  P.  M. — “Charting  Research  and  Promo¬ 
tion.”  William  A.  Thomson,  Director,  Bu¬ 
reau  of  Advertising,  American  Newspaper 
Publishers  Association. 

3:30  P.  M. — Discussion — “Make  It  Sell.”  L. 
E.  McGivena,  Manager  Publicity,  New  York 
Daily  News. 


TUESDAY  MORNING 
Georgian  Room,  Hotel  Statler 

10:00  A.  M. — Call  to  Order  by  Chairman. 

“Publicity  Problems  That  Cause  Many  Head¬ 
aches,”  William  H.  McLeod,  sales  manager, 
Wm.  Filene’s  Sons  Company,  Boston,  and 
chairman.  Sales  Promotion  Division. 

"What’s  Wrong  with  Retail  Selling?”  Marion 
C.  Taylor,  Merchandise  Editor,  Vogue  Ma¬ 
gazine,  New  York. 

“Silly  Symphony,”  New  Slants  on  the  Manu¬ 
facturer  -  Retailer  -  Customer  Triangle, 
Cbari^  P.  Pelham,  vice-president.  Fuller 
&  Smith  &  Ross,  Inc.,  New  York. 

“Building  Business  Through  Aggressive 
Charge  Account  Promotions,”  Charles  W. 
Harvey,  charge  manager,  Gilchrist’s,  Boston. 


WEDNESDAY  MORNING,  JULY  1 
Parlor  A — Statler  Hotel 
Talk  by  Dr.  Daniel  Starch,  of  Dr.  Daniel 
Starch  &  Staff,  New  York;  subject,  “New 
Troids  in  Research.” 

Question  period. 

Discussion  of  topics  proposed  by  members. 


WEDNESDAY,  JULY  1 
9: 30  A.  M. — Discussion — “Your  Promotion 
Problems  and  Mine.”  Charles  L.  Baum. 
Promotion  Manager,  Portland  (Ore.)  Jour¬ 
nal,  ’Treasurer,  NNPA. 

10:30  A.  M. — “What  Can  the  NNPA  Accom¬ 
plish  in  the  Years  to  Come,  Particularly 
During  1936  and  1937?”  George  Benneyan, 
Promotion  Manager,  the  New  York  Ameri¬ 
can  and  Founder  of  the  NNPA. 

11:30  A.  M. — Election  and  Installation  of  Of¬ 
ficers. 
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TUESDAY  LUNCHEON 
Georgian  Room 

12:30  pjn. — Call  to  Order  by  Chairman. 

Presiding  Officer,  David  Moeser,  Treasurer 
and  General  Manager,  Conrad  &  Company, 
Boston,  and  President.  National  Retail  D^ 
Goods  Association. 

“Keeping  Up  with  Consumers,”  Louis  R 
Kirstein,  vice-president  in  charge  of  mer¬ 
chandise  and  publicity,  Wm.  Filene’s  Sons 
Company,  Boston. 

“A  Columnist  Looks  at  Retail  Advertising,” 
Neal  O’Hara.  Herald  Traveler,  Boston. 

“The  Man  Who  Knows  All  About  Women,” 
Margaret  Dana,  merchandising  counsel, 
Westchester  County  Publishers,  Inc.,  Yonk¬ 
ers,  N.  Y. 

“Effective  Retail  Radio  Advertising,”  Herman 
Hettinger,  Assistant  Professor  of  Market¬ 
ing,  Wharton  School  of  Finance  and  (Com¬ 
merce,  University  of  Pennsylvania,  Phila¬ 
delphia. 


4»vi 

Mi 


A.F.A.  PROGRAM— DEPARTMENTS 


The  following  play  will  be  staged  in  the 

Main  Ballroom: 

“All  in  a  Day,”  a  picture  of  store  life. 

Scene  I — ^Employees’  Locker  Room — 9:15  ajn. 

Scene  II — A  Selling  Department — 4:30  pjn. 

Entire  production  written,  acted,  and  prc^uced 
by  employees  of  Wm.  Filene’s  Sons  Com¬ 
pany,  Boston. 

WEDNESDAY  MORNING 

10:00  a.m. — Call  to  Order  by  Chairman. 

Presiding  Officer,  Thomas  J.  Brown,  Publicity 
Director,  Jordan  Marsh  Company,  Boston. 

“Getting  Maximum  Results  from  Newspaper 
Advertising.” 

1.  Selection  of  Right  Item — B.  Lewis  Posen, 
Publicity  Director,  Hochschild,  Kohn  & 
Company,  Baltimore. 

2.  Salient  Facts  Interestingly  Presented — 
Effective  Advertising  Copy — Jean  Rosen¬ 
blatt,  Assistant  to  Sales  Manager,  Wm. 
Filene’s  Sons  Company,  Boston. 

3.  Evaluation  of  Trends  in  Layout  and  Art¬ 
work — Morris  L.  Rosenblvh,  Art  Director, 
Abraham  &  Straus,  Inc.,  Brooklyn,  N.  Y. 

4.  Backing  Up  Your  Advertising — Oscar  R. 
Strauss,  Jr.,  Publicity  Director,  Rich’s,  Inc., 
Atlanta,  Ga. 

PUBUC  UnUTIES 
ADVERTISING  ASSOCIATION 

TUESDAY,  JUNE  30 

SALLE  MODERNE,  HOTEL  STATLER 
9:30  A.  M. 

Address-^“The  State  of  the  Association” — 'The 
President,  J.  R.  Pershall,  Public  Service 
Company  of  Northern  Illinois,  Chicago, 
Illinois. 

Address — ^“Welcome  to  Boston” — ^F.  H.  Ball, 
Regional  Executive,  New  England  Power 
Service  Company,  Boston,  Mass. 

Symposium — ^Kitchen  Modernization.  Mrs. 
Mary  Gillies,  Associate  Editor,  McCall’s. 
“Bringing  Us  Up  to  Date  on  Developments.” 

Miss  ^therine  Fisher,  Director,  Good 
Housekeeping  Institute.  “What  Women 
Have  Told  Me  They  Want.” 

Miss  Grace  Pennock,  Associate  Editor,  Ladies 
Home  Journal.  “Kitcheneering  in  a  Sky- 


(Continued) 

INDUSTRIAL  MARKETING 
CONFERENCE 

TUESDAY,  JUNE  30 

12: 30 — Luncheon. 

Toastmaster,  Raymond  Hudson,  Secretary  New 
England  Council. 

Presiding,  James  T.  Chirurg,  President,  James 
Thomas  Chirurg  Company,  Boston. 

“Sales  Mindedness — What  It  Adds  to  the 
Equipment  of  the  Industrial  Executive,” 
Professor  Robert  F.  Elder,  Department  of 
Marketing,  Massachusetts  Institute  of  Tech¬ 
nology. 

“How  Good  Industrial  Advertising  Reduces 
the  Cost  of  Sales,”  F.  H.  Willard,  IVesi- 
dent,  Crafton  &  Knight  Company,  Wor¬ 
cester,  Mass.;  Past  Pres.,  Power  Transmis¬ 
sion  Council;  Past.  Pres.,  Associated  In- 
dutries  of  Mass. 

“Sales  at  Lower  Cost  Through  Wholesalers 
and  Distributors,”  W.  L.  Pond,  Domestic 
Sales  Manager,  The  Nicholson  FUe  Com¬ 
pany,  Providence,  R.  I. 

“Current  'Trends  in  Selective  Marketing,” 
C.  J.  Stark,  President,  Penton  Publishing 
Company,  Cleveland,  Ohio. 

“Copy  Ideas  for  Industrial  Selling,”  H.  R. 
MacNamee,  Richardson,  Alley  &  Richards 
Company,  Boston,  Mass. 

NATIONAL  ADVERTISERS 
CONFERENCE 

TUESDAY  MORNING,  JUNE  30 

“Today’s  Retail  Price  Competition,”  (Speaker 
to  be  announced). 

“Government  Market  Research  and  Service,” 
WiLFORD  L.  White,  Bureau  of  Foreign  and 
Domestic  Commerce,  Department  of  Com¬ 
merce,  Washington,  D.  C. 

“Trends  in  Consumer  Appeals  and  Copy 
Slants,”  Minna  Hall  Carothers,  Publicity 
Director,  Associated  Wool  Indiutries,  New 
York  City. 

“Merchandising  the  Radio:  National  and 
Spot,”  R.  L.  Harlow,  Assistant  to  the  Presi¬ 
dent,  Yankee  Network,  Boston. 

TUESDAY  AFTERNOON 

“How  Far  Should  Agency  Duties  Extend?,” 


L.  S.  Wright,  Sales  Promotion  Manager,  Bird 
&  Son,  East  Walpole,  Mass.,  “Selling  Adver¬ 
tising.” 

Maxwell  Droke,  Publisher,  Indianapolis, 
“WeU,  We  Might  Try  'Truth.” 

L.  Levisson,  The  Hague,  Holland,  former  hon¬ 
orary  secretary  of  the  Continental  Adver¬ 
tising  Association,  and  official  representative 
of  association,  “European  Direct  Mail  Ad¬ 
vertising.” 

CLUB  ACTIVITIES 
CONFERENCE 

MEN’S  ADVERTISING  CLUBS 
BREAKFAST  SESSION 
Monday — 8:30  AM. 

Presiding  Arthur  H.  Brayton,  vice-president. 
Advertising  Federation  of  America;  chair¬ 
man,  Coimcil  on  Advertising  Clubs;  Mar¬ 
shall  Field  &  Company,  Retail,  Chicago. 

Greeting,  Chester  H.  Lang,  president,  Ad- 
vertisi^  Federation  of  America;  manager. 
Publicity  Department,  General  Electric 
Comply,  Schenectady. 

“Replacing  Red  Ink  with  Black,”  Harold  C. 
Mertin,  retiring  president.  Advertising 
Club  of  Denver;  adverti^ng  manager, 
Moimtain  States  'Telephone  and  Telegraph 
Company,  Denver. 

“Why  Peoria  Has  the  Largest  Per  Capita  Ad¬ 
vertising  Club,”  Joseph  H.  Wiley,  retiring 
president,  Peoria  Advertising  and  Selling 
Clubs;  advertising  manager,  Altorfer  Bros. 
Company,  Peoria. 

“A  ‘Spread-the-Work’  Program  Set-Up,” 
Kenneth  C.  Magers,  Ihe  Advertisers’  dub 
of  Cincinnati;  publicity  manager,  Union 
Gas  &  Electric  Company,  Cincinnati. 

“Merchandising  the  Advertising  Club  of  Indi¬ 
anapolis,”  F.  W.  T.AHII,  vice-president.  Ad¬ 
vertising  Club  of  Indianapolis;  advertising 
manager,  Indiana  Lumbermen’s  Mutual  In¬ 
surance  Company,  Indianapolis. 

“Local  Application  of  Truth  in  Advertising,” 
Sam  K.  Smith,  vice-president,  Pittsburgh 
Advertis^  dub;  Sam  K.  Smith  &  Asso¬ 
ciates,  Pittsburgh. 

“Play  BisJl!”  L.  LrflOY  Swartzkopf,  secretary, 
San  Antonio  Advertising  Club;  D.  &  M.  Ad¬ 
vertising  Company,  San  Antonio. 

WOMEN’S  ADVER'nSlNG  CLUBS 


scraper.” 

Miss  Ada  Bessie  Swann,  Director,  Home  Ser¬ 
vice  Center,  Woman’s  Home  Companion. 
“Bringing  the  Facts  Home  to  Public  Utili¬ 
ties.” 

Address — “Institutional  Advertising — ^Its  Value 
to  the  Utility” — Edgar  Kobak,  Vice-Presi¬ 
dent,  Lord  and  Ihomas,  New  York. 

LUNCHEON 

Moving  Picture — “A  Cycle  of  Service” — Cour¬ 
tesy  of  Public  Service  Corporation  of  New 
Jersey. 

Report  of  Better  Copy  Contest  Committee — 
Kenneth  Magers,  Chairman,  Union  Gas  and 
Electric  Company,  Cincinnati,  Ohio. 
Sympositun — ^What  of  Radio  for  Public  Utili¬ 
ties,  led  by  Will  C.  Grant,  Advertising  Di¬ 
rector,  Lone  Star  Gas  Company,  Dallas, 
Texas. 

Consolidated  Edison  program — Henry  Ober- 
MEYER. 

Mystery  Chef— Charles  W.  Person,  Ameri¬ 
can  Gas  Association. 

Melody  Master— Clarence  Davis.  B.BJ).&0. 
Rochester  Gas  St  Electric  program — ^Arthur 
P.  Kelly. 

Philadelphia  Company  program — R.  S.  Mc¬ 
Carty. 

Report  on  A.  G.  A.  cooperative  advertising 
plans,  Henry  Obermeyer,  Consolidated  Edi¬ 
son  Company,  New  York. 

Reports  of  Committees — a.  New  Advertising 
^change,  b.  Costs  and  Results. 

Reports— Secretary — ^H.  W.  Olcott,  Jr.,  Phila¬ 
delphia  Gas  Works. 

Treasurer — ^Howard  F.  Weeks,  Consolidated 
Edison  Company. 

Membership— Henry  Obermeyer,  Consoli¬ 
dated  Edison  Company. 

Nominations. 

Election  of  officers. 


Edward  R.  Grace,  President,  Grace  &  Be- 
ment,  Inc.;  President,  Adcraft  Club  of 
Detroit 

“Contest  Administration,”  Prof.  Lloyd  D. 
Herrold,  Northwestern  University,  Evan¬ 
ston,  Illinois. 

(Subject  to  be  annoimced) ,  Dr.  A.  D.  H.  Kap¬ 
lan,  of  the  Bureau  of  Statistics,  Depart¬ 
ment  of  Labor,  Washington,  D.  C. 
“Advertising  Problems  in  England,”  L.  D. 
Harris,  Gordon  &  Gotch,  Ltd.,  London,  Eng 

PREMIUM  ADVERTISING 
ASSOCIATION 

TUESDAY,  JUNE  30 

William  L.  Sweet,  President  of  the  associa¬ 
tion,  and  treasurer  of  the  Rumford  Chem¬ 
ical  Works,  Rumford,  R.  I.,  will  preside. 
Special  talks  by  mem^rs  of  the  association 
in  executive  sessions. 

Address  by  Prof.  Neil  H.  Borden,  Graduate 
School  of  Business  Administration,  Har¬ 
vard  University. 

Address  by  Charles  Wesley  Dunn,  general 
counsel  to  the  association. 

DIRECT  MAIL  ADVERTISING 
ASSOCIATION 

TUESDAY— 2:30  P.  M. 

Chairman,  J.  S.  Roberts,  president  of  the 
association;  advertising  manager  of  the  Re¬ 
tail  Credit  Company  of  Atianta,  Georgia. 

N.  E.  Hooper,  Advertising  Manager,  National 
Casket  Company,  Bo^n,  ‘“^ey  Said  It 
Couldn’t  Be  Done.” 

Thomas  J.  Murray,  Division  of  Solicitor,  U.  S. 
Post  Office  Deptartment,  Washington,  D.  C., 
“Postal  Activities.” 


BREAKFAST  SESSION 
Monday — 8:30  AM. 

President,  Mrs.  E^a  Perham  Proetz,  direc¬ 
tor,  Advertising  Federation  of  America;  act¬ 
ing  chairman.  Council  on  Women’s  Adver¬ 
tising  Clubs;  vice-president,  Gardner  Ad¬ 
vertising  Company,  Saint  Louis. 

Greetings,  E^gar  Kobak,  chairman.  Board  of 
Directors,  Advertising  Federation  of  Amer¬ 
ica;  vice-president.  Lord  &  ’Thomas,  New 
York. 

“Showing  the  Homemaker  How  Advertising 
Helps  Her  Buy,”  Louise  C.  Grace,  retiring 
president.  Women’s  Advertising  Club  of 
Detroit;  director  of  Research  and  Media, 
Grace  &  Bem^t,  Inc.,  Detroit 

“I*rosperity — and  "IVuth — Begins  at  Home — in 
the  City  of  Homes,”  Edith  B.  Ellsworth, 
president  Philadelphia  Club  of  Advertising 
Women;  Roche,  Williams  &  Cunnyngham, 
Inc.,  Philadel[diia. 

“Advertising  Women’s  Responsibility  to  the 
Woman  Consumer,”  Dorothy  Crowne,  Ad¬ 
vertising  Women  of  New  York,  Inc.;  as¬ 
sistant  to  the  president  in  charge  of  Ftiblic 
Relations,  United  Advertising  Corporation, 
New  York. 

“Do  Women  Want  the  Truth?,”  Op^  Swea- 
ZEA,  president  Wom«i’s  Advertising  Club 
of  Saint  Louis;  advertising  manager,  Mis¬ 
sissippi  Valley  Trust  Company,  Saint  Louis. 

“Balancing  the  Budget”  Mercedes  J.  Hurst, 
retiring  president  Women’s  Advertising 
Club  of  Chicago;  Commonwealth  Edison 
Company,  Chicago. 

JOINT  CONFERENCE 
MEN’S  AND  WOMEN’S  ADVER’nSlNG 
CLUBS 

Wednesday  Morning — ^9:30  o’clock 

Presiding,  Mrs.  Erma  Perham  Proetz,  direc- 
(Continued  on  next  page) 
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A.F.A.  PROGRAM— DEPARTMENTS 


lor.  Advertising  Federation  of  America;  act¬ 
ing  chairman,  Council  on  Women’s  Adver¬ 
tising  Qubs;  vice-president,  Gardner  Ad¬ 
vertising  Company,  Saint  Louis. 

ABTHxnt  H.  Bratton,  vice-president.  Adver¬ 
tising  Federation  of  America;  chairman. 
Council  on  Advertising  Clubs;  Marshall 
Field  &  Company,  Retail,  Chicago. 

Brief  Reports  by  the  Chairman  of  Findings 
of  Monday  Morning  Sessions. 

“A  Program  Plan  That  Promotes  Attendance.” 
Alice  M.  Kiesslich,  president.  Women’s  Ad¬ 
vertising  Club  of  Milwaukee;  advertising 
manager,  American  Lace  Paper  Company, 
Milwaukee. 

“Putting  Over  an  Educational  Covuse.” 
Arthur  M.  Sherrill,  vice-president  and 
chainnan.  Educational  Conunittee.  Adver¬ 
tising  Club  of  Boston;  New  England  man¬ 
ager,  Liberty  Magazine,  Boston. 

“Is  There  a  Doctor  in  the  House?,”  Frank  C. 
Hamilton,  president.  Advertising  Club  of 
Saint  Louis;  governor.  Seventh  District  of 
the  Advertising  Fednation  of  America; 
sales  manager.  Von  Hoffman  Press,  Saint 
Louis. 

"Exhibits  for  Advertising  Clubs,”  Harold  M. 
Hastdics,  secretary  manager,  Adcraft  Club 
of  Detroit 

“The  ‘How’  and  ‘Why’  of  a  Successful  Dis¬ 
trict”  George  A.  Dunning,  governor.  First 
District  of  the  Advertising  Federation  of 
America;  New  England  manager,  American 
Magazine,  Crowell  Publishi^  Company, 
Bo^n. 

“Beginner’s  Luck — Are  We  Stacking  the 
Cwds?,”  Florence  M.  Griffin,  retiring 
presid»t  Women’s  Advertising  Club  of 
Cleveland;  Florence  Mary  Griffin  Adver¬ 
tising,  Cleveland. 


(Continued) 

OUTDOOR  ADVERTISING 
ASSOCIATION 

TLESDAY  MORMNG.  JUNE  30 

Presiding,  E.  C.  Donnelly,  Jr.,  of  John  Don¬ 
nelly  &  Sons,  Boston. 

Addresses  by: 

Merle  Thorpe,  publisher  of  Nation’s  Business, 
“If  We  Really  Want  Business  Activity,  Pay 
for  It  and  Get  It.” 

Ray  Ilg,  vice-president.  National  Shawmut 
Bank,  Boston,  “A  Success  Story  of  the  Use 
of  Outdoor  Advertising.” 

Frank  D.  Comerford,  president  Edison  Elec¬ 
tric  Illuminating  Company,  B^on,  “Selling 
with  Light." 

C.  O.  Bridwell,  Outdoor  Advertising,  Inc., 
New  York,  “The  New  Outdoor  Advertising, 
Inc.,”  including  a  presentation  based  on  a 
recently-conducted  survey  in  Middle  West¬ 
ern  Mmkets. 

MAGAZINE  GROUP 
CONFERENCE 

TUESDAY  MORNING — 9:30  A.  M. 

Parlor  B,  Mezzanine  Floor 

Presiding,  Oliver  M.  Drummond,  New  Eng¬ 
land  Advertising  Manager,  Country  Home. 
Crowell  Publishing  Ctunpany,  Boston,  Mass. 

“Let  Them  Buy,”  ^bert  L.  Johnson,  vice- 
president,  ’Time-Forttme  Corporation.  New 
York  City. 

“How  Much  Do  We  Know  About  Magazine 
Advertising?,”  G.  Lynn  Sumner,  president. 


G.  Lynn  Sumner  Company,  New  York  City. 

“How  Magazines  Sell  the  British  Market,” 
W.  W.  J.  Studd,  publicity  manager.  Illus¬ 
trated  Newspapers,  Ltd.,  and  general  man¬ 
ager,  “Britannia  and  Eve.”  London.  Eng- 
lancL 

“Women  Demand  ’Truth  in  Advertising,”  Mrs. 
Anna  Steese  Richardson,  associate  editor, 
Woman’s  Home  Companion  and  director  of 
GcxkI  Citizenship  Bureau,  New  York  City. 

“Magazines  Market  a  Manufacturer’s  Mer- 
chzmdise,”  Paul  Swaffielo,  advertising 
manager.  Hood  Rubber  Company,  Water- 
town.  Mass. 


SALES  EXECUTIVES 
CONFERENCE 

TUESDAY,  JUNE  30 

Presiding,  Wallace  N.  Watson,  president  of 
Sales  Managers’  Club. 

Frank  W.  Lotkov,  Socony- Vacuum  Oil  Com¬ 
pany,  New  York  City,  “On  Certain  Blind¬ 
ness  in  Merchandising.” 

Chester  H.  McCall,  special  assistant  to  the 
Secretary  of  Commerce,  Washington,  D.  C., 
“Disclosing  Data  Before  Closing  Date.” 

G.  L.  Harms,  Addressogri^ih  -  Multigraph 
Corporation,  Cleveland,  “Our  Greatest 
Problem,  ’Trained  Men.” 

Harry  Pickup,  member  of  the  delegation  frewn 
England,  and  managing  director  of  the  In¬ 
ternational  Laboratories,  Ltd.,  “Selling  in 
England.” 

John  A.  Zellers,  vice-president  of  Reming¬ 
ton-Rand  Company,  New  York,  “Merchan¬ 
dising  to  the  Office  Equipment  Market.” 


ADVERTISING  UNDER  CRITICAL  EYES, 
SAYS  McCANN-ERICKSON  MAN 

W.  A.  Burke  Addresses  Oregon  Association — Small  City 
Merchant  Tells  Publishers  Local  Advertisers  Are 
Entitled  to  Expert  Help  in  Copy  Preparation 

{Special  to  Editor  &  Pvmjshes)  pany  and  presented  by  Charles  M. 

Grants  pass.  Ore.  June  22. —  Hutton,  University  of  Oregon  jour- 
Joumalistic  awards  to  Oregon  nalism  school  instructor. 
newspapers  and  outstanding  news-  The  Albany  Democrat- Herald  with 
paper  men  and  lanthe  Smith,  women’s  editor,  was 
women  featured  awarded  first  place  in  the  daily  divi- 
the  closing  busi-  sion  for  the  newspaper  having  made 
ness  sessions  of  the  greatest  improvement  in  women’s 
the  49th  annual  page  features.  Synthia  Liljeqvist, 
meeting  of  the  women’s  editor  of  the  Mclnnville 
Oregon  State  Telephone-Register,  was  awarded  the 
Editorial  Associ-  Theta  Sigma  Phi  cup  for  excellence 
tion  here  tiiis  in  the  weekly  division, 
week.  Hu^  G.  Hu^  McGilvra,  Forest  Grove 
Bidl,  editor  of  News-Times  publisher,  was  elected 
the  Hood  River  president  of  the  association  for  the 
News,  won  per-  next  year.  Alton  F.  Baker,  publisher 
manent  posses-  of  the  Eugene  Register-Guard,  was 
Hugh  McGilvra  sion  of  the  Paul  named  vice-president,  and  Henry 
R.  Kelty  cup  for  Fowler,  Bend  Bulletin,  treasurer, 
editorial  excellence  in  the  weekly  Board  members  elected  for  1936-37 
field.  The  News  has  won  the  contest  were  W.  Arthur  Steele,  Clatskanie 
for  three  alternate  years — eaHi  time  Chief;  Z.  C.  Kimball,  Independence 
it  has  entered — inasmuch  as  the  win-  Enterprise;  Thomas  Nelson,  Junction 
net  is  not  eligible  to  compete  the  fol-  City  Times;  Sheldon  F.  Sackett, 
lowmg  year.  Marshfield,  Coos  Bay  Times;  Ben  R. 

Giles  French,  editor  of  the  Moro  Litfin,  The  Dalles  Chronicle,  and  W. 
County  Journal,  was  second,  and  Wil-  H.  Crary,  Echo  News. 
lard  Arant,  editor  of  the  Grants  Pass  Frank  S.  Rospaw,  Placentia,  Cal., 
Bulletin,  third.  publisher  and  president  of  tiie  Call- 

Merle  R.  Chessman,  editor  of  the  fomia  Newspaper  Publishers’  Asso- 
Astoria  Budget  and  retiring  president  ciatitm,  in  his  talk,  “The  Streamlined 
of  the  association,  received  a  plaque  Newspaper,”  urged  progressive  news- 
designating  his  newspaper  as  having  papers  to  take  advantage  of  facilities 
performed  the  greatest  service  to  its  which  modern  invention  has  placed 
community  in  1935  of  any  Oregon  in  their  hands. 

daily.  The  Grants  Pass  Courier,  A.  E.  “Color  is  coming,”  he  declared,  for 
Voorhies  publisher,  received  honor-  future  newspapers,  with  pictures  giv- 
able  mention.  The  Polk  County  ing  true  tints  far  beyond  present-day 
Itemizer-Observer  of  Dallas  received  blacks  and  grays,  while  vivid  head- 
the  weekly  division  plaque  for  com-  lines  will  catch  readers’  eyes.  The 
munity  service.  Awards  were  made  greatest  improvement  Pacific  Coast 
by  the  West  Coast  Engraving  Com-  newspapers  have  made  in  recent 


{Special  to  Editor  &  PviRjsaER) 

Grants  pass.  Ore.  June  22.— 
Journalistic  awards  to  Oregon 
newspapers  and  outstanding  news¬ 
paper  men  and 
women  featured 
the  closing  busi¬ 
ness  sessions  of 
the  49th  annual 
meeting  of  the 
Oregon  State 
Editorial  Associ- 
tion  here  tiiis 
week.  Hu^  G. 
Bidl,  editor  of 
the  Hood  River 
News,  won  per¬ 
manent  posses- 
HOGH  McGilvra  sion  of  tiie  Paul 
R.  Kelty  cup  for 
editorial  excellence  in  the  weekly 
field.  The  News  has  won  the  contert 
for  three  alternate  years — eaHi  time 
it  has  entered — inasmuch  as  the  win¬ 
ner  is  not  eligible  to  compete  the  fol- 
lowmg  year. 

Giles  French,  editor  of  the  Moro 
County  Journal,  was  second,  and  Wil¬ 
lard  Arant,  editor  of  the  Grants  Pass 
Bulletin,  third. 

Merle  R.  Chessman,  editor  of  the 
Astoria  Budget  and  retiring  president 
of  the  association,  received  a  plaque 
designating  his  newspaper  as  having 
performed  the  greatest  service  to  its 
community  in  1935  of  any  Oregon 
daily.  The  Grants  Pass  Courier,  A.  E. 
Voorhies  publisher,  received  honor¬ 
able  mention.  The  PolJc  County 
Itemizer-Observer  of  Dallas  received 
the  weekly  division  plaque  for  com¬ 
munity  service.  Awards  were  made 
by  the  West  Coast  Engraving  Corn- 


years  is  the  current  installation  of 
photographic  and  engraving  equip¬ 
ment  by  dailies  in  small  towns,  pub¬ 
lisher  Rospaw  declared.  Witii  these 
facilities  at  his  disposal  the  publisher 
of  a  small  daily  is  able  to  broaden  his 
local  field  greatly  by  additional  news 
coverage  for  readers  and  at  the  same 
time  minimize  outside  competition 
from  metropolitan  newspapers,”  Mr. 
Rospaw  explained. 

Advertising,  the  financial  backbone 
of  newspapers,  received  attention  of 
several  convention  speakers. 

It  faced  a  challenging  address  from 
C.  D.  Bean,  Medford,  Ore.,  merchant, 
with  the  title  “Advertising  Does  Not 
Pay.”  He  amended  it  to  describe  hap¬ 
hazard  advertising  as  the  variety 
which  does  not  pay,  while  the  one 
kind  which  does  bring  returns,  he 
said,  “is  planned  advertising  in  a 
strong  newspaper  of  known  circula¬ 
tion  and  standing.” 

Walter  A.  Burke,  of  the  McCann- 
Erickson  Advertising  Agency,  urged 
publiHiers  to  abandon  the  preferential 
rates  given  local  advertising  accounts. 

“TTie  depression  placed  advertis- 
mg — newspaper,  magazine,  radio  and 
outdoor — under  critical  eyes,”  Mr. 
Burke  stated.  “Newspaper  advertis¬ 
ing,”  he  continued,  “is  thought  of  now 
as  being  primary  coverage  in  local 
markets,  and  other  media  are  sec¬ 
ondary.” 

Judge  James  T.  Brand  told  the  edi¬ 
tors  and  publishers  they  are  in  a  posi¬ 
tion  to  play  a  dominant  part  in  a 
much-need^  campaign  for  judicial 
reform.  ’The  jurist  said  that  only 
through  the  demands  of  the  press 
would  the  nation  be  able  to  bring  its 
courts  and  law  enforcement  bodies  up 
to  the  high  places  which  they  should 
occupy  in  government. 

“A  Message  from  Washington,”  de¬ 
livered  by  David  H.  Dickson,  chair¬ 
man  of  the  board  of  trustees  of  the 
Washington  Press  Association,  invited 
the  Oregonians  to  attend  the  Wash¬ 


ington  group’s  golden  anniversaty  ! 
convention  in  Olympia.  Hugh 
Gilvra,  Merle  R.  Chessman  and  Amt 
G.  Rae,  association  field  manager,  will 
be  Oregon’s  official  delegates  to  ifat 
meeting  in  Olympia  July  24-25. 

The  association,  which  from  1817 
to  1908  was  known  as  the  Oregai 
Press  Association,  now  has  its  third 
name,  officially  adopted  this  sessioB. 
Henceforth  the  organization  will  be  ; 
known  as  the  Oregon  Newspaper  Pub>  ’ 
lisbers’  Association,  to  whidi  will  bt 
added  “Incorporated.” 

FREEDOM  OF  SPEECH  IS  TOPK’ 

Institute  of  Public  Affairs,  July  14 
to  Hear  Prominent  Speaker* 

{Special  to  Editor  &  Pvslisrir) 

Richmond,  Va.,  June  23.— QiAi 
Hanson,  general  counsel  of  the  Amir- 
ican  Newspaper  Publishers’  Assock- 
tion,  and  Roger  Baldwin,  of  the  Amtf- 
iezm  Civil  Liberties  Union,  viB  ^ 
p^ticipate  in  an  open  forum  discat' 
sion  of  liberty  of  expression  in  tbe  | 
press,  radio  and  motion  pictures  oo 
July  16  at  the  10th  anniial  Institaki 
of  Public  Affairs  at  the  University  d! 
Virginia. 

The  subject  also  will  receive  the 
attention  of  Louis  G.  Caldwell,  f«* 
mer  general  counsel  of  the  Fedenl; 
Communications  Commission,  na> 
chairman  of  the  American  Bar  As^ 
ciation’s  committee  on  administrate 
law;  Dr.  Carl  F.  Arnold,  assistant 
general  counsel  of  the  Federal  Coo* 
munications  Commission  and  dean  of 
law  in  the  University  of  Wyoniini' 

UTAH  MEETING  JUNE  27-25 

The  Utah  State  Press  Associatk* 
will  hold  its  annual  summer  conven¬ 
tion  and  outing  in  Cedar  City,  Jw* 
27  and  28.  On  Sunday  the  delegsk* 
will  visit  some  of  the  national^ 
famous  scenic  spots  in  this  region  a» 
the  nearby  CCC  camps. 
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TRUTH  DRIVE  BEGAN  IN  EARLY  DAYS 

past  President  of  AFA  Recalls  the  Notable  Sheldon  Experiment  When  Topeka  Capital  Waa 

Edited  ^*As  Jesus  Would  Have  Done  It** 


The  Boston  tea  party  came  several 
years  before  the  minute  men 
gathered  at  Lexington;  and  there  were 
niany  other  forerunner  events  stretch¬ 
ing  from  the  Potomac  to  the  Merrimac 
before  the  shot  was  fired  that  was 
•'heard  ’round  the  world.” 

It  has  been  so  always  with  move¬ 
ments,  small  or  great,  that  had  to 
gain  support  based  on  volimtary  de¬ 
cision  and  action.  In  a  very  definite 
way  that  has  been  the  case  with  the 
Truth  Movement  in  Advertising  that 
is  celebrating  its  silver  jubilee  in 


By  HERBERT  S.  HOUSTON 

Past  Presidant  of  Advertising  Federation  of  America  and 
General  Manager  of  the  Sheldon  Edition  of  Topeka  Capital 


i^ersarjr 
h  Me- 
d  Am 
er,  wifl 
to  the  < 
5. 

n  1887  i 
OregoB 
s  third 
sessisB. 
will  be 
er  Pidh 
wfllbt 


TOPIC 

nly  II. 

kare 

■1) 

-Elilhi 

Abbv 

issocia- 


>  Amer* 
1,  wa 

diacBi- 
in  the 
ures  flB 
hstitaie 
srsity  d 

live  the 
jU,  f«' 
Fedenl 
U 

r  Asse- 
istratne 
jssistant 

d  Coo- 
dean  d 
yomin|‘ 

27-28 

ociatkn 
conven- 
y,  June! 
elegBtoj 
ionaUy 
{ion  odl 


Herbert  S.  Houston 

Boston.  That  movement  didn’t  just 
lu>ppen.  It  was  forecast  and  indicated 
by  many  signs  over  a  number  of  years. 
One  of  these  signs  in  the  western  sky 
greatly  interested  the  late  Willis  J. 
Abbott,  editor  of  the  Christian  Science 
Monitor,  and  he  suggested  several 
times  to  the  present  writer  that  some 
account  of  it  be  prepared.  Hiis  brief 
article  may  be  said  to  be  the  result. 

The  Sheldon  Eldition  of  the  Topeka 
Daily  Capital  in  1900  was  an  experi¬ 
ment  that  was  unusual  in  many  ways. 
It  was  projected  as  the  ideal  Christian 
newspaper.  The  creator  of  the  idea, 
the  Rev.  Charles  M.  Sheldon  of  To¬ 
peka,  had  written  “In  His  Steps”  a 
book  that  had  gone  through  e^tion 
after  edition  until  over  a  million  copies 
had  been  printed  and  sold.  The  mem¬ 
bers  of  young  people’s  Christian  or¬ 
ganizations,  in  pai^cular,  claimed  it 
as  their  very  own;  the  Christian  En¬ 
deavor  Societies,  the  Epworth  League, 
the  Baptist  Young  People’s  Union 
everywhere  discussed  the  question 
“Wbat  would  Jesus  do?”  in  relation 
In  all  kinds  of  issues,  personal  and 
public. 

While  all  this  discussion  and  interest 
were  at  flood  tide,  in  the  auimner  of 
UDO,  the  annual  convention  of  the 
Christian  Endeavor  Societies  was  held 
m  Detroit,  wifli  over  15,000  in  attend¬ 
ance.  The  author  of  “In  His  Steps,” 
Sheldon,  was  one  cd  the  chief 
speakers  on  the  program;  and  he 
^trified  the  eager  throngs  with  the 
proposal  that  what  the  world  needed 
to  gxiide  people  to  ^iritual  living 
was  a  newspaper,  conducted  as  Jesus 
would  have  conducted  it  This  pro¬ 
posal  was  considered  a  challenge  by 
the  press  and  papers  at  once  were 
full  of  news  and  editorial  comment 
expressing  widely  differing  views. 

While  this  was  in  progress,  off  in 
Topeka,  Dr.  Sheldon’s  home  town,  the 
owner  of  the  Daily  Capital,  Frederick 
0  Popenoe,  conceived  the  idea  that 
the  challenging  plan  should  be  put 
to  the  test.  He  was  a  business  man, 
who  had  recently  acquired  control  of 
the  Capital  and  being  wholly  without 


newspaper  experience  he  knew  little 
of  the  difficulties  that  the  experiment 
would  involve  in  advertising  contracts 
and  in  many  other  ways.  So  Dr. 
Sheldon  was  forthwith  given  the  op¬ 
portunity  he  had  described  in  his 
Detroit  address  and  told  to  make  a 
newspaper  as  Jesus  would  have  made 
it.  Without  hesitation  he  accepted 
the  opportunity  on  the  definite  stipu¬ 
lation  that  he  was  to  have  complete 
freedom  of  action  as  to  news,  editorial 
and  advertising  policy.  Mr.  Popenoe 
met  the  stipulation  squarely  and  the 
agreement  was  made  to  try  the 
Sheldon  experiment  for  a  period  of 
one  week. 

It  was  at  this  point  that  1  was  sud¬ 
denly  projected  into  the  picture.  Mr. 
Popenoe  came  to  New  York  to  find 
an  eastern  manager  who  would  be 
acceptable  to  Dr.  Sheldon  and  who 
would  undertake  the  experiment  with 
an  open  mind  and  give  it  a  full  and 
fair  trial.  At  the  time  1  was  adver¬ 
tising  manager  of  the  Outing  magazine 
and  by  one  of  those  odd  conjunctions 
of  events,  which  some  c^  Fate, 
Popenoe  sought  me  out  and  offered 
me  the  job,  “subject  to  Dr.  Sheldon’s 
approval.” 

Of  course  I  had  read  “In  His  Steps’’ 
and  knew  of  the  wide  interest  aroused 
by  the  Detroit  address;  having  been 
city  editor  of  the  Sioux  City  Journal 
and  a  telegraph  editor  of  the  Chicago 
Tribune,  I  was  thrilled  by  both  the 
news  interest  and  the  possibility  for 
service  that  might  lie  in  the  Sheldon 
experiment. 

When  I  talked  the  matter  over  with 
the  owner  and  editor  of  Outing,  the 
lute  Caspar  Whitney,  he  likewise  had 
a  thrill,  looking  on  the  expirement, 
in  his  charactertistic  spirit  of  adven¬ 
ture,  as  if  it  were  a  big  game  himt. 
He  at  once  agreed  to  release  me  for 
the  experiment  if  1  would  agree  to 
return  to  Outing  when  it  was  over;  of 
course  this  was  highly  satisfactory 
and  I  was  forthwith  oS  to  Topeka. 

The  first  meeting  with  Sheldon  is 


forever  etched  in  my  memory.  In  the 
small  study  of  his  small  church  I 
foimd  a  quiet,  modest,  wholly  sincere 
man,  who  accepted  the  words  of  Jesus 
as  the  Apostle  Paul  would  have  done, 
or  St.  Francis  of  Assisi.  The  question 
“What  would  Jesus  do?”  seemed  as 
natural  to  him  as  asking  one’s  way  to 
the  next  town;  and  the  reason  for 
both  questions  was  manifestly  the 
same — the  desire  to  know  the  right 
way.  There  could  be  no  doubt  as  to 
the  man’s  sincerity;  so  the  one  mental 
reservation  I  had  was  at  once  cleared 
and  I  was  for  the  Sheldon  Experiment, 
heart  and  soul. 

Naturally  I  knew  the  publishing 
policy  of  the  paper  must  be  in  fullest 
accord  with  Dr.  Sheldon’s  views,  so  I 
raised  all  manner  of  practical  oper¬ 
ating  questions  in  talking  with  him 
that  were  bound  to  arise — ^what  kind 
of  advertising  should  the  paper  print, 
what  to  exclude,  what  advertising  rate 
should  be  charged,  how  should  it  be 
established,  how  ^ould  the  circula¬ 
tion  be  secured  and  at  what  price — 
these  and  many  more  that  are  part  of 
the  daily  routine  of  every  newspaper 
office.  To  all  he  gave  one  answer: 

“Follow  the  Golden  Rule.” 

To  my  rejoinder  that  the  rvile  mi^t 
be  a  matter  of  interpretation  and  that, 
as  he  was  the  responsible  chief,  his 
interpretation  should  control  he  would 
reply: 

“The  Golden  Rule  usually  makes  its 
application  to  a  given  case  pretty 
clear.” 

So  it  was  agreed  that  I  would  do 
the  best  I  could  in  aj^lying  the  Golden 
Rule  but  that  whenever  a  doubt  arose 
he  should  be  the  final  judge. 

In  Topeka  I  found  this  spirit  of 
the  Golden  Rtile  already  working  in 
a  quiet  and  pervasive  way  in  the 
Capital’s  own  staff.  Everyone  felt 
that  a  worth  while  experiment  was  to 
be  tried  th*  paper  and  everyone 
wanted  to  help  it  along — Popenoe  the 
owner,  Dell  Keizer  the  driving  busi¬ 
ness  manager,  Harold  Chase,  the 


WE  RUINED  MARCO  MORROW^S  DAY! 

IpDlTOR  &  PUBLISHER  inquired  of  Marco  Morrow,  assistant  pub- 
-i  lisher  of  the  Capper  Publications,  concerning  the  Sheldon  Edition 
of  the  Topeka  Capital.  To  which  this  reply  was  received: 

“You  have  ruined  my  day  for  me! 

“Prompted  by  your  letter,  I  buried  my  nose  in  the  five  issues  of 
the  Topeka  Daily  Capital,  Mbrch  13 — 17,  1900,  and  have  done  little 
else  today. 

“The  first  issue,  Tuesd^,  March  13,  consisted  of  eight  pages.  In  the 
nuathead  ol  the  paper,  which  carried  the  names  <d  the  entire  staff 
down  to  the  mailing  room,  appears  the  name  G.  A.  Nichols,  Reporter. 
This  is  G.  A.  Nkhels,  editu:  of  Printer’s  Ink. 

“In  1890  the  Capital  was  issued  six  mornings  a  week,  no  paper 
being  issued  on  Monday.  Dr.  Sheldon  objected  to  the  Sunday  paper 
so  issued  a  Saturday  evening  edition  of  eight  pages  on  which  there 
was  not  a  line  of  news,  but  such  articles  as  ‘The  Bible  the  Basis 
of  Our  Christian  Civilization,’  ‘Usury,’  ‘The  Sabbath,’  etc. 

“To  me,  one  of  the  most  interesting  features  was  a  seven-inch 
double-column  advertisement  headed,  ‘Cheapest  Magazine  in  the 
World;  Price  2-cents;  Postage  Prepaid.’  It  referred  to  ‘The  New 
York  Times  Saturday  Review,  a  16-page  magazine  devoted  to  books 
and  authors  and  all  that  relates  to  them.’ 

“Following  the  Sheldon  experiment  Major  J.  H.  Hudson,  the 
editor,  wrote  a  column  editorial  in  which  he  said,  “The  editor  of  the 
Capital  has  heretofore  said  in  these  columns  that  there  is  no  field 
for  the  “Christian  Daily”  and  that  there  is  no  demand  for  such  a 
Dublication.  .  .  .  The  Capital  will,  in  the  future,  go  forward  on  the 
lines  it  has  worked  in  the  past,  as  a  Republican  newspaper.’ 

“Marco  Morrow.” 


scholarly  associate  editor,  and  Arthur 
Capper,  who  was  then,  I  think,  bofli 
managing  and  city  editor.  Capper 
in  his  friendly  way,  that  has  since, 
with  his  genuine  ability,  carried  him 
so  far  in  the  Senate,  was  the  embodi¬ 
ment  of  the  fine  cooperation  of  the 
entire  staff.  It  all  seemed  keyed  to 
the  motto  of  Kansas  “to  the  stars 
through  difficulties.” 

And  I  must  not  forget  to  mention 
the  famous  fighting  editor  of  the 
Capital,  Major  J.  K.  Hudson,  who 
was  out  of  sympathy  with  the  expert- 


Rev.  Charles  Sheldon 

ment  but  who,  being  a  good  soldier, 
accepted  the  whole  situation  in  a 
frank  and  gallant  way  during  the 
brief  period  until  the  paper  should 
return  to  his  emnmand.  Marco  Mor¬ 
row,  energetic  publisher  of  the  Capital 
in  later  days,  I  do  not  think  was  on 
the  staff  in  1900. 

From  Topeka  I  went  direct  to  Bos¬ 
ton  to  place  a  page  advertisement  in 
the  first  issue  possible  of  the  Christian 
Endeavor  World — and  there  I  first  met 
George  W.  Coleman,  advertising  man¬ 
ager  of  the  paper;  and  then,  as  now, 
a  happy  fountain  dt  energy  and 
optimism.  By  a  quick  shift  he  was 
able  to  make  the  back  cover  of  the 
issue  just  going  to  press  available  and 
here  appeared  the  first  advertising 
cinnouncement  of  the  newspaper  that 
was  going  to  endeavor  to  foUow  the 
Golden  Rule.  It  offered  in  a  coupon, 
for  25  cents,  the  Capital  for  the  week 
of  the  experiment  and  agreed  to  pay 
the  Christian  Endeavor  Society  ten 
cents  for  its  own  missionary  work  on 
every  subscription  coupon  secured 
from  the  advertisemwat.  Similar  ad- 
vertiaenaents,  wiflt  similar  c^ers,  ap¬ 
peared  shortly  in  the  Epworth  HertM, 
the  Baptist  Young  Peopled s  Union, 
the  Christian  Herald  and  offier  papo^. 
The  commission  paid  cm  these  sub- 
scriptiem  coupons,  from  this  single 
advertisement,  exceeded  $40,000. 

This  circulaticm  plan,  which  had 
been  approved  by  Dr.  Sheldon  before 
I  left  'Topeka,  was  based  on  the  prin¬ 
ciple  of  cemperation  among  those  par¬ 
ticularly  interested  in  the  experiment; 
and  they  were  to  participate  in  the 
financial  and  all  oflier  results,  thus 
applying  the  Golden  Rxile. 

The  cardinal  tenet  of  the  whole 
advertising  plan  was  truth.  Every 
advertisement  not  only  had  to  be  true 
but  it  had  to  be  believable — forecast¬ 
ing,  in  a  way,  the  phrase  so  often  used 
later  in  the  Truffi  Movement — “Ad¬ 
vertising  to  be  believed  mcist  be 
believable.” 

It  was  in  applying  this  principle 
(Continued  on  page  60) 
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TRUTH  PLUS  TASTE  1936  OBJECTIVE 


Air  Advertising  Today  Charged  With  Copy  Offenses  That  Roused  Reform  of  Printed  Paget 
Quarter-Century  Ago — Famous  Newspapermen  Among  Militant  Crusaders 


AI 


Cami 


JAMES  SCHERMERHORN 


By 

Former  Publicher,  Detroit  Times, 
Campaign  of 

The  present  offers  a  recurrence  of 
the  evils  against  which  newspaper 
conscience  rebelled  in  the  past.  Only 
nowadays,  in  the  flying  word,  the  de¬ 
mand  for  Taste,  as  well  as  Truth,  is 
accentuated  by  the  intermingling  of 
best  dairy  butter  with  Beethoven  and 
acidity  of  the  stomach  with  lilting 
verse  from  the  grand  old  masters.  As 
the  oldtime  printed  inflictions  called 
for  position  adjoining  or  directly  fol¬ 
lowing  pure  reading,  it  would  seem 
as  if  broadcasting  psychology  might 
weave  the  publicity  message  into  the 
warp  and  woof  of  the  entertainment 
texture,  giving  us  “The  Bubble  Song 
from  Lux,”  “The  Lullaby  from  Oster- 
moor,”  “Her  brow  was  like  the  snow¬ 
drift,  her  neck  was  like  the  swan  after 
a  second  application  of  this  complex¬ 
ion  preserver” — notice  to  armouncer; 
avoid  “restorer.”  As  to  the  contribu¬ 
tions  of  the  radio  drolls  and  their 
stooges,  incongruity  with  the  com¬ 
mercial  contexts,  if  any,  is  not  so 
marked.  They  go  better  if  received 
as  part  and  parcel  of  the  radio  risible- 
rousing.  fVom  the  sublime  to  the 
ridiculous— or  the  other  way  around 
— ^has  always  been  a  laugh-making 
device. 

In  a  sense,  this  leaves  the  remi¬ 
niscent  tale  of  “Truth  In  Newspaper 
Advertising”  up  in  the  air,  doesn’t 
it?  But  it  is  employing  present  per¬ 
versities  to  explain  what  came  to  pass 
earlier  in  the  century.  Also  to  re¬ 
mind  broadcasting  corporations  how 
much  better  it  is  to  be  on  the  inside 
looking  out  for  their  own  best  inter¬ 
ests  before  the  radio  commission  feels 
compelled  to  enforce  integrity  in  air 
advertising.  A  later  Dr.  Wiley,  armed 
with  federal  authority  to  m^e  con¬ 
tents  conform  with  labels,  may  be 
already  looming  in  the  distance. 

But  to  be  fair  with  the  microphone 
mediums  it  should  be  said  there  was 
considerable  waive-length  in  the 
rallying  of  publishers  to  the  ethical 
standard  25  years  ago.  In  the  Pente¬ 
costal  season  that  Anally  implanted 
“Truth”  upon  a  whirling  globe  there 
was  only  a  fair  sprinkling  of  news¬ 
paper  folk  among  the  prophets.  But 
such  pathAnders  as  there  were  were 
not  on  the  mourners’  bench — they 
were  in  the  seats  of  the  militant  cru¬ 
saders.  They  were  imder  the  spell 
of  the  injunction  that  they  who  would 
save  their  souls  must  not  fear  to  lose 
them — both  soxils  and  receipts  from 
paid  matter.  Their  decision  to  clean 
house  was  not  a  New  Deal  compact. 
It  was  a  voluntary  code,  an  \m- 
coerced  covenant,  bom  of  an  awak¬ 
ened  resolution  to  rid  American  news¬ 
paper-making  of  a  serious  stigma  and 
reproach  and  to  live  up  to  its  respon¬ 
sibility  as  the  “vast  shadow  of  the 
public  mind.”  No  pugnacious  per¬ 
sonality  had  to  threaten  to  crack  down 
upon  these  pioneers.  They  cheer¬ 
fully  bore  the  sacriAees  their  course 
entailed  at  the  start  of  the  reform  and 
suffered  the  slings  and  arrows  of 
more  practical-minded  compeUtors 
who  accused  them  of  being  the  vic¬ 
tims  of  “herosiveness.”  “Let  the 
reader  beware”  was  the  imblushing 
counter  policy  of  the  imcensored 
prints. 

But  air  mediums  should  take  note 
of  an  annual  advertising  investment 
of  half  a  billion  moimting  now  to  more 
than  a  billion,  and  of  a  great  advance 
in  the  dignity  of  the  profession  as  re¬ 
vealed  in  the  high  literary  and  artistic 
quality  of  business  messages  now 

t 

; 
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Leader  in  “Truth-ln-Advertising” 

A.  A.  C.  W. 

adorning  the  public  prints.  Radio 
merchandisers  can  hardly  miss  this 
implication  of  the  increasing  effective¬ 
ness  of  type  salesmanship  that  smacks 
of  sincerity. 

From  sporadic  assailments  of  ad¬ 
vertising  deception  by  brave  individu¬ 
als  at  the  beginning  of  the  century, 
with  here  and  there  a  later  attempt  at 
organized  assault  upon  the  citadel  of 
chicanery,  there  were  deAnite  signs 
of  the  leaven  of  Truth  getting  to 
work  upon  the  whole  lump  when  the 
Advertising  Clubs  of  America  came 
up  to  their  Afth  annual  convention 
in  Louisville  on  August  26,  1909. 
Answers  to  a  questionnaire  sent  out 
to  100  of  the  leading  dailies  of  the 
United  States,  in  connection  with  the 
preparation  of  an  address  on  “Up 
Stairs  and  Down  Stairs” — only  half 
the  number  replying  —  indicate  the 
beginning  of  a  higher  advertising 
standard,  more  impressive  as  a  trend 
than  as  a  permanent  moral  triumph. 
All  but  four  claimed  the  banning  of 
the  more  vicious  forms  of  personal 
notices,  such  as  private  medical,  ma¬ 
trimonial,  massage  parlors,  etc. 
Twelve  refused  to  take  wildcat  min¬ 
ing  copy.  Patent  medicines,  particu¬ 
larly  alleged  cures  for  cancer  and 
consumption,  were  refused  by  a  dozen 
newspapers;  nine  others  took  them 
subject  to  investigation.  Two  only 
turned  down  liquor  advertising.  None 
challenged  the  statements  of  depart¬ 
ment  stores  and  other  retailers. 

Five  of  these  dailies  insisted  upon 
“Up  Stairs”  ascendancy  when  it  came 
to  deciding  whether  an  advertisement 
was  At  to  print.  Said  one  deAantly: 
“Down  Stairs  cannot  pull  Up  Stairs 
dowm.”  Two  made  bold  to  declare 
the  dominance  of  Dovm  Stairs.  When 
it  came  to  a  clash  between  Up  Stairs 
and  Down  Stairs  they  would  com¬ 
promise  on  Down  Stairs.  They  be¬ 
lieved  with  Brother  Bill,  of  the  wool 
Arm,  urged  by  his  converted  Brother 
Jim  to  join  him  at  the  mercy-seat: 
“Religion’s  all  ri^t,  Jim,  but  one  of 
us  has  got  to  wei^  the  wool.” 

“Perfection  is  not  gained  at  single 
bound,”  we  said  in  submitting  the 
results  of  this  questionnaire  2T  years 
ago.  “A  few  brave  pioneers  have 
reached  the  heights,  Anding  many 
magazine  publishers  there  before 
them.  But  a  goodly  number  are  on 
the  way,  as  this  symposium  shows.” 
By  the  time  the  dubs  convened  in 
their  ninth  meeting  at  Boston  in 
August,  1911,  the  movement  to  make 
advertising  dependable,  inspired  by 
President  S.  C.  Dobbs’  evangelistic 
fervor,  was  quite  ready  to  ca^  the 
flaming  spirit  of  old  Fanueil  Hall  and 
prodaim  its  aspiration  under  the 
great  seal  of  “Truth.”  Formal  ratiA- 
cation  of  code  and  watchword,  for¬ 
warded  by  President  George  W.  Cole¬ 
man’s  continuance  of  the  crusading 
zeal,  did  not  take  place  till  1913  at 
Baltimore.  But  the  Advertising  Fed¬ 
eration  of  America  goes  back  to  Bos¬ 
ton  June  28-July  2  as  the  place  where 
Truth,  long  crushed  to  earth,  arose 
again. 

Although  many  who  blazed  the  way 
and  many  who  came  after  them  have 
rested  from  their  labors,  it  is  a  timely 
privilege  to  call  the  roll  of  the  valiant 
men  of  the  “fourth  estate”  who  from 
Louisville  to  Baltimore  and  in  the 
years  beyond  helped  to  give  the  press 
vibrant  participation  in  this  cleansing 
adventiue:  W.  C.  Freeman,  New  York 
Moil;  Louis  Wiley,  New  York  Times; 


SOMEONE  observes  that  the  shock 
resulting  from  contact  with  a  new 
idea  tells  how  old  you  are  getting 
to  be.  Same  is  true  of  a  request  for 
details  of  something  that  happened 
twenty-Ave  years  ago.  But  listen, 
my  children,  and  you  shall  hear  from 
a  truth-seeker  of  1909-1913  just  what 
befell  newspapers’  participation  in  the 
Truth-in-Advertising  crusade,  soon  to 
be  silver- jubilated  in  Boston.  Or  if 
you  attend  the  resoimding  accents  of 
the  sponsors  of  present-day  air  pro¬ 
grams,  you  shall  hear. 

When  the  Associated  Advertising 
Clubs  of  America  declared  for  Truth 
in  all  forms  of  the  printed  word,  they 
gave  humbug  and  ballyhoo  the  air. 
The  tenacity  with  which  overstate¬ 
ment  and  superlatives  now  cling  to 
the  air  discloses  just  what  impelled 
the  printed  word  to  bring  forth  works 
meet  for  repentance  in  1911.  The  ne¬ 
cessity  for  a  second  coming  of  con¬ 
science  is  obvious,  even  though  mi¬ 
crophone  offense  is  sugar-coated  with 
syncopation,  wows  and  who’ll-win- 
this-amazing-award? 

History  repeats  itself.  Air  Anani- 
ases  cannot  always  approximate  the 
alibi  of  that  other  Arst-floor  house¬ 
breaker,  estopped  by  “Who’s  there?” 
from  upstairs,  and  announcing  suave¬ 
ly,  “This  is  your  favorite  station  sign¬ 
ing  off  at  midnight;  good-bye  all  until 
tomorrow!” 

1911:  Sure  speciAcs  for  ailments 
from  the  vermiform  appendix  to  the 
table  of  contents;  certain  wealth  ac¬ 
cruing  from  Balloon  Com.  and  Bubble 
Pfd.,  put  out  by  the  promoter  who 
lamented  later  upon  his  death-bed, 
“So  many  to  do  and  so  few  done”; 
Florida  lots  sold  by  the  acre  that 
should  have  been  negotiated  by  the 
gallon;  advice  to  suffering  woman¬ 
kind  by  return  mail  (be  sure  to  en¬ 
close  stamp)  from  a  benefactor  rest¬ 
ing  under  a  mossy  marble — see  illus¬ 
tration  of  tombstone  in  “The  Great 
American  Fraud”;  amazing  bargain 
in  the  identical  jewel  Marc  Anthony 
gave  to  C^leopatra  on  one  of  the  great¬ 
est  dates  in  history — buy  at  once, 
there  are  only  a  few  dozen  left;  our 
marvellous  hair-restorer  grew  this 
coiffure  upon  a  marble«top  •  dresser 
and  we  can  prove  it! 

Here  you  have  the  come -on  copy 
of  a  quarter  of  a  century  ago  that  was 
as  convincing  as  the  placard  on  the 
vacant  “Fasting  Wonder”  platform 
at  the  Eden  Musee — “Gone  out  to 
supper.”  What  more  inevitable  that 
conductors  of  the  palladiums  of  the 
people’s  liberties  should  begin  to  sense 
the  coming  of  the  decency  of  the  cycle 
when  space-sellers  should  cease  tak¬ 
ing  liberties  with  Truth  and  with 
reader  conAdenoe? 

1936:  'Die  heirs  apparent  and  trans¬ 
parent  of  the  flagrant  exploiters  of 
the  printed  word  of  1911  are  not  diffi¬ 
cult  to  identify  on  the  ether  wave  of 
today — “Let  all  your  stomach  troubles 
evaporate  in  cigarette  smoke”;  “If 
you  do  not  choose  to  perish  in  a  traffic 
smash,  chew  gum”;  ‘"This  tooth  paste 
is  unrivalled  for  exterminating  germs 
from  Germany,  parasites  from  Paris 
and  microbes  from  Ireland”;  “Dis¬ 
solve  one  of  these  tablets  in  a  glass  of 
water  and  see  your  head  cold  instant¬ 
ly  dissolve”;  ‘“niis  soap  was  the  stuff 
of  which  Tennyson’s  ‘Dream  of  Fair 
Women’  was  made”;  “Positively  the 
farthest  on  a  gallon  of  any  low-priced 
car  to  be  found  in  the  market  today.” 
All  to  the  accompaniment  of  colora¬ 
tura  enchantment,  crashing  orchestra¬ 
tion  and  interpretation  of  current 
events. 


.  ....uudfiicia  north 

American;  John  K.  Allen,  Chrution 
Science  Monitor;  Richard  Waldo,  Ntw 
York  Tribune;  Jason  Rogers,  Ntv 
York  Globe;  A.  G.  Newmyer,  Wash- 
ington  Times;  A.  L.  Shuman,  Fort 
Worth  Star-Telegram;  G.  T.  Hodgei, 

New  York  Sun;  F.  G.  Huntress,  S«ii 
Antonio  Express;  W.  F.  Rogers,  Boi- 
ton  Transcript;  James  W.  Brown,  Bki. 

TOR  &  Publisher;  L.  B.  Palmer,  Ani«. 
ican  Newspaper  Publishers’  Associa.  ,cvc><^ 
tion;  Harvey  R.  Yoimg,  Coluwbw  ^  ^  oi 
(O.)  Dispatch;  John  Irving  Romer  * 
Printers’  Ink;  Marco  Morrow,  Topefc* 

Capital;  Jerome  D.  Barnum,  Syti- 
cuse  Post-Standard;  and  others.  Out 
of  their  dedication  to  the  conunoo 
good  came  the  advertising  prohibitka 
and  the  advertising  editor. 

By  excluding  objectionable  adver¬ 
tising  from  their  own  column^; 
giving  voice  and  pen  and  time  to  wid¬ 
ening  the  patriotic  project  throu^uut 
the  ensuing  years;  by  supporting  the 
Vigilance  Committee  that  later  grew 
into  the  Better  Business  Bureaus  of 
all  prominent  cities;  by  extending  the 

Printers’  Ink  honest  advertising  stit-  ■ _ 

ute  throughout  many  states  of  the  I 
union  these  battlers  for  Truth  in  Ae 
printed  word  let  their  reclaiming  light 
shine  resplendently.  The  Audit  Bu¬ 
reau  of  Circulations  and  the  federal 
requirement  of  periodic  publicity  of 
newspaper  management,  bond  and 
mortgage  holders  and  circulation,  be¬ 
long  likewise  to  this  twentieth  century 
period  of  open  books  and  good  faith 
of  the  nation’s  newspapers.  Nothing 
that  the  sunlight  cannot  shine  upon! 

If  you  tell  the  truth  you  don’t  have 
to  remember  just  what  you  said  afore¬ 
time.  Journalism’s  jubilators  at  Bos¬ 
ton  rejoice  pridefully  as  they  recall 
what  they  setid  in  1911  when  they 
wrote  “TRUTH”  large  upon  the  ter¬ 
restrial  globe.  May  the  Golden  Jubi¬ 
lee  25  years  from  now  And  prevailing 
Truth,  on  both  continents,  mistier— 
and  more  catching! 
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WILLS  FIRM  TO  ASSOCIATES 

The  will  of  E.  M.  Burke,  chairman 
of  the  board  of  Burke,  Kuipers  &  Ma¬ 
honey,  Inc.,  newspaper  representa¬ 
tives,  who  died  on  June  9,  directed 
that  Ave  people  in  the  organizatun 
should  inherit  it.  They  are  C.  A  G. 
Kuipers,  Stephen  P.  Mahoney,  Edidi 
Bernstein,  Charles  W.  Beller  and 
A.  W.  Howe.  J.  R.  Snyder  continues 
as  president  of  the  company  and  there 
are  no  changes  contemplated  in  the 
organization,  it  is  stated. 
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DRUG  CENSOR  RESIGNS 
Edward  H.  Gardner,  who  has  been 
in  cliMge  of  the  advertising  censor¬ 
ship  division  of  the  Proprietary  Asso¬ 
ciation  since  its  organization  two  yean 
ago,  has  resigned  and  will  become  as¬ 
sociated  with  Morse  Intematimial, 
Inc.,  as  a  vice-president.  He  wiB 
concentrate  on  the  Vick  (Chemical 
Company  account.  Mr.  Gardner  walL 
be  succeeded  by  Earle  Meyer,  whaltts 
been  cormected  with  the  ProprietacT 
Association  for  several  years. 


BITNER  IN  DUAL  POSX 

H.  M.  Bitner,  general  manager- of 
Hearst  Newspapers,  has  taken  over 
the  added  duties  of  acting  publisher 
of  the  New  York  Journal.  This^at- 
signment,  Mr.  Bitner  said,  is  tempo¬ 
rary.  The  Journal  has  had  i  no  pub¬ 
lisher  since  April,  when  Lee  Ohrell' 
resigned.  George  Auer,-.,  assistant 
publisher,  continues  in  tbtit:cai»city> 


Editor  &  Publisher  for  June  27,  1936 
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afa  told  truth  about  advertising 

Campaign  Has  Offset  Public  Attacks  on  the  Profession — Great  Change  Evident  Since 

^*Dim,  Distant’’  Days  of  1930 


IN  1930,  when  the  Advertising  Fed¬ 
eration  of  America  honored  me  by 
J^iring  me  to  take  the  job  of  president, 
njany  things  looked  quite  different 
from  the  way  they  look  now.  Events 
that  have  taken  place  in  the  adver- 
world  since  then  make  that 
year  seem,  in  some  resprots,  to  be 
I  part  of  the  dim  and  distant  past. 

one  thing,  we  had  just  experi¬ 
enced  what  we  then  thought  was  a 
*vere  jolt,  shaking  us  down  from  the 
pak  of  prosperity.  Most  of  us  thought 
the  worst  was  over  and  that  adver- 
ttting,  along  with  other  economic 
phenomena,  was  about  due  for  a 
^od  of  recovery.  However,  it  was 
apparent  that  advertising  had  various 
{pedal  weak  spots  in  addition  to  the 
depression  ills  conunon  to  all  busi¬ 
ness.  Economic  demoralization  had 
brought  a  set-back  from  the  trend 
toward  higher  standards  of  practice, 
a  fact  which  invited  criticism  and 
demanded  the  attention  of  organized 
advertising. 

Those  who  were  responsible  for 
guiding  the  Federation’s  activities 
studied  every  aspect  of  the  current 
situation  in  advertising,  with  a  view 
to  directing  the  efforts  of  the  organiza¬ 
tion  and  its  individual  clubs  along 
the  most  usehil  lines. 

Since  the  beginning  of  the  Federa¬ 
tion’s  existence,  a  quarter  of  a  cen¬ 
tury  earlier,  one  of  the  biggest  aims 
of  organized  advertising  had  been 
represented  in  the  ’Truth-in-Adver- 
tising  movement,  which  included 
education,  exhortation,  and  the  spon¬ 
soring  of  legislation  and  its  enforce¬ 
ment  The  Advertising  Federation 
and  its  affiliated  groups  had  always 
concentrated  a  large  part  of  their 
energies  on  helping  to  make  adver¬ 
tising  more  truthful  and  more  re¬ 
liable,  and  therefore  more  effective. 
This  work  had  borne  results,  as  was 
evident  to  any  one  who  took  the 
trouble  to  compare  the  advertising  of 
the  early  1900’s  with  that  of  the  cur¬ 
rent  day. 

But  by  1930  a  new  element  was 
seen  creeping  into  the  picture.  Those 
who  looked  below  the  surface  could 
sense  the  beginnings  of  what  later 
developed  into  a  widespread  intel¬ 
lectual  opposition  to  advertising  and 
all  that  pertained  to  it 
Teachers  of  economics  belittled  ad¬ 
vertising  as  an  economic  force  and 
many  of  them  condenmed  it  as  waste. 
In  sociology  classes  advertising  was 
frequently  referred  to  as  a  harmful 
uifluence  leading  consumers  to  anti¬ 
social  habits.  Overspending,  diver¬ 
sion  of  buying  power  to  non-essen¬ 
tials,  and  corruption  of  public  morals 
were  among  the  evils  ascribed  to 
advertising. 

At  about  this  time  articles  began 
to  appear  in  a  few  magazines  of  na- 
tmal  circulation  attacking  advertis¬ 
ing  as  a  thing  that  ought  to  be  sup¬ 
pressed.  'The  ground  was  being  made 
fertile  for  the  later  flood  of  popular 
books  criticizing  advertising,  and  the 
commercial  services  claiming  to  pro¬ 
tect  consumers  from  the  dangers  of 
being  misled  by  advertising. 

In  1930  advertising  people  generally 
were  not  greatly  concerned  about 
any  public  relatioirs  problem  regard¬ 
ing  advertising,  although  a  few  could 
foresee  that  the  rising  tide  of  criticism 
might  harm  the  effectiveness  of  ad¬ 
vertising  as  a  merchandising  tool  and 
even  threaten  its  continued  acceptance 
as  a  legitimate  part  of  honest  busi¬ 
ness.  Looking  back  over  the  six 
years  one  mxist  give  credit  to  the 
vision  shown  by  the  board  of  the 


excellent  job  of  routing  and  coordi¬ 
nating  the  itineraries  of  our  100  volun¬ 
teer  speakers,  obtaining  a  good  na¬ 
tional  coverage  for  each  of  the  nine 
messages  in  the  two  years  series. 


from  newspapers  in  611  cities  in  47 
states.  The  combined  circulation  of 
these  newspapers  was  estimated  at 
47,000,000. 

Perhaps  the  most  gratifying  part 


By  GILBERT  T.  HODGES 

Member  of  the  Executive  Board  of  the  New  York  Sun  and 
Past  President  of  the  Advertising  Federation  of  America 

Advertising  Federation  of  America  in  ration  and  in  the  end  produced  con- 
deciding  that  the  time  had  come  for  elusions  which  were  economically  Publicity  was  also  organized  at  head- 
a  vigorous  campaign  for  the  “truth  sound  and  exceedingly  useful  for  our  quarters  and  local  newspapers 
about  advertising.”  purpose.  throughout  the  country  carried  many 

Without  in  the  least  diminishing  The  Federation’s  Bureau  then  pre-  hundred  thousand  lines  of  publicity, 

educational  efforts  toward  better  copy  pared  a  nvimber  of  treatises  on  various  Actual  clippings  were  received  on 

and  higher  standards  of  practice,  it  aspects  of  advertising  which  were  2,573  news  articles  and  587  editorials 
was  determined  that  for  the  time  being  finally  converted  into  popularly  writ- 
the  Federation’s  effort  should  be  de-  ten  30-minute  speeches, 
voted  to  the  spreading  of  a  better  Then  came  the  work  of  dissemi- 
understanding  of  advertising  on  the  nating  this  information.  We  could 
part  of  the  public.  It  was  evident  think  of  no  more  dramatic  method  of 
that  much  of  the  criticism  was  based  presentation  than  to  have  nationally  of  this  whole  educational  campaign 

on  false  notions  and  misinformation,  known  advertising  men  and  prominent  was  the  splendid  unselfish  coopera- 

business  leaders  give  these  addresses  tion  of  all  the  individuals  who  helped 
personally  before  key  groups  of  busi-  make  it  a  success.  We  never  could 
ness  men  and  consumers  throughout  have  done  anything  like  the  job  we 
the  coimtry.  At  first  thought,  it  did  if  had  not  been  for  the  generous 
seemed  that  it  would  be  an  imposi-  and  capable  services  of  the  men  and 
tion  to  ask  important  executives  to  women  who  accepted  their  respective 
make  the  sacrifices  necessary  to  assignments  to  part  of  the  work, 
undertake  personal  speaking  tours  to  In  the  program  of  these  two  years 
distant  points.  But  when  we  ap-  a  foundation  was  laid  for  future  efforts 
proached  these  men  we  were  frankly  along  a  similar  line.  The  facts  gath- 
amazed  at  their  enthusiastic  reaction,  ered  by  our  Research  Bureau  and  the 
The  services  of  100  outstanding  resulting  economic  analyses  formed 
speakers  were  enlisted.  Without  re-  the  background  for  a  comprehensive 
mimeration,  and  in  most  cases  paying  library  of  authoritative  information 
their  own  expenses,  these  important  about  advertising.  In  succeeding 
business  men  laid  dowm  their  work  years,  1933  to  1936  inclusive,  during 
and  toured  the  country  for  the  Fed-  the  first  two  of  which  I  was  chairman 
eration  in  the  interest  of  promoting  a  of  the  Federation  with  Edgar  Kobak 
better  understanding  of  advertising.  as  president,  we  continued  our  in- 
During  the  two  years  when  I  was  tensive  educational  work,  employing 
president  of  the  AFA,  nine  of  these  a  slightly  different  technique, 
messages  about  advertising  were  thus  In  the  past  two  years  the  work  was 
presented  to  the  public.  The  subjects  conducted  under  the  leadership  of 
of  these  addresses  were  as  follows:  Mr.  Kobak  as  chairman  and  Chester 
“Who  Pays  America’s  Two  Billion  H.  Lang  is  president.  Instead  of 
Dollar  Advertising  Bill?” 

“Who  Benefits  Most  From  Adver¬ 
tising?” 

Advertising  as  a  Business  Stabi- 


Cilbert  T.  Hodges 


There  apparently  was  great  ignorance  lizer.” 


sending  out  speakers  to  tour  the 
country  the  Federation  had  its  mes¬ 
sages  disseminated  through  newspa¬ 
pers,  periodicals,  and  radio  broadcasts. 

In  each  of  the  p>ast  four  years  the 


of  the  real  fxmetions  of  advertising  “What  Do  Advertising  Good  Will  Federation’s  Bureau  of  Research  and 


and  the  essential  part  it  plays  in  the  Values  Mean?” 


economic  system. 

It  appeared  that  the  greatest  ser¬ 
vice  which  the  Federation  could  per¬ 
form  for  advertising  would  be  to 
sponsor  a  broad  educational  program, 
based  on  research,  and  designed  to  in  Business  Recovery.' 
bring  out  the  facts  about  advertising 
and  its  social  and  economic  values. 

The  AFA  was  well  equipped  to  con¬ 
duct  such  a  program  in  view  of  the 
establishment  of  its  Bureau  of  Re- 


It 


“Truth  in  Advertising  —  Does 
Pay?” 

“Research — Is  It  a  Fad  or  Funda¬ 
mental  to  Profitable  Advertising?” 
‘“The  Responsibility  of  Advertising 


Education  has  prepared  a  series  of  15 
short  articles  about  advertising  and 
released  them  to  the  press.  More  than 
500  newspapers  and  periodicals  pub¬ 
lished  these  articles  in  serial  form. 

A  similar  series  of  15  radia  talks 
was  broadcast  each  year  from  the 


“How  Advertising  Accelerates  Em-  studios  of  240  radio  stations  located 
ployment  and  Profits.”  in  different  cities.  In  most  cases  the 

“Consistent  Advertising  and  To-  strongest  station  in  each  city  was 
day’s  Profits.”  used.  All  48  states  were  covered. 

TThe  100  Federation  speakers  ad-  Local  advertising  clubs  cooperated 
search  and  Education,  founded  about  dressed  a  total  of  about  600  separate  in  the  radio  broadcasts  by  lining  up 
two  years  earlier  during  the  adminis-  meetings,  covering  35  states  in  their  prominent  local  speakers  to  deliver 
tration  of  Walter  H.  Strong  and  combined  itineraries.  Included  among  the  talks.  Here  again  we  had  him- 
Charles  C.  Younggreen  as  treasurer  them  were:  Joseph  H.  Appel,  Frank  dreds  of  volunteers  contributing  their 
and  president  respectively.  A.  Arnold,  Leslie  N.  Barton,  John  time  and  effort  volimtarily  to  help 

At  its  inception,  the  Bureau  was  Benson,  Frank  L.  Blanchard,  Arthur  make  our  educational  campaign  a 
given  the  task,  among  other  things:  H.  Brayton,  Homer  J.  Buckley,  Harry  success. 

T.  Bussman,  Bennett  Chappie,  Joe  In  the  course  of  preparing  material 
Nitchell  Chappie,  Paul  T.  Cherington,  for  these  educational  programs  the 
Paul  Cornell,  G.  D.  Crain,  Jr.,  Donald  Federation  has  assembled  a  valuable 
W.  Davis,  Truman  A.  DeWeese,  collection  of  information  which  is 
Leonard  Dresrfuss,  Hector  Fuller,  L.  useful  for  many  piuposes.  There  is 
D.  Gibbs,  O.  C.  Ham,  Jessamine  Hoag-  evidence  that  the  Federation  is  gen- 
land,  George  W.  Hopkins,  Herbert  S.  erally  considered  as  an  authoritative 
Houston,  Jeannette  Carroll  Jacobs,  sovirce  for  information  about  adver- 
Robert  L.  Johnson,  Edgar  Kobak,  T.  W.  tising,  as  indicated  by  the  fact  that 
LaQuatte,  Frank  McClure,  Samuel  R.  oim  Bureau  of  Research  and  Educa- 
We  felt  that  this  was  the  time  to  McKelvie,  Walter  Mann,  Douglas  V.  tion  continually  receives  as  many  as 
concentrate,  for  the  time  being,  on  Martin,  Jr.,  Victor  Martin,  Walter  a  half  dozen  inquiries  a  day  from 
this  project  more  than  any  other.  W.  R.  May,  Steward  L.  Mims,  Marco  teachers,  students  and  business  people. 
Our  Research  Bureau,  xmder  the  di-  Morrow,  Charles  E.  Murphy,  Rulison  Many  of  the  facts  and  points  of 
rection  of  Alfred  T.  Falk,  initiated  a  G.  Parker,  N.  W.  Perinier,  Earle  view  used  by  current  writers  and 
series  of  studies  on  the  broad  economic  Racey,  Norman  S.  Rose,  James  Scher-  speakers  in  behalf  of  advertising  were 
and  social  values  of  advertising  and  merhom,  Allen  H.  Seed,  Jr.,  Francis  first  developed  here, 
an  analysis  of  a  great  number  of  H  Sisson,  Jose^dune  Snapp,  Harold  As  suggested  earlier  in  this  resume 
individual  cases  in  business.  Stonier,  Walter  A.  Strong,  G.  Lynn  of  some  of  the  Federation  activities 

Large  masses  of  economic  and  busi-  Sumner,  Richard  H.  Waldo,  L.  D.  H.  diming  the  period  of  my  incumbenepr 
ness  data  were  digested  and  correlated  Weld,  Grover  A.  Whalen,  C.  C.  Young-  as  president  and  chairman,  we  did 
and  the  experience  records  of  him-  green.  not  neglect  our  continuing  effort  to- 

dreds  of  advertisers  were  studied.  Our  headquarters  staff,  under  the  ward  raising  standards  of  practice 
This  work  required  months  of  prep-  management  of  Earle  Pearson,  did  an  (Continued  on  page  18) 


“To  study  scientifically  the 
economic  status  of  advertising, 
its  effectiveness  in  the  promotion 
of  business  and  its  value  to  the 
consumer.  .  .  . 

“To  meet  unwarranted  criticism 
of  advertising  and  to  emphasize 
its  constructive  aspects  by  dis¬ 
seminating  established  facts  about 
advertising. 
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SHAPING  THE  AFA  ORGANIZATION 

How  Present  Federation  Grew  Out  of  Old  A.  A.C.  of  W. — Better  Business  Bureaus  Made  Inde^ 
pendent — International  Association  Awaits  New  Incentive 

ORGANIZED  advertising  has  al-  nizing  their  purely  national  viewpoint  under  the  direction  of  Eteinne  Damour,  tion  indorsed  the  objective.  The  Bn. 

ways  been  confronted  with  with  respect  to  advertising,  had  ere-  and  with  the  support  of  President  reau  of  Advertising  Research  was  ist 
three  practical  problems;  a  proper  ated  Advertising  Associations,  Inc.  The  Woodbridge  and  C.  Harold  Vernon  of  up  to  coordinate  the  work  of  the  varf. 
objective,  a  program  and  the  finan-  A.  A.  C.  of  W.  recognizing  this  desire  London,  chairman  of  the  Fourteenth  ous  departments  of  the  Advertiik^ 
cial  means  of  supporting  its  ideals,  of  nationals  to  organize,  created  at  the  District,  one  of  the  organizers  of  the  Commission  in  the  interest  of  mass 
For  many  years  an  association  of  Houston  convention  two  new  Districts,  British  Advertising  Association.  efficient  and  economic  distribution,  and 


advertising  clubs  and  a  group  of  busi¬ 
ness  organizations,  known  as  the  Na¬ 
tional  Commission,  had  worked  to¬ 
gether  but  independently  imder  the 


the  Fourteenth  as  strictly  British,  and 
the  new  Seventeenth  comprising  Con¬ 
tinental  Europe. 


British  Advertising  Association.  efficient  and  economic  distribution,  and 

Two  significant  resolutions  were  a  wider  public  knowledge  of  the 
adopted  at  that  convention  represent-  advertising  plays  in  the  econoadi. 
ing  two  immediate  objectives;  First,  scheme.  At  the  same  time  the  DetfiH 


While  not  in  logical  sequence,  it  is  a  call  for  an  audit  of  all  newspaper  plan  for  the  financial  support  of  tka 


title  Associated  Advertising  Clubs  of  worth  noting  here  that  the  administra-  circulation,  and  second,  to  establish  objectives  of  the  International  Adraw 


the  World. 


C.  King  Woodbridge,  having  served  with  Continental  advertising  men,  led 
an  apprenticeship  in  the  rank  and  by  Eteinne  Damour  of  Paris,  to  crys- 


tion  of  the  A.  A.  C.  of  W.  cooperated  schools  for  young  advertising  men. 
with  Continental  advertising  men,  led  Fourth  Estate  said  in  Jime,  1926, 
by  Eteinne  Damour  of  Paris,  to  crys-  substantially  what  follows: 


“A  new  phenix  was  bom  in  Phila- 


file  of  organized  advertising  activi-  -  A  new  nhenix  was 

ties  and  as  president  of  the  Advertis¬ 
ing  Club  of  New  York,  became  presi¬ 
dent  of  the  Associated  Advertising 
Clubs  of  the  World  at  the  Houston 
Convention  in  1925.  Hie  historical 
events  of  an  administration  are  only 
interesting  to  the  present  to  show 
how  organized  advertising  kept  pace 
with  the  changing  spirit  of  the  times. 

In  three  years  his  administration 
saw  the  Advertising  Clubs  of  the 
World  recognize  the  importance  of 
meeting  the  growth  of  organized  ad¬ 
vertising  internationally;  the  neces¬ 
sity  of  establishing  definite  objectives 
for  the  individual  support  of  creative 
advertising  on  the  one  side,  and  the 
policing  of  advertising  on  the  other; 
the  creation  of  a  research  and  fact¬ 
finding  institution  so  that  the  eco¬ 
nomic  value  of  advertising  might  be 
properly  imderstood  by  the  public; 
the  recognition  of  the  rights  of  na¬ 
tional  groups;  and  finally  the  impor¬ 
tance  of  international  unity  as  ex¬ 
pressed  in  the  creation  of  ffie  Inter-  .  .  , 

national  Advertising  Association  at  C.  K.  Woodbridge  world,  ffie  Intematioi 

Berlin  in  1929,  at  which  time  Mr.  Association,  through  1 

Woodbridge,  who  had  worked  for  its  tallize  Continental  advertising  activity.  Commission,  adopted 


tising  Association  was  indorsed. 

At  Detroit,  in  July,  1928,  the  consik 
tution  of  the  International  Advertinte 
Association  was  amended  to  provil^ 


delphia  at  the  advertising  convention,  for  that  t3rpe  of  organization  set-i| 
rising  from  the  living,  fiaming  fire  which  would  make  possible  greats 
which  the  A.  A.  C.  of  W.  has  kept  efforts  in  the  field  of  research  and  tka 
burning  through  more  than  a  score  of  handling  of  such  fimds  as  mi^t  coot 
years.  from  private  donors  for  the  purpoaa  of 

'‘The  A.  A.  C.  of  W.  in  changing  its  research  in  advertising.  At  this  saaM 
name  recognized  that  the  changing  convention  the  importance  of  the  local 
times,  great  development  of  advertis-  advertising  club  as  a  medium  for  ra« 
ing,  and  the  progress  of  business  had  search  was  crystallized  as  a  factor  k 
created  a  demand  for  a  representative  the  program  of  research, 
organization.  The  Club  Presidents’  conferene^ 

“It  changed  the  name  of  the  old  or-  first  held  in  Michigan  in  March,  ISV,' 
ganization  to  the  International  Adver-  under  the  leadership  of  Charla  W. 
tising  Association,  and  its  affiliated  Brook,  became  a  vehicle  of  expreskn 
body,  the  National  Commission,  be-  to  the  thousands  of  advertising  man 
came  the  Advertising  Commission  with  and  women  who  represented  the  indU 
active  participation  in  the  affairs  of  vidual  membership  of  the  I.  A.  A 
the  International  body.  Heretofore  the  Out  of  the  objectives  adopted  at  De. 
Commission,  though  affiliated  with  the  troit  perhaps  we  might  attribute  the 
A.  A.  C.  of  W.,  held  its  own  meetings  growth  of  U.  S.  nationalism  within  the 
and  carried  on  its  own  independent  framework  of  the  International  Adver- 


activities.” 


tising  Association.  And  why  not? 


Recognizing  the  tremendous  power  British  advertising  men,  while  lojril 
of  advertising  as  an  economic  force  in  members  of  the  A.  A.  C.  of  W.,  reeh- 
the  development  of  the  welfare  of  the  ized  that  their  problems  were  local 
people  not  only  of  America  but  the  Continental  advertising  men  organiaad 
world,  the  International  Advertising  an  association  for  the  same  reason, 
Association,  through  the  Advertising  which  later  was  broken  up  into  sev- 
Commission,  adopted  a  resolution  eral  smaller  national  groups,  and  so 


attainment,  was  chosen  as  the  first  This  culminated  in  a  call  for  an  adver-  recommending  research  on  the  sub-  we  find  a  later  development  in  organ- 

chairman.  tising  convention,  and  in  1928  the  Con-  ject:  Economics  of  Advertising.  This  ized  advertising  in  America  vdiidi 

4  In  1925  at  Houston,  Tex.,  the  Asso-  tinental  Adverting  Association  was  was  the  inception  of  the  research  followed  in  the  succession,  the  Adver- 

ciated  Advertising  Clubs  of  the  organized  at  Paris.  Five  hundred  dele-  work  within  the  International  Ad-  tising  Federation  of  America. 

World  approved  the  organization  of  gates  from  fifteen  coimtries  partici-  vertising  Association.  At  the  Detroit  convention  an  invi- 

the  National  Better  Business  Bureati,  pated  in  that  organization  movement  At  Denver,  Jime,  1927,  the  conven-  tation  was  extended  to  the  Interns- 

Inc.,  succeeding  the  National  Vigi-  - - - — _  tional  Advertising  Association  by  the 

Ismce  Conunittee.  By  this  act  the  »,  r- »  rx  -Y-mi-w-wv  &  »  wx  advertising  men  of  Germany,  acting 

vigilance  activities  of  the  Associated  A.FA  TOLD  TRUTH  ABOUT  ADVEIRTISING  the  Continental  Advertising  Asso- 

Advertising  Clubs  of  the  World  were  ,  ,  elation,  to  hold  its  twenty-fifth  annual 

put  into  the  control  of  a  separate  cor-  (Lonttnuea  from  page  17)  convention  in  Berlin, 

porate  body.  This  put  the  Truth-in-  ...  It  was  logical,  then,  in  1929  at  Ber- 


AFA  TOLD  TRUTH  ABOUT  ADVERTISING 

(Continued  from  page  17) 


ork  within  the  International  Ad-  tising  Federation  of  America. 

Ttising  Association.  At  the  Detroit  convention  an  invi- 

At  Denver,  Jime,  1927,  the  conven-  tation  was  extended  to  the  Interna- 

_ — tional  Advertising  Association  by  the 

advertising  men  of  Germany,  acting 

OUT  ADVERTISING  for  the  Continental  Advertising  Asso¬ 
ciation,  to  hold  its  twenty-fifth  annual 
i  page  17)  convention  in  Berlin. 

-  ■  It  was  logical,  then,  in  1929  at  Ber- 


Ad vertising  Clubs  of  the  World,  as¬ 
sumed  its  own  financial  obligations. 


This  arrangement,  which  the  A.  A.  C.  side  regulation, 
of  W.’s  administration  was  able  to  ef-  At  its  1932 


of  W.’s  administration  was  able  to  ef-  At  its  1932  convention  in  Grand  -  , _ .  ..  ,  .  .,  , 

feet,  put  both  associations  on  a  finan-  Rapids,  the  Advertising  Federation  of  .  .  J  ^  ®  TOmbmation  of 

cial  ^is  that  enabled  each  to  reach  America  adopted  a  Declaration  of  ^ 

greater  efficiency  in  management  Ideals  and  Principles.  This  was  a  sort  ,  g^t  progress _^t 

TKo  of  roHodination  of  tho  or.,ani«tion  been  made  m  advertising  ethics. 


Advertising  movement  on  a  more  in  advertising.  The  only  means  avail-  curate  and  fair  advertising  copy  and  lin  for  the  three  national  groups  (if 
substantial  and  better  coordinated  able  to  us  for  accomplishing  this  ob-  to  keep  their  conduct  in  the  adver-  the  Continental  Advertising  Associa- 
basis.  Louis  E.  Holland  of  Kansas  City  jective  was  education.  For  over  20  tising  world  on  a  high  ethical  plane,  tion  could  be  counted  as  a  national 
became  the  Bureau’s  first  president,  years  we  had  traveled  under  the  An  act  of  this  kind  helps  to  bring  a  group)  to  revise  the  constitution  of  the 
Subsequently  the  Bureau,  whose  work  slogan  “Truth-in-Advertising.”  Under  consciousness  of  personal  responsi-  International  Advertising  Association 
imder  the  National  Commission  had  this  banner  great  progress  had  been  bility  to  the  individuals  who  create  so  that  there  might  be  a  truly  inter- 
been  financed  throu^  the  Associated  made — the  kind  of  progress  that  is  and  control  advertising.  This  appeal  national  set-up,  and  in  this  manner 


permanent,  or  at  least  more  per-  to  unselfishness,  combined  with  ^u-  the  good  will  values  created  by  organ- 
manent  than  correction  through  out-  cation  on  the  ultimate  benefits  of  ized  advertising  perpetuated.  This 


ethical  conduct,  can  be  very  effective,  was  done.  The  American,  British,  and 

T  f  4.  u-  4-  X  Continental  advertising  organizatiais 

In  fact.  It  was  a  combmation  of 


tion  of  preventing  the  fraudulent  and  of  ethics.  It  was  a  resolution  to 
unfair  use  of  advertising  to  a  separate  deal  fairly  with  consumers  and  com- 


corporation,  prepared  its  program  as  petitors  in  all  matters  relating  to  ..  vimior.,^  Organizations  throughout  the  World 


follows: 

L  To  make  known  the  possibilities 


advertising. 

After  the  convention,  the  Federa 


of  advertising  as  a  worth-while  factor  tion’s  Club  Contact  Department,  in  ^  ^  ♦  u  «  ■  *  u  j**^*^**'  Internationally,”  This  organizati<» 

t _ : _ _ _ J  A  i.;,i  action  ever  taken  against  bad  adver- _ _ ,  4i._  _ m. 


for  use  in  marketing  merchandise  and  charge  of  Miss  Helen  A.  Holby,  laid 
in  promoting  projects  so  that  in  both  the  Declaration  of  Ideals  and  Prin- 
cases  the  public  would  benefit.  ciples  before  each  affiliated  club.  With  The 


.act,  IV  was  a  .^moiiiauon  oi  constituted  the  membership  for  three 

^  A  councU  of  equ^  number 

responsible  for  the  great  progress  that  _ 

es^h  gToup  bccame  the  govem- 


T  constitution.  The  objective  as  set 


.If"' Serving  the  Injesb  ef  Adverti««l 


2.  To  establish  the  functions  of  ad¬ 
vertising  and  appraise  their  values. 


continued  under  the  leadership  of  Mi. 
Woodbridge  for  three  years. 

Since  it  has  marked  time,  awaiting 


ciples  before  each  affiliated  club.  With  The  splendid  work  of  the  Federa-  Since  it  has  marked  time,  awaiting 
due  ceremony  the  individual  mem-  tion  as  continued  today  under  the  some  incentive  that  would  reunite  the 
bers  of  these  clubs  signed  the  docu-  leadership  of  Mr.  Kobak  and  Mr.  Lang  advertising  men  of  the  world  in  a  com- 


3.  To  create  public  confidence  in  ment  which  was  then  forwarded  to  has  yielded  great  beneficial  results  mon  program.  And  who  knows  but 


advertised  goods. 


To  promote  the  best  interests  of  into  a  permanent  book. 


Federation  Headquarters  and  bound  for  advertising.  The  organization’s  that  advertising — a  common  language 


long  fi^t  for  truth  in  advertising  in  illustration,  used  universally  for  the 


advertising  through  business  -  like.  While  there  is  no  actual  legal  force  and  truth  about  advertising  will  be  promotion  of  trade — may  again  become 
close  affiliation  of  all  the  interests  in  in  such  a  procedure,  there  must  fittingly  climuced  in  its  1936  conven-  the  banner  of  those  who  believe  that 

the  Associated  Advertising  Clubs  of  nevertheless  be  a  wholesome  influence  tion  to  be  held  in  Boston,  June  28  to  throu^  trade  comes  an  appreciation 

the  World.  resulting  from  thousands  of  individual  July  2,  marking  the  2Sth  anniversary  of  individual  character,  and,  when  we 

Kitish  advertising  men,  who  were  advertising  men  and  women  signing  of  the  TVuth-in-Advertising  move-  know  each  other  better,  a  guarantee 


menbers  of  the  A.  A.  C.  of  W.,  recog-  persimal  pledges  to  prepare  only  ac-  ment 


of  international  peace. 


Jer- 

£  This  man’s  dreams  drive  a  million  factory  wheels 

the 


{gj.  He  is  never  completely  contented — this  man 
mer  niih  an  inflii'idual  home.  Never  quite  does 
^  that  home  seem  the  castle  of  his  dreams.  At 

and  jany  given  moment  he  can  list  a  half-dozen 
'  niprowments  which  he  would  like  to  make. 
ib«  matter  that  these  conveniences  were 

(recent  luxuries  of  royalty.  He  will  plan  for 
jjjg  ^  work  for  them,  save  for  them — until  his 
set  (dreams  are  driving  a  million  factory  wheels. 
^  '  He  wanted  automatic  heat  —  and  several 

e  of  jhundred  factories  started  humming  to  fill  his 
need. 

ition 

Mr,  He  wanted  automatic  refrigeration  —  and 
twenty-nine  manufacturers  leaped  into  action 
at  his  bidding. 

om-  He  wanted  a  more  efficient  kitchen,  a  mod- 
trn  bathroom,  improved  roofing,  a  living  room 

'the 


in  the  basement,  more  and  better  electrical 
appliances,  a  finer  car  for  less  money,  and  a 
thousand  other  things  .  .  .  and  his  insistence 
secured  them  all. 

He  is  the  largest  purchaser  on  earth — this 
man  with  an  individual  home  .  .  .  and  there 
are  more  like  him  in  Philadelphia  than  in  any 
other  city  in  America.  Ninety-one  per  cent, 
of  all  dwellings  in  Philadelphia  are  single¬ 
family  homes;  more  than  New  York  City  and 
Buffalo  combined;  more  than  Chicago  and  St. 
Louis  added  together. 

And — logically  enough — in  this  great  City 
of  Homes  there  is  a  great  home  newspaper  to 
carry  your  advertising. 

The  Evening  Bulletin  has  grown  with  Phila¬ 
delphia  through  the  last  forty  years.  Its  circu¬ 


lation  —  built  upon  reading  interest,  without 
premium  or  contest  —  is  two  and  one-half 
times  that  of  any  other  Philadelphia  evening 
newspaper,  and  more  than  the  morning  news¬ 
papers  combined. 

1935  average  net  paid  daily  —  519,694. 
Rate — sixty-five  cents  a  line ;  one  of  the  low¬ 
est  costs  per  reader  in  America. 

Have  you  a  home  product  to  sell?  Bring 
it  to  Philadelphia,  the  greatest  of  all  home 
centers,  and  tell  about  it  in  The  Bulletin,  the 
newspaper  nearly  everybody  reads.  Consult 
your  Advertising  Agency  .about  this  opportu¬ 
nity  for  profitable  sales. 

©1936,  Bulletin  Co.,  Philadelphia,  Robert  McLean, 
President.  Wm.L.  McLean,  Jr.,  Vice-Pres.  and  Treas. 
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ROBINSON-P ATMAN  MAJOR  STATUTE 
AFFECTING  PRESS  IN  ’36  CONGRESS 


Washing’ton  Writer  Reviews  Legislative  Efforts  and  Possible 
Effect  of  Approved  Measures — Many  Threatening  Bills 
Fell  by  Wayside  in  House  and  Senate 


WASHINGTON,  D.  C.,  June  24- 
Out  of  scores  of  bills  directly 


T  T  Out  of  scores  of  bills  directly 
or  indirectly  affecting  the  newspaper 
publishing  industry,  only  one  of  ma¬ 
jor  importance — the  Robinson-Patman 
bill  to  control  advertising  allowances 
— became  law  during  the  six  months’ 
session  of  Congress  which  was  ga- 
velled  out  of  existence  last  Saturday 
at  midnight. 

The  Copeland  food-drug-cosmetic 
bill  was  close  to  enactment,  but  con¬ 
ferees  foimdered  on  the  question 
whether  the  Food  and  Drug  Adminis¬ 
tration  or  the  Federal  Trade  Com¬ 
mission  should  administer  false  ad¬ 
vertising  features  of  the  law.  The 
Senate  favored  the  former  agency,  but 
the  House  rehised  to  yield  in  its  stand 
for  trade  commission  jurisdiction  un¬ 
der  an  amended  plan  which,  in  the 
opinion  of  many  publishers,  would 
mean  the  end  of  testimonial  advertis¬ 
ing  and  such  other  types  of  copy  as 
failed  to  strike  the  fancy  of  the  com¬ 
missioners. 

Legislators  with  one  eye  fixed  on 
national  party  conventions  and  elec¬ 
tions,  passed  over  scores  of  bills  to 
speed  action  on  White  House-dictated 
laws,  then  moved  out  of  Washington. 
Many  bills  which  had  passed  through 
the  hearing  stage  will  be  reintroduced 
next  January,  but  must  travel  the  en¬ 
tire  legislative  route,  including  new 
public  hearings,  presentation  of  re¬ 
ports,  placement  on  the  calendar,  etc. 

While  Congress  was  speeding 
throu^  its  busy  program  of  “must” 
laws  which  affect  the  publishers  only 
in  the  same  manner  as  they  do  those 
in  other  pursuits,  the  judicial  branch 
of  the  government  was  adding  to  the 
Washington  scene.  From  the  news¬ 
paper  standpoint,  the  most  important 
decision  of  the  Supreme  Coiut  of  the 
United  States  was  the  outlawing  of 
Senator  Huey  P.  Long’s  Louisiana 
state  tax  on  advertising  revenues. 
The  tax,  at  two  per  cent,  applied  only 
to  advertising  incomes  of  newspapers 
having  a  circulation  of  20,000  or  more. 
The  court  rtiled  the  law  a  direct  vio¬ 
lation  of  freedom  of  the  press  in  a 
history-making  memorandum  which 
declared  a  vast  body  of  legal  prin¬ 
ciples  on  this  subject  which  thereto¬ 
fore  had  been  in  dispute. 

Another  case  which  attracted  wide 
interest  in  newspaper  circles  resulted 
in  a  decision  unsatisfactory  to  the 
press.  It  concerned  the  New  York 
State  milk  price  fixing  statute,  and  is 
catalogued  as  the  Borden  case.  In  its 
decision,  the  hi^  court  declared  it  is 
constitutional  to  permit  producers  of 
milk  vdiich  is  now  of  a  widely  adver¬ 
tised  brand,  to  be  sold  at  one  cent  per 
quart  below  milk  which  benefits  by 
extensive  advertising.  This  decision 
was  expected  to  remove  the  incentive 
for  large  budgets  to  promote  brands. 

In  the  District  of  Columbia  Supreme 
Court,  the  press  suffered  a  reversal 
when  Presiding  Justice  Wheat  ruled 
that  Senate  committees  cannot  be  re¬ 
strained  from  seizing  telegrams  pass¬ 
ing  from  a  publisher  to  his  newspaper 
employes.  ’This  ruling  was  made  in 
the  Hearst  case,  now  imder  appeal. 

Passage  of  the  Robinson-Patman 
bill  followed  a  House  inquiry  into  the 
merchandising  practices  of  chain  store 
organizations  and  other  large  buyers. 
’Diis  investigation  disclosed  that  sev¬ 
eral  of  the  larger  chains  received  mil¬ 
lions  of  dollars  each  year  as  “ad¬ 
vertising  allowances,”  but  that  no 
accounting  was  made  to  the  manufac¬ 
turer  making  these  grants.  It  also 
showed  that  some  donees  used  much 


of  the  allowance  to  defray  the  costs 
of  their  own  advertising. 

Under  the  Robinson-Patman  bill, 
all  funds  accepted  in  the  form  of  ad¬ 
vertising  allowances  must  be  spent  to 
advertise  the  products  of  the  firm 
making  the  grant.  The  result  of  this 
law,  publishers  agree,  should  be  large 
increases  in  newspaper  advertising 
outlays,  for  the  reason  that  the  re¬ 
quirement  of  an  accounting  to  the 
manufacturer  will  end  diversion.  ’The 
firm  granting,  and  the  firm  receiving 
the  money,  are  both  subject  to  penalty 
for  violation. 


Publishers’  opposition  was  one  of 
the  largest  factors  in  checking  the 
progress  of  the  Wheeler-Raybvim  bill, 
a  measiu^  that  appeared  likely  to  pass 
imtil  the  American  Newspaper  Pub¬ 
lishers  Association,  National  Editorial 
Association,  and  other  groups  leveled 
their  fire  at  it.  This  bill  proposed  ex¬ 
tension  of  the  powers  of  the  Federal 
Trade  Commission  to  permit  scrutiny 
of  any  interstate  company’s  records 
whenever,  in  the  opinion  of  the  com¬ 
missioners,  there  is  reason  to  suspect 
that  federal  statutes  are  being  vio¬ 
lated.  The  commission  would  no 
longer  be  required  to  await  a  com¬ 
plaint  from  a  competitor  of  the  firm 
under  examination.  This  “fishing 
and  snooping”  was  particularly  ob¬ 
jected  to  by  ANPA.  NEA  objected 
more  strenuously  to  the  provision  of 
the  bill  which  permitted  Ae  commis¬ 
sion  to  proceed  against  “deceptive 
acts  or  practices.”  That  clause,  it  was 
complained,  gave  the  commission  an 


AKRON  TRADE 


Continues 


INCREASE 


absolute  control  over  advertising 
methods,  with  the  power  to  ban  any 
advertising  which  did  not  meet  the 
standards  of  truth  which  the  commis¬ 
sioners  saw  fit  to  set  up.  For  in¬ 
stance,  it  was  pointed,  the  mere 
decision  by  the  commission  that  a 
testimonial  advertisement  may  be  de¬ 
ceptive  would  be  sufficient  to  bar  it. 

Jailing  of  a  New  York  City  reporter 
for  refusing  to  disclose  his  source  of 
news  information  was  followed  by 
introduction  of  a  bill  by  Representa¬ 
tive  Edward  W.  Curley  of  New  York 
City,  to  remove  from  Federal  judges 
the  power  to  hold  newspapermen  in 
contempt  imder  such  circumstances. 
Senator  Arthur  W.  Capper,  Kansas 
publisher,  introduced  a  bill  to  restrain 
Federal  judges  insofar  as  District  of 
Columbia  courts  and  committees  of 
Congress  are  concerned.  Both  bills 
died  in  committee. 


laws  which  would  permit  registration 
of  editorial  matter  and  advertitint  I 
layouts,  before  publication.  They^ 
now  registrable  only  after  beina 
printed.  ^ 

The  Black  bill  and  the  Connery 
bill — 30-hour  week  measures— made 
some  progress,  but  the  certainty  (rf 
their  defeat  stopped  any  concerted 
drive  for  enactment 

More  than  a  score  of  bills  were  in¬ 
troduced  carrying  sections  forbidding 
disproportionate  or  psuedo  advertising 
allowances,  but  they  were  finally 
merged  into  the  Robinson-Patman  bill 
as  passed  by  Congress  and  signed  by 
the  President. 


The  perennial  Capper  bill  to  bar 
from  “dry”  states,  all  newspapers 
carrying  liquor  advertisements  met 
the  fate  of  its  predecessors  and  did 
not  reach  the  hearing  stage. 

The  Duffy  copyright  bill  passed  the 
Senate,  but  did  not  get  through  the 
House,  and  must  now  await  the  con¬ 
vening  of  the  75th  Congress.  ’This 
bill  proposed  to  enter  the  United 
States  in  an  international  copyright 
treaty,  the  effect  of  which  would  be 
to  give  an  American  copyright  holder 
the  same  degree  of  protection  in  the 
51  signatory  countries.  The  bill  also 
proposed  amendment  to  the  copyri^t 


The  TVdings-McCormick  “military 
disaffection”  bill  was  bitterly  fou^t 
by  the  newspapers  and  met  ignnmj 
nious  end.  The  bill  proposed  prosecu¬ 
tion  of  any  persons  whose  writing 
might  incite  warfare,  if  such  an  end 
was  sought.  The  War  Department 
was  originally  thought  to  be  the  mov- 
ing  force  behind  it,  but  when  that 
arm  of  the  government  withdrew  iti 
support,  sponsor  Tydings  did  likewiae. 


As  a  sidelight  to  the  new  tax  bill 
imposing  heavy  levies  on  undivided 
surpluses,  discussions  here  indicated 
a  belief  that  passage  of  the  law  mi^t 
encourage  larger  advertising  budgets. 
This  prediction  was  based  on  the  ex¬ 
perience  of  1927  when  somewhat  simi¬ 
lar  legislation  was  passed  and  cor¬ 
porations  turned  to  advertising  as  a 
means  of  distributing  their  fimds. 


Convention  Delegates — Stop  Off  At 


Worcester,  M2tssachusetts 


SEE  Worcester’s  magnificent  municipal  memorial  audi¬ 
torium — visit  the  world-famous  Worcester  Art  Museum 


— browse  for  ideas  among  priceless  Americana  at  the  Anti¬ 
quarian  society’s  library — drive  up  Mt.  Wachusett  for  a 
birds-eye  view  of  this  rich  and  astonishingly  concentrated 
market  of  433,000  people  in  the  city  and  average  18-mile 
radius. 


All  this  market— city  and  suburbs,  masses  and  classes, 

thi*  folks  who  liv*»  near  towerirur  smokestacks 


Reports  for  May,  1936, 
show  an  all-time  high  for 
automobile  sales  —  an  in¬ 
crease  in  building  permits. 

10,041  New  and  Used 

cars  were  sold  at 
estimated  value  of 

$3,485,850.00 


the  folks  who  live  near  those  towering  smokestacks 
and  the  folks  who  live  near  those  little  white  steeples  and 
the  folks  who  live  on  those  prosperous-looking  farms— can 
be  adequately  covered  through  the  Telegram  -  Gazette 
ALONE.  Average  net  paid  circulation  more  than  100,000 
daily  for  over  eight  years. 


Of  M  families  in  Worcester  and  the  average  18-mile 
retail  trading  gone  which  everyday  read  in  their  homes 
a  local  daily  paper,  the  Telegram-Gazette  reaches 


MORE 

THAN 


85% 


IN  THEIR  HOMES 
6  DAYS  EVERY  WEEK 


Building  permits  exceed¬ 
ed  previous  month  by  87. 
Total  permits  from  Janu¬ 
ary  1  to  May  31,  1936, 
amount  to  $931,609.00. 


Not  a  dozen  newspapers  in  competitive  fields  throughout 

nation  covpr  their  resnective  communities  as  thor- 


■L  '  the  nation  cover  their  respective  communities  as  thor¬ 
oughly  as  the  Telegram-Gazette  blankets  this  rich  respon¬ 
sive  market  in  the  heart  of  Massachusetts. 


For  complete  economical 
coverage  of  this  active 
free-spending  market,  use 
the 


THE  TELEGRAM-GAZETTE 


AKRON  BEACON  JOURNAL 


Worcester,  Massachusetts 

George  F.  Booth,  Publisher 


Member  A.B.C.— A.N.P.A. — Mejor 
Market  Newspapers,  litc. 


PAUL  BLOCK  AND  ASSOCIATES,  National  Representatives 


Rmpretentsd  by  Slorj,  Brsolu  a  FInlejr 


New  York,  Chicago,  Detroit,  Boeton,  Philadelphia,  San  Francisco, 
Los  Angeles,  Cincinnati 


■ 
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BRITISH  AIRSHIP  MAKES  ATLANTIC  CROSSING 


THE  R-34,  First  Airship  To  Fly  The  Atlantic,  Was  Successfully  Anchored  At  Roosevelt  Field,  L.  I.,  U.  S.  Army  Field. 
The  Landing  Was  Made  With  The  Help  of  U.  S.  Air  Service  Men  On  Duty  At  The  Field.  A  Gala  Crowd  Of  Aeronautical 
Enthusiasts  Was  Present  During  The  Landing.  (NEWS  PHOTO  AUG.  1919) 


And  in  that  naive  post-war  year,  New  York 
had  sixteen  newspapers,  and  no  place  for  another 
one.  As  for  that  tabloid,  it  was  just  a  flash  in  the 
pan — nothing  to  it! 

But  seventeen  years  can  make  a  vast  difference 
in  airships  and  airports  and  populations  and 
newspapers  .  .  .  Because  today  two  out  of  three 
New  York  families  prefer  the  tabloid  News.  And 
the  smart  advertisers  in  New  York  spend  most  of 
their  money  in  it. 

It’s  hard  to  believe  that  so  short  a  time  could 
change  everything  so  much,  isn’t  it?  .  .  .  What 
about  your  list  of  New  York  newspapers?  Is  it  a 
1919  list — or  do  you  keep  up  with  the  times, 
the  market,  and  The  News? 


XHE  above  was  one  of  the  early  picture 
scoops  of  the  Illustrated  Daily  News,  that  curious 
little  picture  paper  that  first  appeared  in  New  York 
City  on  June  26,  1919. 

The  R-34  didn’t  excite  much  attention  in  1919. 
The  country  hadn’t  become  very  air-minded  as  yet. 
And  there  were  far  more  important  issues  that 
year.  The  League  of  Nations  was  a  burning  topic. 
Prices  were  too  high  and  laborers  wore  silk  shirts. 
And  then  there  was  Prohibition  which  was  going 
to  make  the  country  dry  and  moral  and  beautiful. 


NEW  YORK  S 


220  EAST  FORTY-SECOND  STREET,  NEW  YORK  CITY 
Tribune  Tower,  Chicago  •  Kohl  Building,  San  Francisco 
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TOPEKA  BECOMES  HOT 
NEWS  CAPITAL 


Nomination  of  London  Bring*  Perma* 
nent  Assignment  to  Kansas  of 
Scores  of  By>Liners — Every 
Move  of  Nominee  Watched 


iSpecM  to  Editob  &  Publishu) 
Topeka,  Kan.,  June  1&— With  the 
nomination  of  Governor  Alfred  M. 
Landon  for  President  of  the  United 
States  by  the  Republican  party,  the 
Kansas  capital  has  been  nmning  over 
with  important  special  writers,  news 
photogn^ers,  and  representatives  of 
newspapers,  news  services  and  broad¬ 
casting  companies. 

Hie  governor’s  office  at  the  state 
house  and  the  executive  mansion  are 
teeming  with  newsmen  and  bristling 
with  cameras  and  special  telegraph 
offices  have  been  set  up  at  the  execu¬ 
tive  mansion  and  at  the  local  hotels. 
Both  Western  Union  and  Postal  Tele¬ 
graph  have  special  men  here  to  handle 
the  unprecedented  wire  traffic. 

With  the  cooperation  of  the  Cap¬ 
per  Publications  radio  station,  WIBW, 
the  Columbia,  National  and  Mutual 
broadcasting  companies  broadcast  the 
events  immediately  following  the  ar- 


phreys  of  International  News  Service. 

Among  the  other  special  writers  in 
Topeka  covering  the  Landon  news 
have  been;  Frederick  Palmer,  author 
of  “Hiis  Man  Landon”;  Walter  Daven¬ 
port,  Collier's;  Robert  Sherrod,  Time; 
Lyle  Wilson,  United  Press;  Paul  Ward, 
Baltimore  Sun;  Henry  Claus,  Boston 
Transcript;  Paul  Alpert,  L’lntran- 
sigeant,  Paris,  France;  Clem  Jones  and 
Elmma  Bugby,  New  York  Herald  Trib¬ 
une;  Alvin  McCoy,  C.  R.  Decker,  Rich¬ 
ard  Fowler,  Elleanor  R.  Johnston  and 
Nell  Sneed,  Kansas  City  Star;  William 
D.  O’Neil,  Chicago  Tribune;  W.  E.  Mul¬ 
lens,  Boston  Herald;  M.  E.  Hennessy, 
Boston  Globe;  Ward  Morehouse,  New 
York  Sun;  L.  H.  ’Tilstad,  Minnesota 
Journal;  Burris  Jenkins,  Jr.,  New 
York  Journal;  Dick  Spry,  Des  Moines 
Register;  Paul  Ward,  Baltimore  Sun; 
Fred  Pasley,  New  York  News;  Cliff 
Millen,  Des  Moines  Tribune;  Warren 
Moscow,  New  York  Times;  Jack  Wil¬ 
liams,  Mrs.  L.  G.  Rinkle,  Kansas  City 
Journal-Post;  Karl  B.  Pauly,  Ohio 
State  Journal  and  Columbus  Dispatch; 
and  John  Dreiske,  Chicago  Times. 

News  reel  cameramen  included: 
Orlando  Lippert  and  H.  A.  Witt,  Para¬ 
mount;  Jack  Barnett  and  J.  O.  Porter, 


Fox  Movietone;  J.  P.  Muller,  Hearst 
Metrotone;  J.  C.  Zimmerman,  Uni¬ 
versal;  and  Arthur  Ramsey,  Bruce 
Howard,  Lawrence  Swansberger  and 
John  Cooper,  Pathe. 

Other  photographers  were:  Rich¬ 
ard  H.  Stewart,  National  Geographic; 
Harlow  Church,  Acme  News;  Charles 
Gekler,  International;  H.  G.  Eisen- 
hand.  Associated  Press;  George  Hates, 
Des  Moines  Register  and  Tribime; 
Larry  Froeber,  New  York  News;  and 
Lewis  Phillips,  New  York  Times. 


PUBLICITY  WISCONSIN  TOPIC 

“Controlling  of  Free  Publicity”  was 
the  subject  of  a  talk  presented  by 
Harold  Ku3T)ers,  DePere  Journal - 
Democrat,  at  a  meeting  of  the  central 
group  of  the  Wisconsin  Press  Associa¬ 
tion  in  Marshfield  recently.  ’The  ques¬ 
tion  of  “Advertising  Rates”  was  han¬ 
dled  by  Francis  Schwemler,  Mosinee 
Times.  'Hie  practical  side  of  “Polit¬ 
ical  Job  Work  and  Advertising,”  was 
taken  up  by  Will  H.  Conrad,  Medford 
Star-News;  “Cooperative  Competition 
That  Pays”  was  discussed  by  Law¬ 
rence  Cowles,  Loyal  Tribune;  and 
“Law  Supplements”  explained  by  L. 
L.  Quimby,  Spencer  Herald. 


PUBLISHER  disfranchised 

A  voting  reform  he  advocated  m*n, 
years  ago,  has  disfranchised  ^ 
Hon.  Josephus  Daniels,  ambassador  t 
Mexico,  and  president  of  the 
(N.  C.)  News  &  Observer,  and  £l 
broken  a  list  of  “straight  Democrat 
votes  since  1884.”  Mr,  Daniels  re 
vealed  the  predicament  June  16,  whn 
he  had  foimd  that  the  new  registn. 
tion  books  of  Wake  county  voters  had 
closed  a  few  days  before  he  arrived 
from  Mexico.  He  appealed  to  the 
attorney-general  of  the  state,  but  wasi 
barred  from  the  books.  He  had  beenl 
a  strong  advocate  of  the  new  registn. 
tion  in  Wake  county  for  many 


GET  5%  SALARY  INCREASE 

The  Waterbury  (Conn.)  American 
and  Republican  has  increased  salaries  • 
of  all  full  time  employes  five  per  cent 
One  10%  pay  cut  was  made  during  thee 
depression.  W.  J.  Pape  is  publisher 


18,000  LINES  IN  SPECIAL 

Carrying  in  excess  of  18,000  lines  of  i 
black  and  white  advertising  the  ‘ 
Washington  (D.  C.)  Post  issued  itib 
semi-annual  Travel  and  Resort  Sec-> 
tion,  June  21  in  28  tabloid  pages. 


rival  of  the  news  of  the  nomination 
at  the  executive  mansion  in  Topeka. 
Columbia  was  represented  by  John 
Drake  Fitzgerald,  NBC  by  Norman 
Barry,  and  Mutual  by  John  Schilling, 
Heiuy  Goldenberg  and  Don  Davis. 

The  staffs  of  the  two  local  papers, 
the  Daily  Capital  published  by  Ar¬ 
thur  Capper,  senior  senator  from 
Kansas,  and  the  State  Journal,  of 
which  Henry  J.  Allen,  former  state 
sentator,  is  co-publisher,  have  been 
working  all  hours  to  cover  the  set¬ 
ting  up  of  the  campaign  machinery, 
not  only  for  their  own  papers  but  for 
various  out-of-state  newspapers  and 
feature  services. 

The  Capital’s  Washington  corre¬ 
spondent,  Clif  Stratton,  returned  to 
Topeka  immediately  aifter  the  Re¬ 
publican  convention  in  Cleveland,  and 
wiffi  Milton  Tabor,  political  reporter. 
Bob  Hubbard,  photographer,  and  Ada 
Montgomery  and  Constance  Van 
Natta  doing  the  woman’s  angle,  is  cov¬ 
ering  the  Landon  News  for  the  Capi¬ 
tal  E.  B.  Chapman  and  Eileen  Rein¬ 
hardt  are  reporting  for  the  Joiumal. 

With  the  departure  of  Governor 
Landon  and  his  family  this  week  for 
the  McGaw  ranch  near  Estes  Park, 
the  coverage  will  be  divided  but  will 
be  resiun^  again  in  Topeka  when 
he  returns  in  a  few  weeks. 

The  Associated  Press  staff  here  for 
the  campaign  includes  Ovid  Martin, 
Calvin  Manon  and  Hu^  Wagnon. 
United  Press  is  represented  by  Lewis 
Larkin  and  J.  D.  Armand.  Arthur 
Hatchen  and  Jane  Rockwell  represent 
Universal  service  and  Bob  Hum- 


Buffalo,  home  of  diversified  industry. 

IS  THE  NATION'S  SECOND  LARGEST  RAIL- 
ROAD  CENTER— THE  HEART  OF  A  VAST  NAT¬ 
URAL  MARKET  .  .  .  YOU  CAN  SELL  TO  THE  BUY¬ 
ING  FAMILIES  IN  THIS  AREA  THROUGH  ONE 
NEWSPAPER.  THE 

Buffalo  Evening  News 


Hleii’si  Wear  • 

Largest  gain  in  town 
in  advertising  of 
men^s  clothing  stores, 
first  five  months  of 
1936. 

NEW  YORK 

3ietalb3rribune 


they^re  ready  for  another  day 

What  Evansville  Makes ...  Makes  Evansville 


the  MAHY 


:rE  AHE  a  I 

fRHSVILLE 

, 

PLYMOUTH 

^UTOMOBtE 

BBlG&S  (Auto)  B 
COLDSPOT 

T  \  pElSDRl^^'^ 

CIGARS 

SWANS 

flour 

faultless 

CASTERS 

baby  food 

robt.  buries 

CIGARS 

STANLEY  CLOTHI 


Hundreds  of  men  stream  through  the  gates  of  Chrysler’s  new  Plymouth  plant. 


(BUSINESS  INDEX) 

Here’s  a  Guide  to  the  Current  Sales 
Potential  in  Evansville 

(May  19.36  compared  to  May  1935) 

INCRlASa 

Building  Permits  .  .  40.5%  Water  Meters  . 

Building  Valuation  .  104.9%  Gas  Meters  .  . 

Postal  Receipts  .  .  .  6.8%  Electric  Meters 

Bank  Deposits  ....  16.0%  Telephones  .  . 

Bank  Debits . 43.7%  New  Car  Sales. 

Used  Car  Sales  ....  38.5% 


Keep  an  eye  on  Evansville,  Indiana  —  where 
diversified  industry  holds  employment  at  a 
high  average  the  year  ’round.  Here  is  a  thriving  city 
—  deserving  of  a  place  in  your  sales  and  advertis¬ 
ing  program.  There  is  one  newspaper  in  this  city  — 
The  Press  — that  carries  your  message  home  in 
the  evening  to  82  percent  of  Evansville’s  families. 


INCRKASK 

.  1.1% 
.  7.6% 
.  4.6% 
.  9.4% 
.28.9% 


The  Evansville  Press 
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IK^TWUNL 

MAP  OF  ITS  KIND 


20  VtSEV  ST  HAGSTROM  COMPANY 


NEW  YORK 


KIRCHHOFER  VISUALIZES  FACSIMILE 
AS  ADJUNCT  TO  NEWSPAPERS 


“Should  you  then  put  radio  in  the  This  system  will  transmit  from  240 
utility  held  as  regards  regulation,  or  square  inches  per  minute  at  slow 
allow  those  now  with  facilities  speed  to  600  square  inches  per  minute 
‘squatters’  rights  in  the  new  fields?”  at  normal  speed.” 
he  asked.  Elaborating  on  this  new  invention 

Hanson  also  raised  the  question  in  an  interview  for  Editor  &  Pubushbi 
concerning  facsimile  transmission  on  LeMert  emphatically  declared  that 
a  frequency  shared  by  two  or  more  actual  tests  over  wire  and  radio  had 
stations.  He  pointed  out  the  FCC  proved  the  strength  of  the  claims, 

would  be  held  responsible  in  making  With  the  DeForest  machine,  a 

allocations  on  an  equitable  basis.  column  of  a  newspaper,  including 
The  Commission  should  decide  on  pictures,  is  fed  into  the  transmitting 
the  request  for  press  use  of  radio  device  at  the  normal  rate  of  two 
channels  from  individual  newspapers  inches  a  second,  and  reproduced  at 

or  press  associations  “solely  on  the  the  other  end  at  this  speed,  LeMert 

merit  of  the  proposals,”  Hanson  said. 

counselled.  By  mechanical  changes,  the  amount 

Hanson  asked  that  FCC  specify  of  material  to  be  sent  can  be  en- 
that  newspapers  should  not  be  given  deBnite  periods  for  the  broadcasting  larged,  so  that,  for  instance,  a  shwt 
preference  in  the  licensing  of  com-  of  news  reports,  in  the  interest  of  the  of  copy  could  roll  off  a  reporter’s 
mercial  facsimile  stations  merely  be-  public  and  so  that  the  news  shall  typewriter,  into  the  machine  and  si- 
cause  they  are  engaged  in  the  pub-  not  be  commingled  with  advertising  multaneously  be  received  at  the  other 
lication  of  newspapers.  He  declared:  programs.  end  of  the  circuit.  Or  a  whole  page 

‘  We  are  convinced  that  facsimile  sta-  A  startling  claim  for  a  new  high-  of  a  newspaper  could  be  fed  into  the 
tions  should  te  operated  as  an  inde-  speed  facsimile  transmission  process  machine  and  transmitted,  he  declared, 
pendent  service  and  never  subordi-  was  offered  at  the  hearing  by  R.  D.  LeMert’s  claims  for  the  transmission 
nated  to  any  affiliated  business.”  LeMert  of  the  DeForest  Television  capacity  of  the  machine  arc  far  ahead 
Appearing  as  the  representative  of  Corporation.  of  any  other  advanced  by  even  the 

the  ANPA,  Elisha  Hanson  told  the  LeMert,  who  is  associated  with  one  largest  experimentors  in  this  field  of 
FCC  that  the  press  of  the  country  of  the  radio’s  pioneers  in  this  work,  radio. 

expected  that  its  right  to  serve  the  Dr.  Lee  DeForest,  told  the  FCC  that  Appearing  for  the  Detroit  Evening 
public  should  be  respect^.  He  de-  his  company  has  perfected  a  device  News,  Stewart  L.  Bailey,  radio  en- 
clared:  “Whether  it  be  in  the  alio-  that  will  transmit  12,500  words  of  gineer,  stated  there  is  a  real  need  for 
cation  of  frequencies  or  in  the  re^-  material  per  minute.  frequencies  on  which  to  operate  a 

lation  of  the  use  of  ^ese  fr^uencies.  This  statement  was  received  with  radio  t}rpewriter  service,  as  between 
we  hope  the  American  principle  of  surprise  and  much  skepticism  by  both  field  units  of  the  newspaper  and  the 
freedom  of  the  press  ^d  of  its  child.  Commission  engineers  and  private  city  room. 

frTOdom  of  speech,  will  be  borne  in  technicians.  For,  if  LeMert’s  claim  Experiments  by  the  News  with 

for  the  new  facsimile  process  bear  commimication  by  radio  between  the 
Hanson  in  his  statement  added:  up  under  demonstration,  one  of  the  paper’s  mobile  units,  a  truck  and  air- 
^  The  Association  which  I  represent  greatest  advances  in  the  field  of  com-  plane,  have  proved  the  worth  of  such 
is  not  opposed  to  the  development  of  munication  will  have  been  made,  ob-  connection  in  speed  and  coverage,  he 
facsimile  or  television  because  either  servers  conceded.  repiorted.  Facsimile  pictures  have 

or  both  might  compete  with  newspa-  in  discussing  this  form  of  trans-  bwn  sent  by  radio  from  the  airplane 
pers.  The  newspapers  are  perfectly  mission,  he  stated:  “The  high-speed  to  the  Detroit  News,  and  the  news- 

capable  of  meeting  any  competition  facsimile  system  has  been  completed  paper  expects  in  the  future  to  provide 

which  arises  on  a  fair  basis.  They  and  is  now  ready  to  be  introduced  general  facsimile  transmission  to  the 
are  concerned,  however,  with  the  into  the  field  of  communications,  public. 
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WES  THE  MOISU^ 


about  ART..  MUSIC..  DRAM  A? 


A  SYMPHONY  CONCERT  ...  the  latest  Broadway  hit  ...  a 
movie  fresh  from  Hollywood.  Are  they  important, — worth  seeing 
or  hearing?  To  find  out,  thousands  of  people  turn  to  the  Art,  Music 
and  Theater  Pages  of  their  daily  newspaper.  The  Christian  Science 
Monitor.  They  respect  its  cultural  standards  .  .  .  trust  its  unbiased 
criticism. 

They  trust  the  advertisements  that  the  Monitor  publishes,  too, 
and  use  them  as  a  buying  guide. 

THE 

CHRISTIAN  SCIENCE  MONITOR 

Published  by  The  Christian  Science  Publishing  Society,  Boston,  Massachusetts 

NEW  YORK  OFFICE— 500  FIFTH  AVENUE 

OTHER  BRANCH  OFFICES:  Chicago,  Detroit,  St.  Louis,  Kansas  City,  San  Francisco, 

Los  Angeles,  Seattle,  Miami  .....  London,  Paris,  Geneva 


A  DAILY  NEWSPAPER  FOR  ALL  THE  FAMILY 


such  news  matter  shall  not  be  permitted  dor- 
ing  the  protective  period  referred  to  in  ArticU 
4,  except  subject  to  compulsory  acknowlede. 
ment  of  the  origin  of  such  news  matter.’’  * 
An  international  agreement  along  these  lines 
was  first  suggested  when  the  business  organi 
zation  met  in  Geneva  in  1927.  This  week’s 
meeting  is  advisary  and  will  make  no  final 
decisions,  hut  will  submit  a  report  and  rec¬ 
ommendations  to  a  meeting  next  year  at  Ber" 
lin,  Germany,  at  which  the  following  conn! 
tries  will  be  represented:  United  States  of 
America,  Australia,  Austria,  Belgium,  China 
Czechoslovakia.  Danzig,  Denmark,  Estonia 
Finland,  France.  Germany,  Great  Britain' 
Greece,  Hungary,  India,  Indo-China,  Italy' 
Japan.  Jugoslavia.  Latvia,  Luxemburg,  Neft! 
erlands,  Norway,  Poland,  Portugal.  Rumania 
Spain,  Sweden.  Switzerland,  Turkey.  ’ 

gathering  has  before  it  a  draft  __  HONOR  FORMER  PRFCinirafr. 

:  a  model  law  which  was  prepared  FORMER  PRESIDENTS 

a  committee  of  the  International  „  ^  annxial  convention  of  the 

The  draft  is  as  follows:  National  Amateur  Press  Association 

“Article  1.  An  exclusive  right  to  the  ex-  Will  be  held  in  Grand  Rapids,  Midi., 
ploitation  of  news  matter  arises  from  the  out-  July  2-4.  At  the  Convention  a  presi- 
lay  involved  in  obtaining  it.  The  publication  dents’  memorial  forest  will  be 
of  news  tetter  of  any  kind  shall,  therefore,  be  ^atsd,  composed  of  nine  trees  for  eadi 

illegal  unless  the  person  publishing  such  news  _ *  t  • 

matter  has  become  possessed  of  it  through  xtao^  presiftent,  forming  the  letters 
proper  channels  and  not  as  a  result  of  unfair  NAPA,  A  boulder  with  a  bronze 
competition.  tablet  surrounded  by  seven  fir  trees 

“Article  2.  It  shall  be  illegal  for  an  au-  dedicated  to  past  and  present  mem- 
thorized  per^n  to  obtain  for  purposes  of  pub-  association  for  their  work 

lication,  or  to  exploit  in  any  manner  with  a  js  ■»  . 

view  to  publication,  whether  in  the  press,  by  loyalty,  including  the  late  Thomas 

radio,  or  otherwise,  news  matter  intended  for  A.  Edison,  E.  D.  Stair,  publisher.  De¬ 
publication  whether  in  the  press,  by  radio,  troit  Free  Press,  and  E.  A.  Stowe  of 
or  otherwise,  emanating  from  a  person  who  the  Michigan  Tradesman,  GrMd 
has  become  t’ossessed  of  such  news  matter  TJariids 

'  ,  L's  own  industry  and  at  his  own  expense.  ^  _ 

“Article  3.  There  shall  arise  no  exclu-  i  e-e 

sive  right  to  the  exploitation  of  official  news  FILES  CONTRACT  SUIT 

matter  issued  by  a  government,  a  government  Asserting  that  the  Los  Angeles  Ex- 

department,  or  an  official  representing  a  gov  _ _  i 

e^ent  o;  government  .lepartment. 

“Newspapers,  news  agencies  and  bureaus,  to  purchase  100,000  model  airplane 
and  the  correspondents  and  representatives  of  motors,  Fred  S.  MacFarland,  of  Log 
newspajiers  shall,  therefore,  have  free  access  Angeles,  has  filed  suit  for  $450000 
to  such  news  matter  and  all  facilities  for  its  iggs  jqq  ^hich  he  sayS  has  already 
transmission.  ,  -j  •  it.  ^ 

“Article  4.  The  exclusive  right  of  cxploita-  b^ri  paid,  in  the  SufieriOr  CoUTt 
tion  referred  to  in  .\rticle  1  shall  accrue  to  there.  In  his  complaint  MacFarland 
newspapers,  news  agencies,  and  other  news  or-  states  he  has  perfected  a  small  engine 
ganizations,  both  before  publication  of  such  which  Operates  on  a  secret  chemical, 
news  matter  and  for  a  protective  period  of  jje  charges  the  defendant  arrreed  tn 
(time  limit  left  open  for  later  decision),  from  cnargM  tne  aeienoant  agr^  to 
the  date  of  publication.  pUTCnas©  lUS  output  lOr  &  PCriOG  of 

“.Article  S.  Furthermore,  reproduction  of  two  years  at  a  price  of  $5.75  a  unit 


.  .ewi  jc!  e  iitgs  and  annual  congresses  abroad. 

Aspects  or  News  and  SuRRests  Plan  for  Achieving  Before  leaving  for  France,  Watson 

International  Acceptance  of  American  Statutes  and  Snow,  it  is  reported,  received  the 

. - - —  favorable  reaction  of  press  associations 

iSpeciai  to  Editor  &  Publisher)  been  made  during  recent  years  to  and  publishers,  and  equipped  them- 

LONDON,  June  15 — During  the  past  bring  news  within  the  category  of  selves  to  present  the  American  view- 
week  delegates  from  the  United  things  safeguarded  under  the  Inter-  point  in  the  discussions  of  a  proposed 
Kingdom  and  all  parts  of  the  Empire  national  Convention  for  the  Protec-  plan  which  is  intended  to  furnish  a 
have  been  attending  the  First  Annual  tion  of  Industrial  Property.  system  of  news  copyrights  to  be  re- 

Conference  of  the  Empire  Press  Union,  “Here  it  is  necessary  to  make  a  spected  in  all  countries  which  are 
presided  over  by  Major  the  Hon.  J.  J.  clear  distinction  between  the  event  signatory  to  the  ultimate  agreement. 
Astor,  chief  proprietor  of  the  London  and  the  news  that  flows  from  the 
Times.  The  subject  which  overshad-  event.  No  man  in  his  senses  claims  of 
owed  all  others  was  the  protection  of  exclusivity  or  protection  for  the  event,  by 
news  against  unauthorized  reproduc-  What  he  can  claim,  what  he  is  en-  Chamber, 
tion  and  theft.  titled  to,  is  protection  for  what  he 

Sir  Roderick  Jones  (chairman  of  creates  out  of  the  event.  For  the 
Reuters),  who  for  many  years  past  purposes  of  our  present  argument  the 
has  been  the  chief  protagonist  in  this  event,  undiscovered,  undiscemed,  un- 
oountry  of  Property  in  News,  opened  exploited,  is  not  news.  It  is  the  first 
the  discussion  by  reading  a  paper  un-  ingredient,  an  indispensable  ingredi- 
der  this  title.  He  argued  vigorously  si'll  but  uot  yet  the  moulded  com- 
in  favor  of  the  adoption  of  this  prin-  pound  that  we  call  news.  At  best, 
ciple  throughout  the  Elmpire,  and  in-  't  is  the  dry  bones  into  which  the 
deed  internationally,  and  cited  freely  spirit  of  life  still  has  to  be  breathed, 
what  had  been  achieved  by  the  United  News  is  a  correspondent’s  or  a  re¬ 
states.  porter’s  recording  and  representation 

An  animated  debate  followed,  in  fbe  event,  in  other  words,  the  story.  _ 

which  the  delegates  from  Canada.  event  belongs  to  all;  the  story  by  his 

Australia,  South  Africa,  India  and  all  only  to  him  who  conceives  and  bears 
the  other  overseas  territories  of  the  property  right  resides  in  the 

Empire  strongly  supported  Sir  Roder-  story,  not  in  the  event  standing  alone 
ick  Jones.  The  home  delegates,  on  unrevealed.  It  resides  in  the 

the  other  hand,  mostly  were  luke-  output  of  those  who  report  and 
warm,  and  one  or  two  were  actually  describe  the  event  and  convey  it  to 
hostile.  Broadly  speaking,  their  view  fbeir  clients.  TTiat  is  where  the  labor, 
was  that  in  the  United  Kingdom  they  cost,  and  the  enterprise  are  en- 
had  property  right  in  practice,  or  at  S^Kcd.  It  is  the  output  of  that  labor, 
all  events  as  much  of  it  as  was  good  oost,  and  enterprise  which  must  be 
for  them.  protected;  quite  different  an  idea 

To  bring  matters  to  a  head,  a  com-  protroting,  or  making  exclusive, 

mittee  was  appointed  consisting  of  Sir  itself. 

Roderick  Jones  as  chairman,  Sir  There  can  be  only  one  answer. 

Thomas  McAra  (representing  the  Men  are  free  to  work  upon  an  earth- 
Newspaper  Proprietors’  Association),  ®  campaign  and  prepuce 

Norval  Graham  (representing  the  uarrative;  or  to  acquire  it 

Newspaper  Society) ,  Colonel  J.  H.  ®  legitimate  way  from  somebody 
Woods  (Canada),  Sir  Keith  Murdoch  ^ut  no  man  should  be  free 

(Australia),  Robert  Allister  (South  ano^ers  telegram,  or  dis- 

Africa),  and  C.  R.  C.  Nixon  (India),  o*'  art'c te,  m  form  or  in  sub- 

to  hammer  out  a  formula  for  submis-  5^““’  ^  '^hole  or  m  summary,  and 
Sion  to  the  Conference.  “  his  own.  That  not  only 

Subsequently  the  committee  drew  ^heft;  it  is  a  fraud  upon  the  public, 

UD  a  resolution  which  was  submitted  ®  fraud  upon  the  press. 


bought  space  in  Houston, 
Newspap^s  durmg  the  first 
five  tnoitlfas  of  1936 


CHRONICLE 

43.1%^ 


CHRONICLE 

51.4% 


POST  \  PRESS 
29.6%  \27.3%, 


LOCAL  ADVERTISING  NATIONAL  ADVEI?TI5ING 


was  the  average  net  paid  dailv 
circulation  of  The  Baltimore 
Sun  (Morning  and  Evenine 
issues)  for  the  month  of 


CHRONICLE 

49.5% 


CHRONICLE 

46.1% 


POST 

34.5% 


POST 

30.5% 


This  represents  a  gain  of  5,623 
over  May,  1935.  .  .  .  The  Sun¬ 
day  Sun  circulation  averaged 
203,019  per  Sunday  for  May, 
1936— a  gain  of  6,312  over  May. 
1935. 

BpurytNnt  in  BmUimara 
Rsnnlpta  XrawW 


CLASSIFIED  ADVERTISIN6  TOTAL  ADVERTISING 
THE  HOUSTON  CHRONICLE 


i.ar«;est  daily  in  texas— lowest  milline  rate 

IXADS  THE  STATE  IN  NATIONAL  ADVERTISING 

R.  w.  McCarthy  the  branham  company 

Sationml  A^T^rtiaimg  .Vsiiofoaf  R0pr0B«ntMtiv^ 


existence.  News  is  not  the  less  a 
commodity  or  a  product  because  it  is 
intangible,  while  ore  and  coal  are  con¬ 
crete,  hence  the  efforts  which  have 


Mortii^j  Evenine 


Snnday 


(/ 


More  Figures  of  America’s 
“Number  One”  Market 

The  number  of  telephones  and  the  use  made  of  them  are 
a  good  indication  of  the  character  and  caliber  of  a  community. 

In  Washington,  D.  C.,  there  are  36.7  telephones  for 
every  100  population. 

An  average  of  861,785  originating  calls  are  made  every 
24  hours,  which  means  598  calls  every  minute,  day  and  night. 

The  total  number  of  phones  in  Washington — 205,731. 


Of  these 

Business  Phones .  92,822 

Public  Phones  .  4,997 

Residence  Phones  . 107,912 


Washington  is  not  only  a  leading  market  but  a  market 
that  leads  in  the  consumption  and  use  of  commodities  and 
luxuries  as  well,  and  with  the  spendable  income  to  indulge 
both. 


THE  STAR — Evening  and  Sunday — will  take  your 
message  regularly  into  the  worthwhile  homes  in  Washington 
city  and  the  25-mile  shopping  area  constituting  the  Wash¬ 
ington  market.  You  only  really  NEED  ONE  NEWS- 
PAPER-THAT  IS  THE  STAR. 

An  Associated  Press  Newspaper 
Member  Metropolitan  Sunday  Newspapers 
Member  Major  Market  Newspapers 
North  American  Newspaper  Alliance 

Cbentns  ^tar. 

With  Sunday  Morning  Edition 


New  York  OlBfice 
DAN  A.  CARROLL 
110  E.  42nd  St. 


WASHINGTON,  D.  C. 


Chicago  Office 
J.  E.  LUTZ 
Lake  Michigan  Bldg. 


Mr.  Thiesing’s  assistant,  Robert  E.  CHINA  BANS  ASIA  MAGAZINE 
/iano,  was  present.  Others  attend-  ResulUng  from  a  series  of  articU, 
ng:  Prentiss  Bailey,  publisher,  Silas  written  by  Wilbur  Burton,  of^ 
Jacobs,  business  manager,  and  D.  W.  Shanghai  Evening  Post  under  ft! 
Tanner,  circulation  manager,  Utica  title  “Chiang’s  Secret  Blood  Brothen* 
Observer  Dispatch;  William  V,  Jones,  which  appeared  in  its  May  issue  i4ju 
publisher,  and  Henry  Feldmann,  as-  American  magazine,  has  been 
sistant  circulation  manager,  Utica  from  circulating  in  China  by  the  F« 
Daily  Press;  W.  P.  Small  and  W.  T.  eign  Office.  The  articles,  according  to 
Manion,  Herkimer  Telegram;  A.  R.  officials,  alleged  connection  of  nati^ 
Kessinger  and  B.  C.  Barnard,  Rome  authorities  with  a  so-called  terroriit 
Sentinel;  J.  S.  Hughes,  Little  Falls  society  known  as  the  “Blue  Shirts.* 
Times,  and  F.  A.  Lee,  Oneonta  Star.  The  ban  will  be  lifted  when  the 
—  magazine  publishes  a  retraction.  Ibe 

Chinese  Consul  General  in  New  York 
WEDDING  BELLS  RING  is  handling  the  affair. 

The  wedding  of  Robert  Eugene - - 

Lorton,  secretary-treasurer  of  the 

Tulsa  (Okla.)  Tribune,  and  Beverley  NEW  WEEKLY  APPEARS 
Buckner  Rogers,  daughter  of  Mr.  and  First  issue  of  the  Beech  Grow 
Mrs.  Harold  Orimil  Rogers,  was  sol-  (Ind.)  Independent,  an  ei^t-ps® 
today  to  discuss  prices  and  hear  of  omnized  June  24  at  Atlanta.  John  weekly  newspaper,  was  published  last 
new  services  from  New  York  State  Herrick  Jackson,  associated  with  his  week,  marking  the  first  time  that  a 
PubUshers  Association.  father,  John  Day  Jackson,  in  publics-  periodical  covering  the  city  and  actu- 

Karl  H.  Thiesing,  Syracuse,  execu-  tion  of  the  New  Haven  (Conn.)  Reg-  ally  published  within  it  has  been  pro. 
tive  secretary  of  the  association,  told  ister,  and  Miss  Mary  Keen  Richard-  duced.  Moncel  A.  Monts,  formerly  d 
of  its  plans  to  assist  the  small  daily  .<^on,  daughter  of  Mr.  and  Mrs.  H.  the  Indianapolis  News  city  staff,  a 
in  both  advertising  and  circulation  Smith  Richardson,  of  New  York  City  editor  and  Victor  A.  Guio,  fonnerij 
promotion.  Sample  ads,  circulation  and  Greens  Farms,  Conn.,  were  re-  of  the  Hoosier  Sentinel,  state  orgn 
contests  and  like  promotion  stunts  cently  married  in  Trinity  Church,  of  the  Democratic  party,  is  adver- 
„  are  new  are  included.  Southport,  Conn.  Using  manager. 

Mr.  Fields  recalled  this  week.  _ 


more  than  virtually  any  other  man  Proposed  by  State  Group 

in  America  is  responsible  for  the  (Special  to  Editok  &  Publisher) 

successful  fight.  Utica,  N.  Y.,  June  23— Publishers 

Others  carried  on  the  batUe  in  Con-  and  circulators  of  five  cities  held  a 
gress  when  the  idea  had  grown  into  luncheon  meeting  in  Hotel  Utica  here 
a  giant,  a  nation-wide  chorus  of  de¬ 
mands.  Mr.  Fields  was  a  leader  among 
the  men  who  nurtured  it. 

After  the  war  he  took  an  active 
part  in  the  formation  of  the  Ameri¬ 
can  Legion,  and  in  1930  was  Okla¬ 
homa’s  national  committeeman. 

“I  guess  immediate  payment  was 
talked  by  Legion  men  of  Oklahoma 
for  six  months  before  that  conven¬ 
tion,  , 

“When  I  went  to  the  convention,  I 
dropped  into  the  hopper  a  resolution 
calling  for  immediate  payment 
“But  we  didn’t  get  very  far.  "nie 
resolution  was  lust  in  the  legislative  1 1 
committee,  and  1  carried  a  minority  | 
report  to  ffie  floor.  There  was  a  vote 
on  a  motion  to  table  and  the  chair 
voted  against  us.’’ 

A  few  weeks  later  the  Oklahoma 
Legion  leaders  demanded  a  special 
session  of  the  national  executive  com¬ 
mittee  to  be  held  at  Indianapolis,  on 
the  groimd  that  the  <diairman  at 
Boston  had  erred  and  was  not  en¬ 
titled  to  the  vote  that  killed  bonus 
consideration. 

“The  result  of  the  special  session 
was  the  half  payment  we  got  that 
year  from  Congress,’’  said  Mr.  Fields. 

Then  the  fi^t  was  brou^t  back  to 
the  next  national  convention,  at 
Detroit,  in  1931.  Again  Mr.  Fields 
carried  a  minority  report  to  the  floor,  | 
and  again  he  lost. 

But  the  bonus  idea  was  gathering 
momentum.  He  lost  by  a  vote  of 
600  to  800.  The  third  time  at  F’ort- 
land.  Ore.,  in  1932,  the  battle  was  won. 

Mr.  Fields,  still  national  committee¬ 
man,  led  in  forming  a  strong  bonus 
bloc,  and  he  wrote  the  one-paragraph 
resolution  that  was  sent  to  the  floor. 

There  it  carried  1,100  to  200. 

And  the  money,  Mr.  Fields  de¬ 
clared,  will  be  wisely  spent. 

“A  survey  was  made  after  the  half 
payment,  and  it  showed  more  than 
90  per  cent  efficient  expenditure,"  he 
declared.  “The  percentage  will  be 
even  hi^er  this  time  because  a 


The  little  “sheet,”  first 
published  94  years  ago, 
has  grown  into  a  great 
five-unit  family.  The 
News,  this  TEXAS  Cen¬ 
tennial  year  .  .  .  with  its 
associated  publications 
and  50,000-Watt  radio 
station  .  .  .  supplies  a 
most  remarkable  around- 
the-clock  service  affect¬ 
ing  vitally  the  social, 
economic  and  civic 
of  this 


progress 


region. 


The  News  was  founded 
in  Galveston  in  1842 
and  established  in 
Dallas  in  1885. 


Oldest  Business  Institution 
in  Texas 


The 

HOLYOKE 

(Mass.) 

Transcript-Telegram 


The  Dallas  Morning  News 
The  Dallas  (Evening)  Journal 
The  Semi-Weekly  Farm  News 
The  Texas  Almanac 
Radio  Station  WFAA 

JOHN  B.  WOODWARD,  Inc.,  News  and  Journal  Representadsi 


The  only  daily  newspaper  in 
the  city  which  is  the  capital 
of  the  fine  writing  paper 
industry  in  the  country — 
Read  every  evening  in 
T?,©©©  ”  homes  —  A  favorite 
medium  for  local  and  na¬ 
tional  advertisers  who  know 
real  advertising  values. 


Yardstick? 


During  1935  American  Business  Firms  continued  to  cull  wasteful  expendi¬ 
tures  in  every  line — including  advertising.  They  learned  that  newspapers 
which  yielded  them  profits  on  their  advertising  were  the  ones  with  buying  power. 
In  Los  Angeles,  they  used  the  PURLINE  yardstick  to  prevent  advertising  waste. 
The  Purline  formula  measures  advertising  costs  on  the  basis  of  readers’  capacity 
to  buy.  This  acid  test  shows  that  the  purchasing  power  of  Times’  readers  is 
approximately  double  that  of  any  other  Los  Angeles  newspaper.  This  informa¬ 
tion  provided  The  Times  with  the  second  largest  1935  advertising  gain  among 
all  newspapers  in  the  Nation.  The  swing  to  The  Times  continues.  For  the 
first  five  months  of  1935,  The  Times  exceeded  the  second  local  paper  by  1,348,000 
agate  lines  of  advertising,  increasing  this  lead  during  the  same  period  in  1936 
by  382,000  lines. 


1004  national  and  local  display  advertisers  demonstrated  during  1935, 
that  The  Times  can  do  the  selling  job  alone — for  Times’  readers  now 
represent  practically  two-thirds  OF  THE  TOTAL  PURCHASING 
POWER  OF  THE  LOS  ANGELES  MARKET. 


Detailed  information  on  the  Los  Angeles  trading  area  will  be  gladly 
furnished  by  the  National  Advertising  Manager,  The  Times,  Los 
Angeles.  Or  address  Williams,  Lawrence  and  Cresmer,  New  York, 
Chicago,  Detroit  or  San  Francisco. 


ICoa  Angelta  oltmea 


OESTREICHER  RECOVERS 

J.  C.  Oestreicher,  for  the  past  two 
years  director  of  foreign  service  for 
International  News  Service,  retiirned 
to  his  desk  this  week  following  an  ab¬ 
sence  of  nearly  nine  months  due  to 
illness.  Oestreicher  was  stricken  in 
September,  1935,  with  infantile  paral- 
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Col.  McCormick  Orders  Strict 

Impartiality  During  Campaign 

IN  a  letter  to  E.  S.  Beck,  Chicago  ysis.  He  went  to  Warm  Springs 
Tribune  managing  editor,  post^  Georgia,  this  spring,  where  he  re 


on  the  bulletin  board  in  the  Tribune  sponded  quickly  to  treatment.  While 


local  room  this  week,  CoL  R.  R.  Mc¬ 
Cormick,  editor  and  publisher,  advo- 


there,  Oestreicher  inaugurated  the 
first  daily  newspaper  ever  published 


cates  impartiality  in  reporting  news  at  the  famous  institution.  One-sheet, 
of  the  forthcoming  presidential  cam-  mimeographed,  the  paper  was  known 
paign.  Summing  up  his  remarks,  CoL  as  The  Daily  Crutch. 

McCormick  states:  “As  with  the  na-  - 

tional  situation,  so  with  the  state  and  MICHIGAN  AP  GROUP  ELECTS 
local — complete  imbiaaed  reports  with  M.  A,  Gorman,  editor  of  the  Flint 
an  effort  towards  equal  coverage  sub-  (Mich.)  Journal,  was  elected  chairman 
ject  to  news  value.”  of  the  Michigan  Associated  Press  Edi- 

At  the  outset  of  his  letter  to  Mr.  torial  Association  at  its  annual  meet- 
Beck,  the  Tribune  publisher  asserts:  ing  in  Grand  Rapids  Jime  18,  suc- 


“When  Roosevelt  came  into  power  ceeding  Lee  M.  Woodruff,  managing 
he  immediately  tried  to  control  the  editor  of  the  Grand  Rapids  Press. 
correspondents  and  overawe  the  news-  Other  officers  elected  were  Kenneth 


EXPANDING  OHIO  CURRICULUM  care  of  four  general  divisions  of  sta. 

-  dents,  those  interested  in  wrifin*  f* 

JoarnalUm  to  Be  Given  Increased  publication  (newspaper,  ma®^ 
ring  Campaign  Ratin*  at  Athen*  trade,  technical,  or  sproialized 

®  O  Recognition  of  the  increasing  im-  nals,  hoi^  organs,  publicity,  advert^. 

He  went  to  Warm  Springs,  portance  of  journalism  at  Ohio  Uni-  “>g,  radio) ;  those  wishing  training  ja 
1,  this  spring,  where  he  re-  versity  at  Athens  has  come  in  the  business  phases  of  publication 

decision  to  (advertising,  circulation,  prwnotiot, 

- change  the  management) ;  thow 

present  depart-  desiring  a  combination  of  writing  foy 
ment  of  jour-  publicaUon  and  business  activitiei 
nalism  into  the  in  rommimity  or  city 

Ohio  University  those  wanting  to  teach  joumalian  h 
school  of  jour-  i'i^  schools,  elementary  schools,  or 
ludism  begin-  colleges  or  to  supervise  school  pub. 
ning  July  1.  lications  (newspapers,  magazine. 

George  Starr  yearbooks,  handbooks). 

Lasher,  who  es-  Ninety  per  cent  of  journalism  grad- 
tablished  the  de-  uates  at  Ohio  University  have  entered 
partment  eleven  the  newspaper  profession  or  have  en- 
years  ago,  has  gaged  in  allied  fields  of  activity. 


school  of  jour 
ludism  begin 
ning  July  1. 


Geobgi  S.  Lashei 


_ ^  been  named  di-  _ 

correspondents  and  overawe  the  news-  Other  officers  elected  were  Kenneth  rector  of  the 

papers.  We  reacted  against  him  and  Park,  numaging  editor,  Lansing  State  new  school.  The  degree  of  Bachelor  NEW  S.  C.  DAILY  APPEARS 
have  led  the  fi^t  ever  since.  The  Journal,  vice-chairman;  David  J.  of  Science  in  Joiumalism  will  be  The  Orangeburg  (S.  C.)  Timet  4 
fact  that  Roosevelt  was  trying  to  dom-  Wilkie,  chief  of  the  Detroit  AP  awarded  those  students  who  complete  Democrat,  formerly  published  tri- 
inate  the  newspapers  was  generally  biueau,  secretary,  and  John  Wurz,  the  undergraduate  course,  while  Mas-  weekly,  made  its  appearance  at  a 
recognized  even  by  his  followers,  and  managing  editor.  Grand  Rapids  Herald,  ter  of  Science  in  Joiunalism  will  be  morning  daily,  June  13.  James  L 
our  demonstrated  independence  and  E-  J.  McCaU,  manager.  Grand  Haven  granted  by  the  graduate  school.  Sims  is  publisher,  and  Hugo  and 

courage  did  us  more  good  than  our  Tribune,  and  Jack  Walsh,  managing  The  establishment  of  the  school  of  Henry  R.  Sims,  editors.  It  is  repR. 

bias  did  us  harm.”  editor,  Kalamazoo  Gazette,  members  journalism  will  be  followed  by  a  re-  sented  nationally  by  Thos.  F.  Clark 

CoL  McCormick  continues:  of  an  advisory  conunittee.  organization  of  the  curriculum  to  take  Co.,  New  York. 

“With  the  nomination  of  the  tickets, 

I  think  the  situation  will  diange.  One 
organized  group  will  oppose  another 
organized  group  and  people  will  want 
to  read  all  about  each  side.  We  wiU, 
therefore,  aim  to  keep  the  balanoe  as 

even  as  possible.  #  ^ 

“There  will  be  so  much  Roosevelt  |  "MHS  MINN/  TAKE  THIS  LETTER 

news  created  by  his  commissars 

that  it  will  be  necessary  to  see  that  TO  THE  PHIIAPELPHIA  OFFICE.” 

Landon  gets  a  fair  share  of  that  total. 

But  the  Roosevelt  stories  must  be  ade¬ 
quate  and  must  be  written  without  "PEAR  EPS— 

any  animus  against  him.  As  far  as 

interpretative  sentences  or  paragraphs  tub  aadbbc 

are  used  they  must  be  real  interpreta-  A4iREE> 

tions  and  not  hostile  arguments. 

“The  Washington  news,  or  govern-  WITH  YOU  THAT  THE  INQUIRER 

ment  news,  as  distinguished  from 

campaign  news,  will  be  handled  as  SHOULP  BE  THE  FIRST  PAPER 

straight  news  with  the  handouts  fil- 

U  U  V.  IN  PHILAPELPHIA  BECAUSE 

CoL  McCormick,  whose  paper  has 

been  a  vigorous  critic  of  the  Roose-  .u** 

velt  administration,  and  who  per-  THAT  COMBINEP  PAIIY  ANP 

sonally  has  been  foremost  in  the  free¬ 
dom  of  the  press  controversy  arising  SUNPAY  CIRCULATION  OF  A 

out  of  the  defrmct  Daily  Newspaper  T  ^ 

Code,  concludes  with  the  paragraph  MILLION  4IVES  YOU  COMPLETE  . 

previously  quoted,  advocatmg  un-  at  !••  •■  |ii|jii  i 

biased  reports”  and  “an  effort  towards  #rti#Bi»AAB  tudaiiauaiit 


NEW  S.  C.  DAILY  APPEARS 

The  Orangeburg  (S.  C.)  Timet  k 


of  an  advisory  committee. 


organization  of  the  curriculum  to  take  Co.,  New  York. 


"MHS  PUNN/  TAKE  THIS  LETTER 
TO  THE  PHILAPELPHIA  OFFICE." 


"PEAR  ep:- 

YOU  WIN...THE  AtfNCY  AGREES 


WITH  YOU  THAT  THE  INQUIRER 


SHOULP  BE  THE  FIRST  PAPER 
IN  PHILAPELPHIA  BECAUSE 
THAT  COMBINEP  PAILY  ANP 
SUNPAY  CIRCULATION  OF  A 
MILLION  «IVES  YOU  COMPLETE 

^m/BDAAC  TUDAIIAUAIIT 


THE  FASTEST  TELEPHOTO!  .  .  . 
.  .  .  THE  LOWEST  TOLL  COST! 


>  gnd- 
intend 

»ve«. 


Tested  under  llie  pressure  of  big  news 
stories,  the  new  ACME-NEA  Telephoto  ma¬ 
chines  successfully  demonstrated  their  prac¬ 
ticability  during  the  two  national  conven¬ 
tions  and  the  Schmeling-Louis  fight.  Pictures 
were  transmitted  by  making  long  distance 
telephone  calls  between  New  York,  Cleve¬ 
land,  Philadelphia,  Chicago  and  Los  Angeles, 
and  the  actual  transmitting  time  was  only 


The  ACME-NEA  telephoto  machine,  with  the  transmitter  at  the  left,  the 
receiver  at  the  right.  Note  the  simple  controls  in  the  center  panel. 


THREE  AND  A  HALF  MINUTES! 


With  line  tests,  the  time 
charged  for  the  long  distance 
call  averages  five  minutes.  No 
other  picture  machine  is  as  fast, 
and,  consequently,  ACME-NEA 
tolls  will  be  low. 

The  quality  of  the  transmit¬ 
ted  picture  is  not  sacrificed.  The 
first  test  pictures  appeared  in  a 
number  of  papers,  and  closely 
resembled  the  original  photo¬ 
graphs.  Exceptionally  fine  tone 
quality  is  obtained. 

Additional  machines  are  being 
built  as  rapidly  as  possible.  The 
cost,  covering  leasing  and  serv¬ 
ice  charges,  is  reasonable,  and 
the  lower  tolls  insure  the  lowest 
possible  operating  costs.  We 
suggest  yoH  reserve  one  of  the 
new  machines  now. 

Telephoto  mat  services  will 
be  offered  shortly. 


This  picture  of  Herbert  Hoover  and  Bertrand  Snetl  was  received  at  New  York  by  ACME- 
NEA  telephoto  while  the  former  president  was  addressing  the  Republican  convention  at 
Cleveland. 


JJnc, 

220  East  42nd  Street,  New  York 


1200  West  Third  St.,  Cleveland,  O. 


'cntQ 


32 


Editor  &  Publisher  for  June  27 ,  1936 


LANDON  ADDRESSES 
KANSAS  EDITORS 


HAVE  A  LIGHT,  GOVERNOR 


PICKETERS  ACQUITTED 

Guild  Strike  Paper  Going  to  Seai. 


in  a  market 
that  has  money 
to  spend 

and  IS  SPENDING  ITl 


For  107  years,  THE  POST¬ 
STANDARD  has  built  a  repu¬ 
tation  for  reliability  through¬ 
out  rich  CENTRAL  and 
NORTHERN  NEW  YORK, 
centered  on  Syracuse. 


Presidential  Candidate  Says  Sup¬ 
pression  of  News  at  Its  Source 
Is  Dangerous  to  American 
Institutions 


Tou  McNeal 


Governor  Alfred  M.  Landon,  Re¬ 
publican  nominee  for  President,  vis¬ 
ited  the  closing  session  of  the  Kansas 
Elditorial  asso¬ 
ciation  held  in 
Topeka  June  19 
and  20  and 
warned  the 
members  against 
the  danger  of 
suppression  o  f 
information  af¬ 
fecting  public 
welfare. 

“The  members 
of  the  Kansas 
Editorial  associa¬ 
tion  have  been 
of  great  service 
to  the  state  in  keeping  a  keen  eye  on 
all  that  goes  on  in  the  state  house,” 
he  said.  “Such  is  the  strongest  pos¬ 
sible  support  to  officials  actuated  by  a 
desire  to  bring  about  efficient  adminis¬ 
tration  of  government  Suppression 
of  news  at  its  source  is  as  dangerous 
to  American  institutions  as  govern¬ 
ment  control  of  news  at  point  of  pub¬ 
lication.” 

Hie  association  elected  C.  M.  Rose 
of  the  Dighton  Herald  president  to 
succeed  Carl  Brown  of  the  Atchison 
Globe.  Frank  Boyd,  of  the  Philltps- 
burg  Review,  is  ffie  new  vice-presi¬ 
dent  and  Mrs.  H.  C.  Sticher,  Topeka, 
was  re-elected  secretary-treasurer. 

Tom  McNeal,  82-year-old  editor  of 
the  Kansas  Farmer,  was  the  honor 
guest  at  the  main  session  of  the  edi¬ 
torial  meeting  Friday  night  McNeal 
has  been  associated  with  the  Capper 
Publications  for  nearly  half  a  cen¬ 
tury  and  his  newspaper  experience  in 
Kansas  dates  back  to  the  early  days 
in  Medicine  Lodge.  He  is  one  of  the 
most  versatile  editors  in  the  state, 
lawyer,  humorist  author  of  numerous 
books. 

Senator  Henry  J.  Allen,  editor  of 
the  Topeka  State  Journal,  the  princi¬ 
pal  speaker,  told  how  McNeal  served 
three  terms  in  the  Kansas  legislature, 
beginning  in  1885,  and  got  through  a 
bill  giving  women  the  right  to  vote  in 
municipal  and  school  elections  which 
was  the  forerunner  of  universal  suf¬ 
frage. 

The  Friday  morning  session  got  im- 
der  way  after  the  editors  had  visited 
Governor  Landon  in  a  body  and  pre¬ 
sented  him  with  a  new  pipe.  Other 
speakers  on  the  editors’  program 
were:  Miss  Lucia  Wallace,  the  “Of¬ 
fice  Cat”  of  the  Brooks  County  Rec¬ 
ord;  A.  Q.  Miller,  director  of  the 
Kansa-s  State  Guide  book;  John  Red¬ 
mond,  Burlington  Republtcon;  Frank 
Frost,  Eskridge  Independent;  Homer 
T.  Davies,  Concordia  Kansan. 


Carl  Brown,  associate  editor  of  the  Atcheson  Globe,  offers  to  light  the  pipe 
presented  to  Alf  M.  Landon  hy  the  Kansas  Press  Association. 


COLLEGE  DEGREES  GIVEN 


Honorary  Recognition  Awarded  to 
Many  Press  Workers 

Many  editors,- publishers  and  news¬ 
paper  men  and  women  in  appreciation 
of  their  work,  have  been  awarded 
honorary  degrees  during  the  past 
weeks  by  colleges  and  universities  at 
annual  commencement  exercises. 

In  New  England  universities  honor¬ 
ary  degrees  were  awarded  to  the  fol¬ 
lowing:  Duncan  Sinclair,  an  editor 
of  the  Christian  Science  publications, 
Boston,  Doctor  of  Letters;  Gilbert  W. 
Gabriel,  dramatic  critic.  New  York 
American,  Master  of  Arts,  Williams 
College;  and  Frank  Leland  Stowe, 
New  York  Herald  Tribune  staff,  and 
Lee  Foster  Hartman,  New  York  City, 
editor.  Harper’s  Magazine,  Master  of 
Arts. 

Two  Detroit  newspapermen,  Edgar 
A.  Guest,  Detroit  Free  Press  poet,  and 
Lee  A.  White,  of  the  Detroit  News, 
were  awarded  honorary  degrees  by 
Wayne  University,  Detroit,  June  18. 
Mr.  Guest  was  given  the  degree  of 
Doctor  of  Humanics,  while  Mr.  White 
leceived  an  M.A.  degree. 

The  citation  which  accompanied  Mr. 
Guest’s  degree  said  in  part:  “His 
writings,  which  have  attracted  a  na¬ 
tional  audience,  have  served  to  remind 
us  of  our  roots  in  the  elemental  feel¬ 
ings  from  which  neither  size,  nor  suc¬ 
cess  can  ever  separate  us.  In  the 
tumult  of  modem  life,  he  has  shown 
us  the  quiet  places  of  the  heart 


PLAQUE  HONORS  VETERANS 

A  bronze  plaque  bearing  the  names 
of  186  workers  who  have  been  in  the 
employ  of  the  Toledo  Blade  ten  years 
or  longer  was  imveiled  last  week  by 
Mrs.  Paul  Block,  wife  of  the  news¬ 
paper’s  publisher,  in  a  ceremony  at¬ 
tended  by  more  ffian  400  employes  of 
the  paper.  Every  wheel  in  the  Blade 
plant  was  stopp^  for  10  minutes,  a 
half  hour  before  the  “final  home” 
deadline,  while  the  ceremony  took 
place.  Mr.  Block,  himself  one  of  the 
paper’s  oldest  veterans,  spoke  briefly, 
as  did  Grove  Patterson,  editor. 


( 


HAS  “AGONY  COLUMN” 

The  Son  Francisco  Chronicle  has 
opened  an  “Agony  Column”  in  its 
classified  advertising  section. 


NEWSPAPER 

APPRAISALS 

We  make  appraisals  of 
newspaper  publishing  prop¬ 
erties  —  daily  or  weekly  —  in 
any  locality. 

One  or  more  experts  among 
a  group  of  specialists  in  this 
held  will  serve  either  on  a 
ttat  rate  or  a  per  diem  fee 
basis. 

Write  for  particulars.  All 
matters  handled  in  strictest 
confidence. 

Also 

SALES— PURCHASES 

Newspaper  Appraisal 
Corporation 

L.  Parker  Likely,  Pres. 

Times  Building,  New  York 


wherein  lie  security  and  peace.” 

Stephen  Bolles,  editor,  Janesville 
(Wis.)  Daily  Gazette,  was  awarded  an 
honorary  degree  of  Doctor  of  Laws  at 
Milton  College,  Milton,  Wis.,  com¬ 
mencement  exercises. 

Recognizing  their  work  which  has 
identified  them  with  the  growth  and 
development  of  the  University  of 
Michigan,  Arthur  W.  Stace,  editor, 
Ann  Arbor  (Mich.)  Daily  News,  and 
Michael  A.  Gorman,  editor,  Flint 
(Mich.)  Journal,  were  named  honor¬ 
ary  alumni  of  the  institution  on  June 
20. 


Monthly 

(Special  to  Editos  &  Publishes) 

Milwaukee,  Wis.,  June  24— liij 
Milwaukee  Newspaper  Guild  has  an¬ 
nounced  that  the  Guild  Educatuoa] 
Forum,  recently  formed  to  publish 
the  Guild  Striker  and  conduct  the 
educational  activities  of  the  guild,  has 
changed  the  publication  of  the  weekly 
to  a  semi-monthly.  This  is  being 
done,  it  was  explained,  to  enable  the 
editorial  personnel  to  give  more  time 
to  the  national  campaign  against  all 
Hearst  publications  through  a  na¬ 
tional  committee  with  headquarters 
in  New  York  City  which  is  carrying 
on  a  nation-wide  boycott  effort  Hje 
Guild  Striker  here  came  into  existence 
shortly  after  the  Milwaukee  guild 
started  its  strike  against  the  Wtscon- 
sin-News,  local  Hearst  afternoon  daily 
Feb.  17. 

Four  sympathetic  pickets,  arrested 
on  disorderly  conduct  charges  during 
a  Guild  demonstration  at  the  Wiscon- 
sin-News  plant  April  17,  were  ac¬ 
quitted  by  a  district  court  jury,  June 
19.  A  fifth  man  arrested  at  that  time 
was  Gunnar  Mickelsen,  former  mem¬ 
ber  of  the  Milwaukee  Journal  staff. 
His  case  was  heard  separately  several 
weeks  ago  after  the  charge  of  dis¬ 
orderly  conduct  was  changed  to  ob¬ 
structing  traffic,  on  which  he  was  fined 
$5  and  costs,  a  total  of  $70.55.  Mickel¬ 
sen  was  discharged  by  the  Journal 
following  his  conviction. 

The  not  guilty  verdict  in  the  other 
four  cases  came  after  two  days  of  tes¬ 
timony,  with  counsel  for  both  sides 
waiving  arguments  and  allowing  the 
jury  to  decide  the  case  on  stated  facts 
by  witnesses.  The  city  attorney  who 
prosecuted  the  cases  annoimr^  he 
would  appeal  the  acquittals  to  munid- 
pal  court. 


You  can  put  your  advertising  pressure  in  the  very 
places  your  sales’  representatives  are  actively 
marketing  your  products  thru  this  ONE  news¬ 
paper — 

The  Post-Standard 

DAILY  —  Serves  Central  New  York  —  Sunday 

Represented  by  The  Kelly-Smith  Company 
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WHAT! 

--Not  a  proprietary 
medicine  -  -  at  10c! 


“Are  All  Brands 
of  Aspirin  Alike!” 


Of  all  the  different  brands 
of  aspirin  which  are  displayed  or 
advertised,  only  one — St.  Joseph, 
combines  these  three  features: 

f  Mmximum  purity,  mx- 
eumdlng  govmmmunt 
atundard»l>Y  78%. 


The  manufacturer  of  "patent  medi¬ 
cines"  was  the  pioneer  national  adver¬ 
tiser.  Before  1865,  says  Frank  Presbrey, 
medical  advertising  constituted  more 
than  half  of  the  linage  in  many  papers. 
Large  before,  "it  became  tremendous 
after  the  Civil  War."  It  was  even  "a 
strong  influence  in  the  establishment  of 
thousands  of  newspapers." 

Some  thirty  years  ago  a  young  man 
out  in  Memphis,  Abe  Plough,  not  yet  of 
age,  became  a  manufacturer  of  cos¬ 
metics,  and  his  "Black  and  White" 
Beauty  Preparations  soon  were  well 
known  throughout  the  South. 

Fifteen  years  later.  Plough,  Incor¬ 
porated,  acquired  a  group  of  medicines 
with  the  trade-mark,  St.  Joseph's.  And 
St.  Joseph's  Aspirin  is  today  the  popu¬ 
lar  aspirin  of  the  South,  and  nationally 
"the  largest  seller  at  lOc." 

Abe  Plough  is  a  man  of  firm  convic¬ 
tions.  They  are  the  product  of  thirty 
years  of  pioneering,  thirty  years  of 
avoiding  the  rocks  upon  which  so  many 
of  his  predecessors  foundered,  thirty 
years  of  proving  the  truth  of  the  axioms 
which  he  evolved  out  of  their  successes. 

Abe  Plough  thinks  in  terms  of  the 
consumer.  A  sale  is  not  a  sale,  in  his 
opinion,  until  goods  are  off  the  retailer's 
shelf.  He  believes  that  the  newspaper 
is  the  back-bone  of  all  advertising;  that 
the  copy  (not  beautiful  display)  and  the 
newspaper  do  the  selling  job;  that  the 


way  to  advertise  is  without  interruption 
— the  time  to  advertise,  all  the  time. 

Each  of  the  Plough  proprietaries, 
some  three  cosmetic  and  nine  medicinal, 
must  stand  on  its  own;  its  own  advertis¬ 
ing  must  sell  it,  not  the  Plough  name. 

The  Plough  Axioms  of  Advertising 
work  out.  St.  Joseph's  Aspirin  is  a 
money-maker  at  ten  cents.  It  is  adver¬ 
tised  everywhere  now  except  on  the 
Pacific  Coast;  in  225  newspapers  in  200 
cities;  every  week  of  the  year;  in  space 
of  all  sizes  from  700  lines  down  to  14 
(out  of  season);  average  linage  is  per¬ 
haps  15,000  lines. 

The  newspaper  appropriation  for  St. 
Joseph's  Aspirin  averaged  a  quarter  of 
a  million  dollars  a  year  all  through  the 
depression.  And  sales  have  not  only 
shown  a  gain  every  year,  but  in  six  years 
have  tripled.  The  month  of  April,  1936, 
was  the  biggest  in  the  history  of  the 
business,  topping  mid-winter  months. 

NATIONAL  ADVERTISERS  —  other 
manufacturers  of  proprietary  medicines 
have  not  fared  as  well  as  Plough,  Inc. 
since  1929.  But  few  of  them  have  ad¬ 
vertised  continuously  in  newspapers 
during  this  period!  Isn’t  it  plain  that 
the  newspaper,  the  first  national  adver¬ 
tising  medium,  is  still,  in  good  times  or 
bad,  the  primary  medium? 

You  are  invited  to  refer  marketing 
and  sales  problems  to  these 


2  I8oi»turm-proot  Cullo- 
^  phmnm  wrapping. 

3Twmlva  (12)  tablata 
for  10c. 

Remember  these  facts 
sad  always  insist  upon 
St.  Joseph  Aspirin. 


st.Josepli 

genuine  pure  aspirin 


NATIONAL  REPRESENTATIVES  OF 
SALES  PRODUCING  NEWSPAPERS 


The  Bremhom  Company 
Bryant,  Griffith  &  Brunson.  Inc. 
The  John  Budd  Company 
J.  J.  Devine  &  Associates,  Inc. 
Chos.  H.  Eddy  Co..  Inc. 


Kelly-Smith  Co.,  Inc. 

George  A.  McDevitt  Co. 

J.  P.  McKizmey  &  Son 
0*Mara  &  Ormsbee.  Inc. 
Prudden,  ffing  &  Prudden,  Inc. 


Reynolds-Fitzgerold,  Inc. 

SmoIL  Spencer  &  Brewer,  Inc. 
Texas  Doily  Press  League.  Inc. 
West-Holliday-Mogensen  Co..  Inc. 
Williams,  Lawrence  &  Cresmer  Co. 


Four  hundred  thousand  dollars  in  1936— 
to  sell  Tuna  Fish  to  the  housewives  of  Amer-  ^ 
ical 

Back  in  1913  the  Pacific  Coast  packed  77r 
500  coses  of  Tuna  Fish  —  not  1%  of  the 
Salmon  packed.  But  by  1935,  the  pack  ol 
Tuna  had  been  multiplied  by  30,  while 
that  of  Salmon  was  half  a  million  cases 
less  than  in  1913. 


Van  Camp  continued  to  adver¬ 
tise  Tuna  Fish  in  newspapers,  eadi 
year  with  a  bigger  appropriation, 
covering  wider  markets,  and  the 
two  Van  Camp  Brands  have  con- 


For  twenty-four  years  Chicken  of  the 
Sea  Brand  and  White  Star  Tuna  in  the 
language  of  the  packers,  the  Van  Camp 
Sea  Food  Company,  Inc.,  Terminal  Is¬ 
land,  California,  have  been  "America's 
first  choice."  By  1922  Pacific  canned 
Tuna  had  climbed  to  661,521  cases. 
In  1923  Van  Camp  spent  $50,000  in 
newspaper  advertising  in  a  limited 
area.  The  1923  pack  was  30%  great¬ 
er  than  that  of  '22  and  31%  of  the 
total  pack  was  Van  Camp. 


tinued  to  “outsell  all  other  comparable 
brands  combined/' 

By  1935  the  total  Pacific  Coast  Tuna 
pack  had  risen  to  nearly  two  and  a  half 
million  coses  of  which  considerably  more 
than  half  was  the  product  of  Van  Camp.  The 
newspaper  advertising  of  the  Van  Camp 
Sea  Food  Company  had  boosted  the  total 
sales  of  canned  Tuna  Fish  by  at  least  three 
and  of  the  Van  Camp  Brands  by  more 
than  five. 

In  1936  Van  Camp  is  featuring  a  “Headline 
Hunt"  a  $50,000  Prize  Contest,  with  18,203 
prizes  in  cash  and  merchandise  for  those  who 
ore  best  able  to  express  their  enthusiasm  for 
Chicken  of  the  Sea  or  White  Star  Tuna. 


The  schedule  colls  for  hali  pages  both  in 
black  and  white  and  in  two  colors,  running 
for  36  weeks,  from  February  to  October.  The 
original  $50,000  appropriation  has  grown  to 
$400,000. 

May  we  call  the  attention  of  Packers  of 
Canned  Salmon,  in  particular,  to  this  story. 
If  the  housewives  of  America  bought  more 
than  eight  million  coses  of  (Pacific  packed) 
salmon  twenty  years  ago,  what  would  be  the 
demand  and  how  much  higher  the  price  TO¬ 
DAY,  if  the  Salmon  Packers  had  turned  to 
newspaper  advertising  years  ago  along  with 
other  forward  looking  Pacific  Coast  groups! 

The  story  of  advertising  in  the  primary 
medium  is  the  story  of  SUCCESS. 


•  THIS  ADVERTISEMENT  IS  SPONSORED  BY  THESE  LEADING  NEWSPAPERS: 

Boston  Globe  •  Chicago  Tribune  •  Cincinnati  Enquirer  •  Cleveland  Plain  Dealer  •  Columbus  Dispatch  •  Fall  River  Herald 
News  *  Gannett  Newspapers  *  Hortiord  Couront  *  Honolulu  Star-Bulletin  *  Johnstown  Democrat  *  Johnstown  Tribune  *  Louisville 
Tunes  •  Louisville  Courier-Journal  •  Memphis  Commercial  Appeal  •  Nashville  Banner  •  New  York  Daily  News  •  New  York 
World-Telegram  •  New  York  Sun  •  Providence  Journal  •  Providence  Bulletin  •  St.  Paul  Dispatch  •  St.  Paul  Doily  News  •  St.  Paul 

Pioneer  Press  *  Westchester  Newspapers 


wori( 

L 


36 


Editor  &  Publisher  for  June  27 ,  1936 


E  D  I 

A  PERSPECTIVE  ON  TRUTH 


Like  most  commonplaces  of  our  mechanized 
society,  advertising  is  a  modem  invention. 
Ls^ge  display  space  was  not  a  regular  tool 
of  trade  until  the  beginning  of  the  present  century. 
Type  faces  were  limited.  Illustrative  facilities 
were  few  and  crude.  'Hie  mission  of  advertising, 
then  as  now,  was  to  create  sales  by  arresting 
attention;  its  message  had  to  be  carried  not  by 
striking  pictures  nor  lush  types,  but  by  the  com¬ 
pelling  power  of  words  alone.  The  natural  re¬ 
sult  was  exaggeration.  Advertisements  for  cor¬ 
sets,  coffee,  steamboats,  carpets,  and  medicines — 
especially  medicines — took  their  technique  from 
the  sideshow  barker  and  the  flare-lit  tailboard 
orator  for  Iroquois  Oil.  'Hiey  usually  sold  their 
goods. 

They  also  built  a  rising  front  of  resistance. 
The  American  was  rapidly  leaving  behind  the 
simple  ways  of  the  farm  for  urban  sophistication. 
He  was  steeped  in  higher  education,  traveled  in 
Europe,  becoming  aware  of  how  people  in  other 
lands  earned  their  food,  shelter  and  leisure.  He 
resented  sales  practices  that  underrated  his  in¬ 
telligence,  his  information,  shocked  his  finer 
sensibilities,  flaunted  topics  that  he  usually  cloaked 
with  silence,  attempted  to  get  his  money  by 
the  gold-brick  route.  His  numbers  were  numy 
before  his  views  were  dramatically  expressed  by 
the  fervent  group  of  young  idealists  who  organized 
the  Associated  Advertising  Clubs  of  America  32 
years  ago. 

“Truth  in  Advertising”  was  their  gradually 
evolved  slogan,  adopted  25  years  ago  at  the  outset 
of  a  successful  campaign  for  legislation  designed 
to  protect  the  honest  advertiser  and  all  constimers 
from  the  flagrant  abuses  that  could  be  defined 
in  a  statute.  It  was  one  of  the  signs  of  a  new 
commerce  which  has  met  occassional  setbacks  and 
continuous  resistance,  but  nevertheless  attained 
general  progress.  No  realist  will  claim  today  that  the 
ideal  of  truth  in  advertising  has  been  achieved; 
trudi  remains  as  indefinable  an  abstraction  in  1936 
as  it  was  for  Pilate  1900  years  ago,  but  the 
standards  of  honor  and  decency  in  advertising 
are  infinitely  higher  than  those  of  1912. 

We  still  have  exaggeration  in  advertising  as  we 
have  it  in  daily  conversation.  We  still  have  medi¬ 
cines  which  claim  to  cure  all  human  ills — but  they 
are  sternly  policed,  no  longer  the  leaders  but  the 
camp-followers  of  advertising.  Flagrantly  inde¬ 
cent  advertising  is  entirely  out  of  reputable  pub¬ 
lications.  So  is  the  alluring  oil  and  mine-stock 
promotion  of  20  years  ago.  Retail  stores  proudly 
brag  that  they  tell  the  truth  and  sell  their  wares 
by  emphasis  on  faults  and  imderstatement  of 
virtue. 

So  great  has  been  the  movement  away  from 
deceit  that  the  gravest  charge  now  laid  against 
advertising  is  that  it  creates  unnecessary  wants 
in  the  minds  of  people  who  cannot  afford  the 
blessings  it  offers.  That  charge  will  answer  itself — 
no  civilization  ever  died  by  development  of  new 
inventions  that  lift  burdens  from  human  backs 
and  promote  useful  leisiire. 

Attention  has  been  called  to  the  rebirth  of  some 
old  copy  abuses  in  broadcast  advertising.  Iliey 
exist  and  they  offend,  but  their  life-expectancy 
is  short.  The  resistance  they  meet  is  much  more 
formidable  than  that  to  the  advertising  abuses 
of  1900.  Constimers  have  been  educated  to  dis¬ 
trust  the  barker,  and  the  advertiser  who  has  to 
shout  and  give  away  free  samples  is  headed  down 
the  road  to  the  past  The  future  of  advertising 
lies  the  other  way — on  the  path  pointed  by  the 
Associated  Advertising  Clubs  of  the  World  in  1912 
and  marked  anew  in  1936  by  their  lineal  suc¬ 
cessors,  meeting  in  Boston  next  week  as  the 
Advertising  Federation  of  America.  Their  mission 
goes  on  and  will  prosper. 


Japanese  newspapers  are  protesting  “in- 
definite  definitions”  of  laws  proposed  to  con¬ 
trol  "suhversme  literature”  and  protection  of 
national  mobilization  secrets.  The  latter  cov¬ 
ers  almost  all  industrial  news.  Its  literal 
enforcement  would  rivet  press  censorship, 
eventually  hamper  Japanese  trade,  news¬ 
papers  declare. 


RIAL 


Kehold,  1  Htand  at  the  door,  and  knc»ck. — 
Revelation,  111;  20. 


A  HAPPY  MEDIUM 

Gov.  LANDON’S  declaration  for  a  thor¬ 
oughly  free  press,  one  to  which  no  news 
of  government  should  be  denied,  will  be 
welcomed  by  all  concerned  with  journalism,  but 
it  will  have  to  be  rationalized  with  the  strong 
declarations  of  the  Republican  convention  against 
government  propaganda. 

There  is  a  happy  medium  between  throwing 
all  affairs  of  government  wide  open  to  press  in¬ 
spection  and  the  ever- rising  flood  of  handouts 
udiich  surges  from  all  departments  in  Washing¬ 
ton.  Nor  are  the  latter  to  be  condemned  either 
in  fact  or  principle.  Even  before  the  New  Deal 
days,  government  machinery  had  become  so  com¬ 
plex  in  Washington  that  no  conjunction  of  press 
facilities  could  guarantee  100  per  cent  daily  cov¬ 
erage  without  the  tips  afforded  by  department 
announcements.  And  also  before  the  New  Deal, 
there  were  many  complaints  at  the  waste  involved 
in  millions  of  mimeographed  pages  that  never 
reached  the  stage  of  newspaper  print 
The  New  Deal  may  have  multiplied  the  num¬ 
ber  of  department  press  agents,  and  swelled  the 
total  handout  production,  but  it  cannot  be  fairly 
charged  with  instituting  the  system  of  propa¬ 
ganda  to  lay  its  accomplishments  before  the 
nation.  Properly  controlled,  that  serves  a  useful 
fimction. 

Even  though  Gov.  Landon’s  eyes  are  now 
toward  Washington,  his  promise  of  government 
open  to  the  press  more  likely  arises  from  his  ex¬ 
perience  as  a  state  ofiicial.  In  state  and  local 
departments  the  press  runs  more  frequently  into 
barriers  of  secrecy  than  at  Washington,  where 
newspapers  and  Aeir  correspondents  can  open 
most  doors.  Teapot  Dome  taught  a  lesson  in 
Washington  that  has  not  always  been  compre¬ 
hended  in  lesser  political  circles.  The  Republican 
candidate  will  find  no  issue  in  press  freedom,  but 
it  is  well  to  keep  it  prominently  before  attention 
of  all  national  parties. 


Now  is  the  time  to  see  that  television  does 
not  get  started  under  advertising  sponsorship! 


HOWARD  &  HAWKINS 

Modern  journalism  affords  no  ck* 
parallel  to  the  careers  of  Roy  W.  HowaH 
and  William  W.  Hawkins,  whidi  tfaa 
week  have  reached  a  new  turning  point.  Arrivsa 
in  New  York  30  years  ago,  with  the  normal  edu- 
cation,  financial  resomces  and  experience  pa 
sessed  by  23-year-olds  of  1906,  they  began  together 
at  the  news  service  bottom.  Howard  had  a  tide 
and  Hawkins  had  a  job.  Their  organizatioQ  rm 
neither  rich  nor  famous,  but  within  a  few  yean 
and  largely  by  their  joint  efforts,  it  attained  both. 

Nature  seems  to  have  designed  them  as  perfect 
complements — the  compact  Howard  distinguiiiij 
for  dynamic  energy,  originality,  keen  perceptum, 
unbreakable  courage,  and  a  personal  glam^ 
makes  his  other  equalities  inescapable  even  to 
casual  observation;  Hawkins,  of  equally  keen  maid 
and  courage,  combined  with  imperturbable  judf. 
ment  and  a  mastery  of  organization  detail  etaa> 
tial  to  making  dreams  come  true. 

What  one  might  have  accomplished  without  da 
other  is  an  interesting  field  for  speculafioo,  bat 
much  more  interesting  is  the  great  newspqar 
structime  they  have  reared  together  and  the  solid 
recognition  that  their  efforts  have  won.  Both  ir 
editorial  men,  with  only  incidental  training  in 
finance,  yet  in  succession  they  have  achieved  tog 
rank  in  an  organization  which  ranks  amcmg  da 
foremost  corporate  structures  of  this  coimtry. 

After  35  years  in  journalistic  harness,  both  an 
wealthy  and  internationally  illustrious,  but  the; 
have  remained  at  all  times  newspapermen.  And 
their  own  careers  are  assurance  that  they  an 
training  a  competent  second  line  to  replace  thai 
when  age  finally  slows  their  pace.  Their  con¬ 
tinued  good  fortime  will  be  wished  by  all  who 
know  them. 


William  Green,  A^.L.  president,  hy  hit 
patronizing  preference  of  radio  over  news- 
papers,  stands  unth  the  politicians  who  hast 
axes  to  grind.  They  don’t  like  objective 
reporting. 


VICIOUS  PROPAGANDA 

NO  Ku  Klux  or  Black  Legion  ritual  ever 
surpassed  in  sustained  hate  and  presump¬ 
tive  falsehood  a  mimeographed  pamphlet 
entitled  World  Service,  mailed  from  Erfurt,  Ger¬ 
many,  and  distributed  in  this  coimtry  by  U.  S. 
mails. 

Its  masthead  declares  it  is  published  in  six 
languages  by  one  Lt.  Col.  Ulrich  Fleischhauer, 
“to  be  passed  from  hand  to  hand  amongst  Gen¬ 
tiles.”  Its  central  theme  seems  to  be  the  “Jewish 
Protocols,”  the  authenticity  of  which  was  ex¬ 
ploded  in  this  country  a  decade  ago.  Its  mission 
is  dissemination  of  the  idea  that  Jews,  controlling 
Soviet  Russia,  are  stealthily  fomenting  war  and 
revolution  in  all  non-communistic  nations.  Its 
technique  is  slimy  innuendo  under  the  signatures 
of  unidentified  correspondents  at  various  Euro¬ 
pean  capitals,  quoting  fragmentary  eavesdrop¬ 
ping  on  telephone  conversations,  intimating  Jew¬ 
ish  blood  or  relationship  where  no  spark  of 
evidence  supports  a  factual  statement,  and  hint¬ 
ing  at  criminal  aims  where  no  shadow  of  justi¬ 
fication  exists. 

The  free  press  principle  has  to  be  stretched  to 
the  limit  to  permit  the  circulation  of  such  vicious 
Nazi  propaganda  through  American  postal  chan¬ 
nels.  Its  innate  absurdity  makes  it  harmless  to 
our  institutions,  and  it  is  neither  more  nor  less 
poisonous  to  our  morals  than  hundreds  of  books 
which  are  barred  from  the  mails  annually. 
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DENTISTS’  ADVERTISING 

UTAH  voters  may  have  a  chance  in  Novem¬ 
ber  to  amend  the  ridiculous  state  lav 
which  now  restricts  the  size  of  advertiat- 
ments  of  dentists  to  not  more  than  two  inches. 
The  proposed  amendment,  under  the  Utah  initia¬ 
tive  procedure,  would  lift  the  space  limitatio!, 
but  would  retain  the  restriction  against  adver¬ 
tising  of  prices. 

Newspapers  in  many  states  have  been  apathetic 
toward  the  campaign  of  organized  dentistry  for 
the  prohibition  of  all  advertising  by  memben  of 
the  profession.  We  have  noted  no  conspicuoia 
newspaper  support  for  the  proposed  Utah  initia¬ 
tive,  even  though  its  enactment  would  increa* 
their  annual  revenues.  The  so-called  “ethical’ 
dentists,  following  the  lead  of  the  non-advertisiig 
physicians,  have  created  the  general  impressioc 
that  a  practitioner  who  advertises  is  not  up  to 
standard  either  in  work  or  morals.  The  story  of 
the  advertising  dentist  of  today  is  not  heard,  ex¬ 
cept  in  the  local  whispers  p)ermitted  to  him,  and 
the  public  continues  to  believe  that  he  is  one  of 
the  quacks  who  used  to  operate  on  street  comen  ( 
under  a  glaring  “Painless”  placard.  He  need 
not  be. 

There  is  no  reason  why  a  skilled  and  ethical 
dentist  should  not  seek  the  wider  field  for  service 
that  advertising  affords  him.  If  he  is  incompetent 
or  extortionate,  he  will  be  found  out  the  sooner 
by  his  advertising.  If  he  is  neither,  but  expert, 
and  moderate  in  his  fees,  he  is  not  deprived  of 
the  natural  reward  of  his  merits.  The  latter 
consideration  underlies  most  of  the  opposition  to 
advertising,  for  the  “ethical”  dentists’  ranks  an 
not  free  from  bunglers  and  burglars,  disgracini 
the  title  of  “Doctor.” 

Newspapers  have  a  sound  public  interest  in 
legislation  which  restricts  or  prohibits  advertishil, 
aside  from  their  ovm  revenues,  and  they  should 
not  be  misled  by  “ethical”  propaganda  vdiid 
cannot  stand  reasonable  analysis. 
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C  Chicago  Tribune  editor  and  pub 
lisher,  made  a  special  airplane  flight 
to  Topeka,  Kan.,  this  week  to  confer 
widi  Gov.  Alf  M.  Landon,  Republican 
pi^ential  nominee. 

Senator  Arthur  Capper,  publisher 
of  the  Capper  Publications,  Topeka, 
gin ,  has  filed  his  declaration  as  a 
candidate  for  re-election  to  the  United 
States  Senate.  He  is  senior  senator 
from  Kan.sas  and  is  completing  his 
(fiird  term,  having  been  first  elected 
in  1918  after  serving  two  terms  as 
Governor  of  Kansas. 

J.  A.  Meckstroth,  editor,  Columbus 
(0.)  State  Journal,  has  been  re- 
elected  president  of  the  Columbus  and 
.  ftanklin  County  Coimcil  of  Campfire 
^  Girls. 

Homer  Guck,  president,  Chicago 
Herald  &  Examiner,  was  in  Columbus, 
Ohio,  June  3,  to  present  the  William 
Randolph  Hearst  rifle  trophy  at  the 
annual  review  of  the  Ohio  State  Uni¬ 
versity  chapter,  Reserve  Officers’ 
Training  Corps. 

Rufus  Woods,  editor  and  publisher, 
Wenatchee  (Wash.)  Daily  World,  who 
recently  returned  from  a  second  visit 
to  Soviet  Russia,  addressed  the  Ta¬ 
coma,  Wash.,  Chamber  of  Commerce 
Forum  luncheon  June  15  on  condi¬ 
tions  in  Europe. 

John  Stewart  Bryan,  president  of 
the  College  of  William  &  Mary  and 
-  publisher  of  the  Richmond  News 
'  Leader,  sailed  from  New  York  re¬ 
cently  for  South  America,  where  he 
visit  Ambassador  Alexander 
Weddell,  of  Richmond,  at  Buei.os 
Aires.  He  was  accompanied  by  his 
son,  Stewart,  Jr.,  and  Lamont  S. 
^  Bryan,  a  nephew. 

Robert  W.  Ruhl,  publisher,  Medford 
(Ore.)  Mail-Tribune,  and  Mrs.  Ruhl 
are  spending  several  weeks  in  New 
York  and  other  eastern  cities.  While 
in  New  York  they  visited  with  their 
daughter.  Miss  Roxanne  Ruhl,  of  the 
staff  of  Time  magazine.  Mr.  Ruhl  is 
attending  the  Democratic  National 
Convention  at  Philadelphia  before  re¬ 
turning  to  Oregon  by  motor. 


EVERY  MEMBER  OF  FAIN  FAMILY  HAS 
HAD  PART  IN  PUBLISHING  PAPER 

HE  Fains  of  Hendersonville,  N.  C., 


publishers  of  the  Times-News,  are 
proud  of  the  fact  that  every  member 


bought  the  Rock  Hill  (S.  C.)  Herald, 
a  semi-weekly,  and  made  it  a  daily, 
the  Evening  Herald. 


James  T.  Fain 


be 


E  Robert  Stevenson,  editor-in-chief, 
Waterbury  (Conn.)  American  and 
Republican,  has  been  host  of  recent 
weeks  to  Sinclair  Lewis,  Nobel  prize¬ 
winning  novelist,  who  is  in  Waterbury 
gathering  material  for  a  novel. 

James  E.  Lawrence,  editor,  Lincoln 
(Neb.)  Star,  has  been  elect^  chair¬ 
man  of  the  ‘‘Draft  Norris”  committee 
which  at  the  present  time  is  circulat¬ 
ing  petitions  which  will  place  Senator 
George  W.  Norris’  name  on  the  No¬ 
vember  ballot  as  an  independent  can¬ 
didate  for  the  U.  S.  Senate  if  the  senior 
senator  accepts  the  filing. 

Frank  S.  Baker,  publisher,  Tacoma 
(Wash.)  Ledger  and  News-Tribune, 
and  S.  A.  Perkins,  publisher,  Belling¬ 
ham  (Wash.)  Herald,  are  members  of 
the  reception  and  admiral’s  dinner 
committee  during  the  annual  Fleet 
Week  Celebration  at  Tacoma,  July 
24-31.  C.  B.  Welch,  editor  and  gen¬ 
eral  manager,  Tacoma  News-Tribune, 
and  Leonard  Langlow,  editor,  Tacoma 
Times,  are  members  of  the  reception 
committee. 

Fred  W.  Atkinson,  publisher,  Wot- 
sonuille  (Cal.)  Register-Pajaronian, 
is  author  of  ‘“The  Argonauts  of  1769.” 

John  F.  Fitzpatrick,  publisher.  Salt 
Lake  Tribune  and  Telegram,  is  in  Cali¬ 
fornia  on  a  business  trip,  where  he  is 
visiting  a  number  of  d&erent  points. 

Hon.  Frank  Carrell,  publisher,  Que¬ 
bec  Chronicle-Telegraph,  has  been 
appointed  head  of  the  Canadian  jury 
to  ju^e  amateur  motion  picture  com¬ 
petitions  in  connection  with  the  125- 
mile  canoe  race  from  La  Tuque  to 
Shawingan  Falls  next  August. 


of  the  family  either  has  or  will 
associated  with  them  in  the  news¬ 
paper  business. 

James  T.  Fain  is  editor,  manager 
and  controlling  owner  of  the  Times- 
News.  Mrs.  Fain  was  office  manager 
in  the  business  and  circulation  de¬ 
partments  for  many  years  and  is  now 
secretary  of  the  corporation.  James 
T.  Fain,  Jr.,  is  reporter  and  George 
R.  Fain  is  in  charge  of  the  circulation 
and  business  offices.  Mrs.  K.  A. 
Bowen,  a  daughter,  was  at  one  time 
employed  in  the  business  office,  and 
hopes  are  high  in  the  family  circle 
that  Ann  Fain  Bowen,  20  months  old, 
will  be  a  newspaper  woman. 

Bom  in  Dan^idge,  Tenn.,  1876, 
James  Fain,  Sr.,  learned  the  printing 
trade  43  years  ago  in  a  weekly 
shop  and  engaged  in  publishing 
small  papers  in  Tennessee  and 
Georgia  imtil  1908.  He  then  became 
owner  of  the  Anniston  (Ala.)  Star  in 
that  year.  In  1911  he  sold  the  Star 
and  purchased  the  Greensboro  (N.  C.) 
Telegram.  Later  he  sold  out  and 


Fain,  Jm. 

After  12  years  he  moved  to  Suffolk, 
Va.,  and  started  a  new  afternoon 
paper,  the  News,  now  the  News- 
Herald.  Because  of  his  health,  Mr. 
Fain  rehumed  to  the  Carolinas,  stay¬ 
ing  a  brief  time  as  business  manager 
of  the  Spartanburg  (S.  C.)  Sun,  and 
went  to  Hendersonville  11  years  ago, 
purchasing  the  Times,  changing  it  to 
a  daily,  and  later  consolidating  it 
with  a  tri-weekly,  the  News. 

James  Fain,  Jr.,  was  bom  in  New- 
nan,  Ga.,  19()7,  and  graduated  from 
Spartanburg  High  School  in  1924. 
He  was  also  graduated  from  the 
Citadel,  South  Carolina  Military  Col¬ 
lege  at  Charleston  in  1928.  Return¬ 
ing  to  Hendersonville  he  was  given 
a  job  as  reporter  on  the  Times-News 
and  has  held  the  job  ever  since.  Be¬ 
sides  being  correspondent  for  the 
Associated  Press,  the  United  Press 
and  several  city  newspapers  in  the 
Carolinas,  he  is  mainly  interested  in 
military  affairs,  holding  a  commission 
as  First  Lieutenant  in  the  Officers 
Reserve  Corps  in  the  Coast  Artillery 
Service. 

George  R.  Fain  was  born  in  An¬ 
niston,  Ala.,  1910.  He  graduated  from 
Hendersonville  High  School  in  1927 
and  from  the  Citadel  in  1933.  He 
then  went  to  work  in  the  office  of  the 
Times-News  and  is  now  in  charge  of 
the  circulation  and  business  offices. 
George  is  also  interested  in  military 
activities,  being  a  Second  Lieutenant 
in  the  same  outfit  as  his  brother. 


R. 


IN  THE  BUSINESS  OFFICE 

B.  LIGGETT,  national  adver¬ 
tising  director,  St.  Paul  Dis¬ 
patch  &  Pioneer  Press,  is  making  his 
semiannual  visit  to  advertisers  and 
agencies  in  New  York  this  week. 


W.  K.  Bowden,  manager  of  the  Los 
Angeles  Examiner’s  research  depart¬ 
ment,  has  resigned  to  join  the  Los 
Angeles  Times  staff. 

E.  D.  Atkins,  business  manager, 
(Continued  on  next  page) 


George  Bungle  in  Politics,  Too! 

Harry  Tuthill’s  famous  comic  character  is  managing  a  real 
whirlwind  campaign — He  wins  by  a  laugh 
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beginning  July  13 


OILL  CONSELMAN  and  Char- 
lie  Plumb,  who  write  and 
draw  Ella  Cinders,  deck  out  the 
daily  strip  in  a  brand-new  dress 
of  drollery  in  the  next  sequence. 

It’s  a  fresh  comedy  slant  that 
throws  tradition  to  the  winds — a 
story  that’s  joyously,  recklessly 
funny. 

If  your  territory  is  open  for  the 
Ella  Cinders  strip,  July  13  is  the 
date  of  dates  for  starting  it.  Write 
today  for  samples  and  terms. 
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Gastonia  (N.  C.)  Gazette,  is  recuper¬ 
ating  from  the  first  illness  he  has  ex¬ 
perienced  in  the  29  years  he  has  been 
on  this  position.  On  the  advice  of  his 
physicians  he  will  spend  the  remainder 
of  the  summer  resting  in  the  moun¬ 
tains  of  Western  North  Carolina. 

J.  M.  Blalock,  circulation  manager, 
Spartanburg  (S.  C.)  Herald  and 

Journal,  was  among  speakers  dvuing 
the  annual  conventions  of  the  South 
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Carolina  Associations  of  Deaf  and 
Blind  at  Cedar  Spring  the  week  of 
June  15.  He  spoke  as  president  of 
the  Spartanburg  Lions  Club,  which 
has  as  its  main  project  work  among 
deaf  and  blind  boys  at  the  South 
Carolina  School  for  Deaf  and  Blind. 
Later,  resolutions  were  adopted,  ex¬ 
pressing  appreciation  to  the  news¬ 
papers,  Mr.  Blalock  and  the  club  for 
their  interest. 

Carlton  K.  Rood,  advertising  solic¬ 
itor,  Toledo  Times,  has  been  named 
grand  knight  of  Toledo  Council, 
Knights  of  Columbus. 

Harry  T.  Armer,  of  the  Milwaukee 
(Wis.)  Journal  national  advertising 
staff  for  the  past  five  years,  has  been 
named  sales  promotion  manager  of 
the  Milprint  Products  Company,  Mil¬ 
waukee,  Wis. 

Louis  D.  McCready,  Supervisor  of 
Agents  and  Correspondents,  Johns¬ 
town  (Pa.)  Tribune  and  Democrat, 
has  been  elected  president  of  the 
Johnstown  Lions  Club. 
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Artbor  T.  Robb,  iweutim  iditer;  WairtB  L.  Bamatt, 
Uanagbee  EdOer;  Bim  Clnnow,  AcUnt  Nem  Editer; 
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TnhiiiOT  e/o  ITm  Japan  Review.  Yokohama;  China 
Represantative,  James  Shan,  the  Centra  Newe  Agency, 

Hung  Wu  Road,  Nanking,  China. _ 

Servioe  Numbera; 

International  Yew  Book  Number — eontaining  circuia- 
tiono,  advertinng  rates.  News  and  Feature  Servioes. 
Names  of  Editors,  Publishen,  and  Departmental  Execu¬ 
tives  of  more  than  2,000  newspaim  of  United  States 
and  Canada  with  basic  data  of  Icaoing  nesspapers  of  the 
World— last  Saturday  in  January— “A.  N.  P.  A."  num¬ 
bers  last  two  Saturdi^  in  April — A.  N.  P.  A.  Mechanical 
Confarenee  last  Saturday  in  May— Advertising  Conven¬ 
tion  number  fourth  Saturday  in  June — Armual  Syndicate 
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Amount  Newspaper  Equipenent,  etc. — last  Saturday  in 
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Market  Guide — the  apace  buyers'  k^  to  1500  city  and 
town  markets  in  United  States  and  Canada— containing 
basic  stemlardiseirt  msrebsndiaing  and  marketing  data  on 
all  nevrspapar  mwkets— last  Saturday  in  November. 
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10.180 

11444 

*  . 
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IN  August,  1933,  William  R.  Powell 
was  classified  manager  of  the 
Los  Angeles  Illustrated  Daily  News. 

Today  he  is  sec¬ 
retary  -  treasurer 
of  the  Daily 
News  and  the 
Evening  News. 
His  advancement 
into  the  direc¬ 
torship  of  the 
newspaper  came 
after  less  than 
nine  years  with 
the  organization. 

Bom  and  bred 
in  the  newspa¬ 
per  business,  Mr. 
Powell  is  the 


W.  R.  Powell 


IN  THE  EDITORIAL  ROOMS 

Philip  M.  ball,  managing  editor, 
Florida  Times-Union,  Jackson¬ 
ville,  suffered  a  painful  hand  injury 
whm  the  door  of  his  car  accidentally 
slammed  shut  last  week. 

Walter  K  Christenson,  managing 
editor,  Omaha  (Neb.)  World-Herald, 
is  in  Clarkson  hospital,  recovering 
from  a  fracture  of  the  right  leg  just 
below  the  knee,  suffered  when  he  re¬ 
cently  rode  his  son’s  bicycle  down  a 
hill  near  his  home  and  felL 
Bion  C.  Welker,  managing  editor, 
Harrisburg  (Pa.)  Telegraph  and 
Morning  Telegraph,  has  bwn  pro¬ 
moted  to  the  rank  of  first  lieutenant 
in  the  104th  Cavalry,  Troop  E.  He 
has  been  acting  adjutant  of  the  2nd 
Squadron,  104th  Cavalry,  for  the  past 
three  years. 

Roy  Newberry,  managing  editor, 
Coldwater  (Mic^)  Evening  Reporter, 
was  toastmaster  at  a  banquet  in  that 
city  June  13,  marking  the  close  of 
the  annual  state  convention  of  the 
Disabled  American  Veterans  of  the 
World  War. 

Lee  Woodruff,  managing  editor. 
Grand  Rapids  (Mich.)  Press,  has  been 
appointed  to  serve  on  a  committee 
incident  to  administration  of  WPA 
drainage  projects  in  the  state. 

Norman  J,  Medrech,  of  the  Provi¬ 
dence  (R.  I.)  Evening  Bulletin  copy 
desk,  and  Mrs.  Medrech  are  parents 
of  a  daughter  bom  recently. 

James  S.  Henry,  formerly  with 
newspapers  in  Ohio  and  Indiana,  has 
joined  the  editorial  department  of  the 
Logansport  (Ind.)  Press.  Mr.  Henry, 
while  attending  Vinemnes  University 
during  the  past  year,  was  associate 
editor  of  the  Vincennes  Post. 

L.  M.  Burrowes,  assistant  managing 
editor,  St.  Louis  Globe-Democrat,  and 
Miss  Rosemary  Biurowes,  of  the  news 
staff  of  the  Sedalia  (Mo.)  Democrat, 
spent  their  vacations  visiting  their 
brother,  Arthur  V.  Burrowes  of  the 
St.  Joseph  (Mo.)  News-Press.  A 
fourth  member  of  the  family  in  news¬ 
paper  work,  Mark  W.  Burrowes,  of 
the  news  room  of  the  Fort  Worth 
Star-Telegram,  will  visit  his  brothers 
in  St  Joseph  and  St.  Louis  in  July. 

H.  A.  Betsch,  artist,  Columbus  (O.) 
Sunday  Star,  and  Mrs.  Betsch  are  the 
parents  of  a  daughter  bom  Jime  5  at 
Mt.  Carmel  hospital,  Columbus. 

Merritt  Green,  of  the  Toledo  News- 
Bee  q>orts  staff,  won  the  annual 
Toledo  newspapermen’s  golf  tourna¬ 
ment  June  21  at  the  Heather  Downs 
Golf  Club  with  a  card  of  85.  Tom 
Bolger,  Toledo  Times  sports  writer 
and  defending  champion,  was  second 
with  a  91.  Pluntmer  Whipple  of  the 
Blade  sports  staff:  Millard  F.  Fore¬ 
man,  Blade  state  editor,  and  Charles 


youngest  of  three  sons  of  Charles  H. 
Powell,  one  of  the  founders  of  the 
Peoria  (Ill.)  Star.  His  father  died 
when  he  was  five  years  old,  apd  the 
family  moved  to  California  vdien  he 
was  10.  All  his  newspaper  experi¬ 
ence  has  been  in  Los  Angeles.  His 
early  jobs  were  with  the  Los  Angeles 
Examiner  and  the  old  Los  Angeles 
Express.  Later  he  went  to  the  Holly¬ 
wood  News,  before  the  consolidation 
of  that  paper  and  the  Hollywood 
Citizen.  He  was  classified  manager, 
real  estate  editor,  and  automobile 
editor  of  the  Holl3rwood  News  in 
October,  1927,  when  he  left  to  join  the 
Illustrated  Daily  News  as  classified 
manager. 

He  held  the  classified  position  until 
August,  1933,  8^en  the  post  of  ad-  i 
vertising  manager  was  vacated,  and 
Mr.  Powell  was  appointed  to  fill  it.  | 
In  January,  1935,  the  Daily  News 
acquired  the  Post-Record,  and  he , 
was  made  advertising  director  for  | 
both  papers.  At  the  last  meeting  of  | 
the  board  of  directors  he  was  elected  i 
secretary-treasurer,  a  post  which  he  I 
had  been  imofficially  filling  for  sev-  I 
eral  months  since  the  death  of  Richard 

1.  Jones. 


Byers,  News-Bee  photographer,  tied  i 
fur  third  with  93's. 

Homer  R.  Ressler,  staff  photogra-  | 
pher,  Johnstown  (Pa.)  Tribune  and 
Democrat,  is  recovering  from  a  stroke 
suffered  March  17,  the  day  the  flood 
waters  descended  upon  Johnstown. 
He  expects  to  resume  his  duties 
shortly, 

Henry  Bolte,  West  N.  Y.  society  re¬ 
porter,  Union  City  (N.  J.)  Hudson 
Dispatch,  is  on  vacation. 

Robert  Needham,  formerly  of  the 
Hamilton  (Ont.)  Herald,  h^  joined 
the  Sudbury  (Ont.)  Star  staff. 

Hutchinson  Fairman,  reporter,  re¬ 
signed  recently  from  the  Philadelphia 
Evening  Ledger  to  join  the  Philadel¬ 
phia  office  of  the  Associated  Press. 
Ralph  E.  Taggart,  Jr.,  succeeds  him 
and  Dallett  Fleck,  of  the  Ardmore 
(Pa.)  Main  Line  Daily  Times,  suc¬ 
ceeded  Taggart  as  police  reporter. 

J.  Vincent  McGrath,  reporter,  Phila- 1 
delphia  Evening  Ledger,  and  Mrs.] 
McGrath  are  the  parents  of  a  son, 
bom  June  15. 

Frank  Rogers,  former  sports  editor, 
Santa  Ana  (Cal.)  Journal,  has  joined 
the  San  Diego  Sun  copy  desk. 

Albert  H.  Atha,  who  for  several 
years  has  written  travel  articles  for 
the  Newark  (N.  J.)  Sunday  Call,  has 
left  for  another  European  trip.  He 
will  return  in  Octob^.  At^  has 
visited  Europe  11  times.  He  has  made 
two  round  the  world  trips. 

Ford  O.  Barker,  who  recently  joined 
the  copy  defik  of  the  Akron  (O.) 
Times-^ess,  has  entered  the  hole-in- 
one  club,  shooting  an  “ace”  on  the 
Akron  municipal  links. 

Mrs.  Page  Hosmer,  music  critic, 
(Continued  on  page  40) 
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WOMEN’S 
FEATURES 

OuE  Laboratoey-Testei 
women’s  featnres  are  authorita¬ 
tive,  highly  readable,  modem  in 
viewpoint  and  written  by  women 
experts — and  are  relied  upon  by 
leading  newspapers  to  help 
maintain  outstanding  rircula- 
lions  and  department  store 
linage  figures. 
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MORE  ACCURATE 


SPEEDIER 


MAT  MOULDIlSCi 


WITH  THE 


HOE  press 
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To  meet  the  present  demand  for  direct-pressure 
matrix  moulding  which  is  especially  apparent  in 
magazine  and  newspaper  color  work,  Hoe  an¬ 
nounces  a  new  Hydraulic  Matrix  Moulding  Press 
designed  to  provide  the  greatest  accuracy  and  the 
utmost  moulding  speed.  Its  accuracy  is  the  result 
of  the  engineering  skill  attained  by  Hoe  during 
60  years  of  building  hydraulic  presses.  Capable 
of  moulding  a  mat  in  four  seconds,  it  is  obviously 
and  by  far  the  speediest  machine  on  the  market. 

It  is  unique  among  moulding  presses  for  its 
rugged  construaion  and  powerful  impression.  The 
platen  measures  28"x  32"  and  the  press  is  driven  by 
a  double-end  shaft,  ball-bearing,  7V^"  h.p,  motor. 
An  exceptionally  large  ram . . .  26I/2"  diameter . . . 


provides  a  greater  pressure  area  and  assures 
smoother  operation. 

Simplicity  and  unusual  convenience  of  operation 
are  notable  characteristics  of  this  Hoe  Matrix 
Moulding  Press.  Complicated  mechanism  has  been 
avoided,  a  simple  push  button  serving  to  set  the 
press  in  operation.  The  base  of  the  press  measures 
64"x72".  The  overall  floor  space  occupied  is  46"x 
100".  Approximate  shipping  weight,  including  mo¬ 
tor  equipment,  10  tons. 

If  you  are  interested  in  speedier,  more  accurate 
. . .  direa-pressure , . .  mat  moulding,  write  for  addi¬ 
tional  information.  R.  Hoe  &  Co.,  Inc.  General 
Offices:  910  E.  138th  St.  (at  East  River),  New  York. 
Branches:  Boston  ....  San  Francisco  ....  Chicago. 
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Tacoma  News  Tribune;  Terry  Pettus, 
music  critic,  Tacoma  Daily  and  Sun¬ 
day  Ledger,  and  E.  T.  Short,  music 
critic,  Tacoma  Times,  have  been 
named  directors  of  the  Tacoma  Phil¬ 
harmonic  Orchestra. 

Robert  Treat  Beach,  Union  City 
police  and  city  hall  reporter.  Union 
City  (N.  J.)  Hudson  Dispatch,  is  on 
vacation. 

Hervey  McMillan  of  the  Akron  (O.) 
Beacon-Journal  has  resigned  to  join 
the  telegraph  desk  of  the  Cleveland 
Plain  Dealer.  Maurice  McMeen,  re¬ 
cently  of  the  night  copy  desk  of  the 
Chicago  American,  and  Donald  H. 
Pond,  recently  of  the  Columbus  Ohio 
State  Journal,  have  joined  the  Bea¬ 
con-Journal  city  staff. 

Arthur  Elggleston,  courthouse  re¬ 
porter,  San  Francisco  Call- Bulletin, 
has  joined  the  San  Francisco  Chron¬ 
icle. 

Herbert  Caen,  formerly  of  the  Sac¬ 
ramento  (Cal.)  Union,  has  joined  the 
Son  Francisco  Chronicle  as  radio  edi¬ 
tor.  He  succeeds  J.  E.  Doyle,  who  has 
resigned  to  become  radio  editor  of 
the  New  York  American. 

Leslie  Squires,  formerly  on  San 
Joaquin  Valley  newspapers,  has  joined 
the  Son  Francisco  News  copy  desk. 

Doris  Moore,  woman’s  page  editor. 
Grand  Rapids  (Mich.)  Herald,  has 
joined  the  publicity  staff  of  Kelvinator 
Co.,  New  York. 

Victor  C.  Dubois,  sports  reporter, 
Brockton  (Mass.)  Daily  Evening  En¬ 
terprise  and  Times,  is  recovering  from 
an  emergency  operation  for  appendi¬ 
citis  at  the  Goddard  hospital,  Brockton. 

Harry  Palmer,  former  police  re¬ 
porter  for  the  Columbus  (O.)  Dispatch, 
is  on  the  city  hall  beat  for  the  Dayton 
(O.)  Herald. 

Fred  W.  Tuerk,  sports  editor,  Peoria 
(HI.)  Star,  observed  his  25th  anniver¬ 
sary  as  a  member  of  the  editorial  staff 
of  this  newspaper  this  week. 

Morgan  Blake,  sports  editor,  Atlanta 
Journal,  will  open  a  series  of  revival 
meetings  at  the  Southwest  LaGrange 
Baptist  Church  in  LaGrange,  Ga., 
Jime  10.  Blake,  who  has  spoken  in 
LaGrange  on  numerous  previous  oc¬ 
casions,  is  expected  to  attract  capacity 
houses. 

Lawrence  Toepperwein,  San  Antonio 
Evening  News  artist,  was  recently  in 
a  hospital  as  the  result  of  severe  in¬ 
juries  suffered  in  a  30-foot  fall  off  a 
dam  while  fishing. 

Ben  Baines,  city  editor,  San  Antonio 
Evening  News,  was  recently  gradu¬ 
ated  from  the  San  Antonio  Public 
School  of  Law,  having  attended  night 


classes.  He  is  now  entitled  to  prac¬ 
tice  law. 

William  E.  Seifert,  formerly  with 
the  Knoxville  (Tenn.)  Journal  news 
department,  has  joined  the  Spartan¬ 
burg  (S.  C.)  Herald  as  telegraph  edi¬ 
tor.  J.  Irby  Koon,  political  writer 
and  former  telegraph  editor  of  the 
Spartanburg  Journal,  has  completed  a 
general  assembly  assignment  begun 
January  1.  Jack  Button,  formerly 
state  news  editor  of  the  Knoxville 
Journal,  is  on  the  Spartanbimg  Jour¬ 
nal  telegraph  desk. 

Henry  J.  Leader,  former  editor  of 
the  Brown  weeklies,  circulating  in 
Onondaga  county.  New  York,  has  been 
placed  in  charge  of  the  Rome,  N.  Y., 
office  of  the  Utica  Daily  Press.  He 
succeeds  Lyle  J.  Howland,  Rome  news 
and  advertising  representative  of  the 
Press  for  many  years.  BAr.  Howland 
continues  to  represent  the  Syracuse 
Herald. 

Herbert  Agar,  editorial  writer, 
Louisville  (Ky.)  Courier- Journal,  re¬ 
ceived  a  degree  of  Doctor  of  Literature 
at  Southwestern  College  commence¬ 
ment  exercises  at  Memphis,  June  2. 

Donald  M.  Birmingham,  city  hall 
reporter,  Buffalo  Evening  News,  and 
Mrs.  Birmingham  are  the  parents  of 
a  son  bom  recently. 

Donald  M.  Pond,  formerly  with  the 
Columbus  Ohio  State  Journal,  and 
Hervey  McMillan,  formerly  wiffi  the 
Cincinnati  Times-Star  and  the  Indi¬ 
anapolis  Star,  have  joined  the  Akron 
(O.)  Beacon  Journal  reportorial  staff. 


WEDDING  BELLS 

ILLIAM  L.  O’DONOVAN,  city 
editor.  White  Plains  (N.  Y.) 
Daily  Reporter,  to  Cecily  Clark,  at 
White  Plains,  June  19. 

Walter  A.  Tucker,  artist,  Columbus 
(O.)  Dispatch,  to  Lois  Bernice  Miller 
of  Canal  Winchester,  in  Lancaster, 
June  18. 

Priscilla  Alden  to  Felix  Riesenberg, 
Jr.,  San  Francisco  News  reporter, 
there  Jime  6. 

C.  Andrew  Bartlett,  assistant  ad¬ 
vertising  manager,  Greenfield  (Mass.) 
Recorder-Gazette,  to  Miss  Helen  P. 
Collings,  in  Greenfield,  June  13. 

Franklin  S.  Cook,  advertising  man¬ 
ager,  Norfolk  (Va.)  Ledger-Dispatch, 
to  Mrs.  Margaret  Keeling  Lord,  of 
Washington,  D.  C.,  there,  June  20. 

William  Eberhardt,  city  editor,  Ash¬ 
land  (Ore.)  Tidings,  to  Miss  Ernestine 
Gilstrap,  daughter  of  Ernest  R.  Gil- 
strap,  business  manager,  Medford 
(Ore.)  Mail-Tribune,  and  Mrs.  Gil¬ 
strap,  Jime  13  at  Me^ord. 

Miss  Eleanor  Aldrich,  daughter  of 
Edwin  B.  Aldrich,  publisher,  Pendle¬ 
ton  (Ore.)  East  Oregonian,  and  Mrs. 
-hldrich,  to  J.  W.  Forrester,  at  Pendle¬ 
ton,  June  19. 


The  Annual  Industrial  Pay  Roll  of 
Lawrence  Massachusetts,  is 

$17^602,918.00 

(OoTernmeiit  Beport) 

The  Largest  Industrial  Pay  Roll  in 
New  England,  based  on  population 

LAWREWCE  EABLE-TRIBUME 

Over  30,000  Daily 

Bryant,  Griffith  &  Brunson,  Inc.,  Representatives 

Boston,  New  Yorii,  Chicago,  Detroit  and  Atlanta 


Stuart  Welch,  feature  writer,  Ta¬ 
coma  (Wash.)  News  Tribune,  and  son 
of  Charles  B.  Welch,  its  editor  and 
general  manager,  to  Miss  Frances 
Hines,  of  Tacoma,  recently  at  Yakima, 
Wash.  Doug  Welch,  brother  of  the 
groom,  feature  writer,  Seattle  (Wash.) 
Post-Intelligencer,  was  best  man. 

Maurice  O.  Shevlin,  sports  editor, 
St.  Louis  Globe-Democrat,  to  Miss 
Helen  Ridgeway,  June  13. 

Frank  Edward  Ross,  federal  court 
reporter,  Phoenix  (Ariz.)  Republic, 
to  Vera  Lucille  Hopkins,  of  Phoenix, 
June  7. 

Mrs.  Rosa  M.  Cunniff,  formerly 
associate  editor,  Trenton  (Tenn.) 
Herald-Democrat  and  Trenton  Daily 
Bulletin,  to  James  Beveridge  at  St. 
Charles,  Mo.,  June  15. 

Francis  Leonidas  Joyner  of  the 
Raleigh  (N.  C.)  News  &  Observer  ad¬ 
vertising  department,  to  Miss  Emily 
Watson  Shelburne,  of  Raleigh,  June 
20. 

Frances  Elizabeth  Kasprowicz,  club 
editor,  Galveston  News,  to  Sebastian 
Albert  Dybowski  of  Cambridge 
Springs,  Pa.,  in  Austin,  Tex.,  June  6. 

Jean  Potter,  of  the  editorial  staff, 
New  York  Times,  to  William  Wright 
Stafford,  June  15,  at  Blandford,  Mass. 

Regine  Riggs,  reporter,  Colum¬ 
bus  (O.)  Dispatch,  to  William  John 
Kimberly  of  Columbus,  in  Par¬ 
kersburg,  W.  Va. 

SPECIAL  EDITIONS 
ALLAS  DISPATCH,  June  14. 
Texas  Centennial  Edition,  104 
pages,  10  sections. 

Asbury  Park  (N.  J.)  Press,  June  11, 
Golden  Milestone  Edition,  144  pages,  9 
sections. 

Pasadena  (Cal.)  Star-News,  June 
15th,  50th  Anniversary  Eldition,  70 
pages. 

Yankton  (S.  D.)  Press  &  Dakotan, 


June  6,  75th  Anniversary  Edition  9t 
pages,  12  sections.  ’ 

Racine  (Wis.)  Times-Call,  June  15 
a  12-page  “Veterans’  Section.” 

Manitowoc  (Wis.)  Herald-Time, 
June  23,  100-page  Centennial  Edition’ 

Sheboygan  (Wis.)  Daily  Press,  June 

20,  16-page  tabloid  sized  “War  Vet¬ 
erans’  Section.”  The  patriotic  effect 
was  carried  out  by  a  star  and  stripe 
border  of  red,  white  and  blue,  with 
advertising  copy  on  the  back  page  also 
being  in  those  colors. 

Detroit  Free  Press,  June  14,  Annua] 
Tourist  and  Resort  section  of  28  paoea^ 
in  tabloid. 

Tucson  (Ariz.)  Daily  Star,  May  28, 
12-page  tabloid  Cook  Book  Editioa 
Manistee  (Mich.)  News-Advocste 
June  16,  Manistee  National  Foiett 
Festival  Edition,  40  pages,  5  sectioos. 

Richmond  (Va.)  News-Leader,  Jyat 

17,  6-page  “Home”  section. 

Ottawa  (Kan.)  Herald,  June  18, 

Ottawa  70th  Anniversary  Edition,  46 
pages,  3  sections. 

Charleston  (W.  Va.)  Gazette,  June 

21,  Out-of-Doors  Section,  10  pag», 
full  size. 

Philadelphia  Record,  June  21,  Sum¬ 
mer  Resort  and  Vacation  Is^e,  14 
pages. 

Philadelphia  Evening  Ledger,  June 

18,  Resorts  and  Travel  Section,  10 
pages. 

Vincennes  (Ind.)  Post,  June  14, 
George  Rogers  Clark  Memorial  Dedi¬ 
cation  Edition,  38  pages,  5  sectiom, 
including  a  10-page  rotogravure  sec¬ 
tion. 

Garden  City  (Kan.)  Daily  Telegram, 
June  16,  Southwest  Kansas  Resource 
Edition,  38  pages,  5  sections. 

Woodbridge  (N.  J.)  Independent, 
weekly,  June  14,  Annual  Home  Build¬ 
ers’  and  Modernization  Edition,  32 
pages,  two  sections,  including  a  20- 
page  tabloid  section. 


The  Record  Newspapers, 
Troy’s  only  dailies,  with  an 
average  daily  net  paid  cireu- 
1  a  t  i  o  n  of  31,954  copies 
(March  31,  1936,  A.  B.  C. 
Publisher's  Statement)  give 
virtually  complete  coverage 
of  the  30,738  families  in  the 
City  Zone  at  only  10c  a  line. 
Find,  if  you  can,  another 
major  New  York  State  mar¬ 
ket  where  blanket  coverage 
costs  so  little. 


10c  a  line 
flat 

enables  you 
to  reach 
“everybody!” 


THE  RECORD  NEWSPAPERS 


THE  TROY  RECORD  THE  TIMES  RECORD 


(Morning) 


(Evening) 


All  Advertising  Handled  Direct 
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TACOMA  NEWS  TRIBUNE 


Clipped  from  the 
NEWS  TRIBUNE 

The  following  excerpts  from  the 
Tacoma  News  Tribune  are  set  in 
7-point  Intertype  Regal  No.  2: 

New  Type  Today 

The  News  Tribune  presents  a  new 
face  to  the  world  today.  It  is  fresh 
from  the  “Regeil”  beauty  shop,  and 
this  newspaper  trusts  that  it  will  be 
noted  and  appreciated. 

The  new  type  face  which  you  are 
now  reading  is  the  result  of  experi¬ 
ments  which  have  been  carried  on 
for  more  than  three  years  by  the 
Intertype  Corporation,  makers  of 
“Regal”  type. 

The  problem  set  for  the  type  com¬ 
panies  £md  The  News  Tribune  com¬ 
posing  room  weis  to  get  a  larger  and 
more  readable  type,  yet  one  which 
would  not  eat  up  too  much  precious 
space. 

It  will  be  noted  that  particular 
consideration  was  given  to  such  let¬ 
ters  as  “a,"  “e”  and  “o,”  which  some¬ 
times  become  blurred  with  ink. 
These  have  been  opened  up  to  make 
them  plainer,  but  there  has  been  a 
decrease  in  the  ascending  and  de¬ 
scending  parts  of  such  letters  as  “b” 
and  “d.” 

What  has  been  taken  away  from 
one  part  of  these  letters  has  been 
added  to  the  other  part.  The  result, 
from  a  space  viewpoint,  is  that  only 
about  ten  lines  have  been  lost  to 
each  column.  The  new  type  is  a  little 
darker  than  the  old  and  is  easier  to 
read  for  two  reasons:  It  is  larger 
and  there  is  slightly  more  space  be¬ 
tween  the  lines. 

*  *  • 

AN  APPRECIATED  SURPRISE 
By  W.  R.  Lots 

Imagine  the  surprise  of  an  old  ex¬ 
newspaper  man  yesterday  evening 
when,  tearing  the  wrapper  off  the 
News  Tribune,  I  see  it  open  out  like 
a  May  Queen  in  a  wonderfui  new 
dress.  Even  the  headings  were  brand 
new,  with  the  superfluous  shading 
of  the  letters  omitted. 

The  old  body  type  reminded  me  of 
that  used  in  the  old  Evening  News 
when  I  was  a  printer.  I  worked  on  it 
in  the  winter  of  1889.  But  this  new 
type  face  is  just  wonderful  and  I 
want  to  congratulate  the  Intertype 
Corporation  on  having  evolved  it. 

It  is  so  open  that  to  use  old  print¬ 
ers’  parlance  it  looks  almost  like 
“leadied”  matter.  The  letters  are  bold 
and  keen  cut,  with  heavier  £ind  fat¬ 
ter  column  rules  making  more  space 
between  type  matter  and  rule.  It  is 
beautiful,  and  the  changed  headings 
are  even  more  so. 

Those  former  subheads  were  very 
hard  to  read,  and  now  they  are  good 
and  plain.  When  one  gets  to  be  be¬ 
tween  86  and  87  years  old  the  eye¬ 
sight  is  not  quite  so  keen  as  it  “used 
to  was,”  so  to  me  this  change  is  most 
wonderful.  I  can  now  read  my  paper 
with  much  more  ease  and  pleasure. 

•  •  * 

LIKES  THE  NEW  TYPE 
By  Jacqueline  Noel 
I  congratulate  you  on  the  changed 
appearance  of  the  Tacoma  News 
Tribune.  The  type  is  not  only  clear 
and  much  easier  to  read,  it  is  edso 
smart  looking  and  gives  the  Tribune 
a  real  metropolitan  air.  I  now  enjoy 
looking  at  it  as  well  as  reading  it. 


steps  ahead  with 
Intertype  REGAL 

Out  went  every  old  matrix  in  their  composing 
room.  In  went  Intertype  Regal  together  with 
all  new  Intertype  headletter  faces. 

★  Two  more  well-known  State  of  Washington  newspapers 
(in  addition  to  the  Seattle  Times)  now  have  that  well-dressed 
look,  that  smart,  attractive,  legible  look  that  goes  with  the  use 
of  Intertype  Regal. 

★  The  Tacoma  News  Tribune  (evening)  and  Ledger  (morn¬ 
ing)  made  a  thorough  job  of  it,  too.  They  changed  not  only 
their  news  type  but  also  all  their  headletter  and  other  faces 
—all  the  matrices  for  their  seventeen  machines. 

★  Then,  os  another  step  ahead,  the  News  Tribune -Ledger 
installed  a  new,  cost-cutting  Intertype  for  setting  display— a 
Model  H  easy-magozine-shift  Intertype— equipped  for  auto¬ 
matic  quadding  and  centering  and  also  with  Intertype's 
exclusive  "tripod"  side  unit. 

★  SO  NOW  THIS  PROGRESSIVE  NEWSPAPER  OF  THE 
GREAT  NORTHWEST  HAS  SEVENTEEN  LINE  COMPOS¬ 
ING  MACHINES,  FIFTEEN  OF  WHICH  ARE  INTERTYPES. 

If  you  ore  not  now  using  Intertype  RegoL  why  don't  you  investi¬ 
gate  it?  Regal  is  a  good-looking  type  face  and  friendly  to  the 
eyes;  that's  why  it's  popular  with  newspaper  readers.  It  is  also  a 
circulation  builder;  that's  why  it's  so  popular  with  the  publishers 

SET  IN  CAIRO 


INTERTYPE  CORPORATION 

360  FURMflN  STREET  .  BROOKLYN,  NEW  YORK 
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AMONG  ADVERTISING  FOLK 


Chester  H.  McCall,  special  assistant 
to  the  Secretary  of  Commerce  of  the 
United  States,  on  July  1  will  become 
executive  vice-president  of  the  United 
States  Advertising  Corp.,  Rockefeller 
Center,  New  York  City,  it  has  been 
announced  by  Ward  M.  Canaday, 
president  of  the  corporation,  as  a  part 
of  the  company’s  expansion  program, 
necessitated  by  increased  business. 

Herbert  V.  Mercready,  advertising 
manager,  Magnus  Chemical  Co.,  Gar¬ 
wood,  N.  J.,  has  been  elected  president 
of  the  Industrial  Marketers  of  New 
Jersey.  Other  officers  of  the  newly 
form^  organization  include:  Logan 
D.  Grupelli,  industrial  advertising 
manager.  National  Oil  Products  Com¬ 
pany,  Hsjrison,  vice-president;  Harold 
G.  Kam,  Colgate-Palmolive-Peet 
Company,  Jersey  City,  treasurer; 
Francis  R.  Risley,  Charles  Dallas 
Reach  Company,  Newark,  secretary. 

S.  H.  Pollinger,  formerly  a  reporter 
on  the  Detroit  News,  Denver  Post, 
and  the  Detroit  Free  Press,  has  joined 
the  advertising  firm  of  Milton  Hirsch- 
field  &  Associates  in  Detroit  as  a  copy 
writer  and  layout  man. 

Harry  B.  Boardman  of  123  W.  Madi¬ 
son  Street,  Chicago,  has  been  ap¬ 
pointed  western  representative  of  the 
New  York  Law  Journal. 

Neil  O’Keefe,  magazine  illustrator 
and  advertising  artist,  has  become  art 
director  of  Tracy-Locke-Dawson,  Inc., 
Dalles. 

Joseph  P.  Kennedy  has  joined  the 
automobile  advertising  shJ!  of  the 
New  York  Herald  Tribune.  He  was 
for  many  years  on  the  Newark  Sun¬ 
day  Call. 

Harry  T.  Armer,  for  the  past  two 
years  in  the  copy  service  division  of 
the  Milwaukee  Journal’s  advertising 
department,  and  formerly  of  Camp- 
b^-Ewald  advertising  agency,  De¬ 
troit,  has  been  named  sales  promotion 
manager  of  the  Milprint  Products 
Company,  Milwaukee. 

Wilfred  C.  Eadie,  former  copywriter 
in  the  Chicago  office  of  Erwin  Wasey 
&  Co.,  and  prior  to  that  manager  of 
the  ’Toronto  branch  of  J.  Walter 
Thompson  Company,  has  joined  the 
staff  of  Klau-Van  IHetersom-Dunlap 
Associates,  Inc.,  Milwaukee,  agency. 

William  T.  Cavanagh,  formerly  with 
the  Boston  Post  and  for  the  last  four 
years  national  advertising  manager  of 
the  Boston  Record,  has  joined  the  na¬ 
tional  advertising  dQ>artment  of  the 
New  York  Times.  He  will  cover  the 
food  classification.  The  Boston  Record 
has  appointed  Joseph  Downey  as  na¬ 
tional  advertising  manager.  Ernest 
Hoftyzer  continues  as  advertising  di¬ 
rector  and  assistant  publisher. 

Bert  Collings,  formerly  of  Cosmo¬ 
politan  Magazine,  has  become  a  mem¬ 
ber  of  the  advertising  staff  in  charge 
o)  the  Detroit  office  of  the  Elks 
Magazine. 

Harriet  B.  Meyer,  who  recently  di¬ 
rected  the  1936  Exhibition  of  the 
American  Glass  Industries,  and  has 
been  in  charge  of  the  Industrial  Art 
Department  of  the  Brooklyn  Museum, 
has  joined  the  firm  of  Leon  V.  Quig¬ 
ley,  public  relations  counsel.  New 
York. 

Laurence  B.  Davis,  formerly  general 
manager  of  the  New  York  Division 
of  the  Socony- Vacuum  Company,  Inc., 
has  resigned  to  become  vice-president 
and  dirwtor  of  Joseph  E.  Seagram  & 
Sons,  Inc.,  and  Seagram-Distillers 
Corporation.  Mr.  Davis  will  have 
charge  of  Seagram  sales  in  the  United 
States.  Concurrently,  Samuel  Bronf¬ 
man,  president  of  Distillers  Corpora- 
tion-Seagrams  Ltd.,  announced  the 
formation  by  the  American  affiliated 


companies  of  a  General  Sales  Ad¬ 
visory  Committee,  composed  of  Gen. 
F.  R.  Schwengel,  executive  vice- 
president;  Mr.  Davis;  and  W.  W. 
Wachtel,  whose  appointment  as  vice- 
president  of  Calvert-Maryland  Dis¬ 
tilling  Company  was  recently  an¬ 
nounced. 


AD  TIPS 


Aitkln-Kjmatt  Company,  1400  South  Penn 
Square,  Philadelphia.  Obtained  the  account 
of  Froatilla  Company,  Skin  Lotion,  Elmira, 
N.  Y.  Placing  schedules  with  Pennsylvania 
newspapers  on  Consolidated  Cigar  Company, 
Adlon  Cigar,  New  York  City. 

Anfenger  AdvertUlng  Agency,  1706  Olive 
Street,  St.  Louis,  Mo.  Obtained  the  account 
of  Sta  Rite  Hair  Pin  Company,  Shelbyville, 
lU. 

Anatln  A  Bosslter  Company,  515  Madison 
Avenue,  New  York  City.  Placing  orders 
with  newspapers  in  selected  sections  on  A. 
Siegel  A  ^ns,  Carabana  Cigars,  New  York 
City. 

Baldwin  A  Strachan,  Inc.,  347  Delaware 
Avenue,  Buffalo,  N.  Y.  Obtained  the  ac¬ 
count  of  Condor  Products  Company,  Inc., 
garters,  etc.,  Buffalo  N.  Y. 

Monroe  F.  Dreher,  Inc.,  951  Broad  Street. 
Newark,  N.  J.  Placing  orders  with  some 
New  York  City  newspapers  on  Hall  & 
Ruckel,  Dew  Deodorant,  New  York  City. 

Albert  Frank-Qnenther-Law,  Inc.,  131 
Cedar  Street,  New  York  City.  Obtained  the 


sceounte  of  Foreign  Vintages,  Inc.,  Heather 
Dew  Scotch,  Greer’s  O.  V.  H.  Scotch,  Rene 
Briand  Cognac,  Carpano  Vermouth,  Comba 
Rum,  Ruinart  Pere  et  Fils  Champagne.  New 
York  City. 

Hlrihon-Oarfleld,  Inc.,  580  Fifth  Avenue, 
New  York  City.  Obtained  the  account  of 
American  Hat  Company,  Trimble  and  Perfek 
Felt  Hats,  Norwalk,  Conn. 

Charles  W.  Hoyt  Company,  11  East  36th 
Street,  New  York  City.  Obtained  the  fol¬ 
lowing  accounts:  John  G.  Paton  Co.,  Inc., 
Golden  Blosaom  Honey,  New  York,  and 
Cary  Maple  Sugar  Company,  Highland  Brand 
Maple  Syrup,  St.  Johnsbury,  Vt. 

Logan  A  Stebblns,  Inc.,  811  West  Seventh 
Street,  Los  Angeles.  Obtained  the  account 
of  Hollywood-Maxwell  Company,  V-Ette, 
Whirlpool.  Her  Secret,  No  Bak  Brassieres, 
Hollywood,  Calif. 

Menken  Advectlslng,  Inc.,  1776  Broad¬ 
way,  New  York  City.  Will  shortly  place 
copy  with  newspapers  in  selected  sections 
on  Fred  Fear  A  Co.,  Puritan  Root  Beer 
Extract*,  Brooklyn,  N.  Y. 

Mltchell-Faust  Advertising  Company,  230 
North  Michigan  Avenue,  Chicago.  Obtained 
the  account  of  Rapinwax  Company,  Wax 
Paper,  St.  Paul,  Minn. 

Mewell-Emmett  Company,  40  East  34th 
Street,  New  York  City.  Making  contracts 
with  some  New  England  newspapers  on 
Loose  Wiles  Biscuit  Company,  Long  Island 
City,  N.  Y. 

United  States  Advertising  Corporation, 
612  North  Michigan  Avenue,  Chicago,  HI. 
Placing  six  time  orders  with  newspapers 
in  various  sections  on  Wilson  A  Co.,  Meat 
Products,  Chicago. 


Wales  Advertising  Agency,  230  Park  Ave¬ 
nue,  New  York  City.  Obtained  charge  of 
the  following  accounts:  Lake  Placid  Chan- 
ber  of  Commerce,  Lake  Placid,  New  York- 
Glenwood  Hotel,  Grand  View  Hotel, 
stead  Hotel,  Mirror  Lake  Inn,  St.  Merits 
Hotel  and  Stevens  House  all  of  i..v, 
Placid,  also  Hurricane  House,  Westport  laa 
on  Lake  Champlain  and  Edgewood  Ian 
Greenwich,  Conn. 

Yount  Company,  705  Sute  Street,  Erie 
Pa.  Placing  schedules  with  newspapers  ii 
various  sections  on  Baldwin  Laboratories. 
Dwin  Insecticides,  Saegerstown,  Pa. 

American  Tobacco  Company,  m 
Avenue.  New  York  City.  Again  reneviag 
their  newspaper  contracts. 

Capias  Company,  280  Park  Avenue,  Ne* 
York  City.  Again  placing  two-time  orders 
with  newspapers  in  various  sections  on 
Railway  Express  Agency,  New  York  City. 

Dorland  Advartlslng  Agency,  Presstss 
Building,  Atlantic  City,  N.  J.  Placing  or¬ 
ders  with  newspapers  in  various  sections  on 
Ocean  Grove  Hotel,  Ocean  Grove,  N.  J. 

Al.  Paul  Lofton  Company,  1617  Penn- 
sylvania  Boulevard,  Philadelphia.  Mskini 
contracts  with  some  Pennsylvania  newsps- 
pers  on  0.  Schmidt  A  Son*,  Inc.,  Beer 
Philadelphia. 

Barle  Tiudgin,  Inc.,  280  North  Miekigu 
Avenue,  Chicago.  Obtained  the  aceonnt  o( 
W.  F.  McLaughlin  A  Oo.,  Manor  Honis 
Coffee,  Chicago. 

Stemlleld-Oodley,  Inc.,  280  Broadvay, 
New  York  City.  Placing  orders  with  s 
selected  list  of  newspapers  on  Rits-Carltoi 
Hotel,  Atlantic  City,  N.  J. 


"S 


ensing  what  people  want 


IS 


Bruce  Barton  plans  to  tell  The  Advertising  Federation 
of  America  about  it  in  Boston,  July  1.  »  »  In  Iowa  The 
Des  Moines  Register  and  Tribune  has  been  practicing 
it  successfully  for  a  generation.  »  »  That's  one  explana¬ 
tion  for  280,331  daily  and  286,047  Sunday  Circulation. 
. . .  over  40%  coverage  of  all  Iowa  families  .  .  .  con¬ 
version  of  a  whole  state  into  an  easily  captured 
"Sales  City"  of  2,470,939  people  ...  at  lowest 
milline  rates  in  Iowa. 


•Otuo 

The  PtiA  Mulltes  Register  and  Tribune 
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wiM^pou^  uow  " 

to  ''focus^^  the  attention  of  more  than 


MACOMB  • 


,000,000  Illinoisans 
( outside  of  Chicago ) 

on  your  product 

Prosperity  is  outstandingly  visible  in  Illinois. 

Factories  are  bristling  with  activity — retail* 
ers  report  the  best  business  in  more  than  six 
years,  farms  give  promise  of  bumper  crops, 
and  there  is  no  sign  of  labor  discontent  any¬ 
where.  Illinois*  thousands  of  miles  of  paved 
highways  are  teeming  with  trucks  and  auto¬ 
mobiles  bent  on  business  and  pleasure. 

Illinois  folks  are  earning  and  spending 
money.  Detailed  proof  on  request. 

New  homes  are  being  built — ^new  furnish¬ 
ings  are  being  bought — people  are  in  a 
buying  humor.  Of  course,  they  turn  to 
the  advertising  columns  of  their 

HOME  TOWN  NEWSPAPERS 

for  information  about  the  wares  they  intend 
to  purchase.  An  advertising  investment  in 
Illinois  newspapers  will  prove  profitable 
because  it  goes  to  work  in  a  territory  that  is 
not  only  receptive,  but  is  easy  to  reach  and 
easy  to  merchandise  through  local  news¬ 
paper  cooperation. 

Illinois,  outside  of  Chicago,  offers  more 
than  double  the  purchasing  power  of  the 
whole  state  of  Indiana,  or  Iowa,  or  Wiscon¬ 
sin,  or  Minnesota.  For  quickly  building 
prestige  and  sales  volume,  and 

for  PROFITS 

iJse  these  influential  Illinois  Newspapers 


WOOObTOCK 
f-WEFPOKT  _  • 

%  V  BLIVIOERE 

ROCKFOUO^  VVAUKEOAN* 

•  DEKALB  ' 


LASALLE  • 

•  MONMOUTH 

•  PlOk^lA 

•  canton 


•  OTTAWA 


'  ■  OANVILLfc 

/  f  #  MNCOLN  •  # 

'  /  .  /'/  CHANPAK'iN 

'  •'  /  ,  #  BEAKOSTOWN  ' 

1 •Springfield 


■  jACKbONVILEE 

///•  // 


PAP  IS 

tavlorville  •' 

CHARLESTON 


ROBIN  50N 


LAVyRtNCtViLLEj 


BELLEVILLE 


CENTRALlA 


Bear(l^tu\,  II  I llinoian^tar 
Champaign  News-Gazette 
tobuuon  News 
Macomb  Journal 
Rock  Island  Argus 
Charleston  Courier 
|re^rt  Journal-Standard 
wlie  Dispatch 
acrling  Gazette 

Woodstock  Sentinel 


Belvidere  Republican 
DeKalb  Chronicle 
Jacksonville  JournalGourier 
Monmouth  Review-Atlas 
Canton  Ledger 
Danville  Commercial-News 
LaSalle  Post-Tribune 
Dixon  Telegraph 
Springfield  Illinois  State  Register 


Taylorville  BreezeGourier 


Belleville  News-Democrat 


Peoria  Journal-Transcript 


Lawrenceville  Record 


Paris  Beacon  News 


Centralia  Sentinel 


Peoria  Star 


Lincoln  Courier 


Ottawa  Republican-Times 


Rockford  Register-Republic  &  Star 


Waukegan  News-Sun 


ILLINOIS 

The  Market  of  Positive  Purchasing  Power 
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LOCAL  INTEREST  THE  KEY 

Walter  A.  Burke  Says  It  Determines 
Value  of  Ad  Space 

“Local  interest  in  the  newspaper  as 
the  hub  of  community  life  intensifies 
the  value  of  the  newspaper  to  the  ad¬ 
vertiser,”  Walter  A.  Burke  of  San 
Francisco,  West  Coast  representative 
of  the  American  Association  of  Ad¬ 
vertising  Agencies,  told  the  Oregon 
State  Editorial  Association  J\me  19  in 
convention  at  the  Redwoods  Hotel, 
Grants  Pass,  Ore. 

“It  is  a  factor  far  more  important 
than  circulation  in  determining  the 
value  of  advertising  space  to  the  ad¬ 
vertiser.  Newspaper  advertising  is 
thought  of  as  being  primary  coverage 
in  local  markets,  liie  watchword  of 
the  newspaper  fraternity  should  be 
that  the  habit  of  newspaper  advertis¬ 
ing  should  not  be  broken.  And  it  will 
not  be  broken  as  long  as  the  national 
advertiser  is  offered  the  mediiun  at  a 
fair  rate.  The  publishers  on  the  Pa¬ 
cific  Coast  who  are  advocating  the 
elimination  of  preferential  treatment 
to  one  class  of  customers  are  to  be 
congratulated.” 

OLD  FARM  RYE  DRIVE 

Old  Farm  straight  rye  will  be 
launched  on  the  market  in  quantity 
as  a  two  -  year  -  old  Pennsylvania 
whisky  imme^tely,  and  will  be  ag¬ 
gressively  merchandised  throughout 
the  rye-drinking  East,  it  was  an¬ 
nounced  this  week  by  John  J.  Cole, 
advertising  director  of  National  Dis¬ 
tillers  Products  Corporation.  Because 
available  stocks  have  been  small  in 
the  past,  the  brand  has  been  given 
little  advertising  support  or  other 
promotion.  Nevertheless,  sales  have 
shown  a  steady  increase.  Greatly  in¬ 
creased  stocks  are  now  ready  for  the 
market  Initial  advertising  will  be 


NEW  CHICAGO  AGENCY 

(By  telegraph  to  Editob  &  Publishkk) 

Chicago,  June  25. — Formation  of  a 
new  advertising  agency  partnership 
was  announced  here  today  with  O.  F. 
Duensing,  for  12  years  advertising 
manager  of  Olson  Rug  Company,  re¬ 
tail  division,  joining  Will  H.  Connelly. 
The  new  firm,  Connelly  &  Duensing, 
is  located  at  ^  N.  La  Salle  St.,  and 
will  engage  in  merchandising  and 
sales  promotion,  as  well  as  general 
advertising.  Mr.  Connelly,  author  and 
former  newspaperman,  has  been  in 
the  advertising  business  here  since 
1926.  His  partner,  Mr.  Duensing,  was 
connected  with  Alfred  Decker  & 
Cohn,  Carnation  Milk  Company  and 
Edison  Electric  Appliance  Company  as 
an  advertising  executive  prior  to 
joining  Olson  Rug  Company. 

SIREN  MILLS  PLAN  DRIVE 

Siren  Mills  Corporation,  Chicago,  is 
soon  to  laimch  a  newspaper  advertis¬ 
ing  campaign  in  50  cities  in  eight 
states,  promoting  Choc-Lade,  one  of 
its  products.  The  campaign  will  run 
over  the  signatures  of  the  dairies  dis¬ 
tributing  chocolate  milk.  Choc-Lade 
is  a  product  which  when  mixed  with 
milk  produces  chocolate  milk.  In  ad¬ 
dition  to  newspapers,  the  firm  will  use 
outdoor  billboards  and  spot  radio 
broadcasts  in  some  cities.  'The  Siren 
Mills  accoimt  is  placed  by  C.  Wendel 
Muench  &  Co.,  Chicago  agency. 

FOUR-A  STUDY  ISSUED 

Section  A  of  the  fifth  volume  of 
“Market  and  Newspaper  Statistics” 
has  just  been  released  by  the  Ameri¬ 
can  Association  of  Advertising  Agen¬ 
cies.  ’Diis  volume  consists  of  two  sec¬ 
tions  instead  of  four  as  formerly. 

In  form  similar  to  preceding  vol¬ 
umes,  it  deals  with  the  56  cities  in  the 
United  States  and  Canada  over  100,000 
population  for  which  A.B.C.  Audit  Re- 


GAMBLE  LEAVES  WASEY 

Vice-President  Goes  to  Leo  Burnett 
July  IS 

(By  telegraph  to  Editob  &  Publisheb) 

Chicago,  June  25. — Effective  July 
15,  E.  Ross  Gamble  will  resign  as 
media  buyer  and  vice-president  of 
Elrwin,  Wasey  &  Company  to  accept  a 
similar  position  and  tide  with  Leo 
Burnett  Co.,  Inc.,  local  advertising 
agency,  it  was  announced  here  today. 
Mr.  Gamble  has  been  associated  with 
Erwin,  Wasey  agency  for  the  past  19 
years. 

His  appointment  as  space  buyer 
completes  the  executive  personnel 
of  Burnett  Agency  organized  in 
August,  1935. 

Mr.  Gamble  plans  to  spend  the  first 
few  weeks  in  his  new  capacity  in  the 
field,  studying  current  circulation 
methods  and  editorial  objectives  of 
publications,  it  was  stated.  A  di¬ 
rector  of  the  audit  bureau  of  cir¬ 
culations  and  former  chairman  of  the 
Western  Media  group  of  American  As¬ 
sociation  of  Advertising  Agencies,  Mr. 
Gamble  was  Media  director  of  H.  W. 
Kastor  and  Sons  Adv.  Co.,  prior  to 
joining  Erwin,  Wasey. 

FLORIDA  AD  MEN  ORGANIZE 

The  Florida  Daily  Newspaper  Ad¬ 
vertising  Association,  recently  organ¬ 
ized  by  newspaper  advertising  execu¬ 
tives,  has  named  W.  J.  Porter, 
advertising  manager.  West  Palm 
Beach  Post  and  Times,  as  president. 
Its  purpose  is  to  form  a  closer  rela¬ 
tionship  between  advertising  execu¬ 
tives,  facilitate  the  exchange  of  ideas, 
credit  data  and  personnel  information 
between  members.  Meetings  will  be 
held  semi-annually,  with  the  next  one 
to  be  held  in  Jacl^nville  in  October. 
V.  J.  Obenauer,  Jr.,  Jacksonville,  sec¬ 
retary  of  the  Associated  Dailies  of 


ROTO  UNAGE  GAINS 

Once  more  local  rotogravure  nee, 
paper  advertising  linage  led  the  g*,. 
eral  increase  in  roto  space, 
to  reports  for  May  issued  bvl^ 
berly-Clark  Corporation.  Local  Mo 
copy  increased  174,376  linet  Im 
month,  or  62.8  per  cent  over  the  suae 
period  a  year  ago.  National  Udm 
increased  188,068,  or  35.4  per  cm 
Total  rotogravure  linage  was  up  3M. 
454,  or  44.8  per  cent,  over  May,  IJ35' 

In  the  local  field,  newspapers  canied 
451,958  lines  as  compared  with  ZrijSKi 
National  roto  schedules  amounted  to 
718,467  as  against  530,399  last  ytir 
Total  gravure  advertising  in  non-' 
papers  bulked  1,170,435  as  compand 
with  807,981  a  year  .ago. 

MATHES  AGENCY  NENAIIED 

Renewal  for  another  year  of  > 
contract  with  the  J.  M.  Mathes  Co 
Inc.,  New  York  agency,  handling  tbe 
New  York  State  milk  advertismg  and 
publicity,  was  announced  this  week 
by  State  Agriculture  CommisiioDer 
Peter  G.  Ten  Eyck.  The  award  was 
made  on  the  recommendation  of  the 
Milk  Publicity  Technical  Advisory 
Board,  and  will  extend  the  Stale’s 
“drink  more  milk”  campaign  to  March 
31,  1937.  The  $250,000  campaign  be¬ 
gan  this  week  with  the  same  list  and 
with  the  same  themes  as  last  year. 
The  list  is  132  daily  and  567  we^y 
newspapers  and  15  radio  statkms  in 
the  state. 

20-PAGE  GROCERY  SECTION 

A  20- page  advertising  section  was 
run  in  ^e  Terre  Haute  Trilnm*  and  ^ 
the  Terre  Haute  Star  Jime  19  by  dte 
Oakley  Stores  Co.,  grocery  pIimii 
The  large  section  was  run  to  m- 
nounce  the  opening  of  a  new  supe- 
market  on  the  site  formerly  occigMedl 
by  the  City  Hall,  and  also  to  an-* 


confined  to  newspapers  from  Boston  ports  were  issued  for  periods  ended  Florida,  is  secretary -treasurer  of  the  nounce  the  27th  anniversary  of  thei 
to  Washington,  and  west  to  Michigan.  Sept.  30  and  Dec.  31,  1935.  new  group.  starting  of  the  stores  in  Terre  Hante. 


Tradition  and  Experience 

In  a  Modem  Setting  .  . 


In  its  106  years  eventiul  liie.  The  Boston 
Evening  Transcript  Kas  chronicled  the  rap* 
idly  changing  history  oi  the  world.  A  cen¬ 
tury  of  tradition  and  experience,  however, 
are  only  as  valuable  as  their  application  to 
modem  problems  .  .  .  and  the  events  of  the 
Horse  and  Buggy  era  are  but  as  precious 
as  the  lessons  learned  from  so  long  a  public 


So  it  is  that  today.  The  Transcript  nightly 
proves  its  worth  to  thousands  of  cultured, 
successful  men  and  women  .  .  .  the  rich 
experience  of  the  past  skillfully  blended 
with  the  split  second  happenings  of  today. 
In  brief  ...  a  New  England  Newspaper  of 
genuine  appeal  to  the  citizen  who  demands 
more  from  his  paper  than  a  mere  printing 
of  headline  facts. 


Cfje 

ttsim  lEnentno  %tmmnpt 

Founded  in  1830 

“HIGHEST  RATIO  OF  BUYERS  PER  READER” 
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The  Optic-Aid  Front . . . 

reduces  eye  and  nerve  fatigue,  helps  operator  produce 
more  composition  with  fewer  errors.  Reeds,  pulleys, 
belts  ore  shielded  from  sight . . .  yet  readily  accessible 
for  inspection  or  servicing.  Distracting  reflections  ore 
eliminated  by  the  no-glore  finish.  Engineers  and  plant 
executives  who  hove  seen  the  Blue  Streak  Linotype 
hove  enthusiastically  endorsed  this  improvement.  And 
this  is  only  one  of  the  74  features  of  the  Blue  Streak 
Linotypes. 

if  See  the  Blue  Streak  Linotypes 
at  the  nearest  Linotype  agency. 

MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN.  NEW  YORK 

NEW  YORK  CITY  •  SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS  •  CANADIAN  LINOTYPE.  LIMITED.  TORONTO 

Repiesentatives  in  the  Principal  Cities  of  the  World 

LINOTYPE  MEMPHIS  FAMILY 


74  FEATURES  OF  THE 
BLUE  STREAK  LINOTYPES 

Optic- Aid  Front 
Ono-liim  Shift 
Swinging  Koyboord 
Unit  Control 

RoTolTing  Channel  Entrance  Controlled  from  Seat 
Improved  ReToIving  Front  Mechoniem 
Power-Shift  on  the  Mixers 
Universal  Knife  Block 
Universal  Ejector 
!  Lock  for  Auxiliary  Magazines 

Control  of  Auxiliaries  from  Operator's  Seat 
Automatic  Matrix  Guard  on  Auxiliary  Side 
Front  Removal  of  all  Magazines 
Six-Mold  Disk  (Optional  Equipment) 

Automatic  Font  Distinguisher 

Direct-Line  Assembler  Slide  Return 

Improved  Spacebond,  16%  Stronger 

Removable  Double  "e"  Device 

Vertical  Mouthpiece  Wiper 

Down-Stroke  Knife  Wiper 

Positive  Slug  Lever 

Spacebond  Pawl  Cleoring  Device 

Em,  En,  Thin  Space  Release 

Auxiliary  Line  Soiety 

Blank  Slug  Device 

New  Pot  Pump  Plunger  Sleeve 

Water-Cooled  Mold  Disk 

Quick-Change  Liners 

Sectionol  Distributor  Bors 

Improved  Justification  Bor  ond  Brace 

Oilers  Added  to  Oil  Holes 

Sturdy  Foundotion  with  Extra  Wide  Base 

Self  Quodder  (Low-Slug  Quadding  Optional) 

Linolite  Mogozines 

Wide  Auxiliary  Magazines 

Self-Oiling  Beorings 

Universal  Adjustable  Copy  Holder 

Endless  Matrix  Delivery  Belt 

Composition  Troys  for  Pi  Matrices 

Straight-Line  Assembler  Drive 

Assembler  Slide  Anti-Friction  Roller-Bearing 

Two-Speed  Distributor  Drive 

Assembler  Slide  Adjustable  Clamp 

Flexible  Pi  Thbe 

Quick  Removoble  Keyboord  Rubber  Rolls 

Complete  Bank  of  Key  Bars  Removoble  as  o  Unit 

Complete  Set  of  Key  Rods  Removable  as  o  Unit 

Keyboord  Cams  Quickly  Removoble 

Keyboard  Rigidly  Supported  at  Both  Ends 

Automotic  Sorts  Stocker 

Keyboard  ond  Spoceband  Lock 

Assembling  Elevator  Matrix  Lug  Supporting  Rati 

Adjustable  Pot  Leg  Bushings 

Adjiutable  Spocebond  Key 

Inclined  GoUey 

Easy  Adjustable  LJL  Vise  Jaw 

Ball-Beoring  Assembling  Elevator  Duplex  Rails 

Slow-Speed  Assembler 

Short  Line  Safety 

Self-Adjusting  Assembler  Chute  Finger 
Delivery  Slide  Long  Finger  IDnged 
One-Piece  Motrix  Retaining  Pawls 
Line  Delivery  Carriage  Clamp 
Elevotor  Transfer  Slide  Finger 
Wide  Quad  Box 

Adjustable  Intermediate  Channel  Front  Plate 

Positive  Spacebond  Delivery 

Hinged  Assembler  Entrance  Cover 

Composition  Assembler  Entrance  Buffer 

Distributor  Shifter  SUde  with  Cushion  Spring 

Second  Elevator  Guide 

Anchored  Channel  Entrance  Portitions 

Automatic  Distributor  Clutch  with  Spiral  Automotics 

Lateral  Adjustment  of  Distributor 
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SINGLE-RATE  CLASSIFICATION  PLAN 
ADOPTED  BY  MORE  NEWSPAPERS 


Two  Wilkes-Barre  Dailies  Announce  Ending  of  Differentials 
on  Certan  T3rpes  of  Copy — Some  Papers  Try 
Individual  Clauses 


By  ROBERT  S.  MANN 


JOINT  announcement  this  week  by 
the  Wilkes-Barre  (Pa.)  Times- 
Leader  and  the  Wilkes-Barre  Record, 
independent  newspapers,  that  they 
"have  abolished  rate  differentials  be¬ 
tween  local  and  national  advertising 
on  automotive,  electrical,  and  finan¬ 
cial  advertising,  as  well  as  advertising 
coming  from  all  types  of  local  dis¬ 
tributors  of  nationally  advertised 
products,”  calls  attention  to  the  grad¬ 
ual  spread  of  this  classification  plan. 

Hie  Wilkes-Barre  plan  does  not  in¬ 
volve  changes  in  actual  rates,  either 
local  or  national,  we  are  informed  by 
L.  J.  Van  Laeys,  general  manager  of 
the  Record,  but  means  “discontinu¬ 
ance  of  local  rates”  on  the  specified 
types  of  advertising,  all  of  whi^  must 
now  “pay  national  rate  regardless  of 
whether  placed  locally,  directly,  or  by 
agencies.”  No  commissions  or  dis¬ 
counts  are  granted  on  these  classes  of 
advertising  except  to  recognized 
agencies.  Many  messages  of  com¬ 
mendation  from  agencies  have  been 
received  by  the  Wilkes-Barre  news¬ 
papers,  it  is  stated.  The  original  an- 
noimcement  pointed  out  that  “adver¬ 
tising  agencies  .  .  .  now  buy  on  the 
same  basis  as  local  advertisers  in  the 
above-named  classifications.” 

This  is  of  course  the  classification 
plan  which  has  been  adopted  by  a 
considerable  number  of  newspapers 
in  varying  forms,  and  which  was 
urged  at  the  last  ANPA  convention  to 
offering  at  least  a  partial  solution  to 
rate  differential  problems.  It  is  sup¬ 
ported  by  many  newspapermen  as 
offering  an  alternative  to  actual  rate 
changes  narrowing  the  rate  differen¬ 
tials,  such  as  those  recently  an¬ 
nounced  by  the  St.  Louis  Post-Dis¬ 
patch  and  some  other  newspapers. 

«  •  • 

The  Post-Dispatch,  incidentally, 
has  issued  an  impressive  broad¬ 
side  of  conunents  upon  its  recent  ac¬ 
tion  in  changing  both  national  and 
local  rates  to  bring  the  differential 
down  to  approximately  the  amount  of 
the  agency  commission,  step  by  step 
along  a  graduated  quantity  scale. 


Statements  of  approval  are  quoted 
from  Paul  B.  West,  president  of  the 
Association  of  National  Advertisers, 
John  Benson,  president  of  the  Amer¬ 
ican  Association  of  Advertising  Agen¬ 
cies,  Walter  Doney,  president  of  the 
Newspaper  Representatives  Associa¬ 
tion  of  Chicago,  and  Harry  J.  Prud- 
den,  president  of  the  Newspaper  Rep¬ 
resentatives  Association  of  New  York. 

In  addition  there  are  several  score 
of  enthusiastic  excerpts  from  com¬ 
ments  by  agency  executives  and  ad¬ 
vertising  managers  of  big  advertisers. 

*00 

A  RECENT  survey  showed  that  at 
least  120  daily  newspapers  had 
a  single  rate  for  all  advertising,  local 
or  national,  in  the  automotive  held, 
where  the  plan  has  been  in  effect 
longer  than  in  other  divisions.  In 
addition,  many  newspapers  were 
found  to  have  adopted  special  clauses 
on  their  ratecards,  forbidding  the  re¬ 
tailer  to  pass  on  his  rate  to  the  firms 
from  whom  he  buys  his  goods,  while 
still  others  were  undertaking  to  per¬ 
suade  the  retailer  that  he  was  jeop¬ 
ardizing  his  own  rate  by  such  a  prac¬ 
tice,  since  a  loss  of  revenue  from  gen¬ 
eral  advertising  would  necessitate  in¬ 
creases  in  retail  rates. 

Some  newspapers,  we  learn,  are 
experimenting  with  various  other 
plans.  The  business  manager  of  one 
newspaper  recently  told  us  that  he 
was  successfully  charging  his  retail 
advertisers  the  general  rate  for  that 
part  of  their  space  which  was  paid 
for  by  the  manufacturers,  and  ex¬ 
pressed  assurance  that  he  was  not 
being  deceived  by  the  retailers  on 
this  score.  This  city  was  under  50,- 
000  in  population,  and  the  newspaper¬ 
man  was  able  to  keep  intimately  ac¬ 
quainted  with  his  advertisers.  The 
principal  complaint,  he  reported,  came 
horn  one  tire  distributor  who  finally 
yielded  and  signed  a  contract  at  the 
general  rate. 

As  another  angle  of  this  arrange¬ 
ment,  the  space  paid  for  by  manufac¬ 
turers  is  deducted  from  the  total  space 
used  by  the  retailer,  and  thus  does 


not  help  the  latter  to  earn  a  lower  Royal  Hats,  has  placed  its  account 
rate  by  falsely  swelling  his  linage.  with  W.  1.  Tracy,  Inc.,  New  Yo^ 
In  another,  larger  dty,  we  were  Magazines,  newspapers  and  dealer  ad. 
told  of  a  three-rate  system — retail,  vertising  will  be  used.  Frank  S.  Kent 
general,  and  national.  Tfie  general  is  account  executive, 
rate  is  the  national  rate  less  agency  E.  D.  Belknap,  chairman  of  the 
commission.  Automotive,  liquor,  re-  board  of  Distill^  Liquors  Corpora, 
frigerator,  and  other  electric  appli-  tion  and  president  of  the  Bluebell 
ance  advertising  pays  either  the  gen-  Importing  Corporation,  has  announced 
eral  or  the  national  rate,  depending  that,  effective  July  1,  Calkins  &  Hoi. 
on  whether  it  is  placed  through  an  den.  New  York,  will  be  the  advertising 
agency  or  not,  so  that  the  return  to  agency  for  all  the  products  of  these 
the  newspaper  is  the  same  in  either  two  corporations:  Hildick  Applejack 
case.  'Hiis  plan  is  of  course  accom-  Brandy,  William  Penn  Whisky,  Vick, 
panied  by  ordinary  watchfulness  to  ers’  London  Dry  Gin,  Corbett’s  Spe. 
see  that  it  does  not  result  in  giving  cial  Liqueur  Irish  Whisky,  Gilsoo 
net  rate  to  national  copy  which  has  Cognac  Brandy,  King  William  IV 
been  detoured  around  the  agency  for  V.OP.  Scotch  Whisky;  also  a  new  ad- 
that  purpose.  dition  to  the  line.  Ye  Auld  Toun 

Scotch  Whisky.  Plans  are  beiiw 
AGENCY  APPOINTMENTS  lormulated  for  an  extensive  promo- 
Austin  &  Rossi  ter  Company,  New  tion  program  at  an  early  date. 

York  agency,  will  direct  the  adver-  S.  Gumpert  Company,  Inc.,  of 
tising  of  the  Town  &  Travel  Shop  in  Brooklyn,  has  appointed  the  New 
the  Waldorf-Astoria  Hotel.  York  office  of  the  Gardner  Advertu- 

Hie  Wall-Streeter  Shoe  Company  ing  Company  to  handle  the  adver- 
of  North  Adams,  Mass.,  has  ap-  tising  of  Gumpert’s  Butterscotch 
pointed  WadsworA  &  Walker,  Inc.,  Cream  Dessert.  A  program  of  ad- 
New  York,  as  its  advertising  agency,  vertising  to  begin  in  the  fall  is  under 
Magazine,  trade  papers  and  direct  consideration,  and  plans  include  news- 
mail  will  be  used  to  advertise  Style-  papers,  radio  and  trade  publications. 
EEZ  shoes  for  men.  The  Wilcolator  Company  of  Newark, 

The  Elasy  Washing  Machine  Cor-  N.  J.,  manufacturer  of  thermostatic 
poration  at  Syracuse,  N.  Y.,  annoimces  controls,  has  appointed  the  Chas. 
the  appointment  of  Batten,  Barton,  Dallas  l^ach  Company,  also  of  New- 
Durstine  &  Osborn,  Inc.,  New  York,  as  ark,  as  advertising  agent.  Plans  have 
advertising  counsel,  effective  July  1.  been  completed  for  a  campaign  to 
Revere  Copper  &  Brass,  Inc.,  has  start  with  the  July  issues  of  trade  and 
appointed  J.  M.  Mathes,  Inc.,  New  business  publications,  backed  by  di- 
York,  to  direct  the  advertising  cam-  rect  mail. 

paign  for  the  Tapster,  a  new  opener  Three  new  accounts  have  been 
and  server  for  beer  in  cans.  The  ad-  placed  with  George  Butterly,  account 
I'ertising  plans  include  campaigns  in  executive  of  Frank  Kieman  &  Co., 
Time,  Esquire,  the  New  Yorker,  and  New  York:  Mrs.  Burt’s  School  for 
the  New  York  Sunday  News.  The  Tiny  Tots,  Peekskill,  N.  Y.;  Prospect 
trade  press  will  also  be  used.  Gordon  Heights  School  of  Nursing,  Brooklyn; 
E.  Hyde  is  the  account  executive.  and  Fred  Herbst  Sons,  morticians, 
Stylepark  Hats,  Inc.,  Camden,  N.  J.,  Brooklyn.  Newspapers  and  magazines 
manufacturer  of  Stylepark  and  Glen  will  be  used. 

HAVERHILL 

Massachusetts 

With  a  local  population  of  over  49,000,  is  the  GREAT 
SHOPPING  CENTER  for  more  than  20  prosperous 
communities  within  a  trading  radius  of  18  miles, 
having  a  population  of  over  100,000 — the  hub  of  a 
diversified  manufacturing,  dairying  and  farming  ter¬ 
ritory. 

And — the  ONE  Daily  Newspaper  published  in  Haver¬ 
hill,  Mass. — the  ONE  Newspaper  that  MOST  COM¬ 
PLETELY  covers  this  compact  SELLING  market— 
is  the 

HAVERHILL  Evening 
GAZETTE 

An  up-with-the-times  newspaper  with  the  features 
and  news  coverage  that  builds  and  KEEPS  reader- 
interest,  as  shown  by  a  steadily  increasing  circulation 
(89%  HOME-DELIVERED)  now  over  16,200  net 
paid  daily  (ABC). 

Improved  industrial  conditions,  increasing  circulation, 
same  lower  advertising  rates,  combine  in  making  The 
Haverhill  Gazette  an  advantageous  buy  for  any  na¬ 
tional  advertiser. 

Detailed  information  may  be  secured  from  our  — 

National  Representatives 

CHAS.  H.  EDDY  CO.,  Inc. 

Chicago  New  York  Boston 
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What  Milwaukee  ^onQf  Every  Large  City  ^an  Do  .  .  . 


SEVEN  years  ago  Milwaukee  had  a  motor 
vehicle  death  rate  just  slightly  below  the 
average  for  all  large  cities.  But  Milwaukee,  proud 
of  its  front  rank  position  among  American  cities  in 
Health,  the  Prevention  of  Crime  and  the  Preven¬ 
tion  of  Fires,  wasn’t  content  to  be  average  in  the 
Prevention  of  Accidents.  With  intelligence  and 
persistence  it  applied  the  "Three  E  Formula” — 


Engineering,  Education  and  Enforcement.  Quickly 
its  traffic  death  rate  dropped  far  below  the  national 
average,  and  then  kept  right  on  going  lower. 
During  the  last  two  years  its  rate  has  been  only 
about  half  that  of  such  "average”  cities  as  Buffalo, 
St.  Louis  and  Cleveland,  and  no  other  large  city 
has  even  approached  its  low  mark  of  10.8  deaths 
per  100,000  population. 

Published  in  the  Interest  of  Street  and 
Midway  Safety  by 
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PITTSBURGH  JUBILEE 
DRAWS  35,000 


WITH  CAMERA  AT  DALLAS 


CleTeUnd  New*  Promotion  Mon’*  year  the  Memphis  Commercial  Ap. 

Hope*  Exceeded  peal  has  its  “Plant  to  Prosper” 

A  promotion  project  that  acUially  campaign  well  under  way  with  the  co- 
has  exceeded  its  sponsors’  hopes  is  operation  of  100  weekly  newspapers 
the  amateur  journalists’  section  in  the  in  the  states  of  Mississippi,  Tennessee 
Cleveland  News.  This  section  differs  and  Arkansas.  Cash  prizes  of  $2J.OO 
from  several  others  started  recently  in  will  be  offered  to  farmers  in  the  three 
that  it  is  open  to  contributions  from  states  for  their  work  in  living-tt- 
students  only.  home,  diversification,  soil  conservatioo 

With  no  preliminary  ballyhoo,  it  and  prevention  erosion,  farm  and 
was  started  February  16  with  features  home  management  and  improvement 
and  drawings  from  Cleveland  high  From  15,000  to  20,000  entrants  are  ex¬ 
school  papers,  for  which  $10  was  split  pected  in  the  contest.  Close  coopera- 
into  $1  and  $2  prizes.  tion  is  being  given  by  the  U.  S.  Farm 

In  less  than  a  week  more  contribu-  Bureau  in  the  contest, 
tions  were  arriving  than  coiild  be  han- 

died  in  five  columns.  Not  long  after,  “SKILL-WORDS”  CONTESTS 
four  pairs  of  theater  tickets  were  “Skill-Words,”  a  new  puzzle  gamo 
added  to  the  daily  $10,  and  the  win-  now  appearing  in  the  St.  Louis  Star- 
ners  of  these  began  to  compete  each  Times  and  the  San  Francisco  Chron. 
week  for  a  special  prize  of  $5  for  the  tele,  the  former  using  it  as  a  readv- 
best  movie  review.  interest  feature,  and  the  latter  with  a 

Information  for  school  bulletin  new- subscription  tie-up.  The  object 
boards  and  school  papers  was  dis-  of  this  copyrighted  feature  is  to  inter- 


5,000  Contestant*  Get  Thunderous 
Welcome  at  Sun-Telegraph  Music 
Event — Carrier  Pigeon  Ser- 
Inaugurated 

(.Special  to  Editob  &  Publisheb) 

Pittsburgh,  Pa.,  June  23. — Music 
and  pageantry  blended  in  a  mighty 
accord  as  35,000  people  thronged  the 
three-tier  grandstand  of  Forbes  Field 
here  June  21  to  witness  the  second 
annual  Pittsburgh  Sun-Telegraph  an- 
nual  music  jubilee. 

Cheer  after  cheer  greeted  the  no-  rJroUto  Star  < 
tables  and  the  5,000  musicians  who  commemoratini 
played  a  part  in  the  brilliant  swiftly 
moving  spectacle,  as  mixed  choruses,  afe'rs’  Associ 
women  choruses,  male  choruses,  solo- 
ists,  drum  and  bugle  corps,  adult 
bands  and  juvenile  bands  paraded, 
rendering  operatic  and  popular  airs 
under  the  guidance  of  Robert  L.  (Be- 
lieve  It  or  Not)  Ripley. 


He  was  WISM 

master  of  ceremonies. 

A  thundering  applause  greeted  the 
statement  of  Wilmer  M.  Jacoby,  pub- 
Usher  of  the  Sim-Telegraph,  that  the 
affair  will  be  held  annuaUy,  due  to 
the  success  of  the  first  and  second 
music  jubilee. 

Special  street  cars  transported  the  - 

thousands  from  all  parts  of  the  state  A  ^n«( 

to  welcome  the  headliners:  John  * 

Charles  Thomas  operatic  baritone;  Mitchell, 

Antonio  Modarelli,  conductor  and  his 
Philadelphia  Symphony  Orchestra  and 
Burton  H.  Mustin,  a  Pittsburgh  fa¬ 
vorite,  who  led  the  commimity  sing¬ 
ing. 

A  flight  of  several  hundred  pigeons, 
released  by  Capt.  John  L.  Carney, 
served  a  dual  purpose.  It  announced 
the  inauguration  of  a  carrier  pigeon 
service  by  the  daily  and  secondly,  as 
ttiey  circled  the  field,  the  jubilee 
started  when  the  brass  band  of  the 
Syria  Temple  Shrine  struck  up  a 
march. 

10,000  SAW  CONTESTS 

Chicago  Tribune  Hor*e  and  Mule 
Pulling  Matches  Draw*  41  Entries 

Over  10,000  persons  enjoyed  a  field 
day  on  the  Chicago  Tribune’s  experi¬ 
mental  farm  at  Wheaton,  Ill.,  where 
Agricultural  Editor  Frank  Ridgway 
staged  his  second  annual  “Horse  and 
Mule  Pulling  Contest,”  June  20.  ’The 
purpose  of  the  contest  was  to  deter¬ 
mine  the  type  of  horse  flesh  that  de¬ 
velops  the  most  tractive  usefulness  on 
a  farm. 

’The  ceremonies  started  at  7:30  a.  m., 
with  the  “weighing-in”  of  the  41 
teams  from  five  states,  eight  of  which 
were  contenders  last  year,  all  striving 
for  a  part  of  the  $500  in  prizes. 

Tested  on  a  dynamometer  machine, 
the  finalist  teams  were  drawing  the 
equal  of  21  ton  weight  ’The  winning 
team,  according  to  three  animal  hus¬ 
bandry  experts  from  three  state  uni¬ 
versities  acting  as  judges,  was  owned 
by  Cary  Flatter  of  Greenville,  O., 
which  pulled  more  than  its  own  total 
weight,  a  feat  accomplished  by  only 
12  teams  since  1924. 

In  addition  to  first  prize  of  $100, 
other  cash  prizes  were  awarded  to 
drivers  showing  the  most  meritorious 
horsemanship  since  no  whipping  or 
rein-slapping  was  permitted. 

Loud  speaker  equipment  from  WGN, 
the  Chicago  ’Tribime  station,  carried 
the  announcements  and  explanations 
of  the  sport  to  every  comer  of  the 
huge  groimds.  Admi^ion  was  free  to 
all  comers.  During  the  day  spectators 
enjoyed  a  low-priced  beefsteak  din¬ 
ner. 

Col.  R.  R.  McCormick,  publisher, 
was  on  hand  to  perfect  every  hos¬ 
pitable  detail  for  the  multitude, 
during  the  contests  which  ended  at 
4  p.  m. 


ueunar  ueuvery  t,-o.,  wmen  aeuvers  EXPANDS  PLANE  DELIVERY 
the  daily,  were  recently  awarded  a  i  i  j  //-  i  \  -r  u  u 

green,  star-shaped  chevron  for  100  The  Oakland  (Cal.)  Tribune  has 
per  cent  careful  operation  for  a  three-  airpl^e  dehvery  service  The 

month  period.  Civic  leaders  took  following  ciUes  will  be  servic^  ac- 
part  in  the  presentation  ceremonies.  .  contract  with  the 

_ Consohdated  Airlmes:  Sacramento, 

HOST  TO  100  CARRIERS  Marysville,  Oroville,  Chico,  Coming, 
One  hundred  Muncie  (Ind.)  Press  Red  Bluff  and  Redding.  From  these 
carriers,  under  the  supervision  of  points  busses  and  trains  will  transport 
William  C.  Worcester,  circulation  man-  papers.  The  daily  had  maintained 
ager,  were  treated  to  a  three-day  trip  airplane  delivery  as  far  north  as  the 
to  Detroit  recently  as  part  of  a  Oregon  state  line  and  to  Reno  on  the 
circulation  promotion  program  east. 


Mr.  Ar*ue  again,  this  time  with  Frank  K. 
White,  Rockford  (III.)  Star  and  Regittcr 
i  Ropublie,  and  Clarence  Eyster,  Peoria 
(III.)  5(ar. 


Visitors  to  Boston 


should  become  visitors  to  Salem;  chief  busi¬ 
ness  centre  of  Massachusetts'  wealthy  North 
Shore  district. 

Salem's  magnificent  old  residences  and 
public  buildings  constitute  perhaps  the  finest 
concentration  in  the  East  of  the  architecture 
of  Colonial  days.  Salem  has  the  highest 
retail  sales  of  any  New  England  city  of  its 
population. 

The  insweep  of  trade  to  the  Salem  market 
is  due  in  part  at  least  to  the  iiiorough  news- 
coverage  of  the  outlying  territory  by  the 


L  to  R:  J.  C.  Montgomery,  Detroit  Newe; 
J.  M.  Annenherg,  Philadelphia  Ledser, 
Harold  Hough,  Fort  Worth  Star-Telegram, 


SALEM 

EVENING 

NEWS 


Active  at  the  ICMA  meet:  (left  to  right) 
Rex  Fisher,  East  St.  Louie  (III.)  Journal; 
Charles  Crum,  Lexington  (Ky.)  Loader; 
Charles  Payne,  Indianapolie  Star;  Davis  H. 
Smith,  Portland  (Ore.)  Journal;  Harry  W. 
Cullis,  Cheater,  (Pa.)  Timea,  and  E.  P. 
Kavanaugh,  Baltimore  Sun. 


Circulation 
is  more  than 


earner- 

delivered 


National 

Representatives 

The  Julius  Mafhews  Sp 

New  York  Boston  Chi 


eclal  Agency 

icago  Detroit 


Don  Uavis,  circulation  manager,  Birming- 
htm  Neuta,  congratulates  two  ei  his  boys 
who  won  the  R.  W.  Bingham  trophy. 
Elbert  Moore,  M,  is  on  the  left  and 
George  Schoppert,  13,  right. 


i 


wiiKttii  BETTER  LMViNG  mahes  moke  sales 


TWO  MILLION 

New  England  Families 
READ  ZVi  MILLION 
New  England  Dailies 


Better  coverage,  too,  in  this  market  where  people 
live  better!  Two  million  families  who  spend 
more  on  living.  And  an  average  of  more  than 
three  daily  newspapers  to  every  two  families. 

The  advertiser  can  translate  this  in  only  one  way. 
It  means  a  market  where  people  are  more  ready 
to  buy  his  goods.  And  a  market  where  he  has 
more  chance  of  selling  them — through  the  concen¬ 
trated  coverage  of  their  point-of-shopping  adver¬ 
tising  medium — their  newspapers.  What  about 
your  product? 


How  ^^Jonathun  Yanhet^ 

COMPARfS  WITH 

17»  S.  Average  CiUzmn** 


NEW 

ENGLAND 


CLASSIFICATION 


Sp«iidabl«  Income  1935 
Bank  Depaalti  1935 
Sacinca  Depoaita  1935 
Ufa  Ina.  Salea  (Eat.)  1933 
Life  Ina.  in  Faroe  1935 
Radiae  Omied  (1930  Cenaaa) 
(By  %  ef  Total  FamlUea) 
Retail  Feed  Salea  (1933) 
Apparel  Inc.  Skoea  (1933) 


Circu.  2,SM  IS.OM 
lation  llnaa  llnaa 

RHODE  ISLAND— (Continued) 

'•Woonaockat  Call . (E)  17,02S  .M  .M 

CONNECTICUT— Papulation  l,M*,««l 

••Bridgeport  Peat  Tclctram . (MStE)  S1.37S  .I2S  .I2S 

••Bridgeport  Peat . ($)  24, M3  .W  .M 

ttDanbury  Newa-Timea . IE)  g,S4g  .M  .Ot 

••Hartford  Courant . (M)  38,5*7  .12  .12 

••Hartford  Courant . (S)  *4,4*7  .17  .17 

••Hartford  Time* . (E)  *3,121  .17  .17 

••Meriden  Record . (M)  S,**7  3H  SH  (0] 

••Middletown  Preaa . (E)  *,**7  .*55  .04 

••New  Britain  Herald . (E)  1*437  .**  .08 

tNew  Haven  Regiater . (E&S)  *1,38*  .17  .1* 

••New  London  Day . (E)  I4,*77  .M  .M 

••Norwalk  Hour . (E)  7,711  AM*  .045 

ttNorwich  Bulletin  &  Record . (M&E)  l*,3**  M  .07 

••Stamford  Advocate . (E)  114*1  .0*3  .055 

••WaterburyRepublican&Am*rican(M&E)  3141*  .1*  *50 

••Waterbury  Republican  &  American(E&S)  3*.0M(C).10  .10 

(B)  Combination  rate  Daily  Journal  and  Evening  Bulletin— 30c. 

(C)  Sold  only  in  combination  with  Saturday  or  Monday  Amorlaan. 

(D)  Ratea  apply  to  5.0M  linea  and  tranaient  reapcctivcly. 

(E)  Ratea  apply  to  l,4M  linea  and  open  rate. 

(F)  Ratea  apply  to  1.400  linea  and  4,200  linea. 

••A.  B.  C.  Publiahera'  Statement,  April  I,  1*3*. 

tPubliahera’  Affidavit,  Oct.  I,  1*35. 
ttPubliahera'  Affidavit,  April  I,  1*3*. 


CIrcu-  3.5M  l*,0M 
lation  line*  linea 


Circu-  2,5M  10.0*0 
lation  line*  linea 


3— Qor  Daily  New* . (M)  30,413 

l^N^land  Preaa-Herald  Expreaa,  Sunday 

Telegram . (ME)  *3.*32  . 

NEW  HAMPSHIRE— Population  405,2*3 

l^cord  MoolUfoPatriot . (E)  *,*** 

nKeeoe  Sentme . (E)  4,35* 

"Maachealer  Unioa-Lcador . (ME)  3*,8*8 

_  VERMONT— PopuUtion  3**,*l I 

.(E)  *,**! 

.  (E)  3,754 

(M)  17,05* 

(M)  14,743 

MASSACHUSETTS— Poputation  4,24*,*I4 

‘•Beverly  Tima* .  4,70* 

-Metan  Evening  American . (E)  2*0,733 

Baeton  Sunday  Advartiaer .  (S)  530,487 

‘BaetonOlobo . (M&E)  2*3.838 

'Beaton  Poat . (M)  351.018 

laetonPnat . (S)  383,345 

-f'^J'fon  Enterpriea-TIm** . (E)  31,784 

F  tchburg  Sentinel . (E)  ll,*74 

^leuceater  Time* . (E)  t,*3* 

'•^Ireenaeld  Recorder-Oaisatt* .  (E)  7,017 


!?Barre  Time* . 

'TBattleboro  Reformer.. 
Burlington  Free  IVea*. 


‘•Rutland  Herald. 


.55  .58 

.1*  .1* 

.M  .045 
.04  .035(F) 

.045  .045 


1 
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Editor  &  Publisher  for  June  27,  1936 


RUTLAND  HERALD’S  CLASSIFIED  IDEA 

MODEL  FOR  TRAVEL  PROMOTION  “SfL  „„d. 

W«hington  Re.1  Estate  B^rd  Placing  Quarter-Page  Series  SsJSJI’m'Ss 

in  Papers  to  Stress  Ethical  Practices  of  Realtors  and  Leonard  Morgan  from  the  American 

Advantages  of  Buying  Through  Them  plane  piloted  by  Bill  Howell. 


CALENDAR  OF  EVENTS 


By  FRED  LAWRENCE 


on  the  day  the  liner  docked.  Buffalo  New*  Monthly  Chart  Aids 

A  beautiful  half-page  cut  was  made  Merchant*  Planning  Ad  Campaign* 
from  a  photo  taken  of  her  shortiy  (N.  Y.)  Evening  Neun 

after  dawn,  50  miles  out  at  sea,  by  advertisers  ret^l 

L^nard  ^rgan  from  the  American  chantfUrho  ^e  prospectiw  adt^rS 
pW  piloted  by  Bill  Howel  to  its  own  advertising  departoS 

Tide  of  the  page  was  sustained  ^  CalS^ 

oinissri  iko*  t - gi^uig  s  daily  record  of  hoU- 


The  Rutland  (Vt.)  Herald  recently  Oni 
put  on  a  full  page  of  travel  in-  Your 


” - -  The  copy  first  stated  that  for  cen-  aZ.  . 

One  piece  of  copy  headed  Know  t„ries  Great  Britain  has  maintained  Promotions  and 

our  Realtor"  asks.  “Do  You  Know-  ^“ers^^  yet 


formation,  including  a  map  of  the  — the  best  property  location  either 

State  of  Vermont  with  classified  ad-  for  business  or  residence? 

vertising  on  the  same  page  from  — where  values  are  increasing  or 

hotels,  camps,  traveling  accessory  decreasing? 

firms,  and  the  like.  — where  the  trend  of  future  busi- 

Since  Vermont  is  90  miles  wide  at  ness  lies? 

the  Canadian  border  and  only  41  — where  the  best  trade  can  best 

miles  at  the  Massachusetts  line,  the  be  served? 

page-depth  road  map  was  reduced  to  — where  community  life  is  at  its 

occupy  six  columns  at  the  top  and  best? 

four  at  the  bottom.  — where  alien  influences  will  not 

A  five-inch  cut  of  a  highway  bridge  disturb  values?” 

spanning  a  picturesque  gulch  in  the  Remainder  of  the  copy  stresses  the 
Green  Mountains  was  at  the  top  of  ability  of  the  Realtor,  through  his 


ner  leaaersnip  ox  uie  seven  seas,  yex  n^grchants. 

as  the  Qu^n  M^  arrives  she  is  ^he  calendar  is  on  a  card  10%  x  7% 

^laimed  by  miUions.  And  why?  ^  1 

The  answer  lies  in  toe  fart  that  toe  blue  and  other  infoSi 


-me  ^si  property  loranon  eiuier  ^  ^^e  Queen  Mary  arrives,  she  is 
for  busmess  or  residence?  acclaimed  by  miUions.  And  why? 

-where  values  are  increasing  or  ^he  answer  lies  in  the  fact  that  the 
d^reasing.  .  super-liner  is  a  vivid  symbol  of  sus- 

-where  toe  trend  of  future  busi-  Gained  leadership, 
n^  lies.  Thence,  it  is  told  that  toe  New 

^®  “®®f  trade  can  best  York  American,  too,  has  a  record  of 
be  served.  sustained  leadership  in  classified  ad- 


in  black.  Each  numeral  is  in  a  rect- 


.«u«snxp.  ^  ^  ^  biches  in  size,  allowing 

Thence,  it  is  told  that  toe  New  recording  of  events  of  2 

York  American,  too,  has  a  record  of  j  t  i  ■  t  ^  -j.  i-  ^ 

V^.  j  ,  j  ’  j'*  j  day,  below,  m  7  pomt  itahc  type.  It 

ciiCTOiriAH  lAarlAVchirk  in  oloecirtA/4  oH^  -  t'  r*’’ 


•  icttuciMup  ui  ulciaauicu  «iu-  * 

-j^e^  CO— .y  Ife  .s  .t  .t,  3„ 


best?  lowto  big  that  for  which  it  is  issued-the 

—where  alien  influences  will  not  jn  ^be  lower  left  comer  of  calendar  on  June  1,  etc.  Mor* 

disturb  values?”  th^  /aX  a W  toTton-  ^  issued  monthly. 

Remainder  of  toe  copy  stresses  toe  na—  lenvth  etc  of  the  hiv  shin  copy  going  to  each  member  of  t^ 

ability  of  toe  Realtor,  through  his  News  advertising  staff,  and  one  to  10 

years  of  ol^rvation,  to  ^ve  answer  ^^^ner  gives  facts  about  American 


toe  last  two  columns,  toe  only  half¬ 


tone  on  toe  well  laid  out  page.  The  to  such  vital  questions,  his  finger  being  linage  achievements, 

eight-column  heading  was  “Unspoiled  constantly  on  toe  pulse  of  toe  real  _ _ 

VERMONT— The  Ideal  Vacationland.”  estate  situation  in  every  Washington  .pQ  £hecT  NEW  PAPER  MILL 
Approximately  60  resort  spots  were  locality.  In  other  words:  u  *  •  i  * 

consecutively  numbe  jd  on  toe  state  “Be  sme  he  is  a  Realtor — an  ethical  amy  base  terminal  at 


The  idea  was  developed  after  a  cm- 
versation  between  Ernest  D.  Andenon, 
News  advertising  manager,  and  a 
who  had  been  in  Buffalo  but  a  short 


consecutively  numbe  jd  on  toe  state  “Be  sme  he  is  a  Realtor — an  ethical  aroy  oase  lermmai  ai  i^naries 

map.  Each  of  toe  ads,  ranging  from  realty  dealer  rendering  Better  Realty  cov®rmg  ^  ac^  of  water 

five  to  ten  lines,  was  keyed  by  one  Service.”  pr^rty,  has  been  d^ed  to  to 


The  army  base  terminal  at  Charles-  time  revealed  a  need  for  such  informa- 
n,  S.  C.,  covering  450  acres  of  water-  tion  as  it  provides  in  concentrated 


of  toe  map  numbers  to  which  loca-  ^  —  • 

tion  toe  ad  referred.  Gain*  in  Omaha  wM^cUon  of  a  $5,000,000  paper  The  January  calendar  of  each  year 

For  instance.  No.  62  is  at  Barton,  *  ha  WOR^HERALD  ouh  ®  calendar  for  the  fuU  year  on 

Vermont  Ad  No  62  was  about  O  r  WORLD-HERALD  pub-  f.  Byrnes  and  Mayor  B.  R.  Maybank,  its  back,  and  each  year  toe  calendar 

5LdL  Brook  Farm,  >an  ideal  place  'aatorf'u  S'LS  o^ef  t  Char'“'»''.  y'”  “ 

in  toe  Green  Mountains  to  spend  a  IT  xL  “"x  IZ  government.  City  officials  have  for  reference  the  next  year. 


Gain*  in  Omaha 


front  property,  has  been  deeded  to  toe  form.  The  calendar  is  now  in  iti 
city  of  Charleston,  paving  toe  way  for  third  year. 

toe  construction  of  a  $5,000,000  paper  The  January  calendar  of  each  year 


^e^on  ”  s  lo  spe  a  a  toe  statement  that  arranged  to  lease  toe  property  to  toe 

S  .  U  to  a.e  lower  rlgh.  bond  to J.T£ 

comer  of  the  uaise  were  interestine  j  w  pany,  which  concern  has  already  an- 

ISrn  eboStffi  PopoUlloS  S  1  ‘ 

^  ••  ana  wanx  aos.  Hnston  oonoem  for  fho  orootion  of  a 


MARKS  24TH  YEAR 

The  Dublin  (Fla.)  Courier-Herald 


ebout^  otoT  PopolIlloS  S  B '“*?*  1*  “'  “‘h  “?ivers«y,  Jw. 

is  359,611.  Area  is  9,665  square  imles  ^  er^tion  of  a  18.  The  Courier-Herald  as  a  wwkly 


of  which  430  are  water.  The  Con¬ 
necticut  River  forms  toe  eastern 


Want  Ad-Minded  Weekly 


Boston  concern  for  toe  erection  of  a  18.  The  Courier-Herald  as  a  weekly 
plant.  The  enterprise  will  employ  and  semi-weekly  has  been  published 
1,000  men.  They  plan  to  erect  a  500-  for  toe  last  century,  present  ownera 


boundary  and  Lake  Champlain  toe  ^^HE  Independent  Press,  a  thriving  production  of  kraft  being  W.  H.  Lovett  and  W.  M.  Har- 

westem  boundary  for  a  distance  of  ^  28-page  weekly  of  Bloomfield,  liner  board.  rison. 


western  boundary  for  a  distance  of 
120  miles.  From  north  to  south  Ver¬ 
mont  is  157  miles. 


N.  J.,  carries  an  average  of  one  page 
of  classified.  Recently,  instead  of 


The  State  of  toe  Red  Clover  has  printing  a  coupon  order  blank  for 
14,390  miW  of  highways,  of  which  want  ads  in  toe  paper  itself,  toe  pub- 
1,766  are  under  state  control,  while  Usher  pasted  toe  comer  of  toe  blank 
2,680  are  in  toe  state-aid  system.  on  toe  front  page  of  all  his  circulation. 

Vermont  leads  all  states  in  toe  out-  Aside  from  toe  more  or  less  stand- 
put  of  maple  sugar,  granite,  and  ord  classified  order  form,  his  read: 
nxayljje.  “A  Convenient  Way  to  Order  a 

Distances  from  Rutland  to  principal  Want  Ad  for  Insertion  in  toe  Inde¬ 
cities  north,  south,  east,  and  west  pendent  Press  and  Glen  Ridge  Paper 
were  also  tabulated  in  toe  box.  And  (t'^o  papers  for  toe  price  of  one), 
toe  page  will  well  serve  those  plan-  Write  your  ad  on  this  form,  then 
ning  a  motor  trip  to  toe  Green  Moun-  niail  or  phone  it.  .  .  .” 
tain  State.  ^  subscriber  could  fail  to  see 

*  *  •  that  want  ad  message. 

The  Herald  has  been  carrying  •  *  • 

about  a  column  of  two-  and  three-  Apropos 

line  ads  under  toe  heading,  “Official  A  LTHOUGH  toe  shuttling  of  toe 
Auto  Inspection  Stations  in  Rutland  ix  Queen  Mary  is  now  becoming 
Coimty.”  more  of  a  routine  affair,  she  must  be 

The  listings  of  garages  and  auto  mentioned  again  in  connection  with 
agencies  are  further  sub-divided  ac-  a  full  page  of  classified  promotion 


cording  to  villages  in  toe  county. 
Automobile  inspection  is  compulsory 
in  Vermont  during  stated  periods. 

•  •  * 

No  Joker* 

A  SPECIAL  classified  advertising 
section  has  been  produced  by  toe 
San  Francisco  News,  entitled,  “The 
Best  Deal  in  San  Francisco  —  Every 
Offer  an  Ace.” 

A  group  of  advertisements  included 
used  cars,  real  estate,  cleaners,  beauty 
shops,  et  cetera,  ^ch  ad  was  set 
in  a  reproduction  of  an  ace  from  a 
deck  of  cards. 

The  slogan  in  toe  center,  referring 
to  toe  "deck,”  was: 

“Don’t  Trump  Your  Partner’s  Ace 
or  Your  Own  Pocketbook  by  Passing 
These  Ace  Values.” 

•  •  • 

Real  Estate  Board 

A  SERIES  of  quarter-page  ads  have 
been  appearing  in  Washington, 
D  C.,  papers  on  the  Washington  Real 
Estate  Board. 


used  by  toe  New  York  American  dur- 


SVSTCM 


CLINE  ELEC.  MFC.  CO. 

/Chicago  211  West  Wacker  Drive 
New  Yorii  220  East  42nd  Street 
San  Francisco  1st  Not  I  Bark  Bldg 


.IMPORTANT  CORRECTION! 

Add  PAWTUCKET 

Rhode  Island 

to  the  list  of 

“100,000  CITIES” 

While  the  twin  city  of  Central  Falls  (population  over  26,- 
000)  maintains  a  separate  identity  by  the  formality  of  a  city 
charter,  economically,  physically  and  socially  it  is  integral 
part  of  PAWTUCKET  (population  over  77,000). 

Both  cities  are  served  by  one  main  postofhee — Pawtucket; 
one  railroad  station;  one  city  directory;  one  phone  listing; 
one  shopping  center — all  in  Pawtucket,  and  ONE  NEWS¬ 
PAPER  . . . 

tlEiie  $atDtucket 

The  ONLY  newspaper  adequately  covering  this  busy  com¬ 
munity  with  a  combined  population  of 

103,580 

PAWTUCKET  is  also  the  shopping  center  of  a  large  subur¬ 
ban  area  comprising  a  population  of  over 

160,000 

To  Reach  This  Responsive  Market  3tou  MUST  use 

^atDtucket  Cimefi 

Net  Paid  Circulation  (A.B.C.)  6  months  ending  Mar.  31,  1936 

30,607 

Gilman,  NicoU  &  Ruthman,  National  Representatives 
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COMMUNITY  GARDENS  PRAISED 


((•w  Badlord  Standard-Times  Puskas 
Unique  Plan 

Community  Garden  work  being  ear¬ 
ned  on  in  New  Bedford,  Mass.,  this 
year  for  the  fifth  consecutive  season 
has  been  pronounced  “the  finest  ex- 
unple  of  long-continued  effort  in 
eommunity  cooperation  among  food 
larden  projects  in  Massachusetts”  by 
f  illiam  R.  Cole,  State  Extension  agri¬ 
cultural  specialist. 

The  plan  of  the  Commimity  Gardens 
griginated  with  the  New  Bedford 
Standard-Times  and  was  put  into 
effect  at  its  instigation  and  with  its 
cooperation  by  volunteer  committees 
Jfrom  a  large  local  garden  club.  The 
lewspaper  has  regularly  supplied 
leadquarters,  printing,  trucking,  and 
jublicity  to  reach  land  owners,  from 
vhom  free  use  of  idle  land  is  ob- 
ained,  and  the  prospective  beneficia- 
ies.  It  also  conducts  an  annual  ap- 
eal  for  public  contributions  to  meet 
he  cost  of  plowing,  seed,  fertilizer, 
nd  other  essentials. 

The  project  serves  now  nearly  1,100 
needy  men  and  women,  virtually  all 
leads  of  large  families,  enabling  them 

(rithout  cost  to  raise  vegetables  for 
heir  own  family  consumption.  It 
as  grown  from  a  beginning  of  less 
han  500  gardens.  Scarcity  of  suit- 
:ble  land  within  reasonable  distance 
i  the  tenement  districts  limits  the 
number  of  gardens  to  about  the 
^sent  total.  Plots  are  about  50  feet 
ly  50  feet,  or  the  equivalent.  Some 
gardens  clear  two  crops  a  season. 

The  project  involves  annual  re- 
'lewal  of  permission  to  use  idle  land 
Jmd  search  for  new  land  to  replace 
'  tracts  withdrawn;  having  land  plowed, 
plotted,  and  staked;  obtaining  bids 
i  br  seed  and  fertilizer  and  distribut- 
|hg  these  essentials;  receiving  appli- 
'  cations  for  gardens,  making  assign¬ 
ments,  and  keeping  records  of  them; 
md  supervision.  Since  large  tracts 
rf  land  are  not  available,  nearly  100 
eparate  blocks  are  used,  ranging  in 
;  ize  from  two  or  three  gardens  to 
j  searly  200  gardens. 


DAILY  USING  CARRIER  PIGEONS 

After  successful  experiments  on  a 
limited  scale,  the  Memphis  Commer¬ 
cial  Appeal  is  adding  25  pigeons  to  its 
aviary  and  will  use  this  form  of  car¬ 
rier  service  in  the  fall  months  to  speed 
news  and  photos.  George  Stokes, 
aviator  and  photographer,  who  had  ex¬ 
perience  in  handling  pigeons  while  in 
the  army,  is  in  charge  of  the  pigeons 
and  is  assissted  by  W.  F.  Schulz,  pigeon 
fancier.  The  carrier  pigeons  will  be 
used  largely  in  a  250-mile  radius  of 
Memphis. 


Park  course  drew  125  entrants  for  the 
qualifying  round.  Opening  of  the 
tournament  was  timed  with  the  close 
of  school. 


Stowing  down  prouot  for 
papor-roll  changes  wasfat 
time,  endangers  the  web, 
and  interferes  with  good 
presswork.  A  press  equipped 
with  Auto  pesters  need  never 
be  slowed  down  for  paper- 
roll  replenishment. 


Wood  Newspaper  Machinery 
Corporation 

Plainfield  New  Jersey 


“DILLY-DALLYING”  CONTEST 

Capitalizing  on  a  sign-language  fad 
that  started  with  the  high  school  gen¬ 
eration,  which  quickly  became  a  par¬ 
lor  guessing  game  among  the  older 
set,  the  Philadelphia  Record  dubbed 
the  game  “dilly-dallying,”  appointed 
a  contest  editor,  and  is  awarding  $3 
for  each  symbol  published  and  $5  to 
the  daily  first  prize  winner.  Four  to 
six  of  the  best  nonsensities  are  illus¬ 
trated  by  staff  members  or  others  in 
photos. 


OPENS  ANNUAL  SWIM  CLASSES 

Realizing  the  necessity  of  having  a 
knowledge  of  swimming,  hundreds  of 
children  are  participating  in  the  1936 
Tee  Pee  swimming  classes  being  con¬ 
ducted  by  the  New  Orleans  Times- 
Picayune  through  the  cooperation  of 
pool  managers.  The  classes  have  been 
conducted  for  the  past  16  years  for 
children  under  the  age  of  17.  They 
run  12  weekly  lessons  and  are  con¬ 
ducted  by  expert  teachers. 


held  recently  at  Rockford.  A  colorful 
parade,  four-ring  circus,  picnic  lunch, 
moving  picture  show  and  stage  acts 
helped  to  make  the  event  a  glamorous 
one  for  the  carriers. 


1,050  AT  CARRIER  PARTY 

Boys  and  girls  in  the  Toledo  Blade's 
home  delivery  carrier  organization 
were  guests  of  the  newspaper  at  a 
party  in  the  Palace  theater  in  Toledo 
last  week,  marking  the  opening  of  the 
vacation  season.  A  three-hour  pro¬ 
gram  of  entertainment  was  given  for 
the  1,050  carriers  who  attended. 


125  ENTER  TOURNAMENT 

A  San  Francisco  junior  golf  cham¬ 
pionship  conducted  by  the  San  Fran¬ 
cisco  Call-Bulletin  on  the  lancoln 


1,000  AT  JUBILEE 

More  than  1,000  youngsters  partici¬ 
pated  in  the  second  annual  carrier- 
salesman  jubilee  of  the  Rockford  (Ill.) 
Morning  Star  and  Register-Republic 


WATCH  ROACH  PROMOTER 

(Special  to  Editor  &  Publisher) 

Los  Angeles,  June  22 — Asserting 
that  the  Hal  Roach  studio  has  no  con¬ 
nection  with  any  child  talent  contests 
in  the  United  States,  with  the  excep¬ 
tion  of  the  M-G-M  traveling  studios, 
Fred  A.  Purner,  advertising  director 
of  the  studio,  last  week  urged  pub¬ 
lishers  to  investigate  thoroughly  be¬ 
fore  cooperating  in  such  stunts  in 
their  commimities.  Pumer’s  state¬ 
ment  was  made  in  a  letter  which  he 
sent  to  the  Bartlesville  (Okla.)  En¬ 
terprise,  following  receipt  of  clippings 
announcing  such  a  contest  at  a  local 
theater.  While  the  promoter  made 
no  direct  claim  to  connection  with  the 
studio,  Pumer  said,  he  \ises  in  his 
publicity  a  photograph  of  himself 
holding  Spanky  MacFarland,  “Our 
Gang”  yoimgster,  in  his  arms,  stand¬ 
ing  before  a  Roach  soimd  truck.  The 
words  “Hal  Roach  Studios”  on  the 
truck  fill  most  of  the  background.  Ac¬ 
cording  to  the  studio,  the  promoter  is 
merely  a  friend  of  the  boy. 


GREAT  NAMES  CONTEST 

Prizes  totaling  $6,000  are  being  of- 
sred  by  the  Tulsa  (Okla.)  World  in 
“Great  Names”  contest.  A  cartoon 
y  Peter  Amo  and  Roland  Coe  pub- 
ished  daily,  represents  or  suggests 
ae  name  of  a  book,  person,  song, 
aovie  title,  city,  state  or  nation,  and 
sizes  will  be  awarded  to  the  persons 
ending  in  the  best  sets  of  answers, 
lie  contest  comprises  84  cartoons. 


CARRIER  OUTING  PLANS 

(parriers  of  the  Terre  Haute  (Ind.) 
rribunc-Star  will  be  entertained  at 
J  Coney  Island- Cincinnati  this  year,  it 
jltas  announced  by  J.  T.  Hanrahan, 
'drculation  manager. 


The  Retail  Sales  Figure  Per  Capita, 
The  Income  Tax  Figures  and  The  Pre¬ 
ponderance  of  Better  Homes  Prove . . . 


HARTFORD 

A  SUPERIOR  MARKET 


69%  of  Hartford  homes  are  valued  at  over  $10,0()0,  83%  are  valued  at  over  $7,500.00,  35%  are 
valued  at  over  $15,000 — a  positive  indication  that  Hartford  families  are  better  able  to  spend 
money  at  retail.  Hartford  manufacturers  pay  highest  wages,  Hartford  residents  are  far  in  the 
lead  in  income  tax  returns,  Hartford  wages  per  capita  $853.00  as  compared  to  $511.00  for 
Connecticut,  $508.00  for  New  England  and  $145.00  for  the  United  States.  Connecticut,  by  the 
way,  ranks  second  among  the  48  states.  Hartford  retail  sales  per  capita  $420.00  as  compared 
to  $336.(X)  for  nine  New  England  cities  over  1(X),000  and  $315.00  for  89  U.  S.  cities  of  over 
100,000.  Hartford  Times  families  spend  $78,773,000  per  annum  in  retail  buying.  This  state¬ 
ment  is  on  the  authority  of  the  U.  S.  Department  of  Commerce.  This  figure  campares  most 
favorably  with  all  family  buying  in  the  following  cities:  Toledo  $76,595,000  with  290,000 
population.  Jersey  City  $61,730,000  with  population  316,727.  Omaha  $73,903,000,  population 
214,000.  Hartford  Times  families  spend  $22,640,000  per  year  for  food.  Surely  here  is  a  market 
the  food  manufacturer  will  wish  to  constantly  promote.  Hartford  Times  families  spend  $12,- 
302,(X)0  for  automobiles  and  automotive  needs  each  year.  The  Hartford  Times  automotive 
lineage  in  1935  was  the  greatest  in  the  U.  S.  among  six-day  issue  newspapers  with  the  excep¬ 
tion  of  one. 


Hartford  Times  families  spend  $2,889,000  a  year  for  drugs,  toilet  goods  and  medicines. 


These  are  only  a  few  of  the  indications  of  a  superior  market  and  a  superior  newspaper  with 
which  to  reach  this  market. 


THE  HARTFORD  TIMES 

HARTFORD,  CONN. 


Gannett  Newspapers 


The  Rochester  Times-Union,  The  Rochester  Democrat  &  Chronicle,  The  Hartford,  (k>nn..  Times,  The  El¬ 
mira  Star-Gaxette,  The  Elmira  Advertiser,  The  Elmira  Telegram,  The  Utica  Observer-Dispatch,  The  Udea 
Daily  Press,  The  Ithaca  JoumaL  Tlie  Newburgh  News,  The  Beacon  News,  The  Albany  Knickerbocker 
Press,  lie  Albany  Evening  News,  The  Ogdensbnrg  JoumaL  The  Plainfield,  N.  J.,  Courier-News,  The  Olesm 
Times-Herald,  He  Malone  Telegram,  The  Danville,  Ill.,  Commercial-News.  The  Saratoga  Springs  Sara- 
toglan. 


J.  P.  McKinney  &  son,  ISatiomd  Representative 


New  York 


Chicago 


San  Francisco 


I 
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PMii  AniripuiA  nvpQ  Gilloon,  manager,  used  a  staff  of  21 

ppp««  A  persons  and  had  three  wire-sending 

PRESS  A  SHOW  machines  in  use,  two  at  the  office 

(Continued  from  page  7)  near  convention  hall  and  the  regular 

I  installation  m  the  Inquirer  plant, 
decibels  caroming  off  the  walls,  went  Cities  hooked  in  were  Boston,  Minne- 
wild.  The  press  corps  leaped  to  the  top  spohs.  Chicago,  and  Dayton. 


of  their  desks  to  watch  the  demon¬ 
stration. 


Arthim  W.  Levy,  in  charge  of  Inter¬ 
national  News  Photos  staff,  directed  a 


Slightly  back  from  the  speakers’  s^p^e  of  staff  men  and  messengers, 
stand,  and  jutting  out  from  each  side  Wired  photos  were  sent  to  Boston, 
of  the  balcony  like  the  grey  prows  of  New  York,  Cleveland,  Chicago,  San 
battleships  were  the  two  triangular  Francisco,  Los  Angeles  and  Washing - 
platforms  for  cameramen,  one  for  the  More  fine  pictures  were  obtained 

newsreels  and  one  for  the  “still”  con-  Tuesday  than  at  any  two  days  of  the 


tingent.  They  kept  up  a  constant  bar¬ 
rage,  covering  in  addition  to  platform 


Cleveland  convention,  he  said. 

All  the  photo  service  managers  said 


shots,  events  on  the  floor  which  were  ilrat  the  lack  of  conflict  in  Philadel- 
out  of  the  reach  of  the  fast-working  forced  greater  efforts  to  get  in¬ 


group  in  the  press  section. 


teresting  shots,  but  the  fact  that 


And  so,  with  day-to-day  variations.  Democrats  control  all  the  powerful 


the  great  spectacle  was  covered. 


national  offices  and  that  these  repre- 


M.  J.  Bermont,  in  charge  for  West-  sentatives  were  present  gave  opportu- 
em  Union,  estimated  that  total  word-  excellent  shots  of  nationally 

age  for  the  week  for  both  his  own  limelighted  figimes. 
service  and  Postal  would  run  4,000,-  Women  were  promment  in  the  con- 
000,  about  a  million  under  Cleveland,  vention  coverage.  Among  the  large 
This  was  explained  by  the  fact  that  number  in  working  pre^  seats  were: 
there  were  no  conflicts  for  nomination  Bess  Furman  and  Sigrid  Ame,  AP; 
requiring  detailed  coverage.  Ruby  Black,  UP;  Jane  Eads,  Univer- 

To  this  observer  the  most  arduous  Service;  Dorothy  Ducas,  INS; 
part  of  the  coverage  fell  on  the  picture  Mary  Homaday,  Christian  Science 
services,  all  of  which  had  hungry  Monitor  Washington  writer,  and  presi- 
wires  and  mail  schedules  to  feed  and  dent  of  the  Women  s  National  Press 
all  of  whose  staffs  worked  from  7  Club;  Elisabeth  Mae  Craig,  Portland 
am.  until  1,  2  and  3  am.  each  day.  (Me.)  Evening  News;  Kathleen  Mc- 
Tlie  convention  emphasized  the  in-  Laughlin,  New  York  Times;  Alicia 


all  of  whose  staffs  worked  from  7  Club;  Elisabeth  Mae  Craig,  Portland 
am.  until  1,  2  and  3  am.  each  day.  (Me.)  Evening  News;  Kathleen  Mc- 
Tlie  convention  emphasized  the  in-  Laughlin,  New  York  Times;  Alicia 
stancy  with  which  photo  men  must  Patterson  Brooks,  New  York  Daily 
operate  to  catch  a  momentary  meeting  Netos;  Helen  Essary,  Washington 
of  celebrities,  a  sudden  action,  which  Times,  Martha  Blair,  ^  Washington 
•once  lost  by  them  is  forever  lost,  but  Herald;  Jackie  Martin,  picture  editor 
wt&idi  writing  men  can  absorb  visual-  o(  Washington  Herald  and  only 
ly  and  describe  in  words  at  some  later  woman  photographer  in  the  press  sec- 
ihnp  tion;  Katherine  Wilson,  Des  Moines 

Associated  Press  Wirenhoto  was  the  (la.)  Register;  and  Emma  Bugbee, 


,tiTno  uon;  jvauierine  wusoii,  ues  moines 

Associated  Press  Wirephoto  was  the  (la.)  Register;  and  Emma  Bugbee, 
only  picture  service  located  in  the  New  York  Herald  Tribune. 
basement  of  convention  hall  as  a  re-  Press  arrangemente  were  consid- 
sult  of  the  single  criticized  angle  of  ared  as  perfect  as  it  is  possible  to 
convention  arrangements.  All  four  niake  them  and  all  the  writers  were 
services,  AP,  International,  NEA-  high  in  their  praise. 

Acme  and  Wide  World  sought  space  in  The  appearance  of  President  Roo^- 


The  New  York  Times  on  Wednes¬ 
day  distributed  to  each  delegate’s 
hotel  room  an  unusual  48-page  sec¬ 
tion  carrying  facsimile  reproductions 
of  every  New  York  Times  front  page 
since  1852  recording  45  Presidential 
nominations.  In  1852  the  contenders 
were  Franklin  Pierce,  Democrat,  and 
Winfield  Scott,  Republican,  and  the 
story  was  told  under  a  one-column 
head:  “Latest  Intelligence,”  under 
which  was  the  line  “By  telegraph  to 
the  New  York  Times”  followed  by 
these  lines,  “Democratic  National 
Convention”;  “End  of  the  Session”; 
“Nomination  of  Pierce  and  King”; 
“Closing  Scenes,  etc.”  The  story  was 
from  Baltimore. 

Only  casualty  of  the  present  con¬ 
vention  ascertained  up  to  press  time 
was  Col.  Joseph  H.  Dowling,  88,  from 
Dayton,  O.,  present  at  national  con¬ 
ventions  for  the  past  60  years,  who 
was  struck  on  the  head  by  a  photog¬ 
rapher’s  flash  bulb  dropp^  from  the 
overhanging  camera  balcony.  He  was 
given  emergency  treatment  for  glass 
cuts.  The  Evening  Public  Ledger 
early  edition  Wednesday  gave  the 
item  the  headline  “Bxirsting  in  Hair.” 

Urey  Woodson,  77,  former  publisher 
of  the  Owensboro  (Ky.)  Messenger, 
was  present,  his  15th  consecutive  na¬ 
tional  convention.  Despite  his  age  he 
quartered  in  Atlantic  City  and  com¬ 
muted  daily  to  Philadelphia. 

Expecting  a  circulation  harvest,  the 
Philadelphia  newspapers  did  consid¬ 
erable  promotion  work.  Elxcellent 
news  coverage  of  the  convention  was 
done  by  the  local  dailies  and  many 
thousands  of  extra  sales  were  re¬ 
ported.  Circulation  increases  for  the 
first  day  alone  ranged  as  much  as  15 
and  20  per  cent.  Larger  increases 
were  expected  when  sales  for  later 
in  the  week  were  tabulated. 

Monday  evening  the  Philadelphia 
Daily  News  gave  a  spectacular  wel¬ 


come  to  convention  visitors.  In  let. 
ters  half  a  mile  high  a  sky-writing 
plane  inscribed  on  a  perfect  blue 
backgroimd  a  15-mile  long  greeting 
— “ W e  1  c o m e — Philadelphia  Daily 
News.”  Elwood  Keim,  of  Camden  Ak- 
port,  who  piloted  the  first  “air-train" 
to  Cuba  last  year,  was  the  sky-writs. 

Complimentary  copies  of  the  talh  i 
loid,  including  a  special  Democratic  { 
Convention  edition  of  20  pages  on  i 
Tuesday,  were  distributed  to  guests 
in  every  hotel  on  Monday  and  the 
opening  day  of  the  convention  ses¬ 
sions.  John  F.  Corcoran,  circulatum 
manager  of  the  News,  reported  that 
Monday’s  sales  were  up  nearly  10  per 
cent. 

Large  staffs  of  extra  street  salfi- 
men  were  employed  by  all  the  papen 

At  convention  hall  the  Evenh^ 
Ledger  placed  65  boys  equipped  with 
special  yellow  and  blue  sweaters  oo 
which  were  inscribed  the  paper’s 
name  in  red  letters.  Yellow  overseas 
caps  with  “Ledger”  on  both  sides 
were  worn  by  the  boys. 

Throughout  the  dowmtown  section 
were  100  additional  boys. 

F.  A.  Reinhardt,  city  circulation 
manager  of  the  Ledger,  reported  sales 
increases  Monday  ranging  between  12 
and  13  per  cent. 

The  Inquirer  also  had  a  number  of 
extra  newsboys  at  convention  hall 
and  other  important  points. 

It  said  extra  sales  were  “substan¬ 
tial.” 

The  Bulletin  covered  important 
points  with  its  regular  sales  force 
R.  L.  McLean,  circulation  manager, 
was  unable  to  estimate  expected  dr- 
rulation  increases  during  the  we^ 
but  said  the  gain  would  be  appre¬ 
ciable. 

Republican  newspapers  cooperated 
wholeheartedly  with  J.  David  Stem’s 
pro-New  Deal  Record  in  obtaining, 
(Continued  on  page  54) 


the  basement  but  were  informed  by  velt  at  Franklin  Field  to  deliver  his 
Oliver  A.  Quale,  Jr.,  executive  as-  acceptance  speech  Saturday  night 
sistant  to  the  secretary  of  the  Demo-  held  reporters  and  cameramen  over 
cratic  National  Committee,  W.  Forbes  another  day,  although  convention  hall 
Morgan,  that  there  would  be  heavy  set-ups  were  being  dismantled, 
charges  for  construction  of  the  pine  The  Atlanta  Constitution  made  spe- 
and  plaster-board  booths,  and  the  cial  arrangements  with  Eastern  Air 
tapping  of  water  pipes  and  electric  Lines  whereby  the  regul^  final  edi- 
lines.  The  charge  to  Acme  was  in  the  tion  of  the  paper  arrived  in  Philadel- 
neighborhood  of  $1,000,  International  pWa  at  8:10  am.  eastern  standard 
and  Wide  World  near  ^00,  while  AP,  time  and  copies  were  delivered  to  the 
requiring  more  space  for  its  many  hotel  rooms  of  all  delegates.  ’Hie  first 
■wire  clients  was  assessed  something  paper  arriving  Tuesday  carried  a 
.over  $1,200.  All  but  Associated  Press  front  page  story  telling  of  the  restor- 
xefused  to  pay  the  charges  and  made  ation  of  Clark  Howell,  Sr.,  veteran 
.-arrangements  elsewhere.  Mr.  Quale  editor  of  Ae  paper,  to  a  place  on  the 
;said  the  charges  were  only  for  actual  Dernocratic  National  Committee,  a 
construction  work  required.  Wide  position  he  had  held  for  28  years. 
World  made  use  of  the  University  of  Also  named  to  the  committee  was 
p—iriaylvnnin  photo  laboratories  two  Mrs.  Virginia  Polhill  Price,  editor  of 
.blocks  from  the  hall  while  Acme  and  ^  Louisville,  Ga.,  weekly.  The  hotel 
International  used  their  Philadelphia  door  delivery  service  continued 
.offices.  Motorcycle  messengers  were  throughout  the  week. 

-used  by  all  picture  services  and  po¬ 
lice  escorts  were  obligingly  furnished  — — 
;by  the  city  to  speed  them  to  home  of-  1  •  1 

.fices  and  airports.  With  the  excep-  XJfOOO.lTl.Oll. 

;tion  of  International,  which  used  a 
New  York  Journal  plane  Tuesday,  all 
the  picture  organizations  used  the  reg- 
ular  airmaU  to  New  York  where  fast  I' 
air  and  train  service  was  available  to 

all  parts  of  the  country.  it  T 

Under  the  direction  of  G.  D  Sey-  ....  UllctllCLLCU 

by  changes  of  tem- 
perature  or  humidity.” 

reported  that  AP  set  a  new  aU-time 

Wirephoto  record  for  a  single  story  ITrile  for  list  of 

when  54  photos  were  transmitted  prominent  users. 

Tuesday.  Fifty-three  was  the  Cleve¬ 
land  high.  NILES  &  NELSON,  Inc. 

R.  P.  Dorman,  general  manager  of  .  .  „  , 

NEA-Acme  employed  20  staff  men  Dutrtbuior, 

and  15  extras.  The  Acme  wire  cir-  WEST  STREET.  NEW  YORK 

cuit  operated  to  New  York,  Chicago  400  w.  UADlSON  ST.,  CHICAGO 
.and  San  Francisco. 

Wide  World,  directed  by  Frank  J.  ' 


New  Britain  —  One  of  (Conn.)  First  Markets 


’New  Britain 


•  Wdterbury 


.  New  Haven 


Bridseport 


Oet  the 

Facts  About  the 

NEW  BRITAEN  HERALD 

NEW  BRITAIN,  CONNECTICUT 

“The  Hardware  City  of  the  Worlds* 

The  only  daily  newspaper  published  in  this  diversified  industrial  com¬ 
munity  of  70,000  people  who  spend  their  money  right  in  the  locality  of 
where  they  earn  their  wages — which  are  increasing  with  a  boom  time 
tempo.  Time  and  time  again,  salesman  express  amazement  at  New 
Britain’s  industry,  the  potential  selling  possibilities  of  Connecticut’s 
fifth  city  in  population,  and  the  results  of  the  Herald’s  advertising. 

A.B.C.  Publishers’  Statement  March  31,  1936,  16,337 

Cirenlatlon  concentrated  in  and  around  Now  Britain 

If  yon  axe  not  gettlns  yonr  share  of  hnsiness  from  the  New  Britain  territory — 
■write  or  wire  onr  Research  and  Promotion  Manager  for  the  facts  abont  TOUR 
PRODUCT  in  this  market— it  -will  pay  DIVIDENDS. 

REPRESENTED  NATIONALLY  BY  R.  R.  MULUGAN 


441  L«Ringt«n  Ave*,  New  York 


Co  Jo  Anderson,  35  E.  Wacker  Drive,  Chioa#a 


The  World's  Finest 
Clothing  For  Men 


. . .  and  you’ll  gain  linage  too 
with  Ludlow  composition 


Advertisers  everywhere  are  becoming  more 
and  more  interested  in  well-designed,  mod¬ 
ern  typefaces,  having  learned  by  actual  ex¬ 
perience  that  they  increase  the  pulling  power 
of  advertising.  The  goods  they  advertise  ore 
not  out-of-date;  why  should  they  be  satisfied 
to  have  their  advertisements  set  in  out-of- 
date  typefaces? 

The  progressive  Ludlow  program  of  type¬ 
face  designing  makes  available  to  Ludlow 
users  all  the  standard  faces,  and  a  generous 
selection  of  original,  modem  designs  as  well. 

We  shall  be  glad  to  send  to  newspaper 
executives,  on  request,  showings  of  the  type¬ 
faces  in  popular  favor  with  advertisers,  to¬ 
gether  with  newspaper  pages  showing  them 
in  practical  use.  No  obligation,  of  course. 

LUDLOW  TYPOGRAPH  CO. 

2032  CLYBOUBN  AVENDE  -  CHICAGO,  ILLINOIS 

S*t  in  members  of  the  Ludlow  Komok  fomilr. 


To  Boston 

Lord,  how  the  time  flies!  It  was 
only  the  other  day  that  the  pro¬ 
motion  men  met  in  Chicago.  And  yet 
n  year  has  gone  by.  And  a  good  year, 
too— thanks  largely  to  Dan  Sullivan. 
It’s  been  a  year  of  expanding  mem¬ 
bership,  of  increased  prestige  for  the 
NNPA,  of  closer  cooperation  between 
members. 

Next  week  they’ll  convene  in  Bos¬ 
ton.  Funny,  but  we’ve  never  heard 
of  a  Boston  promotion  manager. 
Maybe  the  convention  will  pep  up 
the  promotion  men,  if  any,  in  Boston. 
Blaybe  it  will  cause  Boston  publish¬ 
ers  to  put  more  value  on  promotion 
and  on  their  promotion  men.  Boston, 
we  feel,  is  an  excellent  place  for  a 
promotion  convention,  because  it  is 
just  about  the  weakest  large  city  in 
the  country  in  newspaper  promotion 
activities.  Are  there  any  members 
of  the  NNPA  in  Boston? 

Who  will  be  at  the  convention? 
Probably  the  biggest  crowd  yet. 
President  Sullivan,  of  course,  partly 
recovered  from  the  Pittsburgh  flood. 
And  Jake  Albert,  a  former  president; 
and  Elsa  Lang,  the  secretary;  and  Jay 
Swan,  the  vice-president.  And  we’ll 
bet  that  Charlie  Baum,  the  treasurer, 
will  come  way  out  from  Portland, 
Ore.  Any  time  you  can  get  all  the 
officers  of  an  association  to  attend 
a  convention,  you’ve  got  an  associa¬ 
tion.  Then  there  will  be  Leo  Mc- 
Givena,  down  as  a  speaker.  And 
George  Benneyan,  also  down  as  a 
speaker  and  still  the  guiding  hand 
in  the  association  he  organized.  And 
probably  Jerry  Byrnes  from  Chicago. 
And  Jewett  from  Providence.  And 
young  Grim  from  Worcester.  And 
Ivan  Veit  of  the  New  York  Times.  And 
Conlee  from  Milwaukee. 

And  for  other  speakers  there  will  be 
Roy  Dickinson,  President,  Printers^ 
Ink  Publications;  Philip  Salisbury, 
Executive  Editor,  Sales  Management; 
Don  Patterson,  National  Advertising 
Director,  Scripps- Howard  Newspapers; 
William  A.  Thomson,  Director,  Bureau 
of  Advertising,  ANPA. 

If  we  were  a  promotion  manager, 
the  biggest  attraction  would  be  the 
discussion  meetings  when  old-timers 
and  yoimgsters,  men  from  large  cities 
and  small  cities,  men  from  the 
North,  South,  £last  and  West  swap 
opinions,  tell  of  their  experiences,  ask 
and  answer  questions.  If  we  were  a 
promotion  manager,  the  discussion 
meetings  would  be  enough  to  take  us 
to  Boston. 

Voicas 

Although  they’re  not  in  the 
drawing  you  can  see  the  two¬ 
some  on  the  other  side  of  the  hill. 
And  you  can  read  very  plainly  (see 
cut,  col.  2)  what  one  hidden  player 
is  saying  to  the  other.  “You  know, 
Harry,  I  get  better  results  from  the 
Inquirer  than  from  any  other  Phila¬ 
delphia  paper.  Of  course  it  has  al¬ 
most  a  million  circulation,  daily  and 
Sunday  combined,  and  I  guess  that 
accounts  for  the  results.” 

It’s  an  effective  ad  because  it  is 
clean,  neat  and  fresh;  because  the 
copy  is  short  enough  and  long  enough 
and  because  of  the  clever  idea  of 
vtMces  coming  from  unseen  people, 
n  we’re  not  mistaken,  this  is  one  of  a 
series  of  such  ads  from  the  Inquirer 
in  trade  papers.  We  are  a  little  puz¬ 
zled,  however,  by  the  reference  in  the 
copy  to  the  “almost  a  million  circula¬ 
tion,  daily  and  Simday  combined.” 
We  always  thought  that  daily  circu¬ 
lation  is  one  thing  and  Svinday  is 
another  thing  and  that  you  can’t  very 
well  add  the  two  to  get  a  total  that 
means  anything.  But  we've  been 
wrong  before! 


IffcilaMpfcia  jn^mr 


Father’*  Day  in  South  Bend 

ITS  not  only  the  big  papers  in  big 
cities  that  are  printing  promotion 
ads  in  color.  The  South  Bend  Tribune 
in  its  issue  of  June  14  published  a 
full  page  Father’s  Day  promotion  ad 
in  three  colors.  With  a  red  and  black 
head,  “The  World’s  Finest  Clothing 
for  Men — Available  in  the  Stores  of 
South  Bend”;  with  red,  blue  and 
black  drawings  with  boxes  printed  in 
red  and  borders  in  blue  the  ad  em¬ 
phasizes  the  advantages  of  buying 
men’s  apparel  frem  the  stores  in 
South  Bend.  Althou^  the  copy 


72.4* ',j 


Cool  Summoi  Apparol 


JTIjf  Soulli  )6fml  ffribunr. 


doesn’t  say  so,  we  gather  that  one  of 
the  purposes  of  the  ad  is  to  keep  the 
Sou^  Bend  men  from  buying  their 
clothes  in  some  other  and  larger  city 
located  near  South  Bend.  (We  are  a 
little  hazy  about  our  South  Bend 
geography.) 

We’d  like  to  see  more  color  in  news¬ 
paper  promotion.  Certainly  if  color  is 
available  to  advertisers,  it  should  be 
available  to  the  promotion  depart¬ 
ment  Let  the  promotion  department 
produce  some  good  ads  in  color,  like 
this  South  Bend  Tribune  ad,  and  you’ll 
find  more  advertisers  interested  in 
buying  color  for  their  own  ads. 

Allen  French. 

COLOR  PROMOTION  TRAILERS 

Color  last  week  entered  a  new  field 
of  newspaper  promotion  when  the  Los 
Angeles  Times  issued  colored  motion 
picture  trailers  to  the  approximately 
100  Southern  California  theatres  with 
which  the  newspaper  has  contracts.  J. 
E.  MacIntyre  is  promotion  manager. 
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PHILADELPHIA  GIVES 
PRESS  A  SHOW 

(Continued  from  page  52) 

arranging  and  entertaining  the  con¬ 
vention.  Mr.  Stem,  a  frequent  White 
House  visitor,  was  credited  generally 
with  a  major  role  in  the  successful 
effort  to  bring  to  Philadelphia  its  first 
major  political  convention  since  1900. 

Associated  with  him  in  his  earliest 
efforts  last  fall  were  Mayor  S.  Davis 
Wilson,  Albert  M.  Greenfield,  who 
played  poker  with  San  Francisco  and 
Chicago  and  raised  the  ante  to  $200,- 
000  at  the  crucial  moment;  and  the 
various  local  publishers. 

Among  the  latter  were  John  C. 
Martin,  Evening  Ledger;  Lee  Ell- 
maker,  Daily  News;  Robert  McLean, 
Bulletin,  and  Charles  A.  Tyler,  In¬ 
quirer. 

For  the  200,000  grand  on  the  line 
the  local  boosters  boast  of  their 
$4,000,000  spectacle  and  “million  dol¬ 
lars  worth  of  national  advertising’’ 
and  are  satisfied  with  the  bargain. 

“Not  only  is  Philadelphia  being 
broadcast  to  the  world,  but  it  is  being 
done  in  the  most  complimentary 
terms,”  said  Mr.  Greenfield,  promi¬ 
nent  realtor,  who  acted  as  chairman 
of  the  All-Philadelphia  Citizens  Com¬ 
mittee  on  Arrangements. 

Comments  of  scores  of  convention 
visitors  substantiated  his  remark. 

Wives  of  the  Philadelphia  publish¬ 
ers  mentioned  also  had  convention 
roles.  Mainly  they  were  active  on 
committees  arranging  entertainment 
for  women  delegates. 

Visiting  publishers  and  editors  were 
among  press  mm  patronizing  the 
B  u  1 1  e  t  i  n’s  Convention  Newspaper 
Club,  quartered  in  Houston  Hall  on 
the  University  campus. 

Fred  Fuller  Shedd,  editor,  and  Wil¬ 
liam  B.  Craig,  managing  editor,  were 


layouts  and  maps  indicating  points 
of  interest  to  visitors,  a  news-from- 
home  column  in  the  Inquirer,  special 
picture  pages  daily  in  the  Record  and 
Inquirer,  which  do  not  have  them 
regularly,  and  a  neat  piece,  “Acrosti- 
cally  Speaking,”  by  Geane  Geddes,  in 
•.he  Ledger. 

In  the  latter  the  letters  of  Demo¬ 
cratic  convention  were  initialed  at 
the  start  of  each  paragraph  in  parallel 
columns  under  a  2-column  box  heed. 

Approximately  100  editors  and  re¬ 
porters  and  forty  photographers  from 
the  five  local  dailies  were  in  the  press 
corps.  Special  news  desks  were  or¬ 
ganized  on  nearly  every  paper  to 
handle  convention  copy  exclusively: 

Evening  Buu.E'nN — Fred  Fuller  Shedd, 
editor:  John  R.  Covert,  Wathington  corre¬ 
spondent;  Harry  D.  Proctor,  Allen  Davit, 
Robert  Comber,  Carl  W.  Mc-^rdle,  Arthur 
Bigelow,  Paul  F.  Cranston,  Raymond  G. 
Brecht,  Roger  Gibson,  Edward  Wilcox,  Cy 
Peterman,  Betty  Stine.  Laura  Lee,  Blanche 
Krause,  Don  Donaghy  (Lynn  C.  Doyle), 
Robert  Williams.  Special  convention  desk,  in 
charge  of  Charles  Israel,  city  editor,  included 
Don  Brooke,  George  SelUer  and  Don  Man- 
thome,  of  the  city  desk;  Percy  Kegel,  slot 
man;  John  Monihan,  Hugh  McMillen,  Dick 
ITarriman  and  John  Calpin. 

Evening  Leockb — Charles  M.  Morrison,  edi¬ 
tor;  Bill  Sykes,  cartoonist;  Harold  Brayman 
and  Frank  Weir,  Washington  correspondents; 
Huston  McCoIIoagh,  Evelyn  Shuler,  Leroy 
Greene,  Geane  Geddes,  Henry  O.  Belleville, 
Ralph  Taggart,  Jr.,  Jack  L  Carson,  George 
A.  Henboetler,  William  Feist,  Ephraim  Goren- 
stein,  Arthur  Ridgeway,  J.  Vincent  McGrath, 
James  Lambert,  Joseph  Dragonetti,  John 
O'Cannell,  Morton  Fetterolf,  Gordon  Whit- 
craft,  Sam  Ettinger,  Olive  Cranston  and 
Katharine  Moos.  Special  Desk:  Morris  Lit- 
man,  assistant  city  editor,  and  Earl  Roth, 
telegraph  editor,  with  James  Co'.ligan  and  Her¬ 
bert  Goodall,  Jr.,  re-writing  leads. 

Daily  News — Lee  Ellmaker,  publisher; 
Robert  Vale,  political  editor;  J.  H.  Keen, 
managing  editor;  Tom  McCarthy,  Lanse  Mo 
Curley  and  Norman  McCauley.  .Special  Desk: 
Emory  Malfowaa. 

iNQL'iaEK — Paul  J.  McGahan,  Washington 
correspondent;  John  M.  Cummings  and  Jo- 


ROTARY  PRIZES  FOR  REPORTING 

Trips  to  Europe  to  Be  Given  by 
Publishers 

iSpretai  to  Editos  &  Publishes) 

Atlantic  City,  June  24. — Two  cash 
prizes  large  enough  to  pay  a  major 
Fhare  of  the  winners’  expenses  to  at¬ 
tend  and  cover  the  1937  Rotary  In¬ 
ternational  convention  in  Europe,  will 
be  given  for  the  best  editorial  and 
the  best  news  story  on  the  1936  con¬ 
vention,  which  is  being  held  this  week 
in  Atlantic  City.  Newspaper  publish¬ 
ers  in  Rotary  have  created  the  prizes. 

R.  L.  “Bob”  Hill  of  the  University 
of  Missouri,  a  past  president  of  Ro¬ 
tary  International,  made  the  sugges¬ 
tion  at  a  luncheon  of  publisher  Ro- 
tarians  at  the  Shelburne.  Edwin  N. 
Jacquin,  sports  editor  and  director  of 
the  Champaign  (Ill.)  Ncios-Gozette, 
nominee  for  governor  of  the  45th  Ro¬ 
tary  District,  appointed  Harry  M. 
Ayres  of  the  Anniston  (Ala.)  Star, 
Clinton  F.  Karlstaedt  of  Beloit  (Wis.) 
Nevas,  and  Fred  Hopkins  of  the  Fos- 
toria  (O.)  Review. 

Publishers  at  the  luncheon  were  E. 
N.  Jacquin  and  J.  W.  Watson  of 
Champaign,  Ill.,  Fred  Hopkins  of  the 
Fostoria  (O.)  Review,  J.  Harvey  Bur¬ 
gess  of  Harrington,  DeL,  Charles  W. 
Baum  of  Perkasie,  Pa.,  R.  S.  Brock 
of  Laurel,  Del.,  James  D.  Bivins  of 
Albemarle,  N.  C.,  Harry  M.  Ayers  of 
Anniston,  Ala.,  Grant  W.  Ernst 
of  Syracuse,  Cranston  Williams  of 
Chattanooga,  Charles  L.  Knepper  of 
(Carnegie,  Pa.,  Joseph  H.  McCausland 
of  Newburgh,  N.  Y.,  Thmnas  Sum- 
merill  of  Salem,  N.  J.,  Glenn  Wilson 
of  Mi»ni,  Ariz.,  John  A.  Vernon  of 
Williamstown,  N.  J.,  T.  J.  Yelton  of 
Oshawa,  Ont.,  David  S.  Jenkins 
of  Annapolis,  Md.,  Frank  H.  Leslie 
of  Niagara  Falls,  Can. 

T.  W.  Ross  of  Colorado  Springs, 
C.  H.  H^tzleiiian  of  Coatesville, 


Pa.,  Lester  Elkins  of  Waycross,  Ga 
A.  Linfield  of  Sussex,  Eng.,  Abbod 
F.  Brownell  of  Medina,  N.  Y.,  Charlag 
Elaser  of  Kutztown,  Pa.,  W.  L.  Tuah- 
ingham  of  Camden,  N.  J.,  G.  L.  Scho¬ 
field  of  Bridgeton,  N.  J.,  J.  L.  Good¬ 
man  and  H.  W.  Robertson  o( 
Covington,  Va.,  Mr.  and  Mrs.  Homer 

H.  Johnson  and  E31a  P.  Smith,  all  of 
Clinton,  Mo.,  W.  L.  Earp  of  Nevada, 
Mo.,  Charles  E.  Dunscomb  of  Berke¬ 
ley,  Cal.,  Pat  Montford  of  DuUin 
Ireland,  Wilfred  Seydell  of  Atlanta, 
Ga.,  George  R.  Averill  of  Birming. 
ham,  Mich. 

James  H.  Skewes  of  Meridian, 
Miss.,  John  A.  Park  of  Raleigh,  N.  G, 
Carl  Zapffe  of  Brainerd,  Minn.,  (Hin. 
ton  T.  Karstaedt  of  Beloit,  Wis.,  Hart 

I.  Seely  of  Waverly,  N.  Y.,  W.  H. 
Barger  of  Keyser,  W.  Va.,  Howard 
W.  Zinn  of  Huntington,  Ind.,  T-twijf 
Lewds  of  the  Rhode  Island  Press  Bu¬ 
reau,  George  M.  Sleeper  and  W.  A 
Jones  of  Movmt  Holly,  N.  J.,  Joel  C. 
Harris,  Jr.,  of  Atlanta,  Ga.,  N.  D. 
Welty  of  Bartlesville,  Okla.,  H.  E, 
Perkins  of  Pittsburgh  and  Thomas 
Crawford  of  Turlock.  Cal. 


DRIVERS  TO  CONVERGE  ON  N.  Y. 

Plans  for  the  first  nationwide  motor¬ 
cade  of  safe  drivers,  to  converge  upon 
New  York  City  August  31  have  been 
released  by  the  C.  I.  T.  Safety  Founda¬ 
tion,  and  die  American  Automobile 
Association.  After  the  safe  driver 
delegates  from  48  states  arrive  in  New 
York,  they  will  conduct  a  two-day 
“accident  clinic”  for  the  diagnosis  of 
driver  habits  and  driver  evils.  The 
delegates  will  not  only  relate  their 
experiences  and  observations  during 
the  cross-country  pilgrimage,  but  wfll 
give  their  own  opinions  on  the  causes 
of  automobile  accidents,  and  advance 
their  ideas  for  the  mast  practicable 
“cures.” 


on  hand  to  meet  the  guests. 

Other  entertainment  of  newsmen 
included  a  luncheon  Monday  given 
by  Mr.  Stem  at  the  Bellevue  to  vis¬ 
iting  publishers  and  editors,  a  mid¬ 
night  buffet  to  200  given  at  the  same 
hotel  Wednesday,  and  a  luncheon  at 
the  Ritz  Wednesday  at  which  John 
Steinman,  Lancaster,  Pa.,  publisher, 
was  host  About  fifty  newspaper 
women  covering  the  convention  were 
entertained  Thursday  by  the  Phila¬ 
delphia  Club  of  Advertising  Women 
at  the  Poor  Richard  Club. 

A  $5,000  party,  attended  by  1,700 
visiting  and  local  reporters,  was  the 
highlight  of  the  «itertainment  pro¬ 
gram  insofar  as  the  rank  and  file  of 
the  profession  were  concerned.  Gate- 
crashing  officialdom  was  waved  aside 
at  die  door  of  Ku^er’s  banquet  rooms 
on  the  15th  street  above  Chestnut, 
and  members  of  local  staffs  down  to 
the  $20-a-week  reporters  were  wel¬ 
comed  at  sight  of  their  credentials 
and  invitations,  extended  through 
\heir  editors. 

This  affair  was  in  the  hands  of 
the  press  and  radio  sub-committee  of 
the  local  convention  groiqi,  chair¬ 
maned  by  Mr.  Stem.  In  active  charge 
was  Thomas  D.  Richter,  chamber  of 
commerce  executive,  who  is  a  former 
Philadelphia  editor. 

Assisting  him  were  his  son,  Thomas, 
Jr.,  Bernard  Haggerty,  ffi  West, 
James  Craven  and  Mrs.  Helen  Rob¬ 
bins  Cope,  all  of  whom  were  formerly 
on  new^jiapers  here  and  elsewhere. 

Altogether  this  committee  expended 
$25,000  on  entertainment  spread  with 
a  lavish  hand.  The  fimd  was  raised 
by  local  boosters. 

Sir  Percival  Phillips,  distinguished 
British  journalist,  who  reported  the 
sessions  for  the  London  Telegraph, 
was  the  only  baronet  among  the  press 
corps. 

Among  special  features  in  local 
dailies  during  the  week  were  larged 


seph  H.  Miller,  political  editor  and  his  assi» 
tant,  respectively;  Harold  J.  Weigand.  asso¬ 
ciate  editor;  John  M.  McCullough,  Walter 
Hazlett,  John  L.  Blackman,  Jr.,  Dorothy  Bart¬ 
lett  and  Julia  O’Keefe,  E.  Z.  Dimitman.  city 
editor,  handled  their  copy. 

Recoeo — Robert  .\Uen,  Washington  corre¬ 
spondent;  V.  Thomas  (j’Neill,  Bob  Wilson, 
David  Wittels,  Howard  Vickery,  Pat  O’Brien, 
Robert  Reiss,  Edwin  Schloss,  Hugh  Suther¬ 
land,  Jr.,  Simon  J.  Schaltz,  George  Bums, 
Franklin  Jones,  3d,  Jean  Barrett  and  Dorothy 
Ann  Harrison.  Special  News  Desk:  A1  Rob¬ 
erts,  in  charge;  Warren  Macallen,  Seth  Max¬ 
well  and  Albert  Armitage.  Convention  Picture 
Editor:  Stanley  Thompson. 


MURAL  DEPICTS  FREE  SPEECH 

The  ceaseless  struggle  for  free 
speech  down  through  the  ages  is  ef¬ 
fectively  portrayed  in  a  striking 
mural,  16  by  23Vi  feet,  moimted  this 
week  on  the  east  wall  in  the  lobby  of 
Chicago  Tribune  tower.  This  work 
of  art,  done  in  pastel  crayons  on  paper 
in  burnt  sienna,  black  and  reds,  is 
entitled  “The  Freedom  of  the  Press.” 


In  1930 


Science  made  great  news 
stories : 

Ninth  planet  Pluto  dis¬ 
covered  .  .  .  Suprarenal 
hormone  conquers  Addi¬ 
son’s  disease  .  .  .  Parrot 
fever . . .  Greater  antiquity 
for  prehistoric  .\merican 
man. 

SCIENCE  SERVICE,  nine 
years  old  in  1930,  continues  to 
report  all  developments  in  all 
fields  of  science  with  utmost 
accuracy  and  readability. 

SCIENCE  SERVICE 

2i0i  ConatitutioH  Avm. 
_ W ashimgiono  D,  C, 
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record  printed  paper 
for  each  delegate 


(Continued  from  page  7)  | 

day  and  night  lor  several  weeks  in 
order  that  the  Record  niight  give  a 
fitting  personal  welcome  to  each  im¬ 
portant  visitor. 

This  special  composition  job  was 
done  outside  the  Record  plant,  by  the 
Diake  Press.  And  the  coat  of  the 
personal  touch  ran  into  a  neat  sum, 
although  no  amount  was  stated  at  the 


David  Stem  Loeb,  assistant  busi¬ 
ness  manager,  who  is  a  nephew  of  the 
publisher,  was  active  in  the  handling 
of  the  128- page  paper  that  made 
newspaper  history  in  its  printing  and 
distribution. 

All  available  equipment  of  the  Rec¬ 
ord  was  taxed  heavily  by  the  edition. 
Mr.  Loeb  said  Tuesday  that  they  got 
through  with  the  job  at  6  A.M.  De¬ 
lay  caused  by  the  huge  stuffing  job, 
which  started  at  midnight,  held  up 
delivery  of  the  latest  editions  several 
hours  in  some  sections  of  the  city  and 
suburbs. 


- V. 

COMPARE  THE 

DUPLEX 

UNITUBULAR 

I  KEO.  r.  K.  AND  CAN.  PAT.  OFK.) 


Record. 

PHIIADELPHIA  RECORDajp 

rTFERliANDEr^U.  ARRIVES 


Mayor  Offers  Keys  Jo  the  City 

NEW  DEAL’S  PLATFORM  DEFIES  SMITH 


A  of  the  Record’s  ’‘personalised’* 

edition. 


Each  delegate’s  name  and  state  had 
to  be  arranged  to  fit  the  8-coliunn 
line,  which  in  itself  was  a  big  job  of 
copy  reading.  With  long  last  names 
initials  were  used  and  the  state  was 
abbreviated.  Short  names  required 
•filing  out  the  state  and  spacing  out 
the  line. 

After  the  l,3()0-odd  names  were  set 
in  84  point  type  by  Drake  Press  there 
came  the  task  of  printing  in  advance 
the  top  section  of  each  delegate’s  spe¬ 
cial  front  page. 

Four  thousand  copies,  or  three  of 
each  individual’s  page,  had  to  be  pre¬ 
pared  to  carry  out  the  gigantic  pro¬ 
motion  scheme.  Besides  the  copy  sent 
to  the  delegate’s  hotel,  two  others 
were  mailed  later,  with  a  complete 
set  of  the  week’s  issues,  to  the  folks 
back  home  to  show  them  what  a  big 
shot  he  was  in  convention  city.  To 
do  this  the  Record  spent  many  weeks 
getting  the  home  addresses  of  the  va¬ 
rious  delegates  and  others.  Special 
red,  white  and  blue  wrappers  marked 
"Souvenir  Convention  Bl^tions,  Phila¬ 
delphia  Record,”  were  used  for  mail¬ 
ing. 

Newsprint  of  the  same  color  and 
basic  wei^t  was  cut  to  two-page 
width  for  pages  1,  2,  17  and  18  of  the 
first  news  section.  On  the  two  inside 
pages  full-page  house  ads  were  car¬ 
ried  and  on  the  back  page  was  a  6- 
column  department  store  advertise¬ 
ment,  smaller  ads  and  several  news 
>  stories.  Flat  casts  were  used  in  their 
printing,  and  the  lower  section  of  the 
first  page  was  left  blank. 

After  the  metropolitan  or  "bulldog” 
edition  was  nm  off  Monday  night 
printing  of  the  personal  papers  was 
begun.  The  mas^ead  and  top  two  of 
three  banner  lines  of  the  regular  run 
were  lifted  and  a  flat  cast  made  of 
the  bottom  of  the  front  page.  A  rep¬ 
resentative  of  Drake  Press  assisted 
in  preparing  the  delegates’  papers. 

A  large  corps  of  workers  stuffed 
the  front  section  starting  at  midnight 
and  by  1  A.M.  a  copy  for  each  dele¬ 
gate  was  in  the  mail.  Hotel  addresses 
had  been  obtained  and  Mrangements 
were  made  with  fhe  Phfladelphia 
postmaster  to  insure  delivery  Tues¬ 
day  morning. 


More  than  7,500  man  hours  were 
required  just  to  set  type  for  the  whole 
paper,  it  was  estimated.  Approxi¬ 
mately  250  extra  men  were  hired  to 
work  in  the  delivery  room,  moving 
the  papers  and  stuffing. 

Between  300  and  400  extra  news¬ 
boys  were  hired  to  help  with  the 
street  sale  and  carriers  on  routes  had 
to  have  extra  men  work  with  them 
because  of  the  size  of  the  paper. 

More  than  100  extra  truc^  were 
needed  in  the  edition’s  distribution, 
causing  a  serious  traffic  jam  at  the 
Record  plant.  Railroads  had  to  pro¬ 
vide  four  times  the  usual  space  on 
trains  carrying  the  paper. 

The  edition  was  five  months  in  the 
making,  according  to  Mr.  Stern.  He 
also  distributed  with  the  edition  a 
60-page  booklet  he  wrote,  entitled 
"Back  Stage  with  a  Great  Newspa¬ 
per.”  This  was  based  on  a  series  of 
advertisements  of  the  same  title.  In 
addition,  the  newspaper  published 
100,000  copies  of  a  16-page  tabloid 
section,  for  distribution  among  dele¬ 
gates  and  others  at  the  convention, 
on  "Record  editorials  that  have  made 
history.” 

NEIMAN  DECISION  RESERVED 


Sale  of  Milwaukee  Journal  Blocked 
By  Will  Contest  Suit 

(By  telegraph  to  Editor  &  Publishes) 

Milwaukee,  Jime  24 — After  oppos¬ 
ing  lawyers  closed  their  final  argu¬ 
ments  late  Tuesday,  Coimty  Judge 
Michael  S.  Sheridan  took  under  ad¬ 
visement  and  promised  an  early  rul¬ 
ing  in  the  contest  over  the  will  of 
Mrs.  Agnes  Wahl  Neiman,  widow  of 
Lucius  W.  Nieman,  editor  and  presi¬ 
dent  of  the  Milwaukee  Journal. 

Mrs.  Nieman,  who  died  Feb.  5  this 
year  signed  her  will  Feb.  1,  making 
specific  bequests  of  $205,500  to  rela¬ 
tives,  charities  and  friends,  established 
a  $50,000  trust  fund  for  another  rela¬ 
tive  and  named  Harvard  University 
Trustee  of  a  fund  of  some  three  mil¬ 
lions  to  promote  joiumalism.  Three 
relatives  are  contesting  the  will  al¬ 
leging  Mrs.  Nieman  was  mentally  and 
physically  incapacitated  to  make  a  will 
and  was  unduly  influenced  in  naming 
Harvard  the  residuary  legatee. 

Counsel  implied  that  the  contest  of 
the  will  was  at  least  partially  insti¬ 
gated  by  some  national  newspaper 
publisher  who  would  seek  to  pur¬ 
chase  controlling  interest  in  the  Mil¬ 
waukee  Journal  from  the  contesting 
relatives. 

Pending  disposition  of  the  will  the 
plan  to  purchase  Nieman  stock  in  the 
JotUTtal  Company  by  other  present 
stockholders  and  Jounial  employes  is 
being  held  up. 


LIBRARIANS  ELECT  REDDING 

The  newspaper  librarians  group  of 
the  Special  Libraries  Association, 
which  held  its  convention  in  Montreal^ 
last  week,  elected  the  following  oifi-^ 
cers:  Chairman,  Matthew  Redding 
New  York  World-Telegram;  vice- 
chairman,  Miss  Mary  H.  Welch,  Bos¬ 
ton  Globe;  secretary- treasurer.  Miss 
Frances  Curtiss,  Detroit  News;  execu¬ 
tive  board;  the  elected  officers,  plus 
Miss  Mildred  Burke,  Chicago  Tribune, 
and  Ralph  Shoemaker,  Philadelphia 
Evening  Public  Ledger. 


WITH  AINY  PRESS  ON  THE  MARKET  FOR 
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HAPPY  SIGN  AS  RETAIL  PROMOTION 
MEN,  AD  CHIEFS  GET  TOGETHER 

Despite  Failure  of  Anticipated  Bonus  Splurge  Completely  to 
Materialize,  Third  Week  of  June  Showed  Well  Main¬ 
tained  Gains  Over  Same  Business  Period  of  1935 
By  RICHARD  WEBSTER 


Business  and  political  conven¬ 
tions  are  upon  us. 

In  Boston  from  June  28  to  July  2 
the  summer  conference  of  the  s^es 
promotion  division  of  the  National 
Retail  Dry  Goods  Association  holds  a 
joint  meeting  with  the  Advertising 
Federation  of  America. 

It  is  a  promising  sign  when  the 
national  advertising  organizations  and 
the  retail  promotion  men  get  together. 
There  has  been  too  great  a  gap  be¬ 
tween  the  two. 

At  this  meeting  the  retailers  will 
be  most  heavily  represented  among 
the  speakers.  William  H.  McLeod, 
sales  manager  of  Wm.  Filene’s  Sons 
Company,  talks  on  “Publicity  Prob¬ 
lems  that  Cause  Many  Headaches,’’ 
and  Jean  Rosenblatt,  assistant  to  sales 
manager,  of  that  company,  discusses 
the  importance  of  “Salient  Facts  In¬ 
terestingly  Presented,”  in  a  discussion 
of  maximum  results  from  newspaper 
advertising. 

Other  speakers  in  this  newspaper 
symposiiun  are:  B.  Lewis  Posen,  pub¬ 
licity  director  of  Hochschild  Kohn  & 
Company,  Baltimore,  on  selection  of 
the  right  item;  Howard  Richmond, 
Macy  art  director,  on  trends  in  layout 
and  artwork;  and  Oscar  B.  Strauss, 
Jr.,  publicity  director.  Rich’s,  Atlanta, 
on  “Backing  Up  Your  Advertising.” 

Charles  W.  Harvey,  charge  mana¬ 
ger,  Gilchrist’s,  Boston,  speaks  on 
“Building  Business  Ihrou^  Aggres¬ 
sive  Charge  Account  Promotions.” 
“Keeping  Up  with  Consiuners”  is  the 
topic  of  Louis  W.  Kirstein  of  Filene’s. 
A  picture  of  store  life  will  be  pre¬ 
sented  in  a  play,  “All  in  a  Day,”  writ¬ 
ten,  product  and  acted  by  Filene 
emplc^es. 

Newspapers,  magazines  and  the 
business  schools  are  on  the  program: 
Neil  O’Hara,  Boston  Herald  Traveler, 
tells  how  “A  Columnist  Looks  at 
Advertising”  and  Margaret  Dana, 
merchandising  coiinsel  of  the  West¬ 
chester  County  Publishers  describes 
“The  Man  Who  Knows  All  About 
Women.”  Vogue’s  merchandising  edi¬ 
tor,  Marion  C.  Taylor,  answers  the 
question,  “What’s  Wrong  with  Retail 
Selling?” 

Professor  Herman  Hettinger  of  the 
University  of  Pennsylvania  School  of 
Finance  and  Commerce  explains  “Ef¬ 
fective  Retail  Advertising.”  And  there 
will  be  one  speaker  from  a  national 
advertising  agency,  Charles  P.  Pelham 
of  Fuller  &  Smith  &  Ross,  whose 
paper  is  titled:  “New  Slants  on  the 
Manufacturer-Retailer-Consumer  Tri¬ 
angle.” 

•  •  • 

IN  Cincinnati  from  June  29th  to 
July  2nd  the  International  Asso¬ 
ciation  of  Display  Men  will  meet  in 
annual  convention  with  various  win¬ 
dow  demonstrations,  exhibits,  pho¬ 
tograph  contest  (%  classifications 
covering  window  displays,  show  cards 
and  installations)  and  speeches  by 
Tony  Sarg  and  Kay  Kamen  of  Walt 
Disney  Enterprises. 

*  •  • 

The  65th  Anniversary  of  Kauf- 
mann’s,  Pittsburgh,  was  celebrated 
with  11  window  di^lays  to  illustrate 
Peaks  of  Progress  diosen  by  a  group 
of  college  professors.  In  poster  style 
with  remarkable  color  effrcts  the  in¬ 
cidents  representing  the  peaks  of 
progress  were  shown  in  a  stained  glass 
effect  Tlie  subjects — like  a  jour¬ 
nalistic  sununary  of  the  advance  of 
civilization  in  1935-36  —  were:  the 


second  Byrd  expedition,  the  strato¬ 
sphere  flight,  the  telephone  conversa¬ 
tion  roimd  the  world.  Social  Secxnity 
Act  200-inch  telescope  mirror  cast 
at  Coming,  the  Lindbergh-Carrel 
mechanical  heart  dedication  of 
Boulder  Dam,  reciprocity  treaty  be¬ 
tween  Canada  and  the  United  States, 
sailing  of  the  Normandie,  and  flight 
of  the  China  Clipper. 

•  •  • 

The  first  Boy  Scout  School  estab¬ 
lished  by  a  department  store  in 
the  East  has  just  been  opened  by 
Bloomingdale  Brothers. 

•  •  • 

ii  A  DVERTISING  charges  are  car- 
■tn  lied  as  expense,”  said  Kenneth 
Collins  of  Gimbel  Brothers,  New 
York,  in  a  recent  address  to  the 
Newark  Advertising  Club,  “but  any 
owner  of  a  business  who  does  not 
recognize  in  advertising  a  radically 
different  type  of  expenditure  from 
all  others  has  an  unsovmd  philosophy 
which  must  result  in  unproductive  or 
ineffective  advertising.”  It  is  all 
wrong,  he  continued,  to  set  an  adver¬ 
tising  budget  to  volume  of  sales 
based  on  the  exx>erience  of  the  “balmy 
days  of  1920  when  the  most  urgent 
problem  was  handling  the  crowds.” 
One  store  doing  a  $10,000,000  business 
may  be  right  in  spending  no  more 
than  3%  for  advertising,  but  another 
with  identical  volume  may  spend 
profitably  as  much  as  7%. 

*  •  • 

The  Democratic  National  Conven¬ 
tion  Book,  a  quarto  with  394  pages 
of  text  and  almost  as  many  of  paid 
advertising,  is  expected  to  pay  a 
profit  of  $2^,000  to  the  National  Com¬ 
mittee. 

*  •  * 

Bonus  spending  the  first  week 
after  the  actiial  distribution  of 
bonds  and  checks  was  small.  Ap¬ 
parently  the  eagerness  of  the  veteran 
to  spend  was  exaggerated,  and  pos¬ 
sibly  there  was  some  exaggeration  of 
the  speed  and  efficiency  of  distribu¬ 
tion.  The  fact  that  about  half  of  the 
entire  $20,000,000  of  bonus  money 
that  passed  throu^  the  New  York 
Fedei^  Reserve  Bank  was  handled 
on  Friday  may  mean  that  the  hoped- 
for  flood  will  rush  into  retailers’  cash 
registers  in  the  few  days  left  before 
July  1.  Stores  in  New  York  that  had 
$50,000  to  $150,000  cash  on  hand  daily 
to  take  care  of  veterans’  checks  did 
not  cash  more  than  $7,000  a  day. 

Even  if  the  artificisd  stimulus  to 
retail  volume  did  not  come  from  the 
bonus  pa3rment,  the  third  week  of 
this  June  show>.d  well  maintained 
gains  over  the  same  business  period 
of  1935.  ’Diis  is  true  of  business  in 
general.  The  index  of  Business  Week 
reached  74.6,  a  new  high  for  1936  and 
10  points  above  what  it  was  a  year 
ago.  In  April  6J.%  of  all  capital 
requirements  in  industry  were  for 
plant  improvement — against  only  2A% 
in  the  first  quarter  of  the  year. 

Retail  volume  for  the  whole  country 
in  the  third  week  of  Jime  showed  a 
gain  of  15  to  20%  over  a  year  ago, 
according  to  Dun  &  Bradstreet.  By 
regions  the  gains  over  1935  were: 
East,  12  to  18%;  New  England,  with 
most  factories  operating  at  the  best 
rate  since  1930,  up  8  to  12%;  Middle 
West,  15  to  20%;  Northwest,  15  to 
21%;  South,  8  to  12%;  Southwest,  12 
to  15%;  and  Pacific  Coast,  10  to  12%. 

In  metropolitan  New  York,  gains 
for  the  week  were  about  10%  over  a 


year  ago — and  the  whole  month  will 
probably  reach  that  rate  of  increase. 
In  Boston  automobile  sales  reached 
the  hipest  point  in  six  years — and 
elsewhere  it  seems  likely  that  a  good 
share  of  bonus  money  will  be  spent 
for  cars.  In  St.  Louis  the  gains  have 
been  so  great  that — to  quote  a  dis¬ 
patch  to  the  New  York  Times — “the 
picture  is  distorted  and  comparisons 
with  last  year  are  not  worth  while 
in  several  lines.” 

*  •  • 

Many  more  reports  on  retail  busi¬ 
ness  in  May  of  this  year  are  now 
to  hand — most  of  them  very  favorable. 

General  merchandise  in  small 
towns  and  rural  communities  were 
up  21^%  over  May  1935,  on  the  basis 
of  Department  of  Commerce  figures 
from  mail-order  houses  and  chain 
stores.  With  seasonal  adjustment  the 
index  for  May  was  113.5,  for  April  110, 
for  last  December  (high  for  1935)  110, 
for  last  May,  93  (the  average  for  1929 
through  1931  is  100). 

Department  stores  (like  nnal  gen¬ 
eral  merchandise)  gained  this  May 
over  this  April,  though  in  both  cases 
a  decline  is  usual  at  that  time  of  year. 
Compared  with  last  May  there  was  a 
gain  of  12%  over  the  whole  coimtry. 
This  average  was  exceeded  by  these 
Federal  Reserve  districts:  Cleveland 
(21),  Dallas  (18),  Chicago  (14)  and 
Minneapolis,  Richmond  and  Atlanta 
(each  13). 

Variety  store  sales  for  this  May 
were  about  15%  more  than  a  year  ago. 

Grocery  chain  store  sales  for  this 
May  were  down  from  April  about 
3%%,  which  is  more  than  the  usual 
decrease  at  this  time. 

•  •  * 

NE  of  the  saddest  of  academic 
rules  about  writing  is  the  artifi¬ 
cial  one  about  unity,  as  if  two  or  even 
three  ideas  properly  tied  together 
won’t  stick  sxirer  and  tighter  in  the 


reader’s  mind  than  any  one  singly 
notion. 

The  proof  is  an  Abraham  &  Straus 
advertisement  with  a  picture  of  two 
pigeons  and  the  display  head  ‘  Whrk 
IS  WHITE  at  air-cool^  A&S  where  the 
air  is  washed  and  filtered.” 

Main  copy  is  on  the  effects  of  air- 
conditioning  on  white  goods  on  the  I 
coimter — ending  with:  So  when  you 

shops  at  A&S,  you  breathe  air  as  fredi 
as  that  blowing  across  a  mountain 
peak  in  the  morning.  And  every, 
thing  you  buy  is  sparkling  and  gleam¬ 
ing,  CLEAN  and  CRISP.” 

LARAMIE  BULLETIN  SOLO 

The  fifth  of  a  chain  of  morning 
tabloid  dailies  in  Wyoming  directed 
by  Tracy  S.  McCracken,  Cheyenne 
publisher,  was  recently  added  widi 
the  purchase  of  the  Laramie  (Wya) 
Daily  Bulletin.  The  partnership  in- 
terest  of  Lou  J.  Falk  in  the  Daily 
Bulletin  was  acquired  by  McCracken 
and  C.  Stanley  Greenbaum  of  Gil. 
lette.  The  latter  will  edit  the  paper. 
Falk’s  partner,  John  A.  Dalton,  will  ) 

remain  with  the  plant  as  foreman  and  : 

director  of  the  printing  department 
Greenbaum  was  associated  for  several 
years  with  McCracken  in  publishing 
the  Gillette  News  Record.  His  former 
position  of  editor  will  be  filled  by 
Arthur  Nisselius,  once  owner  of  the 
News  Record,  and  publisher  of  the 
Campbell  County  Review  at  Gillette. 

Falk  had  no  plans  to  announce  for  the 
present. 


USED  26  FULL  PAGES 
Goldblatt  Brothers’  department  store 
in  Joliet,  HI.,  used  26  full  pages  of 
advertising  in  the  Joliet  Herald-News 
during  the  gigantic  six-day  “Star  Sale 
of  the  Year”  which  sent  total  sales 
for  Chicago,  Joliet,  Gary  and  Ham¬ 
mond  stores  over  the  record-breaking 
$2,000,000  mark. 
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large  mapes  gift 
TO  EMPLOYES 

fexaa  Publither  Bequeath*  One- 
Fourth  of  Valuable  Propertie*  to 
Department  Head* — Balance 
Goe*  to  Widow 

(Special  to  Edito*  &  PuaLisRu) 

Beaumont,  Texas,  June  23 — Because 
his  employes  had  “done  much  toward 
making  his  papers  a  success,”  James 
L.  Mapes,  president  and  publisher  of 
the  Beaumont  (Tex.)  Enterprise  and 
Journal,  in  his  will  filed  here,  dis¬ 
closed  that  he  wanted  those  employes 
to  carry  on  his  papers. 

He  left  885  shares  of  the  coimnon 
stock  as  gifts  to  his  department  heads. 
He  also  suggested  in  the  will  that  his 
widow,  Mrs.  Katherine  Mapes,  offer 
for  sale  to  the  employes  the  stock 
that  he  had  left  to  her.  This  would 
be  2415  shares. 

Mapes,  past  president  of  the  South¬ 
ern  Newspaper  Publishers’  Associa¬ 
tion  bequeathed  the  stock  to  depart¬ 
ment  heads  of  his  newspapers. 

To  Alfred  Jones,  editor-in-chief, 
went  150  shares.  Mr.  Jones  has  been 
associated  with  the  newspapers  for 
more  than  21  years.  Before  coming 
to  Beaumont  he  worked  at  Houston, 
Mexico  City,  writes  a  daily  column 
for  the  Journal  signed  “Bill  B.  Beau¬ 
mont.”  To  E.  C.  Davis,  business  man¬ 
ager,  went  another  150  shares.  Davis 
began  working  for  the  papers  in  1912, 
left  to  take  a  position  at  O  Paso,  later 
California,  came  back  13  years  ago. 

Mrs.  Eva  H.  Dujay,  secretary  of 
Mr.  Mapes,  was  remembered  with  160 
shares  of  stock.  W.  W.  Ward,  editor 
of  the  Journal,  and  R.  W.  Akers,  editor 
of  the  Enterprise,  the  morning  news¬ 
paper,  received  75  shares  each.  L.  C. 
Lau,  advertising  director,  who  has 
been  with  the  papers  only  a  year, 
received  50  shares,  as  did  J.  H.  Little, 
assistant  business  manager,  seven 
months  on  the  papers;  C.  L.  Hall,  in 
charge  of  payrolls;  C.  T.  Sargent,  di¬ 
rector  of  national  advertising,  and 
James  Bettersworth,  one  of  the  ad¬ 
vertising  men,  25  shares  were  be¬ 
stowed. 

It  is  believed  that  the  two  news¬ 
papers  will  be  carried  on  as  they  are 
at  present.  A  poll  of  the  department 
heads  receiving  stock  revealed  they 
were  “satisfied”  with  the  present 
management. 

In  his  will  Mr.  Mapes  made  the 
stipulation  that  the  employes  to  whom 
he  gave  stock  must  remain  in  the 
employ  of  the  two  newspapers  for  the 
next  two  years  and  that  they  should 
also  remain  “in  good  standing.” 

Mr.  Jones,  on  whom  the  ^torial 
responsibility  now  lies,  contemplates 
no  drastic  changes  in  the  editorial 
policy.  Nor  does  Mr.  Davis  see  fit  to 


alter  the  business  department.  In  all 
probabilities  Mrs.  Mapes  will  be 
honorary  publisher,  although  that 
matter  has  not  been  definitely  decided. 

The  American  National  Bank  of 
Beaumont  is  given  a  trust  fimd  of 
$3,000  for  Mr.  Mapes’  niece,  Florence 
Zella  Holland,  as  long  as  she  may 
live.  Mr.  Mapes  also  remembered  a 
nephew,  James  Mapes  II,  with  a 
$10,000  educational  trust  fund.  The 
late  publisher  also  suggested  he 
wished  young  “Jimmy”  to  “work  in 
the  newspaper  field.”  Mr.  Mapes  had 
no  children. 

The  residue  of  the  Mapes’  estate 
was  bequeathed  to  his  wife. 

W.  H.  SEELY  DIES 

Former  New  York  World  Editor 
Wa*  63 

(By  telegraph  to  Edito*  &  Puilisr**) 

Philadelphia,  June  24 — Walter  Hoff 
Seely,  63,  former  editor  of  the  New 
York  World,  and  publisher  of  Success 
magazine,  died  suddenly  last  night  at 
his  home  in  Swarthmore.  He  had  been 
talking  quietly  with  members  of  his 
family  when  he  collapsed.  He  died 
before  medical  attention  could  be 
summoned. 

He  was  well  known  in  the  publish¬ 
ing  business,  having  first  been  con¬ 
nected  with  the  Springfield  (Mass.) 
Republican.  He  came  to  Philadelphia 
in  1896  as  night  editor  of  the  old 
Philadelphia  Press,  going  to  Newark 
in  1900  to  become  editor-in-chief  of 
the  Newark  Evening  News. 

In  1902  he  went  to  the  New  York 
World,  where  he  stayed  until  1905, 
when  he  became  assistant  to  the  presi¬ 
dent  of  the  Pacific  Mutual  Life  Insur¬ 
ance  Company,  with  headquarters  in 
San  Francisco.  In  1922  he  became 
publisher  of  Success  magazine  and 
later  took  over  the  duties  of  editor, 
resigning  in  1926.  He  was  also  presi¬ 
dent  of  the  Florida  Service  Corpora¬ 
tion,  and  lived  for  several  years  in 
Hollywood,  Fla.,  near  Miami. 

He  is  survived  by  his  wife,  Mrs. 
Blanche  Stoddard  Seely,  whom  he 
married  in  1910,  and  two  daughters, 
Nancy  Stoddard  and  Jane  Stoddard 
Seely. 

CHARLES  K.  BLASSER 

(Special  to  Edito*  &  Publish**) 

York,  Pa.,  June  24 — Charles  K. 
Blasser,  49,  circulation  manager  of  the 
York  Dispatch  Publishing  Company, 
died  Jime  22  at  his  home  here,  of  a 
complication  of  diseases  following  an 
illness  of  several  months.  Mr.  Blasser, 
who  had  been  employed  by  the  Dis¬ 
patch  for  32  years,  was  second  vice- 
president  of  the  Interstate  Circulation 
Managers’  Association  and  was  a 
member  of  the  International  Circula¬ 
tion  Managers. 
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©bituarp 

JOHN  EAGLE,  61,  managing  direc¬ 
tor,  Prince  Albert  (Sask.)  Daily 
Herald  from  1921  to  his  retirement  in 
1929,  died  at  his  home  there  June  19. 
He  joined  the  newspaper  in  1914  and 
in  1921  became  managing  director. 

Dorrence  Brown,  30,  advertising 
manager,  Lehigh  Navigation  and  Coal 
Co.,  Philadelphia,  died  Jime  21,  in  the 
Paul  Kimball  Hospital,  Lakewood, 
N.  J.,  from  a  broken  neck  following 
a  shallow  dive  into  Bamegat  Bay, 
near  there.  Survivors  include  his 
father,  Maj.  General  Preston  Brown, 
mother  and  his  wife. 

Herman  Leo  Winer,  61,  head  of  the 
H.  L.  Winer  Advertising  Agency,  New 
York,  died  at  his  home  in  Mt.  Vernon, 
N.  Y.  He  was  affiliated  with  the  Re¬ 
tail  Grocers’  Association  and  pub¬ 
lisher  of  the  association’s  newspaper. 
Daily  Food  News.  His  wife  and  five 
children  survive. 

Frank  O.  Hammond,  58,  editorial 
writer,  Buffalo  Courier-Express,  was 
buried  June  19  in  EJast  Aurora,  N.  Y., 
where  he  died  two  days  previously. 

Fred  D.  Kiester,  Sr.,  58,  editor  of 
the  Ionia  (Mich.)  County  News,  died 
of  a  heart  attack  in  an  ambulance 
Jime  21  en  route  from  Ionia  to  an  Ann 
Arbor  hospital. 

Louis  C.  Laudick,  58,  general  man¬ 
ager,  Delphos  (O.)  Daily  Herald  and 
Delphos  Courant  for  18  years,  died 
June  16. 

Frank  McHugh,  53,  of  the  Connecti¬ 
cut  bureau  of  the  Associated  Press 
for  38  years,  died  at  New  Haven 
June  17,  suddenly,  after  a  brief  illness. 

Mrs.  Dora  Hath  Honeywell,  69, 
editor  and  publisher,  Wilson  (N.  Y.) 
Star,  was  fatally  injured  when  the 
automobile  in  which  she  was  riding 
left  the  road  near  Seneca  Falls,  N.  Y., 
June  18. 


Major  Joseph  B.  Hall,  55,  copy- 
reader,  New  York  Herald  Tribune’s 
real  estate  department,  died  June  19 
at  his  home,  Demarest,  N.  J.,  after  a 
long  illness.  He  was  a  veteran  of  the 
Spanish-American  War  and  the  World 
War.  He  worked  for  various  news¬ 
papers  throughout  the  country  as  re¬ 
porter  and  later  became  a  copyreader 
and  makeup  editor  of  the  New  York 
World-Telegram.  From  1923  to  1926, 
he  published  his  own  newspaper,  the 
Carolina  Banner,  in  Sanford,  N.  C. 

Oscar  M.  Grotte,  55,  city  circula¬ 
tion  manager,  Eau  Claire  (Wis.) 
Press  for  the  past  23  years,  died  of  a 
heart  attack  June  17. 

Edwin  Clark  Street,  56,  of  the  New 
Orleans  (La.)  Times-Picayune  adver¬ 
tising  department  for  the  past  12 
years,  died  June  18. 

William  Goodyear,  71,  former  pub¬ 
lisher  of  several  newspapers  in  Elast- 
em  Washington,  died  this  week  at  the 
summer  home  of  his  son,  T.  S.  Good¬ 
year,  at  Butler’s  Cove,  Wash.  In  1935 
he  had  retired  after  48  years’  active 
devotion  to  newspaper  work  in  Elast- 
em  Washington.  He  started  his  career 
on  the  old  Spokane  (Wash.)  Falls  Re¬ 
view  and  later  edited  the  Palouse 
(Wash.)  News,  the  Colfax  (Wash.) 
Commoner,  and  the  Pullman  (Wash.) 
Herald. 

Robert  D.  Ford,  57,  former  editor  of 
the  Richmond  Times-Dispatch  and 
one  of  the  most  widely  known  Ma¬ 
sons  in  Virginia  died  June  23  at  his 
home  in  Dumbarton  after  a  brief  ill¬ 
ness.  Bom  in  Belpre,  W.  Va.,  Mr. 
Ford,  after  attending  Marietta  Col¬ 
lege  in  Ohio,  went  to  Virginia  29  years 
ago.  He  joined  a  Newport  News  news¬ 
paper  two  years.  In  1909  he  joined  the 
Times-Dispatch  editorial  staff,  retir¬ 
ing  in  1928  as  editor  to  become  gen¬ 
eral  secretary  of  the  Scottish  Rite 
Masons  in  this  city. 


More  Money  to  Spend  in  Woonsocket,  R.  I. 
for  Nationally  Advertised  Products. 

Woonsocket  payrolls  for  the  first  five  months  of 
1936  totaled  $7,641,523.  This  is  24%  ahead  of 
payrolls  for  the  same  period  of  1935;  64%  ahead 
of  1934. 


It  is  easy  for  advertisers  to  cultivate 
this  profitable  market  because  ONE 
medium 


THE  WOONSOCKET  CALL 

reaches  97%  of  the  families  in  the  city. 

Present  circulation  largest  in  our  history 
17.025  (A.B.C.  Statement — March  31,  1936) 


The  Woonsocket  Call  has  since 
1930  maintained  an  equal  net  rate 
for  local  and  national  advertisers. 
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I  NEA  RALLIES  IN  FINANCIAL  | 
CRISIS 

(Continued  from  page  10) 


of  certificates,  cups  and  plaques  to 
the  winners  of  the  various  leases  of 
the  Better  Newspaper  Contest  pro¬ 
moted  by  the  National  Bditorial  Asso¬ 
ciation.  The  dinner  was  presided 
over  by  Clayton  Rand  with  Gene 
Alleman,  editor  of  the  National  Pub¬ 
lisher,  NEA  house  organ,  in  charge 
of  the  awards.  Mr.  Alleman  called 
upon  the  chairmen  of  the  various 
judging  committees  to  make  the  in¬ 
dividual  presentations.  Judging  was 
done  by  28  publishers  enlisted  from 
nine  states  throughout  the  coimtry. 
President  Pritchard  was  presented 
with  a  gold  horseshoe  for  winning 
the  horseshoe  pitching  contest  held 
during  the  afternoon. 

Judging  was  done  this  year  on  a 
coast-to-coast  system  inaugurated  by 
Will  W.  Loomis,  acting  managing  di¬ 
rector  of  the  national  association,  who 
enlisted  the  services  of  28  publishers 
in  nine  states.  The  personnel  of  the 
judging  committees  included  former 
national  contest  winners,  present  and 
past  state  presidents,  a  field  manager, 
and  others  in  trade  association  work. 
Winners  were  as  follows; 

General  Excellence,  Weeklie* 
(Trophies  by  the  Publishers'  Ausriliary) 
Weeklies  under  1,000  circulation  —  First, 
Archboid  (O.)  Buckeye,  W.  O.  Taylor,  pub¬ 
lisher;  Second,  Newman  Grove  (Neb.)  Re¬ 
porter,  F.  H.  Price,  publisher;  Third,  Rock¬ 
ford  (la.)  Register,  Frank  E.  Trigg,  publisher. 

Weeklies  over  1,000  circulation  —  First, 
Cobleskill  (N.  Y.)  Times,  C.  L.  Ryder,  pub¬ 
lisher,  Second  Traer  (la.)  Star-Clipper,  E. 
E.  Taylor,  editor.  Third,  Red  Bank  (N.  J.) 
Register,  George  C.  Hanee,  editor.  Honorable 
mention:  Ladysmith  (Wis.)  News,  Northfield 
(Minn.)  News,  and  Montclair  (N.  J.)  Times. 

General  Excellence,  Dailies 

(Trophies  by  Editoe  &  Pubi.isheb» 
Dailies  under  3,500  circulation — First,  .\far- 
shall  (Minn.)  Messenger,  W.  C.  Peterson, 
publisher.  Second,  Beardstotvn  (III.)  lllinoiau- 
Star,  L.  G.  Schaeffer,  editor.  Thini,  Chelsea 
(Mass.)  Evening  Record,  Herbert  D.  Han¬ 
cock,  editor.  Honorable  mention,  Intema- 

tional  Falls  (Minn.)  Journal. 

Dailies  over  3,500  circulation — First,  Evans¬ 
ton  (Hi)  News-Index,  Merle  Slane,  publiaher. 
Second,  Belief ontoine  (O.)  Daily  E.caminer, 
H.  K.  Hubbard,  puUisher.  Third,  Ada 
(Okla.)  Evening  News,  William  D.  Little, 
editor. 

Newspaper  Production 

(Trophies  by  Ludlow  Typograph  Co.) 
Weekly  division — First,  Scarsdale  (N.  Y.) 
Inquirer,  Ruth  Nash  Chalmers,  editor.  Sec¬ 
ond,  CobleskUl  (N.  Y.)  Times,  C.  L.  Ryder, 
publisher.  Third,  Ladysmith  (Wis.)  News, 
Mark  R.  Bell,  publisher.  Honorable  mention: 
Lake  MilU  (la.)  Graphic,  New  Canaan 
(Conn.)  Advertiser,  NorthMd  (Minn.)  News, 
Montclair  (N.  J.)  Times,  and  Algoma  (la.) 
Upper  Des  Moines. 

Daily  division — First,  H'inona  (Minn.)  Re¬ 
publican-Herald,  Herman  R.  Wieddng,  pub¬ 
lisher.  Second,  Evanston  (HI.)  News-Index, 
Merle  Slane,  publisher. 

Community  Service 

(Plaques  by  University  of  Missouri) 
Weeklv  division— First,  Guthrie  Center 
(la.)  Guthrian,  Roy  A.  Stacey,  Editor.  (Mr. 
Sucey  sold  his  newspaper  after  entering  it  in 
the  contest.)  Second,  Marengo  (III.)  Repui>- 
lican-News,  Edwin  W.  Dean,  editor.  Third, 
Stevens  Point  (Wis.)  tt’isconsin  Herald,  Wor- 
zalla  Publishing  Company. 

Daily  division— First,  Astoria  (Ore.)  As- 
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Winners  of  NEA  Convention  Awards 
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WORLD  and  ADVER¬ 
TISING  REVIEW 
154  Fleet  Street, 
London 


lonan-Budget,  Merle  R.  Chessman,  edtitor. 
Second,  IVaycross  (Ga.)  Journal-Herald,  Jack 
Williams,  publisher.  Third,  Evanston  (III.) 
.News-Index,  Merle  Slane,  publisher. 

Mott  Outstanding  Edition 

(Trophies  by  Meyer  Both  Company) 
Weekly  division  —  First,  Farmville  (Va.) 
Herald,  J.  B.  Wall,  editor.  Second  Keosau 
qua  (la.)  Republican,  H.  B.  Carroll,  editor. 
Third,  Marengo  (HI.)  Republican  News,  Ed¬ 
win  W.  Dean,  editor. 

Daily  division — First,  Sheridan  (\\'yo.  I 
Press,  L.  L.  MacBride,  editor.  Second^  Grants 
Pass  (Ore.)  Courier,  A.  E.  Voorhies.  publisher. 
Third,  Kilgore  (Tex.)  Daily  News,  Tom  E. 
Foster,  publisher. 

Beat  Uae  Illuatrative  Material 

(Traveling  Trophy,  N.F...I.  Engraving  Dept.) 

First — Midland  (Mich.)  Ripnhlican,  Philip 
T.  Rich,  publisher.  Second,  Sheldon  (la.) 
Mail,  Paul  C.  Woods,  publisher.  Third. 
Storm  Lake  (la.)  Pilot-Tribune.  W.  C.  Jama- 
gin,  eilitor. 

Job  Printing 

(Award  by  .Northern  States  Envelope  Co.) 
First  —  Monmonth  (HI.)  Review,  .\tlas 
Printing  Company,  Hugh  R.  Moffet,  publisher. 
Second,  Norman  (Okla.)  Transcript,  Fred 
Tarnian,  publisher.  Third,  Reading  (Mass.) 
Chronicle,  W.  F.  Twombly,  editor. 

Beat  Editorial  Page 

(Trophy  by  Robert  H.  Pritchard) 

First  —  Cobleskill  (N.  Y.)  Times,  C.  L. 
Ryder,  publisher.  Second,  New  Canaan 
(Conn.)  Advertiser,  John  E.  Hersani,  pub¬ 
lisher.  Third,  IVorthington  (Minn.)  Globe, 
V.  M.  Vance,  publisher. 

E.  E.  Howard,  Wheaton  (Minn.) 
Gazette,  was  winner  in  the  handicap 
golf  tournament  which  was  conducted 
Monday  afternoon. 

The  ladies’  bridge  prizes  were  won 
by  Mrs.  L.  H.  Zimmerman,  Burling¬ 
ton,  Wis.,  Mrs.  W.  H.  Conrad,  Med¬ 
ford,  Wis.,  Mrs.  P.  K.  Niven,  Bruns¬ 
wick,  Me.,  in  the  contract  division; 


N'LWSPAPHK 


J.  B.  Wall  L.  L.  McBaiot 

and  in  the  auction  division,  Mrs. 
Irving  Todd,  Hastings,  Minn.,  Mrs.  R. 
B.  Howard,  London,  (%io;  the  gift 
prizes  went  to  Mrs.  Q.  T.  Hardtner, 
Winnfield,  La. 

Prior  to  the  opening  of  the  conven¬ 
tion,  a  dinner  was  held  Sunday  eve¬ 
ning  by  the  New  England  press  asso¬ 
ciations  that  are  attending  the  Poland 
Springs  convention  as  an  informal 
get-to-gether  before  the  official  open¬ 
ing.  Walter  D.  Allen,  Brookline 
(Mass.)  Chronicle,  acted  as  toast¬ 
master. 

Among  those  who  sat  at  the  speak¬ 
ers  table  and  were  introduced  by  the 
toastmaster,  some  of  whom  said  a  few 


Philip  T.  Rich 


Hugh  R.  Moppet 


words  of  greeting,  were:  Isaac  Utr- 
shall,  Manchester  (Mass.)  Cricket; 
Miss  Suzanne  Loizeaux,  Plymouth  (N. 
H.)  Record;  Mr.  Howard  W.  Palmtr, 
Greenwich  (Conn.)  Press;  Mr.  (jeorge 
W.  Adams,  Wellesley  (Mass.)  Tovnu- 
man;  Mr.  Oliver  L.  Hall,  Bangor 
(Me.)  Daily  Commercial;  George  D. 
Riley,  vice-president  American  Pros 
Association;  Mr.  James  B.  OICuk, 
Rumford  (Me.)  Times;  Mr.  George 
S.  Bennett,  Manchester  (Vt.)  Jour¬ 
nal;  Gene  H.  D.  Hamilton,  Providence 
(R.  I.)  Journal;  Bernard  E.  Ekten, 
Houlton  (Me.)  Pioneer-Times;  and 
Robert  H.  Pritchard,  Weston  (W.  Vi.) 
Democrat.  (Continued  on  page  50) 


Chech  Chese  M3  Facts 
about  JVewc  Condon 

New  London,  Conn.,  city  proper,  has  e  population  o( 
31,863  (1936  Estimate}— 

-Y-  Groton  Borough  and  Town  adjoining  on  the  east  have 
a  population  of  1 1 ,747 — 

Waterford  (town)  adjoining  on  the  north  end  west  has 
a  population  of  5,228 — 

-y'  Total  population  of  Greater  New  London  48,838 — 

-y  Summer  population  of  Greater  New  London  62,000 — 
y  Trading  area  population  73,105— 
y  25  minute  drive  to  extreme  limits  of  Trading  Area  in 
any  direction — 

y  No  larger  city  nearer  than  46  miles — 
y  18  manufacturers  now  employ  13.3%  more  people 
than  in  1929— 

y  Payrolls  ara  12.47%  greater  now  than  in  1929 — 
y  Government  (Naval  Submarine  base  and  Coast  Guard 
units)  payroll  $300,000  per  month— 
y  Retail  sales  New  London  over  $15,000,000  a  year — 
y  The  New  London  Evening  Day,  circulation  (A.6.C.) 
14,677  alone  reaches  over  85%  of  families  in  entire 
trading  zone  and  96%  of  all  families  within  a  15  mil# 
radius — 

This  is  why  New  London  responds  to  national  advertising 
to  profit  of  dealers  and  manufacturers. 


14,677  ABC  Circulation 


at  3c  the  copy 


oilman,  NicoU  A  Bathmon,  BepTMcntatlVM 
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nea  rallies  in  financial 

CRISIS  Acting  Manager  Loomis  revealed  that  by  purpose.  Large  newspapers  flood 

(Continued  jrom  page  58)  association  had  failed  to  use  ad-  advertising  agencies  with  figures  and 

_ vertising  as  a  booster  for  itself  after  information  about  themselves  seeking 

,  preaching  it  to  its  members,  and  that  business  but  small  papers  as  a  rule 
As  hosts  to  tlw  Nauoi^l  Editorim  about  40  forgotten  services  to  mem-  don’t  supply  such  data.  He  sug- 
Association  at  Poland  Spring  the  bers  were  dug  up  and  again  pre-  gested  that  state  and  group  press  asso- 
llaine  PreM  Association  held  its  an-  sented.  Modern  bookkeeping  methods  ciations  cooperate  with  their  members 
nual  mating  Suntwy  afternoon  in  introduced  in  the  organization  in  supplying  information  to  ad  agen- 

preparation  for  the  o*  new^pa-  brst  time.  The  collapse  of  cies  in  order  to  get  advertising  to 

permen  and  women.  Presidu^  officer  NRA  left  the  association  in  develop  the  great  market  which 

Bernard  E.  Ester  was  re-elwted  prcs-  financial  straits  and,  said  Loomis,  only  nobody  apparently  knows  anything 
j<Jent  of  the  associ^ion.  Other  officers  through  the  cooperation  of  officers,  about. 

ftat  were  re-elected  are.  directors  and  leaders  who  came  to  the  A  short  report  on  the  progress  of 

Vice-president,  Paul  K.  Nevin,  rescue,  did  it  carry  through  the  year,  the  NEA  moving  picture  cooking 


to  put  the  association  back  on  its  feet 
financially  and  as  an  organization. 


Glaser  stated  that  small  newspapers 
get  more  advertising  by  accident  than 


Brunau'ick  Record;  sMretary  Mr.  Lromis  took  over  the  position  of  school  was  made  by  J.  W.  Inglefleld, 

treasurer,  Nathan  H.  Small,  Beljast  acting  manager  seven  months  ago.  Home  Economic  Service  Corporation. 

Republican  Journal;  executive  The  Tuesday  morning  session  was  Great  interest  on  the  part  of  adver- 

mittee,  James  B.  OKane,  Rumjord  featured  by  a  talk  from  Louis  Glaser,  tisers  is  being  shown  in  the  project,  »*  i  i  d  d  /'t  . 

Falls  Times,  F.  C.  Roberts,  Linco^  Boston  agent,  on  “Advertising  Needs  he  revealed,  but  they  seem  to  be 


County  News,  Damariscotta,  and  F.  ^  Mirror.” 


E.  Croteau,  Skowhegan  Independent 
Reporter. 

ihe  Houlton  Pioneer-Times  was 


In  developing  the  statement  that  small  newspapers. 


“advertising  has  a  great  deal  to  be 
proud  of,”  Mr.  Glaser  said  that  the 


A  u  .  r  ^  who  claims  the  prize  for 

worried  about  the  cooperation  of  the  the  farthest 

sm^  newspa^rs.  ,he  NEA  convention,  and  Miss 


J’  Midland  Estelle  Tannehill,  rmn^W  (La.)  News- 

(Mich.)  Republican,  and  president  of  American. 

the  Michigan  Press  Association,  also 


announced  as  the  winner  of  three  of  high  standard  of  living  and  the  rich-  the  Michigan  Press  Association,  also 

the  four  contests  promote  by  the  nggs  of  American  life  is  due  to  the  talked  Tuesday  morning  on  “Telling  Tuesday  afternoon  was  devoted  to 

Maine  As^iation.  A  certfficate  was  accomplishments  of  American  busi-  the  News  with  Pictures.”  Mr.  Rich  a  100- mile  bus  trip  to  the  Rangeley 

tward^  for  first  place  m  the  conte^  ness,  and  ^  success  in  turn  is  due  asserted  that  it  is  as  easy  to  produce  Lake  Region  where  the  group  of  about 
for  l^t  front-page  makeup,  b^t  to  advertising  and  the  newspapers.  pictures  as  it  is  to  produce  type,  and  200  publishers  and  guests  was  enter- 
general  makeup,  ^d  best  presswork.  Advertising  is  neither  all  anti-  backed  that  up  by  saying  that  his  tained  by  Maine  Guides. 

TTie  Rumford  Falls  Times  received  a  social  nor  is  it  all  beautiful  and  weekly  carried  25  cuts  every  issue.  - 

certificate  as  winner  of  the  contest  justifiable,  Glaser  said.  There  is  false  He  stressed  the  value  of  the  local  news  BARTLEY  WITH  LANDON 
for  best  handling  of  display  adver-  and  misleading  advertising,  to  be  true,  pictures  with  plenty  of  human  in-  E.  Ross  Bartley,  Chicago  publicity 
DA-  there  shady  business  terest,  claiming  that  papers  should  man,  has  been  appointed  to  handle 

Hie  Massachuwtts  Press  Association  men,  quack  doctors,  and  fake  lawyers,  picturize  the  news.  “The  newspaper  the  press  relations  of  Gov.  Alf  M. 

also  held  a  prelimina^  meeting  Svm-  but  no  one  condemns  those  professions  of  the  future  will  fail,”  he  said,  “if  Landon,  Republican  Presidential  nom- 
day  afternoon  to  their  annual  spring  aj;  being  entirely  bad.  Then  why  it  is  not  generously  illustrated  with  inee.  Mr.  Bartley  has  joined  the 
outing  which  coinmdes  this  year  with  condemn  advertising?  he  asks.  local  pictures.”  Governor’s  staff  of  personal  advisers. 


also  held  a  preliminary  meeting  Sun-  but  no  one  condemns  those  prof 

day  afternoon  to  their  annual  spring  a.s  being  entirely  bad.  Thei 

outing  which  coincides  this  year  vrith  condemn  advertising?  he  asks 

the  National  Editorial  Association 

Convention  he*«.  President  George 

Adams,  Wellesley  Townsman,  presided 

at  the  meeting  at  which  the  principal 

point  of  discussion  was  the  determina-  I 

tion  of  the  location  of  the  fall  outing.  II  Ik  I  I  I 

Executive-secretary  Paul  Newsome,  I  ww  w3  k  I  Iw  I 

Weymouth  Gazette,  was  also  present. 

Both  Mr.  Pritchard  and  Mr.  Loomis  Amcrico’* 

reported  the  story  of  the  year’s  fight 


Publishers  Service  Company 

Americans  Foremost  Newspaper  Promoters  Organization 


Clip  the  Seconds 

between 

Linotype  and  Press! 

When  the  news  is  breaking — 
when  edition  after  edition 
must  be  out  on  the  streets, 
on  time — that’s  when  seconds 
count  And  that’s  when  sec¬ 
onds  can  be  saved  with 

MORLEY 

MATS 

They  save  time  in  the  stereo 
room  because  ffiey  mould  ac¬ 
curately,  scordi  quickly,  and 
release  easily  without  oil  or 
powder. 

They  require  minimum 
moiilding  pressure  —  won’t 
break  down  t3rpe  or  cuts — 
and  give  deep,  dean-cut  im¬ 
pressions  that  produce  dean¬ 
printing  stereos. 

Mill  conditioning  gives  them 
exactly  the  right  amount  of 
shrink. 

A  letter  from  you  —  samples 
from  us. 

MORLEY  BUTTON 

MANUFACTURING  COMPANY 
Portsmouth,  New  Hampshire 
New  York  Office,  46  East  11th  Street 


"...A  CLIENTELE  THAT  INCLUDES 
AMERICA'S  FINEST  NEWSPAPERS" 

tl04  Years 

Young 

and  still  growing 

Circulation  in  excess  of  32,- 
000  daily,  delivered  by  more 
than  600  carrier  boys.  Nearly 
100  per  cent  home  delivery! 

3llinoi0  ^tate  diaurnal 

1  Sp,imlt»4U'4  Hamt  aMvm  Far  Uart  Tham  I0»  Yrar,  Pm.. 

National  Repreaentativea 

M.  C.  MOGENSEN  &  CO.,  21  E.  40th  St.,  N.  Y.'C. 


THE  ILLINOIS  STATE  JOURNAL,  the 
oldest  daily  newspaper  in  the  State  of  Illinois, 
with  the  largest  circulation  of  any  Illinois  news¬ 
paper  outside  of  (Chicago,  is  STILL  GROW¬ 
ING —  day  by  day  growing  stronger  and 
stronger  in  the  esteem  of  its  readers  and  ad¬ 
vertisers.  The  STATE  JOURNAL,  KM  years 
old,  leads  in  circulation,  leads  in  department 
store  advertising  and  serves  400,000  people  in 
the  Springfield  trading  area,  the  second  largest 
market  in  Illinois. 

THE  STATE  JOURNAL,  a  climt  of  Pub¬ 
lishers  Service,  an  organization  with  a  clien¬ 
tele  that  includes  America's  finest  neu'sNihcr.i. 


C  i  r  culation 
Promotions 

•  Dignified 

•  Authoritative 

•  Self-Financing 

The  master-fashioned  cir¬ 
culation  promotion  plans 
owned  and  operated  by 
Publishers  Service  Com¬ 
pany  have  proven  their  ef¬ 
fectiveness  over  a  period  of 
more  than  ten  years. 

Newspapers  of  all  sizes,  in 
all  sections  of  America 
have  testified  to  their  merit. 
Details  available  on  request. 

PUBLISHERS 

SERVICE 

COMPANY 

75  West  Street,  New  York 
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TEXARKANA  TO  MARK 
TWO  CENTENNIALS 


Border-line  City  Participating  in 

Both  Arkansas  and  Texas  Cele¬ 
brations — Scout  Circus 
Planned 

Texarkana,  which  calls  itself  the 
gateway  city  of  the  centennial  states, 
claims  the  distinction  of  being  the 
only  city  in  the  world  to  celebrate 
simultaneously  the  centennials  of  two 
states — 100th  anniversary  of  the  inde¬ 
pendence  of  Texas  from  Mexico  and 
the  100th  anniversary  of  statehood  for 
Arkansas. 

Divided  by  the  state  line  between 
the  two  states,  Texarkana  stands  half 
in  Texas  and  half  in  Arkansas. 

Back  in  the  100-year-ago  days  when 
David  Crockett  also  joumed  from 
Arkansas  to  meet  his  death  in  the 
Alamo  with  Bowie  and  those  other 
immortals  of  Texas  history,  there  was 
doubt  as  to  the  actual  location  of  the 
boimdary  line  between  the  United 
States  and  what  then  was  part  of 
Mexico.  Members  of  a  single  family, 
living  in  the  same  dwelling,  sat  in 
the  conventions  that  drafted  the  con¬ 
stitutions  of  the  new  Texas  republic 
and  the  new  state  of  Arkansas. 

Afer  the  boimdary  line  was  defi¬ 
nitely  established  some  families 
moved  a  few  miles  northeastward  so 
they  would  remain  residents  of 
Arkansas,  while  others  moved  a  little 
to  the  southwest  because  they  wanted 
to  be  Texans. 

Texarkana’s  most  notable  centen¬ 
nial  event  will  be  a  mammoth  Boy 
Scout  circus,  in  which  1,400  boys  of 
Texas,  Arkansas,  Oklahoma  and  Loui¬ 
siana  will  participate,  at  some  date  to 
be  set  in  September. 

USING  AD  EDITORIAL 

(Special  to  Editok  &  Publishes) 

Chicago,  June  23— Under  the  head¬ 
ing,  “Moving  Forward,”  Marshall 
Field  &  Company  this  week  inaugu¬ 
rated  a  daily  column  in  the  Chicago 
Tribune,  using  155  lines  of  paid  ad¬ 
vertising  space  to  editorialize  on  sub¬ 
jects  of  “interest  and  value  to  the 
public”  with  no  mention  of  merchan¬ 
dise  offered  for  sale.  The  column  is 
being  written  under  the  by-line  of 
“Caleb,”  although  it  is  understood 
that  Clyde  O.  Bedell,  formerly  with 
N.  W.  Ayer  &  Son,  Detroit,  is  the 
author.  Such  subjects  as  obsolescence, 
science  and  the  general  relation  of 
retailer  to  consumer  were  discussed 
in  the  first  three  editorials. 


SHOPPING  NEWS  USES  COLOR 

The  Terre  Haute  (Ind.)  Shopping 
Guide,  recently  appearing  with ‘a  cir¬ 
culation  of  40,000  copies,  using  two 
color  copy  published  in  tabloid  style. 


'V 

THF  TRADE  MARK  OF 
ACCURACY,  SPEED 
'  AND  INDEPENDENCE 
IN  WORLD  WIDE  NEWS 
COVERAGE 

UNITED  PRESS 

FOK  OOMINANr  NtWj  COVFRAGt 


TRUTH  DRIVE  BEGAN  IN 
EARLY  DAYS 

(Continued  from  page  15) 


that  an  advertisement  of  a  Bible  was 
ruled  out;  the  copy  for  the  adver¬ 
tisement  stated  that  a  regular  $5 
Oxford  Bible  on  thin  paper  would  be 
sold  for  $3  (as  I  re^l  the  price). 
When  that  advertisement  reached  To¬ 
peka,  Dr.  Sheldon  telegraphed  me  in 
New  York  to  buy  the  advertised 
Bible  and  send  it  to  him  for  examina¬ 
tion.  He  decided  that  $3  was  the 
usual  price  for  this  edition,  not  $5,  so 
the  advertisement  was  declined  for 
publication. 

No  tobacco  advertising  was  ac¬ 
cepted.  I  notified  agencies  and  adver¬ 
tisers  that  all  advertising  would  be 
subject  to  Dr.  Sheldon’s  approval; 
and  in  the  heartiest  cooperation  there 
was  immediate  acquiescence,  for 
everyone  saw  that  advertising  was  an 
essential  part  in  the  experiment  and 
that  it  would  have  to  square  in  every 
way  writh  the  Sheldon  policy. 

Probably  the  most  interesting  thing 
in  the  whole  undertaking,  in  relation 
to  advertising,  was  the  way  the  rate 
was  determine.  This,  of  course,  was 
long  before  the  time  of  the  Quoin 
Club  and  the  Audit  Bureau  of  Cir¬ 
culations.  When  I  explained  to  Dr. 
Sheldon  that  the  rate  would  have  to 
be  based  on  circulation  and  sug¬ 
gested  that  the  ideal  way  to  apply  the 
Golden  Rule,  if  it  could  be  done, 
would  be  to  deduct  every  returned 
or  damaged  copy  and  bill  the  adver¬ 
tiser  for  the  copies  of  the  paper  that 
had  actually  been  circulated  and  paid 
for.  He  decided  that  this  was  so 
clearly  the  right  thing  to  do  that 
some  way  must  be  foimd  to  do  it. 

This  presented  a  practical  operating 
problem  but  it  was  solved  in  Ais  way 


— a  rate  was  made  of  two-fifths  of  a 
cent  per  agate  line  per  thousand,  the 
bill  to  be  accompanied  by  a  statement 
signed  by  Dr.  Sheldon  showing  the 
actual  net  circulation;  but  what  was 
the  circulation  to  be? 

It  soon  reached  200,000  and  was 
mounting  fast  to  some  wholly  im- 
knowable  total;  of  course  without 
the  total  under  the  plan  that  had  been 
announced,  there  could  be  no  fixed 
advertising  rate.  Our  good  fortune 
in  circulation  getting  promised  to  tie 
us  in  a  Gordian  knot;  and  then  quite 
unexpectedly  Adolph  S.  Ochs  of  the 
New  York  Times  helped  us  cut  it. 
This  came  about  in  his  declining, 
properly  enough,  to  close  a  contract 
for  a  two-column  advertisement  for 
the  Literary  Supplement  of  the  Times 
until  he  knew  what  it  would  cost  him. 

“The  cost  will  depend  on  the  exact 
net  circulation  of  the  paper,”  I  told 
him  as  we  sat  in  the  little  office  he 
then  occupied  in  the  old  Times  Build¬ 
ing  across  from  the  City  Hall. 

“Yes,  but  what  is  the  total  I  am 
to  pay?” 

That  was  a  poser;  but  the  very 
sharpness  of  the  question’s  edge  helped 
cut  the  knot  In  a  flash  I  replied: 

“Mr.  Ochs,  tell  me  what  circulation 
you  want  to  buy  and  put  the  amount 
in  the  contract  and  you  may  then 
figure  the  cost  on  that.” 

Naturally  I  had  to  explain  this  re¬ 
markable  statement — and  this  was  the 
explanation:  the  advance  orders  for 
the  paper  were  coming  in  so  fast  it 
had  become  necessary  to  arrange  for 
publication  in  several  cities  besides 
Topeka — in  Kansas  City,  Chicago, 
New  York  and  in  London  for  an  edi¬ 
tion  abroad.  So  when  Mr.  Ochs  said 
ho  would  like  200,000  circulation  I 
stipulated  that  amount  in  the  contract 
and  the  contract  was  carried  out  to 
the  letter. 


^  JORDAN  MARSH  COMPANY 

r— V  - 

A  WELCOME  TO  THE 
ADVERTISING  FEDERATION 
OF  AMERICA - 

New  Englend's  largest  department  store 
is  likewise  New  England’s  largest  retail 
advertiser.  Cause  and  effect  working 
two  ways  at  once.  Creating  in  a  broad 
sense,  a  partnership  between  the  four 
thousand  people  who  staff  our  store  and 
the  countless  thousands  who  staff  the  pub¬ 
lications  that  carry  our  name  to  the  pub¬ 
lic.  Advertisers  visiting  Boston  for  the 
Convention  will  find  here,  a  friendship 
already  established. 

WASHINGTON  STREET  — FROM 
BEDFORD  TO  SUMMER  STREETS 
IN  BOSTON - 


That  was  done  in  this  way — the  eiL 
tions  published  in  Chicago  and  Nn 
York,  the  territory  Mr.  Ochs  especia]]* 
wish^  to  reach,  had  a  circulatke 
somewhat  in  excess  of  200,000  p«w4|, 
so  the  Times’  advertisement  was  piA. 
lished  in  these  two  editions  and  not 
in  the  others. 

One  of  the  editions  was  public 
for  us  by  the  late  Herman  Riddtr  k 
the  plant  of  the  Stoats  Zeitung.  A|^ 
he  had  gone  through  one  of  the  (kit 
copies,  as  we  stood  together  in 
piess  room  he  turned  to  me  and  aii; 

“Houston,  this  is  a  religious  wstU* 
published  every  day.” 

That  expressed  what  was  a  cca. 
monly  held  view.  Both  papers  asj 
public  commented  widely  on  a  non! 
experiment  in  publishing  and  si 
agreed  that  Dr.  Sheldon  and  his  aas. 
dates  made  an  honest  effort  to  pckt 
the  way  to  newspapers  that  iJiifdii 
fully  reflect  the  best  side  of  hwai 
life  and  progress;  but  many  briiaitil 
and  said  that  Jesus,  if  He  had  bats 
publishing  a  paper,  would  not  haw 
failed  to  have  it  report  the  “sins  of 
the  world”  from  which  He  had  cone 
into  the  world  to  set  men  free. 

It  is  not  for  those  who  were  part 
of  that  interesting  experiment  to 
claim  any  credit  for  the  Truth  Ifove- 
ment  in  Advertising — and  they  nevo 
have  claimed  any.  But  this  mudi  is 
true — some  of  the  fine  things  the  Tni4 
Movement  has  now  fixed  firmly  in 
the  practice  of  advertising  were  car¬ 
ried  out  in  Topeka  over  ten  yean 
before  the  Boston  Convention  of  UU. 
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PIONEER  PUBLISHERS 
CALLED  THEMSELVES 

PRINTERS 


Their  editorial  function  wa*  j 
incidental.  First  of  alL  J 
they  were  versed  in  the  myatk  i 
art  of  making  type  talk  on  ^ 
printed  page.  Their  tiA 
“printer”  was  proudly  dia- 
played  on  the  mast  head.  They 
were  skilled  in  many  artificea, 
some  of  which  have  survived 
while  some  have  been  displaced 
by  newer  technique. 


To  newspaper  executives  vdio 
inherit  this  tradition,  we  are 
always  glad  to  present  the 
merits  of  Certified  Matt,  be¬ 
cause  the  message  falls  on  ap¬ 
preciative  ears. 


For  dependable  stereotyping, 
rely  on  Certified  Mats,  mad*  •* 
the  U.  S.  A. 


CERTIFIED  DRY  MAT 
CORPORATION 


340  Madlaon  Avt.,  Haw  Talk,  >.  T. 
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Calls  The  Fight  But 

Bets  Only  Thin  Dime 


Here’s  Elmer! 

He  is  Elmer  Walzer,  financial  editor 
of  the  United  Press  Associations,  and 
the  man  who  made  himself  famous 
last  Saturday  afternoon  by  calling  the 
Louis- Schmeling  fight  to  the  dot. 

Fight  fans  besieged  United  Press 
clients  for  details  on  the  man  who 
wrote  well  in  advance  of  the  fight; 

“The  fight  between  Louis  and 
Schmeling  is  a  bigger  topic  of  dis¬ 
cussion  than  the  market  in  Wall 
Street  today.  The  Street  hears  by  the! 
grapevine  telegraph  that  it’s  ‘in  thf| 
bag’  for  Schmeling,  although  the  odds 
heavily  favor  the  Negro  boy.” 

Cagey  Walzer  said  this  week  that 


he’d  made  his  first  and  last  prognos¬ 
tication. 

“If  I  make  another  I’m  ruined,”  I 
he  confessed. 

After  this  gigantic  display  of  pro¬ 
phetic  ability,  Mr.  Walzer  bet  even  on 
the  fight — a  dime.  He  covers  his 
sports  news  from  the  Stock  Exchange, 
where  he  says  latest  sports  dope  fre¬ 
quently  edges  stocks  and  dividends 
out  of  the  current  conversation. 

A  native  of  Rochester,  N.  Y.,  Walzer 
has  been  the  UP  financial  editor  for 
ten  years.  Thirty  men  work  under 
him.  He  was  reporter,  night  editor 
and  financial  editor  on  the  Rochester 
Times-Union  before  going  to  Colum¬ 
bia  University  for  advanced  economic 
study.  After  occupying  a  teaching 
post  Walzer  joined  the  UP  in  1926. 

AIDS  SPIRITUALIST  EXPOSE 

Mac  Parker,  of  the  Philadelphia 
Record,  appeared  in  a  Lancaster,  Pa., 
Court  recently  to  testify  in  exposing 
spiritualist  activities  in  a  suit  brought 
by  the  heirs  of  the  late  Mrs.  John 
Stephan,  who  willed  a  large  portion 
of  her  estate  to  a  spiritual  cult  near 
Ephrata,  Pa.  Parker  testified  how  he 
and  Mrs.  Rose  Macinburg  of  New 
York,  who  was  retained  by  the  Record 
in  its  effort  to  expose  the  spiritualists, 
registered  at  the  cult’s  camp  as  Mr. 
and  Mrs.  Ray  Cord,  Jr.  Mrs.  Macin¬ 
burg  formerly  helped  investigate  fidte 
media  for  the  late  Harry  Houdini. 
Parker’s  “feature  act”  in  the  court¬ 
room  was  reading  through  a  sealed 
envelope  with  the  use  of  alcohol. 

NAMED  CITY  EDITOR 

j  Guy  C.  Stafford  has  been  advanced 

I  by  the  Los  Angeles  Times  to  city  edi¬ 
tor.  His  father,  the  late  J.  P.  St^ord, 
was  for  years  publisher  of  the  Spring- 

:  dale  (Ark.)  News. 


IN  ADVERTISING’] 

Discover  for  yourself 
whaf  a  refreshing  and” 
entertaining  rendez- 
the  Club  May- 
is.  Where  music, 
and  drinl(S  are 
best. 


NINE  GIVEN  PLAQUES 

National  Headliners  Recognize  Out¬ 
standing  Journalistic  Feats 

Silver  plaques  were  awarded  June 
20  by  the  National  Headliners  Club  to 
nine  of  its  members  for  outstanding 
feats  in  the  field  of  the  newspaper, 
magazine,  newsreel  and  radio.  The 
awards  were  announced  by  Earl  J. 
Johnson,  general  news  manager  of  the 
United  Press,  who  was  chairman  of 
the  selection  committee,  at  a  dinner 
at  the  Hotel  Ambassador,  at  Atlantic 
City. 

The  citations  read  as  follows: 

“For  the  Best  Individual  Report¬ 
ing  by  a  Newspaper  Reporter — Lauren 
D.  Lyman  of  the  New  York  Times,  for 
his  exclusive  story  on  the  departure 
of  the  Lindbergh  family  for  residence 
abroad. 

“For  the  Best  Feature  Story  in  the 
Domestic  Newspaper  Field — Fred  Rus¬ 
sell  of  the  Nashville  Banner  for  his 
exclusive  interview  with  kidnaper 
Robinson,  who  gave  him  a  full  account 
of  his  life  while  a  fugitive  from  G-men. 

“For  the  Best  Individual  Reporting 
in  the  Foreign  Field — ^H.  R.  Knicker¬ 
bocker,  foreign  correspondent  of  the 
International  News_Service,  for  a 


series  of  articles  on  conditions  in 
Europe. 

“For  the  Best  Non-Fiction  Maga¬ 
zine  Article  of  General  News  Inter¬ 
est — J.  C.  Furnas,  author  of  “Sudden 
Death”  in  Readers  Digest. 

“For  Best  News  Photograph — Fred 
Must  of  the  New  York  Mirror  for  pic¬ 
ture  of  New  York  riot. 

“For  Best  Radio  Reporting  of  a  Spot 
News  Event — Charles  Wakeman  of 
station  WJAS,  Pittsburgh,  for  his  re¬ 
porting  over  Columbia  network  of 
floods  in  Western  Pennsylvania. 

“For  Best  Newsreels  of  Domestic 
Events — W.  C.  Thomas  of  Pittsburgh 
for  his  pictures  for  Pathe  News  of 
flood  conditions  in  Western  Pennsyl¬ 
vania  in  general  and  Ji^nstown  in 
particular. 

“For  Best  Newsreels  of  Foreign 
events — John  Dored  of  Paramount 
News  for  pictures  of  riots  in  Addis 
Ababa  following  flight  of  Elmperor 
Haile  Selassie.” 

OPENS  NEW  BUREAU 

The  Associated  Press  opened  an 
Atlantic  City  bureau  June  20,  with 
W.  F.  Carter  in  charge  as  corres¬ 
pondent.  It  will  be  located  in  the 
Atlantic  City  Press-Union. 


THE  KING  OF  SPORTS 
ORT  OF  KINGS 


^  MAT 
W 

•tk.  S.  T. 


The  only  supper  room  in  New  England 
with  both  a 

COOLING  SYSTEM  AND 
SLIDING  ROOF 

George  Harris 

and  his  entertaining  musicians  direct 
from  "The  Breakers",  Palm  Beach. 
Floor  shows:  7:30 — 1 1 :30  P.  M. 

Joe  Herbert — ^Three  Taya  Sisters 
Ballentine  and  Pierce 
Tom  Hardy — Lita  Cort 

Janet  Carroll  , 

Special  Dinners  $1.50  &  $2.00  jj 
Never  a  Cover  Charge  ^ 
54  Broadway  Lib.  0700 

2  Minute*  from  Statler  Hotel 


Downs 

EAST  BOSTON,  MASS. 


8  RACES  Including  the  Day’s  Special 

“Advertisinc  Federaticr  Handicap” 

When  in  Boston  for  your  Convention  plan  to  viiit  Suffolk  on  A.  P.  A. 

Day  .  .  .  July  2nd.  Enjoy  the  color  and  beauty  of  one  of  the  finett 
race  track*  in  the  world. 

See  tome-  of  America’*  fa*te*t  and  be*t  known  thoroughbred*  match 
brain*,  *poed  and  *trength  down  the  *tr*tch  to  an  exciting  and  thrilling 
fini*h. 

Situated  conveniently  near  to  Metropolitan  Bo*ton  .  .  .  ea*ily  reached  by 
bu*,  rail  or  automobile. 

TICKETS  WILL  BE  DELIVERED  TO  DELEGATES  UPON  REGISTRATION  AT 
THE  STATLER.  THESE  .  .  .  PLUS  50c  (INCLUDING  TAX)  .  .  .  WILL  ADMIT 
DELEGATES  TO  THE  CLUBHOUSE.  POST  TIME:  2:15. 


T  s  cooL-wHERE  THE  Snavt  s.  I  meetII  flu  RORDS  LEND  TO  THE  TRRCK 


JACKIE  MARTIN,  EXPERT  WASHINGTON 
PHOTOGRAPHER,  GETS  AN  EXCLUSIVE 


nues  of  opportunity  they  never  saw 
before.  There  are  many  young  ladie, 
throughout  the  country  studying  the 
picture  game,  and  unless  we  are  poor 
guessers,  we  will  see  many  cameras 
operated  by  these  girls  before  very 
long. 


Are  Women  Coming  Back  to  Compete  with  Men  in  the 
Manipulation  of  Cameras,  Columnist  Asks  Upon 
Hearing  of  Record  Miss  Martin  Has  Hung  Up 


NCLUDED 


among  the  recent 
1  awards  for  outstanding  journal, 
istic  achievements  presented  by  the 
Press  Club  of  Atlantic  City  at  the 
Headliners  Frolic  was  a  prize  for  the 
best  news  picture  of  the  year.  Ordi¬ 
narily  news-picture  contests  have  been 
judged  from  either  an  artistic  or 
tacular  standpoint.  This  year  the 
committee  of  judges,  headed  by  Earl 
T.  Johnson,  general  news  manager  of 
the  United  Press,  voted  unanimowh 

_  ^  .  mm  ^ 


By  JACK  PRICE 


the  United  Press,  voted  unanimotaly 
that  the  honors  should  go  to  Fred 
Must,  staff  photographer  of  the  DaUy 
Mirror  of  New  York  City. 

This  is  the  first  time  that  a  newi 
their  ethics  and  when  the  going  be-  photo  had  been  judged  on  its  tech- 
came  rough  for  the  girls  many  a  nical  merits.  The  winning  picture 
camera-man  offered  his  protection  and  illustrates  the  perfect  coordinatian 
assistance.  After  a  short  while  the  ex-  which  is  required  of  a  newspaper 
citement  and  furor  calmed  down.  The  photographer.  It  is  not  a  lucky  or 
gentlemen  of  the  picture  snatching  accidental  shot.  The  photo  proves 
art  became  accustomed  to  working  that  the  operator  must  have  employed 
with  those  fearless  and  charming  all  the  technique  of  his  profession  in 
young  ladies.  One  thought,  however,  producing  a  negative,  photographical- 
did  remain,  and  that  was,  how  long  ly  correct  and  containing  the  graphic 
will  it  be  before  other  girls  adopt  the  description  of  the  high  spot  of  the 
news-picture  game  as  a  profession?  news  on  that  assignment. 

In  reality  the  thing  which  irked  The  picture  shows  a  policeman  with 
the  photographers  most  was  the  in-  club  and  pistol  in  his  right  hand,  the 
vasion  of  a  domain  which  Wcis  con-  pistol  is  pointed  downwards.  While 
sidered  solely  to  be  that  of  men.  The  his  weapons  are  clutched  tightly  in  a 
vanity  of  the  cameraman  was  wounded  manner  that  makes  them  ineffective, 
by  the  insinuation  that  their  work  the  left  hand  of  the  officer  is  shown 
was  not  entirely  a  male  enterprise,  delivering  a  blow  to  the  head  of  a 
After  a  year  or  so,  the  girls  were  not  riotous  and  disorderly  person, 
seen  on  the  streets  covering  the  aver-  At  the  start  of  the  confusion,  Mr. 
age  run  of  assignments.  At  first  the  Must  could  have  made  many  pictures, 
rumor  was  that  the  young  ladies  were  but  they  would  have  been  the  garden 

(Continued  on  page  66) 


Jarkie  Martin 


Along  with  her 
many  duties  she 
supervises  the  selec¬ 
tion  and  make-up  of 
ail  pictures  for  the 
paper,  including  the 
society,  fashion  and 
feature  sections. 

While  it  is  not  un¬ 
common  to  find  a 
woman  serving  in 
the  capacity  of  pic¬ 
ture  editor,  it  is  rare 
to  find  a  young  lady 
actively  engaged  in 
directing  the  work  of 
a  photograph  staff  of 
news  -  Ccuneramen. 

Miss  Martin  is  not 
content  with  issuing 
orders  to  the  pho¬ 
tographers  or  mak-  Washington  Herald  picture  page  showing  the  impressive  to  cover  society  only,  but  they  were 
ing-up  a  picture  usage  of  the  candid  shot  taken  hy  Jackie  Martin.  not  seen  even  on  those  stories.  Fi- 
page.  She  insists  nally  the  ladies  passed  out  of  the  pic- 

upon  covering  difficult  assignments  expressed  by  the  hard-boiled  news-  ture  completely  and  the  boys  ateut 
with  her  own  camera.  picture  makers,  while  in  many  dark-  town  heaved  a  sigh  of  relief. 

Although  all  photographers  were  rooms  cries  of  treason  could  be  heard.  And  now  it  looks  as  though  the 
barred  from  the  House  of  Representa-  The  problem  of  how  to  treat  the  sis-  male  supremacy  of  the  news-picture 
tives  during  the  funeral  services  of  ters  of  the  craft  troubled  many  of  the  profession  is  again  in  danger.  Per- 

the  late  Speaker  Byms,  Miss  Martin  photographers.  At  first  the  girls  were  haps  yotmg  ladies  with  vision  liko 

managed  to  secure  some  exclusive  ignored.  On  assignments  where  they  Miss  Martin  may  open  the  eyes  of 

pictures  of  the  event.  Using  a  minia-  made  an  appearance,  camera-men  those  skeptical  camera-men  to  ave- 

ture  camera,  she  made  some  excellent  would  gather  in  small  groups  discus- 

shots,  one  of  which  was  blown  up  and  sing  ways  and  means  of  discouraging 

used  for  a  half-page  reproduction  in  the  young  ladies  from  continuing 
her  paper.  Miss  Martin  has  made  an  career  as  news-photographers.  T 


SARNO  WINS 


Employers- 
Here’s  Your  Man! 


TkerettqMy  trained  and  EXPERI¬ 
ENCED  men— in  46  ttatea— have 
their  pertenal,  education  and  aaperi- 
ence  records  filed  with  the  Personnel 
Bureau  to  be  used  at  a  MOMENTA 
NOTICE  from  you.  Direct  contacts 
can  be  made  quicUy. 


With  GRAFLEX 


When  you  want  a  GOOD  man  in 
these  fields — 

Editorial— daily  and  waekly  nesrt- 
papers,  magazines  and  business 
papers; 

Advertising  —  layout  and  design, 
copyrighting — agency  and  publi¬ 
cation; 

Radio  continuity  writing,  program 
directing  and  announcing; 

Publicity— institutional  and  commer¬ 
cial— 

— ^You'll  find  him  through  the  Per¬ 
sonnel  Bureau.  No  charges  to  em¬ 
ployers. 

SELECT  the  RIGHT  man  for  your 
staff  through— 


1/  you  need 
circulation 


Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 

Address:  Clarence  E.  Eyster, 
Secretary-Treasurer,  TTie 
Peoria  Star,  Peoria,  Illinois. 


^  •  American-made  Can  vat* 
^  and  Accessories.  Use  cow 

pon  below  if  you  desire.  Folmer  Grafl« 
poration.  Dept.  EP~6,  Rochester.  N.  Y.,  U.  5.  A 
FOL5ilR“GRAFLEX  CORPORATlOiT 
DEPT.  EP-6,  ROCHESTER,  N  Y. 

Please  send  me  your  new  free  catalog  describim 
GRAFLEX  and  GRAPHIC  American-m»* 
Cameras  and  Accessories. 

Name . 

Address . 

City . State . 


The  Personnel  Bureau 
of  sigma  Delta  Chi 
836  Ezchangu  Avu.  Chicago,  llinoi* 


1 
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pUR.  OVN  VOR!X> 

or  Letters 


iirpWENTY  YEARS  UNDER  THE 
1  SEA”  by  J.  E.  Williamson 
(Hale,  Cushman  &  Flint,  Boston)  tells 
of  adventures  with  devil  fish  and 
jharks  and  sets  forth  amusing  and 
lometimes  tragic  experiences  of  Wil¬ 
liamson,  who  was  a  reporter,  photog- 
npher  and  artist  for  the  Norfolk  Vir- 
jnuan  Pilot  some  20-odd  years  ago 
before  he  became  obsessed  with  the 
desire  of  turning  out  a  story  that  no 
one  had  ever  done  before.  Unlike 
some  imaginative  young  men,  Wil¬ 
liamson  did  succeed  in  attaining  this 
ideal. 

It  was  while  covering  the  Norfolk 
waterfront  in  search  of  news  that  the 
idea,  which  was  to  mean  fulfillment 
of  his  hopes,  came  to  him.  Not  long 
before,  his  father  had  patented  a  new 
and  strange  invention  that  he  was 
even  then  working  on  in  hopes  of 
being  able  to  present  it  to  the  United 
States  Navy. 

Hiis  invention  was  a  long  flexible 
tube  that  would  drop  to  the  floor  of 
the  sea,  from  a  mother  ship,  and  en¬ 
able  an  observer  to  go  down  into  a 
compartment  with  a  glass  port  hole. 
The  idea  had  originally  been  to  use 
this  strange-looking  contraption  for 
salvaging  ships.  Williamson  foresook 
reporting  for  this  weird  adventure. 
Movie  films  and  this  book  have  fol¬ 
lowed. — C.  S.  Z. 

*  *  * 

Clarence  c.  dill,  who  as  the 

effervescent  United  States  sen¬ 
ator  from  the  State  of  Washington 
distinguished  himself  for  being  so 
friendly  to  radio  and  not  so  to  the 
press,  long  has  marvelled  at  the  mass 
ignorance  of  the  mere  mechanics  of 
legislation. 

He  has  done  a  book  on  “Tlie  Story 
of  A  Bill  —  How  Congress  Makes 
Laws”  to  enli^ten  as  many  as  pos¬ 
sible,  especially  children,  on  the  bat¬ 
tle  which  precedes  the  enactment  of 
a  new  law.  The  way  he  tells  it,  it’s 
a  wonder  so  many  thousands  find 
their  way  onto  the  statute  books. 
Cartooned,  the  Dill  effort  is  instruc¬ 
tive  but  far  from  scholarly.  After 
“HR.  601,”  hero  of  the  book,  sur¬ 
mounts  all  the  legislative  red  tape 
and  becomes  law,  the  nine  black- 
robed  justices  five-to-four  it  out  of 
existence.  The  futility  of  much  legis¬ 
lation. 

The  book  is  published  for  Mr.  Dill 
by  Ransdell,  Inc.,  Washington,  D.  C. 

*  •  * 

SALTED  with  sophistication  as  it 
is,  “What’s  Hiis?”  by  Lou  Wede- 
mar,  Milt  Gross  and  Robert  Low  is 
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Money  Making  Ideas 
for  All  Intrested  in 
Newspaper  Advertising 

MAKING  MILLIONS 
READ  AND  BUY! 

By  WM.  A.  THOMSON 
Direetor)  Bormu  of  AdvertigiDg,  Amencan 
Kevtpaper  PuUiaberf’  AModatioD. 

2a0  p«cve»  25  fuU  pm^m  Uiu$trmtionM, 
Bmmtitommly  botind  and  prUUadf  $S. 

Mr  THOMSON  eov«n  the  wblaet  of 
■Mweptper  idvtrtialng  from  miiliet  anelyNe 
la  tMhalcal  proceettiof  rapnduetloa 
Far  the  newtaaperman.  thia  book  la  an 
■ndlapeniable.  For  the  layman,  a  colleetlon 
of  enlightening  facia,  forcefully  and  brightty 
uNd. 

^■nd  /nr  yomr  copy  todmy.  KMmmtnm 
thm  hook  from* 

E  &  P  book  mart 

1700  Tlmee  Bldg.  New  York,  N.  T. 


likely  to  confirm  the  popular  idea  of 
newspapermen — unrefined,  screvry  if 
you  will.  “What’s  This?”  is  a  text¬ 
book  on  the  parlor  avocation  of  mak¬ 
ing  fimny  grimaces  and  wearing  out 
your  friends  by  having  them  guess 
what  you  are  trying  to  represent. 
Caught  off  their  guard,  Simon  & 
Schuster  published  a  book  on  this 
vital  movement  and  say  they  are  sell¬ 
ing  plenty  of  them  at  seventy-five 
cents. 

*  *  * 

An  ambitious  enlargement  and 
correction  of  the  Manual  of 
Foreign  Languages  has  been  achieved 
by  George  F.  von  Ostermann,  foreign 


language  editor  in  the  U.  S.  Govern¬ 
ment  Printing  Office.  Dr.  Ostermann’s 
guide  to  the  structure  of  himdreds  of 
languages  includes  invaluable  data  on 
American  Indian  and  African  tribal 
dialects,  and  the  whole  book  must 
serve  as  a  well  anchored  stepping 
stone  for  all  linguistic  scholars.  Pub¬ 
lic  Printer  Geigengack  has  been  espe- 
cifJly  interested  in  Dr.  von  Oster¬ 
mann’s  enterprise.  The  book  is  for 
sale  by  the  Superintendent  of  Docu¬ 
ments,  Washington,  D.  C.,  at  $125. 

«  •  « 

Richmond,  Virginia,  as  it  was 

before  the  machine-age,  is  the 
subject  of  a  new  book  by  Robert  B. 
Munford,  Jr.,  a  member  of  the  Rich¬ 
mond  (Va.)  News-Leader  reportorial 
staff,  which  will  be  published  next 
fall  by  Garrett  &  Massie. 

*  *  • 

A  PROTEST  against  the  “medioc¬ 
rity”  of  many  radio  programs 
and  their  advertising  blurbs  has 


come  from  the  presses  in  a  book  by 
George  Henry  Payne,  member  of  the 
Federal  Commimications  Commission. 

Payne,  leader  in  the  fight  for  more 
rigid  control  over  the  air  lanes,  en¬ 
ters  an  exception  to  the  thesis  that 
radio  is  the  “Fifth  Estate”  and  thus 
entitled  to  the  freedom  of  the  press. 

The  F.C.C.  member  lists  his  argu¬ 
ments  as  follows: 

1.  The  press  fought  for  human 
rights  through  its  500  years.  The 
radio  fights  for  no  ri^ts. 

2.  Anyone  with  a  little  money  can 
print  his  views,  but  nature  limited 
radio  to  a  few  broadcasting  waves, 
which  must  be  controlled  by  some 
agency. 

3.  Radio,  developed  “primarily  by 
the  patent  owners  and  equipment 
manufacturers,”  was  commercial  from 
the  start — the  press  only  recently. 

Payne’s  book  is  a  compilation  of 
lectures  at  Columbia,  Cornell  and 
(Continued  on  page  64) 


MODERNIZE  YOUR  BUSINESS  UBRARY 

EDITOR  &  PUBLISHER  presents  the  followin9  list  of  books  that  should  be  in  every  well-equipped 
library.  We  recommend  a  careful  study  of  the  books  listed  below  and  sugqest  a  selection  to  cover 
all  your  needs. 

The  books  advertised  below  (or  ANY  other  book,  new  or  old)  are  available  to  EDITOR  h 
PUBLISHER  readers,  by  return  mail,  at  list  price,  or  less  when  we  are  able  to  buy  direct  from 
publishers  at  bargain  prices. 

When  ordering  books  of  unknown  price,  please  send  $5.00  and  we  will  return  the  proper 
change.  Remit  the  stated  amount  by  check,  P.  O.  money  order  or  postage  stamp*. 


Journalism 

Newapaper  Make-up,  by  John  E.  Alien,  la  crammed 
with  faots  which  will  help  you  solve  your  typo- 
yraphieal  problems  simply  and  ineipensively.  It  is  the 
first  inclusive  and  definite  statement  of  the  whole 
art  of  newspaper  typography  by  one  of  the  best- 

known  men  in  the  field . $4.00 

Nmapaper  Writing  and  EdHIng,  by  W.  G.  Bleyer. 
Thoroughly  up  to  date,  the  second  Hevised  Edition 
gives  just  the  information  and  illustration  material 

the  beginner  needs.  493  pp.  lUns. . $2.2$ 

Main  Currents  in  the  History  of  American  Journal- 
iam,  by  W.  G.  Bleyer.  To  give  the  student  of 
journalism  a  background,  the  aim,  throughout  the 
book,  has  been  to  select  those  historical  threads  and 
materials  that  have  a  significant  bearing  on  the 
present-day  situation  in  Amerioan  journalism. 

lUua.  474  pp.,  formerly  $4.00.  Now . $3.00 

Newspaper  Management,  by  Frank  ThayCT.  This 
book  covers  the  whole  field  of  newspaper  manage¬ 
ment  from  the  foundation  through  ^uipment  and 
organisation  of  plant,  office,  circulation  and  adver¬ 
tising  departments  to  the  formulation  of  an  editorial 
policy  for  servioe  to  the  community,  which  is  ^ 
basis  of  sound  and  permanent  newspaper  success. 

$4.00 

The  Writer's  Market  for  1936,  edited  by  .Aron  M. 
Mathieu.  Here  is  one  of  the  most  comprehensive 
guide  books  for  writeis.  It  is  sim|de  to  use,  and  up 

to  date  in  its  material . $3.00 

The  Community  Nearapaper,  by  E.  P.  Harris  and 
H.  F.  Hooke.  A  full  and  practical  application  of 
the  principles  of  modern  journalism  to  the  needs  of 

the  local  newspaper . $2.50 

The  Country  Weekly,  by  Phil  C.  Bing.  Discuases 
the  innumerable  pronlmns  connected  with  the  man¬ 
agement  of  a  country  newspaper . $2.50 

Weekly  Newspaper  Managment,  by  Thomas  F. 
Barnhart.  Stres^  advertising,  circulation  and 

office  administration . $3.00 

Newepaper  Make-up  and  Headlines,  by  Norman  J. 
Radder.  The  principles  and  practice  of  newspaper 
copy  heading  and  make-up . $^50 

Recent  Books 

Propaganda  and  the  News,  or  What  Makee  You 
Think  So?  by  Will  Irwin,  famous  reporter,  who  hu- 
manites  an  abstruse  subject.  Will  long  stand  as 
au^oritative  because  written  by  one  who  knows. 

$2.75 

Forty  Yeara— Forty  Millions:  The  Career  of  Frank 
A.  Munsey,  by  George  Britt.  It  is  one  of  the  most 
dramatic  and  avaricious  stories  of  all  journalism 

history . $3.00 

Interpretations  1933-1935  by  Walter  Lippmann- 


Iteivints  of  the  “Today  and  Tomorrow"  column 
lucidly  edited  and  arranged  by  .Allan  Nevins. 

Macmillan  Company . $2.75 

Get  It  Right!  by  Joba  B.  Opdycke.  “If  you're 
planning  to  write  a  letter,  a  pieoe  of  advertising  eopy , 
a  news  story,  an  announcement  of  the  annulment  of 
your  engagement,  the  mimitei  of  a  meeting,  a  letter 
to  the  King  of  England,  a  set  ef  resolutions  on  the 
flight  of  time,  a  telegram  or  a  book — then  here  is 
the  thing  to  tell  yon  Low  to  do  it.— A.  B.  Bernd  in 

the  Maoon  Tele^pb." . $3J0 

The  Complete  JounwHst.  by  F.  J.  Mansfield.  Com¬ 
prehensive  statement  of  newspaper  methods  as 
practised  on  En^ish  newspapers .  $3.75 

Just  Out 

The  American  Year  Book,  edited  by  A.  B.  Hart  and 
W.  M.  Schuyler.  A  factual  reference  book  on  Amer¬ 
ican  affairs  with  interpretations  by  recognised  ex- 

[lerts  in  their  fields . $7.50 

Advertising  People,  by  Robert  Tinsman.  A  book 
about  advertising  salesmen,  advertising  managers, 
advertising  copywriters,  advertising  agents  and  ad- 

vertisera  themselves . $2d)0 

America's  Young  Man.  Volume  IL  1936-1937  Edi¬ 
tion.  The  official  Who’i  Who  among  the  young  men 
«f  the  nation.  In  addition  to  the  biograpbiea  this  vol¬ 
ume  contains  a  statistical  summary  and  geograi^hi- 
cal  index.  With  the  added  feature  of  an  oocupa- 
tional  index  this  book  proves  a  valuable  reference 
for  newspaper  eiecutivee,  businees  executives,  educa¬ 
tors  and  students  of  vocational  guidance $10M 

Special 

Brewer  Oletionary  of  Phrase  and  Fable  (frequently 
referred  to  as  the  Editor's  Handbook)  standard  at 
$7.50  price,  offered  here  at  $3.50.  Half-morocco, 
1,440  pagee,  over  14,000  references.  Frank  H.Viie- 
teUy,  Litt.  D.,  says:  “Full  of  meat  as  an  egg.”  A 
gift-book  not  to  be  overlooked. 

Advertising 

Making  Milliona  Read  and  Buy,  by  William  A. 
Thomaon.  New.  Expert  anal)^  of  marketing 

through  newspaper  advertising.  Cloth . $3.00 

Advertising,  Theory  and  Practice,  by  C.  H^^nd^e, 
Associate  Professor  of  Businees.  Miami  E'niversity. 
This  book  presents  the  results  of  several  years  ex 
l>eriment  and  actual  study  of  this  important  field  in 
conjunction  with  businees  men  and  advertising 
agencies.  Advertising  research  is  given  a  place  of 
first  importance.  The  author  nas  nresented  care¬ 
fully  develop^  chapters  on  consumer  research, 
product  analysis,  market  analysis,  research  technique 

and  consumer  groups.  636  pages  6x9 . $1.00 

7999  Retailing  Ideas,  compiled  by  Emanuel  Lyons. 


SuoeemM  methed*  used  in  neatly  every  retaihn4 

activity.  Ota  be  orod  in  the  advert!  sing  prooioaoa 

departmeat  la  wel  ai  by  local  tpaee  sakoaen  and 

usera  of  space.  Ckth . $3.60 

Making  AdverttMtala  by  R.  8.  Duniine.  Able 
expoeiaon  of  general  advertiifaig  tsihaiqne.  Cloth 
$3.00 

AdvenWng  pad  Hi  MiNtanleal  ProOMlafi,  by  Carl 
R.  Greer.  Pnvidro  inConnatioa  on  advertising  and 
printing  proeemes  wWeh  is  required  by  the  user  nr 

the  student.  Ilhs . $6-00 

,  by  Jasaoi  M.  Mnldoon.  A 


salea  presentatiaa  uaaa  “Better  RetaiHK’'  as  a 
manual.  Provides  a  demite  formula  to  aid  adver¬ 
tising  salesmen  to  more  siiei . Sld)0 

Hoar  to  OM  PuliHcity,  by  Milton  Wright  TbetoelS' 
the  teebuqne,  the  whole  art  of  getting  paUMlr 
for  your  enterprise.  Coven  every  factor  of  how  to 
prepare  and  handle  material,  tod  where  and  how  to 
get  puUieity,  in  a  way  that  meet!  the  bosinem 

man's  needs . $2dN 

Knack  of  ScHlng  More,  by  Burton  Bigelow.  Is  a 
new  three-vohuM  library  of  praeticaL  field-tartad 
selling  ideis.  It  brings  together  276  different  ex¬ 
amples  of  how  tougb  selling  situations  have  beea 
handled  by  top-not^  salesmen.  Examples  show¬ 
ing  how  to  improve  yoor  selling  every  step  of  the 
way  from  the  m-Approadi  to  the  Close . $4.00 

Law  of  the  Press 

Newspaper  Law,  by  W.W.Loomw.  Clotb . .  .  $1.25 
The  Law  of  Neartpapeia,  by  .Arthur  i  Croaman. 
('omplete  exposition  of  likel,  slander,  contempt. 
Cloth . $340 

Accounting 

Newspaper  Organization  and  Accounlitm  by  A.  S. 
Van  Bentbuysen.  Thia  standard  goiae  presents 
hundreds  of  money-saving  suggestions  on  all  phases 
of  puUidiing.  It  allows  you  to  compare  your  own 
polmea  with  the  systems,  methods,  forms  and  prae- 
tices  of  other  efficient  organiiations.  544  pp.  ^se 
7x105^4  inAee . $1040 

Circulation 

Newspaper  District  Management,  by  lioyd  Smith. 
.A  test  book  for  men  in  charge  of  newspaper  carrier 

salesmen.  Dlus.  Cloth . $5.00 

The  Paper  Route,  by  Lloyd  Smith . $1.00 

Photography 

News  Photography,  by  Jade  Price.  For  all  who  use 
a  camera.  A  comjdcte  and  fascinating  book  on  the 

technique  and  adventures  of  photography . $200 

Photo  Markets,  edited  by  J.  P.  Lyon.  It  lists  1800 
nuukets  for  pbotoe  and  other  pertinent  data. .  $40 


WORKING  NEWSPAPERMAN'S  SHELF 

Recommended:  History:  Main  Currenta,  by  W.  G.  Bleyer,  $3.00. 
Editorial  Technique:  Newspaper  Reporting  of  Public  Affairs,  by  Bush, 
$340.  Newspaper  Writing  and  Editing,  by  Bleyer,  $225.  Rights  and 
Privileget  of  the  Press,  by  Slebeit,  $3.00.  The  Working  Press,  by 
Sotrela,  $200.  The  Law  of  the  Newapapert,  by  Arthur  &  Croeman, 
$3.50.  Newspaper  Reference  Methods,  by  Desmond,  $2.50.  News 
Photography.  1^  Price.  $200.  For  inspiration:  Reference:  March's 
Thesaururs  Dictionary,  $9.00. 


—GOING  TO  PRESS  SOON— 

"GeHing  and  Keeping  Classified  Advertising" 
by  Morton  J.  A.  MacDonald, 

Nationally  known  daaaified  advertising  manager  of  the  Oakland  Trib¬ 
une.  Thia  is  the  first  and  only  complete  handbook  on  clasaifiad  adver¬ 
tising  exctuaively  and  will  fill  a  long-felt  vacuum  in  the  advertising  book 
field.  It  answers  a  thousand  questions— comprehensively,  briefly, 
correctly  I  Price  $3.50  per  copy.  Order  now.  Sold  exduaively 
EDITOR  &  PUBLISHER. 
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Harvard  Universities. 

“If  a  person  has  grievances  that  he 
thinks  should  be  communicated  to  the 
public,”  he  wrote,  “he  is  at  liberty,  if 
he  possesses  the  resources,  to  publish 
a  paper  anywhere  in  the  coimtry, 
even  in  the  smallest  hamlet,  to  dis- 
senunate  his  views. 

“There  are  only  90  channels  in  this 
country  over  which  broadcasting  may 
be  done.  On  these  channels  there  are 
altogether  629  broadcasting  stations, 
the  great  majority  of  which  are  lim¬ 
ited  in  power  and  range  to  reach  peo¬ 
ple  within  a  comparatively  short  dis¬ 
tance  of  the  stations  and  not  interfere 
with  others  on  the  same  bands.  From 
an  engineering  point  of  view,  this 
country  already  has  many  more  sta¬ 
tions  than  good  service  justifies. 

“It  is  plain  that  a  person  cannot 
open  a  station  of  his  own  in  the  same 
manner  fiiat  he  can  publish  a  news¬ 
paper  of  his  own  in  order  to  com¬ 
municate  his  views,  no  matter  how 
valid  and  necessary  the  information 
he  wants  to  convey  to  the  public  may 
be.  Nature  limi^  the  radio,  but 
placed  practically  no  limitation  on 
the  number  of  newspapers. 

“The  newspaper  has  presented  a 
splendid  picture  in  the  fi^t  for  hu¬ 
man  rights,  its  war  against  political 
corruption,  its  battle  for  liberty  of 
the  oppressed  and  enslaved  and  its 
refusal  to  be  intimidated  by  either 
power  or  wealth.” 

Government  monopoly  of  radio  is 
opposed  by  Payne,  who  cites  Nazi 
“propaganda  abuses”  and  agrees  that 
American  stations  provide  better  pro¬ 
grams  than  the  nationalized  British 
stations.  He  agrees  with  cultural  and 
religious  interests,  however,  that 
much  was  still  to  be  desired  of  Amer¬ 
ican  radio.  (The  Microphone  Press, 
Boston.  $1.) — W.  S. 

«  «  « 

DO  you  know  the  Haring  trio? 

H.  A.  Haring,  the  father,  is  best 
known  to  me  as  an  authority  on  the 
subject  of  warehousing.  One  of  his 
sons  is  Chester  E.  Haring  of  the  ad¬ 
vertising  agency.  Batten,  Barton,  Dur- 
stine  &  Osborn,  an  authority  on  mar¬ 
keting  and  the  writer  of  “The  Manu¬ 
facturer  and  His  Outlets.”  The  third 
is  Dr.  Albert  Haring  of  the  Lehigh 
University  department  of  economics, 
and  he  has  written  a  book  on  “Retail 
Price  Cutting  and  Its  Control  by 
Manufacturers,”  recently  published 
by  The  Ronald  Press.  It  is  not  quite 
up  to  the  last  minute,  but  it  does 
come  through  1934.  If  you  want  a 
supplement  to  the  book  read  Dr.  Har¬ 
ing’s  article  in  the  January,  1936, 
issue  of  The  American  Marketing 
Journal  on  “The  Fight  to  Control  Re¬ 
tail  Price  Cutting.” 

Dr.  Haring’s  book  will  interest  sev¬ 
eral  types  of  newspaper  men  —  the 
editor  and  economist  because  the  gen¬ 
eral  topic  is  one  of  great  current  im¬ 
portance,  and  the  advertising  depart¬ 
ment,  in  particular,  because  the  topic 
is  the  meeting  place  of  retail  and  na¬ 
tional  advertising. — R.  W. 

•  •  • 

4 40 IX  LOST  WOMEN”  by  Louis 
O  Sobol  (Claude  Kendall,  New 
York)  breathes  New  York.  Mr.  So¬ 
bol  writes  a  Broadway  column  for 
the  New  York  Evening  Journal  and 
this  tale  of  six  girls  from  all  sections 
of  the  country  and  their  life  in  the 
big  city  is  told  in  the  breezy  style 
found  daily  in  his  column.  It  is  a 
style  of  writing  that  originated  in 
New  York  but  is  popular  all  over  the 
country;  typical  of  a  metropolis  com¬ 
bining  the  Harvard  accents  of  Park 
Avenue,  the  broken  English  of  the 
lower  i^st  Side,  the  soft  Southern 


drawl  of  Harlem  and  the  rapid-fire 
slang  of  Broadway. 

Mr.  Sobol  started  newspaper  work 
on  the  Waterbury  (Conn.)  Republi¬ 
can  at  the  age  of  17.  He  served  dur¬ 
ing  the  World  War,  emerging  as  a 
first  lieutenant.  He  was  at  one  time 
city  editor  of  the  New  London 
(Conn.)  Day.  Since  then  he  has  ap¬ 
peared  on  vaudeville  stage,  in  movie 
shorts  and  on  the  radio.  Tliis  is  his 
first  novel.  Another  venture  into  the 
literary  field  was  a  play  called  “High 
Hatters”  produced  in  1928. — C.  S.  Z. 
•  •  • 

There  are  not  many  good  books 
on  business.  On  retailing  there 
is  a  special  dearth.  And  on  retail  ad¬ 
vertising — well,  can  you  name  half  a 
dozen  good  volumes  on  that  subject? 

Lift  the  solid  760-page  volume, 
“Retail  Advertising  and  Sales  Pro¬ 
motion,”  just  published  by  Prentice- 
Hall,  Inc.,  and  you  will  think  you 
have  the  needed  half  dozen  books.  A 
careful  examination  of  this  new  vol¬ 
ume  in  the  New  York  University  Re¬ 
tailing  Series,  written  by  Charles  M. 
Edwards,  Jr.,  of  N.  Y.  U.  School  of 
Retailing  and  William  H.  Howard  of 
Montgomery  Ward  &  Co.  retail,  will 
persuade  you  that  it  is  the  half  dozen 
best. — R.  W. 

•  •  • 

The  New  Standard  Year  Book  for 
1935,  edited  by  Frank  H.  Vizetelly, 
Litt  D.,  LL.D.,  a  supplement  to  the 
Funk  &  Wagnalls  New  Standard  En¬ 
cyclopedia,  records  the  events  of  1935 
both  international  and  naticmal,  and 
contains  all  important  developments 
in  the  world  since  the  publication  of 
the  original  work.  (Funk  &  Wagnalls 
Company,  publishers.) 

0  0  0 

IN  THE  PERIODICALS 

the  league  failed,’’  m 

▼  »  June  Reriew  of  Reritws  it  the  firit 
of  a  short  series  of  articles  bjr  the  late  Frank 
H.  Simonds.  Ther  were  orisinally  prepared  at 
addresses  to  students  at  Johns  Hopkins  Uni¬ 
versity. 

Walter  Duranty,  “The  Bogey  of  Moscow,” 
North  American  Revirtr. 

Scrilmerj,  “Twenty-Fifth  Reunion,”  by  John 
R.  Tunis.  This  is  a  study  of  the  author’s 
Harvard  classmates  who  graduated  in  1911. 

"Wanted:  An  Honest  President,”  by  Nicho¬ 
las  Roosevelt,  New  York  Herald  Tribune  edi¬ 
torial  writer,  American  Mercury.  In  the  same 
issue  George  Ritchie  of  the  New  York  Sun 
writes,  “La  Guardia:  the  Manhattan  Messiah.” 

George  Seldes  wrote  “The  Color  of  the 
Press”  in  Esquire  for  June.  This  is  a  not 
particularly  enlightening  article  stating,  in  the 
main,  that —  “the  press  is  more  often  colored 
than  uncolored  in  making  public  opinion.” 

Also  in  Esquire,  “The  Big  Winner,”  a  piece 
of  fiction  by  the  late  Harold  E.  Scarborough, 
who  was  London  correspondent  for  the  New 
York  Herald  Tribune. 

June  20th  To-Day  contains  “Campaign  Jam¬ 
boree,”  by  Herbert  C.  Henderson,  who  was 
for  a  number  of  years  on  the  Dai'y  Oklahoma 
and  the  Oklahoma  City  Times. 

Jonathan  Mitchell  wrote  “The  Republicans 
Hate  Roosevelt,”  New  Republic,  June  24th. 
“Big  Jim  Farley;  He  Gets  the  Blame,”  by 
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.Mva  Johnson,  June  27th  Saturday  Etening 
Post,  shows  the  party  chairman  in  the  light  of 
administration  shock-absorber. 

The  July  issue  of  Foreign  Affairs  contains 
an  unusual  number  of  articles  by  news-trained 
men.  Among  them  are  “The  Dictators  Dis¬ 
cover  Sport,”  by  John  R.  Tunis,  formerly 
sports  editor  of  the  New  York  Evening  Post; 
“The  Swiss  Rearmament,”  by  Eidgar  Ansel 
Mowrer,  Paris  correspondent  of  the  Chieago 
Daily  Netvs;  and  “Mr.  Hirota’s  Third  Point,” 
by  Edgar  Snow,  an  American  newspaper  man 
who  is  Peiping  correspondent  of  the  London 
Daily  Herald.  Foreign  newspaper  men  who 
are  represented  in  this  same  issue  are  N.  Buk¬ 
harin,  chief  of  the  editorial  board  of  Itvestia, 
of  Moscow,  with  an  article  entitled  “Imperial¬ 
ism  and  Communism”;  M.  W.  Fodor,  Vienna 
correspondent  of  the  Manehester  Guardian  and 
the  London  Observer,  with  an  article,  “The 
Austrian  Riots  of  Hitlerism”;  and  William 
Miller,  Athens  correspondent  of  the  London 
Morning  Pott,  with  an  article,  “A  New  Era  in 
Greece." 

Atlantic  Monthly.  “The  Election  Choice,” 
concerning  the  issues  of  the  Presidential  cam¬ 
paign,  by  John  W.  Owens,  editor  of  the  Balti¬ 
more  Sun. 

An  editorial  in  the  June  10th  New  Republic 
praises  the  American  Nesvspaper  Guild's  move 
to  affiliate  with  the  .American  Federation  of 
Labor.  The  writer  says:  .  .  .  "as  a  part  of 
the  A.  F.  of  L.  it  (the  Guild)  should  play  a 
livdy  and  important  role”  .... 

Also  in  New  Republic,  “The  Socialists 
Meet,’’  by  John  Herling,  Washington  corre¬ 
spondent  of  Milwaukee  Leader  and  director  of 
the  Socialist  News  Bureau. 


ment  to  the  same  magazine.  It  is  prepared  k. 
the  editors  and  titled,  "A  Balance  Sheet  of  ^ 
New  Deal.”  “* 

Scribners,  “Six  Men  and  an  Elephaa*- 
an  article  on  Republican  politics,  by  Lebad 
Stowe,  1930  winner  of  the  Pulitzer  Prize  b 
foreign  correspondence.  The  author  is  qo, 
on  the  New  York  Herald  Tribune  staff. 

James  S.  Kearns,  Chicago  Daily  Vetai  spwt, 
writer,  contributed  “Record  Turnover”  to  Jane 
Esquire.  It  is  a  piece  about  .Adolph  Kiefer 
backstroke  swimmer. 

“In  and  Out — Trade  Agreements  and  DU. 
agreements,”  by  George  N.  Peek  and  Sanrael 
Crowther.  June  13th  Saturday  Ei  ening  Post 

To-Day,  June  13,  contains  “Give  Us  , 
Pension,”  by  Lewis  J.  Gorin,  Jr.,  the 
ton  student  who  is  National  Commaadcr 
Veterans  of  Future  Wars.  The  article  sets 
forth  the  proposition  that  "Uncle  Sam  skoaU 
support  everybody.”  In  the  same  issue  U 
“Fight  Crowds,”  by  Roger  Birtwell  of  tke 
New  York  Daily  Newt. 

Forrest  Davis,  New  York  World-Teltfrm 
feature  writer,  contributed  “Labor  Spies  sad 
the  Black  Legion”  to  New  Republic,  Joae  17. 

“Saturday  Night’s  Painter,”  an  article  ab^ 
John  Sloan,  the  American  artist,  is  in  Jane 
Esquire.  It  was  written  by  Harry  Sslp^, 
one-time  staff  member  of  New  York  World. 

In  this  month’s  issue.  Review  of  Reviews 
has  set  aside  a  section  entitled,  “From  the 
June  Magazines,”  containing  short  excerpts 
from  such  varied  publications  as  Popular 
Science  Monthly,  Asia,  Parents  and  Redboek. 
In  the  same  magazine  is  a  collection,  "Dis¬ 
tilled  from  the  Trade,”  quoting  various  trade 
journals.  It  is  under  the  by-line  of  Dnart 
MacLean. 


Likewise  of  interest  is  the  20-page  supple- 
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1  EVERY  NITE  at 

AMERICA'S  LEADING  GREYHOUND  RACE  TRACK 

WONDERLAND 

15  MINUTES  FROM  BOSTON 

the  1936  SEASON  IS  NOW  UNDER  WAY.  .  .  . 
COME  DOWN  AND  SEE  THE  WORLD'S  MOST 
NOTED  GREYHOUND  CHAMPIONS  IN  THRILL¬ 
ING  COMPETITION.  EASILY  REACHED  BY  BUS, 


RAIL  OR  AUTOMOBILE. 
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Post  Time  8:15 


Daily  Double  Closes 
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WEDNESDAY,  JULY  1st 

ADMISSION  TICKETS  FOR  ALL 
DELEGATES  AT  REGISTRATION  DESK 
HOTEL  STATLER,  BOSTON 


Editor  &  Publisher  for  June  ‘J  7 ,  1936 

LOS  ANGELES  PAPER  IS  “HERO”  IN  M-G-M  “SHORT” 


Dnffy  Cornell  Heft)  who  quit  newspaper  work  to  write 
for  motion  pictures,  finds  himself  hack  at  the  chy  editor’s 
desk  for  an  M>G-M  specialty  short,  “Behind  the  Head- 
liDes,”  which  was  filmed  almost  entirely  in  the  new  Los 
Angeles  Times  plant.  This  editorial  room  (left)  is  a 
studio  set,  hut  the  rest  of  the  newspaper  shots  in  the  film 


are  actual  Los  Angeles  Times  locations.  (Right)  B.  R. 
Bates,  traffic  department  engineer  in  the  Los  Angeles 
bureau  of  the  AP,  explains  to  Pete  Smith  (right),  M-G-M 
commentator,  how  the  Wirephoto  works.  In  turn  Smith 
will  explain  the  system  to  his  audiences  when  the  picture 
is  released  in  July. 


Two  Confessions  Bring 
Exclusives’*  in  Chicago 

Tragedies  of  “the  eternal  triangle” 
often  conceal  their  “news”  and  facts 
behind  close-locked  lips,  but  Qii- 
cago’s  latest  triangle  murder  (the 
Bolton  case)  has  been  practically 
solved  by  two  “exclusive”  stories 
which  two  Chicago  American  report¬ 
ers  secured  from  the  two  women  in 
the  case. 

One,  the  virtual  “confession”  of  the 
accused  wife,  who  continues  to  deny 
her  guilt  to  all  other  newspaper  re¬ 
porters,  was  obtained  by  90-pound 
Ruth  G.  McClain,  yovmgest  of  the 
news  staff,  and  but  recently  gradu¬ 
ated  from  the  School  of  Journalism 
at  the  University  of  Illinois. 

The  other,  a  full,  detailed  story,  by 
“the  other  woman,”  and  exclusive 
photographs  as  well — was  obtained  by 
Walter  Birkenbuel,  staff  man  at 
Joliet. 

AUTO  FIRM  SIGNS  STIPULATION 


Angeles  Times  plant.  This  editorial  room  (left)  is  a  will  explain  the  system  to  his  audiences  when  the  picture  Chicago  Company  A^ees  to  Cease 
studio  set,  hut  the  rest  of  the  newspaper  .shots  in  the  film  I  is  released  in  July.  Placing  Misleading  Copy 

^  „  t_  •  j  r  ..u  The  Chicago  Better  Business  Bu- 

THE  new  Los  Angeles  Times  bmld-  man,  the  fihn  opens  on  a  man  buymg  Cornell,  who  resigned  a  few  months  secured  a  signed  stipulation 

ing  became  a  motion  pictiure  star  a  paper  on  the  comer,  and  then  by  ago  as  Sunday  editor  of  the  Los  president  and  secretary  of 

this  month  when  M-G-M  moved  its  the  flashback  route  goes  to  the  scene  Angeles  Examiner,  plays  the  city  edi-  Sales  Co  Chicago 

cameras  in  to  photograph  every  de-  of  the  exclusive  story  which  is  tor  in  the  picture.  All  the  newspaper  guaranteeing  Chicago  advertising  me- 

partment  for  a  novelty  short,  “Be-  banner-lined.  Step  by  step  it  shows  scenes  except  the  editorial  department  against  a  repetition  of  their  copy 
hind  the  Headlines,”  which  explains  how  the  exclusive  is  kept  that  way  shots  were  made  in  the  Times  plant,  abuses  formerly  complained  of 
the  modem  miracle  of  news  coverage  by  transmitting  alternate  words  by  The  editorial  sequences  were  made  Misleading  juxtaposition  of  liation- 
and  transmission,  and  the  production  Postal  and  Western  Union;  how  pho-  on  the  studio  lot.  In  order  to  cause  gj|  advertised  names  with  sub-nor- 
of  a  daily  newspaper  in  all  its  detail,  tographs  are  Wirephotoed;  follows  the  least  inconvenience,  the  motion  quotations  which  in  reality 

The  film  is  one  of  the  Pete  Smith  the  story  and  art  through  the  editorial  picture  crew  invaded  the  Times  only  apply  only  to  other  lines  of  goods 
series,  and  will  be  released  about  the  department,  engraving  department,  between  the  hours  of  4  am.  and  1  ^  fano^  nf  pomnlaint 

middle  of  July.  composing  room,  stereotype  depart-  p.m.  Two  days  were  spent  in  the  ??i^JXti^  is  e^tedT  md 

Written  by  Duffy  Cornell,  former  ment,  press  room,  and  distribution  plant  on  that  schedule  before  the  set  “trouble’’  which  has  continued  over 
Chicago  and  Los  Angeles  newspaper-  system.  was  moved  to  the  studio.  many  years 

_ — -  -  -  — - -  - - -  --  - _  .  - -  The  most  recent  offense  was  the 

line  “Firestone  Forcing  Tire  Prices 

EXTORTIONIST  DROPS  EFFORT  Congress  are  militating  against  success  THETA  SIGMA  PHI  AIMS  Down,”  with  the  “Blue  Star”  insignia 

1.  j — TL —  1.  j  ^  obtaining  aid.  iSpccial  to  Edito»  &  Pvblishex)  gu  insignificantly  displayed  between 


EXTORTIONIST  DROPS  EFFORT  Congress  are  militating  against  success 
-  in  obtaining  aid. 


THETA  SIGMA  PHI  AIMS 

{Special  to  Editob  &  Pvblisheb) 


PUt  Worked  Throngb  Classified  Applications  are  coming  into  Wash-  Austin,  Texas,  June  24— Profes-  “Firestone”  and  “Forcing”  that  the 
Colomas  of  Daily  ington  daily.  RFC,  in  conformity  with  sional  women  writers  are  determined  ordinary  newspaper  reader  was  easily 

An  alleged  plot  to  extort  $5,000  from  |ts  l»hcy  of  keeping  confidential  all  to  make  “a  place  for  themselves  in  misled  to  believe  the  tire  manufac- 

Colonel  Douglas  I.  McKay,  Bronxville,  inqumes  unless,  md  until,  they  re-  the  sun.”  This  fact  is  made  evident  turer  was  cutting  standard  prices  far 

N.  Y.,  former  New  York  State  Com-  suit  in  loans,  declines  to  identify  the  by  the  recorded  expressions  of  many  below  normal  levels.  Bureau  shop- 

mander  of  the  American  Legion,  applying  publishing  company  or  other  of  those  who  attended  the  ninth  bien-  pers  aUn  foimd  Blue  Star  salesmen 


throu^  communications  in  the  classi¬ 
fied  columns  of  the  Yonkers  (N.  Y.) 


applicants. 


nial  convention  recently  held  here  of  trying  to  “switch”  prospective  buyers 


By  the  terms  of  the  Kopplemann  bill.  Theta  Sigma  Phi,  national  honorary  to  other  than  advertis^  brands. 


Herald  Statesman  was  brought  to  light  $50,000,0W  was  appropriated  to  be  journalistic  fraternity.  Represents-  The  concern  now  agrees  to:  (1)  use 
after  an  investigation  by  agents  of  the  carved  into  loans  to  owners  of  de-  tive  workers  in  fields  of  magazine  and  no  more  “bait”;  (2)  to  have  adver- 
Department  of  Justice  and  the  local  stroyed  property,  individuals,  partaer-  journalistic  writing  in  various  parts  tised  articles  available  as  advertised; 
police.  s|“P  or  corporate,  and  to  municipali-  of  the  ccimtry  took  an  active  part  in  (3)  to  use  no  ad-copy  that  falsely 

A  would-be-extortionist,  who  has  ties.  No  restriction  is  set  u^n  the  the  proceedings  of  the  meeting.  The  represents;  (4)  to  use  no  distress  ap- 
ceased  his  efforts  and  disappeared,  amount  to  be  loaned,  either  minimum  chief  ends  to  which  the  more  than  peals;  and  (5)  to  use  no  damaged 


sent  a  threatening  note  June  6  to  or  maximum. 

Colonel  McKay  demanding  the  money  Th®  principal  difficulty,  insofar  as  ganization  are  working  are  that  women 
with  instructions  to  insert  a  classified  privately  owned  property  is  concerned,  writers  receive  equal  recognition  as 
advertisement  which  would  reveal  arises  from  the  fact  that  the  owners  to  employment  and  salary;  that  no 


five  thousand  members  of  this  or-  merchandise  without  so  describing  it. 


GUILD  LOSES  FIGHT 

Milwaukee’s  Mayor  Hoan  has  signed 


whether  he  would  make  the  pa3rment  must  furnish  a  lien  on  the  property  discrimination  be  made  against  them  the  contract  covering  official  city 
or  not.  The  message  was  to  read,  with  ^  agreement  to  pay  off  toe  in  any  kind  of  respect;  that  working  printing  for  toe  ensuing  year  awarded 
“Can  arrange  to  make  shipment  this  obligation  in  10  years.  If  toe  loss  in-  conditions  for  women  in  journalism  the  publisher  of  the  Wisconsin- News 
week,"  signed  “Ted.”  The  personal  volves  personal  proi»rty,  that  is,  other  shall  be  bettered,  and  that  practically  after  toe  Common  Council  overrode 
was  inserted  June  9  and  toe  following  than^  land  or  buildings  (but  not  in-  every  distinguished  woman  profes-  the  mayor’s  veto  which  attempted  to 
day  a  second  note  was  received  by  eluding  merchandise) ,  RFC  will  deter-  sional  writer  shall  be  brou^t  into  the  block  the  contract.  The  Milwaukee 
McKay  ordering  him  to  put  toe  m<mey  mine  in  each  instance  how  long  toe  membership  of  the  fraternity.  Newsp)aper  Guild,  which  is  conducting 


was  inserted  June  9  and  toe  following  than  land  or  buildings  (but  not  in-  every  distinguished  woman  profes 
day  a  second  note  was  received  by  eluding  merchandise) ,  RFC  will  deter-  sional  writer  shall  be  brou^t  into  th 
McKay  ordering  him  to  put  toe  money  mine  in  each  instance  how  long  toe  membership  of  the  fraternity. 

into  an  envelone  addressed  to  a  name  loan  shall  run,  but  m  no  event  shall  - - 

not  disclosed  by  police,  in  care  of  toe  the  maturity  date  be  later  than  Janu-  DAILY  ABSORBS  WEEKLY  Wiscoi 
general  delivery  window  at  toe  City  ary  31,  1945.  The  rate  of  interest  is  Harry  D.  Strunk,  publisher  of  the  a  det 
Hall  Post  Office.  New  York  City,  four  per  cent  per  annum.  McCook  (Neb.)  Daily  Gazette,  has  award. 

announced  toe  consolidation  of  toe 


Hall  Post  Office,  New  York  City, 

A  similar  notice  was  to  appear  in 


a  strike  of  editorial  workers  on  toe 
Wisconsin-News  since  February,  made 
a  determined  effort  to  block  toe 


the  h3  Stote^  June  11^  a  ^AYS  RADIO  DISPLACES  PRESS  Gazette  with  toe  McCook  Tribune,  a  C.  W.  BARTON  APPOINTED 

signal  that  toe  money  had  been  mailed.  former  federal  radio  tri- weekly  which  has  been  published  Chicago  Subiu-ban  Quality  Group 

Police  observation  of  toe  general  de-  commissioner  and  now  editor  of  Radio  by  Merrill  Smith  since  1932.  The  con-  has  appointed  Charles  W.  Barton  of 

livery  window  at  toe  post  office  failed  ^odav,  told  members  of  toe  Radio  solidation  marked  toe  removal  of  one  551  Fifth  Avenue,  New  York  City,  as 

to  bring  results.  The  plotter  made  no  Manufacturers  Association  at  their  of  the  oldest  papers  in  Nebraska,  toe  eastern  representative.  This  group  is 


attempt  to  claim  toe  money. 

PUBLISHERS  SEEK  LOANS 

RFC  Money  Sought  by  Newspaper 
Flood  Sufferers 

{Special  to  Editob  &  Publishes) 

Washington,  D.  C.,  Jime  23. — ^News- 


annual  ^  convention  in  Chicago  re-  Tribune  having  been  founded  on  June  comprised  of  Oak  Leaves,  Evanston 
cently  “the  press  has  lost  its  control  8.  1882.  The  Tribime  plant  will  be  Review,  Wilmette  Life,  Winnetka 
of  public  opinion  and  radio  has  taken  discontinued. 


over  largely  toe  molding  of  national 
sentiment.” 

GILBERT’S  SON  HONORED 


REGRETS  DRUG  BILL’S  DEATH  Doings,  La  Gran 
Voluntary  regulation  of  advertising  land  Park  Press. 
within  toe  proprietary  drug  industry  - 


Talk,  Glencoe  News,  Lake  Forester, 
Austinite,  Maywood  Herald,  Hinsdale 
Doings,  La  Grange  Citizen  and  High- 


Washington,  D.  C.,  Jime  23. — ^News-  Paul  T.  Gilbert,  Jr.,  son  of  Paul  will  proceed  vigorously  despite  toe  OVERSEAS  VISITORS  FETED 

paper  publishing  companies  which  ex-  Gilbert,  Chicago  Herald  and  Examiner  failure  of  Congress  to  pass  toe  Cope-  On  Friday,  Jime  26,  toe  Advertising 

perienced  heavy  losses  as  a  result  of  feature  writer,  and  of  Isle  Forster  Gil-  land  Food  and  Drug  Bill  in  its  recent  Club  of  New  York  gave  a  luncheon 

toe  1935  and  1936  floods  are  showing  bert,  for  many  years  a  noted  concert  sessiwi,  declared  Frank  A.  Blair,  sponsored  by  toe  Reception  Commit- 

keen  interest  in  toe  offer  of  toe  Re-  singer,  was  recently  graduated  from  president  of  toe  Proprietary  Associa-  tee  of  toe  Advertising  Federation  of 

TOnstruction  Finance  Corporation  to  Northwestern  University  as  toe  “uni-  tion,  in  a  statement  this  week  mark-  America  for  overseas  visitors  to  toe 

finance  replacement  and  rehabilitotion  versity’s  student  of  toe  year,”  sm  ing  the  second  anniversary  of  toe  Boston  convention.  Sightseeing  trips, 

oi  destroyed  or  damaged  property,  but  honor  bestowed  upon  him  in  recogni-  inauguration  of  the  association’s  cam-  tours  of  broadcast  studios,  etc.,  were 

toe  conditions  imposed  upon  loans  by  tion  of  his  unique  scholastic  record,  pnign  for  the  control  of  advertising,  also  scheduled. 


Editor  &  Publisher  for  June  27,  1936 


SIMONTON  NAMED  PRESIDENT 

Tennexee  Prea*  Group  Plunt  Serrice 
Roorganisation  Small  Papers 

(Special  to  Eoitok  &  Publisher) 

Nashville,  Tenn.,  June  24. — Under 
the  leadership  of  Alison  Simonton, 
publisher  of  the  Covington  (Tenn.) 
Leader,  newly 
elected  presi¬ 
dent,  the  Ten¬ 
nessee  Press  As¬ 
sociation  plans 
a  reorganization 
of  activities  to 
make  its  work  of 
more  service  to 
the  small  dailies 
and  weeklies  of 
the  state,  it  was 
disclosed  at  the 
final  session  of 
the  annual  con¬ 
vention  at  Nash-  Aliiok  Simontoh 
ville  June  20. 

To  carry  out  this  revitalized  pro¬ 
gram,  the  association  elected  Robert 

G.  Fields,  former  city  editor  of  the 
Nashville  Banner  and  now  head  of 
the  advertising  agency  bearing  his 
name  in  Nashville,  as  secretary-man¬ 
ager  to  act  as  agent  for  all  affairs  of 
the  organization  with  control  of  the 
expenditure  of  funds. 

Others  elected  were:  R.  F.  Boddie, 
of  the  Sumner  County  News,  GaUatin, 
first  vice-president;  Spurgeon  Akers, 
of  the  Rogersville  Review,  second 
vice-president,  and  Charles  (jampbell, 
of  the  Lauderdale  County  Enterprise, 
third  vice-president.  Directors  elected 
for  a  one-year  term  were:  Thomas 

H.  Pratt,  Kingsport  Times;  Horace  V. 
Wells,  Jr.,  Clinton  Courier;  Ray  Alden 
Smith,  Dayton  Herald;  Dixon  Mer¬ 
ritt,  Lebanon  Democrat;  W.  W.  Barks¬ 
dale,  Clarksville  Star;  R.  A.  Freeman, 
Dickson  Herald;  C.  F.  Armstrong, 
Lexington  Leader;  Paul  Sims, 
Brownsville  States-Graphic,  and  John 
Montgomery,  Collierville  Herald. 

To  assist  Fields  in  reorganizing  the 
work  of  the  association  an  executive 
conunittee  including  a  representative 
from  each  of  the  three  grand  divi¬ 
sions  of  the  state  was  appointed.  Tlie 
committee  includes  Ray  Alden  Smith, 
publisher,  Dayton  Herald,  East  Ten¬ 
nessee;  Dixon  Merritt,  publisher,  Le¬ 
banon  Democrat,  Middle  Tennessee, 
and  Roy  C.  Coleson,  publisher,  Fay¬ 
ette  Falcon,  Somerville,  West,  Ten¬ 
nessee.  The  committee  will  meet 
four  times  a  year  with  the  new  sec¬ 
retary-manager  as  chairman  and  the 
president  as  ex-officio  member. 

Red  Boiling  Springs,  Term.,  was 
selected  as  the  meeting  place  for  1937. 


NO  COLOR  ON  QUEEN  MARY 

For  the  first  time  the  Associated 
Press  this  week  stipulated  that  one 
of  its  pictures  could  not  be  reproduced 
in  color.  In  distributing  an  official 
copyrighted  photograph  of  Queen 
Mother  Mary  of  England  and  her 
three  grand-children,  the  AP  abided 
by  the  restriction  set  down  by  the 
London  Times,  from  whom  it  bou^t 
the  print,  that  reproduction  in  color 
was  forbidden.  Picture  editors  spec¬ 
ulated  whether  this  was  the  order  of 
the  London  Times  to  retain  the  color 
photograph  reproduction  rights  or  a 
royal  order  to  prevent  the  Queen  from 
being  nm  in  flashy  colors. 

DAILY  OFFERING  SCHOLARSHIPS 

Three  scholarships,  the  first  of  $800, 
the  second  of  $300  and  the  third  of 
$200,  will  be  offered  by  the  Memphis 
Commercial  Appeal  for  the  Gulf  Coast 
Military  Academy,  Gulfptort,  Miss., 
and  qualifications  of  entrants  will  be 
rated  by  judges  who  will  be  ap¬ 
pointed  by  the  newspaper  and  Capt. 
L  K.  Moore,  representing  the  acad¬ 
emy.  High  school  boys  in  the  area 
served  by  the  newspaper  are  eligible 
to  compete  for  the  scholarships. 

TRANSFERS  APPROVED 

(Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  June  24 — The 
Federal  Commimications  Commission 
has  granted  consent  to  the  transfer  of 
control  of  the  license  to  operate  sta¬ 
tion  WDBJ,  now  held  by  J.  M.  Fish- 
bum,  president  of  the  Roanoke  (Va.) 
Times-World,  to  various  members  of 
his  family.  The  FCC  also  granted  the 
consent  to  the  transfer  of  control  of 
the  license  to  operate  KFRU  of  Co¬ 
lumbia,  Mo.,  from  Luther  L.  Hill  to 
the  Star-Times  Publishing  Company. 

BABY  HINDENBURG  PASSENGER 

Six-months-old  Alan  Whiteleather, 
son  of  Melvin  K.  Whiteleather,  mem¬ 
ber  of  the  Borlin  staff  of  the  As¬ 
sociated  Press,  came  over  on  the 
Hindenburg  with  Mrs.  Whiteleather. 
Yoimg  Alan,  the  center  of  attention 
on  the  otherwise  uneventful  voyage, 
is  believed  to  be  the  yoimgest  person 
ever  to  cross  the  Atlantic  by  air. 

COIN  TO  HONOR  GLASS 

A  likeness  of  Senator  Charter  Glass, 
publisher,  Lynchburg  (Va.)  News  and 
Advance,  will  appear  on  one  side  of 
20,000  half-dollar  pieces  to  be  coined 
incident  to  Lynchburg’s  celebration  in 
October  of  its  150th  anniversary,  mem¬ 
bers  of  the  Virginia  Bankers’  Associa¬ 
tion  vr&re  recently  told  by  Giles  H. 
Miller,  Lynchburg. 


JOSEPHINE  PATTERSON  WEDS 

Miss  Josephine  Medill  Patterson, 
yoimgest  daughter  of  Capt.  and  Mrs. 
Joseph  Medill  Patterson,  and  Jay 
Frederick  Reeve,  Chicago  attorney, 
were  married  June  22  at  Crown  Point, 
Ind.  Miss  Patterson’s  father  is  pub- 
lischer  of  the  New  York  News  and 
she  has  been  a  reporter  for  the  Chi¬ 
cago  Daily  News  for  the  last  two  and 
a  half  years.  Mr.  Reeve  is  a  member 
of  the  firm  of  Kirkland,  Fleming, 
Green,  Martin  &  Ellis,  attorneys  for 
the  Chicago  Tribune.  After  an  ad¬ 
venturous  career  as  a  big  game  hunter 
and  airplane  pilot.  Miss  Patterson 
turned  to  newspaper  work  staring  as 
a  reporter  on  the  Daily  News  where 
she  soon  learned  to  handle  routine 
assignments  in  such  a  manner  to 
qualify  her  to  cover  more  important 
stories. 

MARTIN  GETS  EXCLUSIVE 

(Continued  from  page  62) 

variety  of  riot  stuff.  Must  waited  and 
watched  for  a  shot  which  would  tell 
the  story.  After  a  policeman  had 
been  struck  with  a  brick-bat,  Fred 
Must  felt  instinctively  that  here  was 
his  opportunity.  The  officer  gave 
chase  to  the  rioter  with  Must  trailing 
behind.  When  the  policeman  caught 
up  with  the  offender,  he  had  his  pistol 
in  one  hand  and  the  club  in  another, 
but  Must  still  waited  for  what  he 
thought  would  be  the  right  shot.  It 
came  quickly.  In  a  flash  the  police¬ 
man  had  transferred  the  pistol  to  his 
other  hand  and  decided  to  deal  with 
the  offender  without  endangering  in¬ 
nocent  bystanders.  Must  sensed  all 
this  drama  and  realizing  that  this  pic¬ 
ture  told  the  entire  story,  stood  by 
until  the  propitious  moment.  With 
.speed  flash  set  and  scale  registering 
the  correct  distance,  Fred  Must  fired. 
Steady  nerves  and  calm  manipulation 
seen  mainly  in  veteran  cameramen 
resulted  in  the  production  of  a  news 
photograph  worthy  of  the  award  made 
by  the  committee. 

It  is  gratif3ring  to  know  that  photog¬ 
raphers  will  be  given  an  opportunity 
to  prove  the  merit  which  years  of 
experience  has  afforded.  It’s  one 
thing  to  chance  upon  a  lucky  shot 
with  all  the  stage  set,  but  it’s  the 
steady,  successful  coverage  upon 
which  any  city  editor  depends. 

Another  point  important  to  news- 
photographers  has  been  settled  by  this 
award.  That  is  the  framing  of  a  pic¬ 
ture.  Too  many  framed  pictures  have 
received  awards  which  were  not 
merited. 


Supplies  and  Equipment 


1  SAVE  A  MINUTE 


SCOTT  Modern  High  Speed  Steel 
Cylinder  Roller  Bearing  Unit  Preesee 
in  vations  capiacitiee,  wiUi  aubstruc- 
turea  and  recla  or  floor  fed. 

SCOTT  24  and  32  page  preaaea. 
HOB  and  GOSS  32  page  preaaea. 
HOB  40  page  Simplex  Preaa. 

HOB  “Super  Speed”  Unit  Octuple 
wifli  aubstructare  and  reels. 
DUPLEX  “Super  Duty”  Unit  Oc¬ 
tuple  Preaa. 

HOB  Universal  Unit  (Pancoaat) 
16-Conple  Color  Press. 

AtPuHM*  for  early  deUaary 

WALTER  SCOTT  ft  COMPANY 

lUia  OSm  *  F— »»ty . ■*-*-*-*-*  N.  |. 

Not.  Twk  0«M . aso  Wot!  41si  SUmI 

CUcRc*  OSm . ISM  MMaABMk  BUak 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  sta3rs 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  Engiand  Newspaper  Siq>ply  G>. 

Worcester»  Mass-r  U.  S.  A. 

CafcU  AdSrMa  NENSCO— Wore— tw 


EDITOR  &  PUBLISH^  I 

Classified  Advertising  I 

RATES  I 

SITUATIONS  (Cask  with  Ordw)  1 

1  Time  —  .50  per  line 

3  Times  .—  .40  per  liae 

ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 

Count  six  words  to  the  line  » 

White  space  charted  at  same  rate  par  Uat  i 
per  insertiim  as  earned  bjr  freqnsacy  a  J 
insertion.  Minimum  space,  three  Ibis.  ^ 
The  Editor  A  Publisher  reserves  the  right 
to  classify,  edit  or  reject  any  copy. 

Appraising 

Appralasls  of  daily  and  weekly  newmptr 
properties  made  on  a  per  diem  fm  bMii 
NEWSPAPER  APPRAISAL  OOHP. 

Timea  Bldg.,  Times  Sq.  New  York 

_ Newspapers  for  Sals 

For  Sale:  Combined  daily  and  weekly  ncvi- 

fiapera  in  mid  western  town  of  5,000  pon. 
ation.  Will  trose  $80,000  in  1934.  oig 
grosa  of  $6,000.00  in  May.  Price  1100,- 
000.  First  class  equipment.  Does  |ot4 
job  and  bindery  business.  Terms  ressra- 
able.  A-728,  Editor  &  Publisher. 

Newapapar  Brokart 
Baying,  seUlng,  mergers,  dailies  and  vstk- 

lies.  No  listing  charget  Intelliient, 
energetic,  confldential.  Feighner  t  Ms- 
poles,  Nasbrille,  Mich.,  or  111  Old  Him 
Road,  Wilkes-Barre,  Pa. 

CsUfomis 

DslUes  and  Weeklies 

F.  I.  DREXLER.  Mill  Valley,  Califeraia 
Pacific  cosat  newspapers  sold,  bought,  ait' 
lysed,  appraised,  merged.  M.  0.  Meare, 

Beverly  Hilla,  Calif. _ _ 

AvallabU,  Dsslrsbla,  ProflUble  WssUIm. 

In  Maine,  Maiaachnaetta,  Connecticat, 
New  York,  New  Jersey,  Pennsylraaii. 
Ohio,  California.  Price  and  terms  rea¬ 
sonable.  All  earning  profit.  J.  B.  Shale. 

Times  Buildiiig,  New  York. _ 

Hewapspera  sold,  bought,  appraised,  merged. 
NEWSPAPER  APPRAISAL  COUP. 
Times  Bldg.,  Timea  Sq.  New  York 

Circulatiom  Promotion 
Horrlaon  Plan 

Newspaperdom'a  Lesling  Circulation  Bailders 
“That  Plan  That  Pays  and  Proves  It" 
Write  the  John  F.  Morrison  Company, 

4th  Hr.,  ^opt  Bldg.,  Des  Moines,  Iowa. 
Bonded  Campaigns  Snccsed — Hudson  De 
Priest  A  Associates  World’s  Record  Cir¬ 
culation  Builders,  246  Fifth  Ave.,  N.TC. 
For  good  newspapers  this  27  year-old  iuti- 
tntion  continues  to  add  aonnd,  sabstaa 
tial  rircnlstion  on  a  self-financing  plaa. 
THE  CHARLES  PARTLOWE  CO..  Oeei 
dental  Bldg.,  Indianapolis. 

_ Syndicate  Featorea _ 

“Ballads  of  Classified  Clara.’’  Sparkliai. 
new  5  ineh  S  0  presentation  dirwU 
readers  attention  to  all  clasaifieatioai 
offered  by  paper.  Write  for  reasontblt 
price  and  specimens.  C-P  Syndicate, 
Chronicle  Building,  Houston,  Texts. 


Syndicate  Features  Wanted 


Wanted:  Advertising  and  newspaper  fea¬ 
ture  cut  service,  exclusive  territory,  gresp 
of  neighborhood  pnbliahera.  Thee.  F 
Myers.  Jr.,  7510  N.  Ashland  Ave.,  Chi 
esgo,  III. 


Pkotes-Litkograpking 


No  Cats  Needed,  lllluetrate  Advertising  lit- 
eratnre,  reproduce  letters,  bnlletins,  etc. 
Lowest  prices,  $1.50  per  100;  206  addi¬ 
tional  lOO's.  Pssaantino,  250  W.  iOth. 
Lon-5-6551. 


The  Most  Logical  IVay  to  secure  a  peiAw" 
toish  a  newspaper,  magatine  or  allied  husiaest 
is  through  our  personnel  agency.  Repister  te- 
day  for  the  position  you  seek  by  utilisint  loess 
important  services: 

1.  Registration  with  E  Sr  P  Personnel  Str- 
viee  tor  six  months. 

2.  A  3-month  snhscription,  or  extension,  te 
EIoitob  &  Publishes. 

3.  Three  3S-U)Ord  "situation"  ads  in  Eoiwa 
&  Publisher. 

4.  Preparation  by  Mj  of  100  photo-lilko  bul¬ 
letins  about  ycu  with  your  snapshot  thereon 

Draft  an  ad  noto  if  you  seek  a  connectien 
Send  it  to  ut  with  $S.OO  eheck  or  money  order 
to  cover  all  the  above  services.  A  rcgislretie* 
blank  rvill  then  be  sent  yon.  A  helovooverem 
plaerment  fee  will  be  charged  when  and  if  e 
position  is  seemed  through  enr  services. 

P.  Sc  P  PERSOVNEI.  .SERVICE 
170*  Times  Ride..  Time*  ^uare,  N.  Y.  C 


Dssk  Man  an4  Bspattsc.  Daily  adjaseal  te 

New  York  City  will  receive  appHcatleai 
for  these  two  poeitlone.  (}ive  age,  edt- 
eatien,  experience  and  salary  expected, 
also  photo,  when  applying.  Box  A-614. 
Editor  t  Pnbliaher. 


Editor  &  Publisher  for  June 
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Help  Wanted 


Situations  Wanted 


Situations  Wanted 


Situations  Wanted 


Wsnted— Advertising  soUdtors  to  contact 
Mwspspers  for  church  pages  and  to 
M^re  the  necessary  advertisements  high 
wraiission.  for  »t«t^  not  taken.  Inter¬ 
national  Religious  News  Service,  1831 
j^heldon  Rd.,  E.  Cleveland.  0. _ _ 

wintad-  Weh  pressman  for  24  page  Hoe 
^combination  job.  experienced  with  color, 
piily  News,  Wyandotte.  Mich. _ 

_ Young  man  now  employed  in 

Middle  West  capable  of  handling  carrier 
circulation  on  morning  paper  of  12.000 
Sdary  low  to  start.  Good  salary  and 
bonus’^  after  proving  ability.  Must  be 
aood  promoter.  Married  man  seeking 
itMdy  work  preferred.  All  references 
and  full  experience  in  first  letter.  Address 
H-726,  Kditor  &  Publisher. 

Situntions  Wanted _ 

•‘BAP  Personnel  Service’'  at  the  end  of 
an  ad  i»  this  classification  signifies  that  full 
information,  including  photo  and  references, 
it  on  file  in  one  office. _ 

Advertising-Minded  Publishers— Opportunity 
knocks — If  you  are  tired  of  having  the 
2nd  or  3rd  paper  in  advertising  linage; 
tired  of  high  pressure  advertising  men 
who  have  failed  you — and  tired  of  experi¬ 
menting,  will  you  arrange  for  an  inter 
viewl  Now  on  a  large  New  York  City 


Artist — Idea  copy  and  layout  man,  ample 
and  varied  agency  and  newspaper  experi¬ 
ence.  Now  employed  on  large  Southern 
newspaper — can  show  proofs  of  ability 
to  sell  and  hold  accounts.  Highest  refer¬ 
ences.  Southern  State  location  preferred. 
A-72$>,  E  ft  P  Personnel  Service. 

Antomotlve  advertising  man,  now  employed, 
have  an  exceptional  record  in  linage  gains 
during  12  years’  employment  with  same 
publisher.  Desirous  of  making  a  new 
connection.  Have  automotive  and  na¬ 
tional  contacts  that  are  invaluable.  A-698, 
E  ft  P  Personnel  Service. 

Business  Manager — Unemployed  because  of 
merger.  Middle-aged,  married.  Fifteen 
years’  experience.  Capable.  References. 
Box  A-683,  Editor  ft  Publisher. 

Cameraman,  age  forty-three;  twenty-three 
years  experience  on  papers,  coast  to 
coast;  expert  staff  or  publicity;  lumish 
best  of  references.  Will  go  anywhere. 
Please  state  salary.  A-283,  E  ft  P  Person¬ 
nel  Service. 

Circulation  Man  aged  27.  Desires  oppor¬ 
tunity  as  District  Manager  or  assistant  in 
New  England.  Now  employed.  Experi¬ 
enced  with  insurance.  New  Deal,  boy 
promotion,  carrier  contest,  home  delivery 
and  carrier  bonds.  Seven  years  experi¬ 
ence.  Married.  Car.  A-722.  E  ft  P 
Personnel  Service. 


daily  and  possessing  all  the  necessary  fun-  Circulation  Bfanager,  age  38,  long  experience 

_ ,.t.  M  * MflTA  41?  A  in  nl.w  QnnnAO  nrllh 


damentsls  of  a  “go-getter” — age  41 
background  of  practical  advertising  ex¬ 
perience  from  the  mechanical  to  the  sales 
end — with  all  the  “pep”  necessary  to 
demonstrate  to  a  “sinking  sales  staff” 
that  it  CAN  be  done — used  to  overcoming 
the  toughest  of  “sales  resistance”  regard¬ 
less  of  comparative  circulations  or  sales. 

An  advertising  man  without  “financial 
worries,”  who  is  looking  for  a  “tough 
assignment”  but  who  wants  to  get  paid 
“when  he  delivers” — Who  is  that  Pub¬ 
lisher  1  Address  Box  A-733,  E  &  P  Per¬ 
sonnel  Service. 

Advertising — iBuilBaaa — ^Pronotlen  Executive 
and  Personal  Producer  of  unnsual  ability. 
Long  record  of  successful  Metropolitan 
and  smaller  experience.  Now  employed — 
seeking  opportunity  account  contemplated 
merger.  Married,  responsible,  exceptional 
background  of  experience.  East  preferred. 
A-734,  E  ft  P  Personnel  Service. 

Advertising  executtve,  35,  fifteen  years  ex¬ 
perience  in  advertising  and  sales  promo¬ 
tion  with  agency,  newspaper,  national 
advertiser  and  manufacture.  Now  located, 
Chicago.  Wants  job  with  manufacture  or 
paper  in  town  of  9,500  to  100,000.  Prefer 
opportunity  where  part  interest  might  be 
purchased  in  the  near  future.  A-670, 

E  ft  P  Personnel  Service. 

Advertising  man — age  35,  married.  Desires 
irasition  where  hard  work  offers  promo¬ 
tion.  10  years  experience  in  newspaper, 
agency  and  chain  store  fields.  Minimum 
salary  $45  week.  Willing  to  go  abroad 
(England)  if  necessary.  -A-735.  E  ft  P 
Personnel  Service. 

Advertising  man  38,  married,  college  gradu¬ 
ate,  Now  employed.  Seeks  opportunity  in 
advertising  department  of  daily.  Inde¬ 
fatigable  worker.  15  years  in  advertising 
and  sales  promotion.  Sterling  references. 
A-712.  E  ft  P  Personnel  Service. 

Advertising  BCanager,  20  years  experience, 
line  record  for  linage  building.  Reliable 
ambitions,  good  personality.  Experienced 
in  national  field  and  promotion,  ran  build 
and  hold  linage,  give  me  an  offer,  and 
make  me  prove  it.  College  education. 
A-730,  E  ft  P  Personnel  Service. 

Advertising  Manager — Some  sizable  paper 
needs  this  man — he  has  the  ability  to 
overcome  its  sales  resistance  and  re¬ 
organize  its  s-ales  staff — experience  on 
large  and  small  papers.  A-688,  E  ft  P 
Personnel  Service. 

Advertising  Manager  for  sale:  Price  tag  rea¬ 
sonable.  Married.  Age  32.  6  feet  tall. 

Protestant.  10  years  experienea.  Now 
holding  responvible  position  on  7  day 
paper.  Sterling  references.  Will  Inter¬ 
view  during  summer  vacation.  A-684. 
E  ft  P  Personnel  Servioe. 

Advertising  Promotion — Former  CCC  com¬ 
mander  seeks  position  where  figures,  not 
opinions,  determine  his  value.  Enthusi¬ 
asm  tempered  with  mature  judgment.  Ten 
years’  reporting,  copywriting,  space  sell¬ 
ing  for  leading  daily  newspaper  and 
weekly  trade  magazine.  College  graduate. 
A-705,  E  4  P  Personnel  Service. 

Advertising  saleiman  and  executive.  Ex¬ 
cellent  record.  Classified-classified  display 
New  York  City  daily  where  now  employed 
as  salesman  and  aeaistant  dept,  manager. 
36,  single.  Desire  association  with  smaller 
paper  where  I  believe  opportunities 
greater.  A-696.  E  4  P  Personnel  Service. 

Advertising  salesman  and  executive  with 
twelve  years’  record  of  success  in  local 
sad  national  departments.  Now  in 
financial  department  but  seeking  place 
with  sales  staff  of  metropolitan  news¬ 
paper  or  special  representative.  Age 
38,  married.  A-711,  E  ft  P  Personnel 
Hervice. 


second  newspaper,  in  city  300,000  with 
highly  competitive  field.  Realizes  must 
act  as  sales,  advertising  and  traffic  manager 
of  the  product  and  credit  manager  and 
auditor  within  his  department.  Under¬ 
stands  boy  salesmanship  training,  writing 
of  sales  manuals  for  boys  and  selling  of 
paper  on  merits.  Can  conduct  intelligent 
reader  surveys,  write  copy,  and  take  ad¬ 
vantage  of  editorial  promotions.  Thorough 
knowledge  necessity  departmental  co¬ 
operation.  If  you  need  a  man  who  can  be 
an  asset  to  your  organization,  write  A-699, 
E  ft  P  Personnel  Service. 


Circulation  Manager,  college  graduate,  age 
29,  14  years  circulation  experience,  five 
years  in  managerial  capacity  metropolitan 
area,  plus  three  years  editorial  exMrience 
wants  interviews  June  20-29  in  East  or 
Midwest.  Specialized  in  boy  promotion. 

A-667,  E  ft  P  Personnel  Service. _ 

Circulation  manager:  Experience  extending 
over  seventeen  year  period.  Thorough 
knowledge  Home  Delivery,  City,  Subur¬ 
ban  and  Country.  Excellent  Audit  Bu¬ 
reau  record.  Medium  or  large  city.  High¬ 
est  recommendations  former  employers. 
Age  41,  moderate  salary  requirements. 

A-725,  E  ft  P  Personnel  Service. _ 

Oiteulatton  Manager.  Specialist  in  building 
strong  carrier  boy  office  controlled  organi¬ 
zation.  Circulation  manager  twelve  years 
on  afternoon  and  Sunday  newspaper  hav¬ 
ing  37  motor  routes  in  State.  My  em¬ 
ployer  will  attest  ability  as  promoter  and 
economist.  A-704.  E  ft  P  Personnel 

Service. _ 

Olasslfied  Manager — 8  years  display,  classi¬ 
fied  experience;  4  years  with  Phila.  clas¬ 
sified  promotion  firm,  worked  on  42 
newspapers  in  14  states.  Single,  27.  Will 
make  connection  only  where  analyaris  of 
present  revenues  indicate  opportunity  for 
substantial  increases.  A-680,  E  ft  P 
Personnel  Service.  _ 

College  grad.  21,  wants  reporter’s  job  on 
large  or  small  daily  or  weekly.  Edited 
Metropolitan  college  newspaper;  experi¬ 
enced  in  reporting,  proof-reading,  dum¬ 
mying,  editing.  Salary  secondary  to  op¬ 
portunity;  willing  to  work  bard;  good 
references.  A-724,  E  ft  P  Personnel 
Service. _ 

Composing  room  executive — Mechanical  su¬ 
perintendent,  or  composing  room  fore¬ 
man  of  more  than  eighteen  years’  experi¬ 
ence  seeks  permanent  position  with  an 
established,  medium  sited  daily  newspa¬ 
per.  Understand  composing  room  systems 
thoroughly  and  have  a  complete  working 
knowl^ge  of  all  mechanical  departments. 
Economical,  aggressive,  and  business  ad¬ 
ministrator.  A-716,  E  ft  P  Personnel  Ser- 
vlce. _ _ 

Composing  room  snpeilatendent  —  Compe¬ 
tent,  experienced,  $ood  record,  middle 
age,  temperate,  married,  successful  in  pro¬ 
duction,  handling  help  and  experienced  in 
purchasing  all  kinds  equipment.  Seek 
permanent  connection.  Know  trade  from 
ground  up,  mechanical,  editorial,  business 
office.  A- ’702,  E  ft  P  Personnel  Service. 


Display  advertising  solicitor  or  classified 
advertising  manager.  Age  40,  family.  Now 
in  Chicago.  Has  served  as  classified  man¬ 
ager  of  medium  size  dailies  in  Minnesota 
and  Georgia.  Has  been  display  salesman 
on  Indianapolis,  Kansas  City,  and  Spring- 
field,  Ill.  dailies.  Is  extremely  eager  to 
connect  as  a  display  salesman  on  tough, 
highly  competitive  accounts,  and  will 
prove  his  merit  for  salary  as  low  as  $35 
and  commis.sion  to  start.  References  both 
in  the  mid-west  and  East.  A-695,  E  ft  P 

Personnel  Service. _ 

Editor-Reporter,  Advertis-ing  sales,  mer¬ 
chandising.  promotion.  Uiily  31.  Not  a 
panacea  for  a  publisher’s  ills  but  unique 
experience  qualifies  for  any  such  position. 
Now  employed  as  trade  editor.  Must  stay 
Metropolitan  area  for  present.  $40  Bar- 
gain.  A-692,  E  ft  P  Personnel  Service. 
Editor-Writer,  31,  college  graduate,  10 
years  experience  newspapers,  handling 
special  desks  and  general  reporting.  Pub¬ 
licity;  business  paper.  Knowledge  adver¬ 
tising  solicitation,  layouts.  Prefer  position 
on  trade  or  business  paper.  Have  steno¬ 
graphic  experience.  Excellent  references. 
Available  immediately.  A-69u.  E  ft  P  Per- 

sonnel  Service. _ 

Editorial  cartoonist  or  staff  artist.  Single, 
age  27.  Now  employed.  Have  ability  to 
create  reader  interest  by  dressing  up  pages 
with  forceful  editorial  cartoons  and  well- 
balanced  layouts.  Highly  recommended  by 
well  known  cartoonist  of  Chicago’s  lead¬ 
ing  newspaper.  Samples  furnished  upon 
request.  A-701,  E  ft  P  Personnel  Service. 
Editorial — Magazine  or  newspaper.  College 
graduate.  From  columnist  to  editor  in  6 
months  on  small  semi-weekly  paper.  Pre¬ 
fer  editorial  work ;  consider  advertising 
copy-writing.  Agile  mind.  Have  ideas. 
Nest  appearance.  Good  personality. 

A-675,  E  ft  P  Personnel  Service. _ 

Educated,  traveled,  young  man  of  25  with 
good  employment  record  wants  to  start 
on  a  newspaper,  anywhere.  Can  write 
about  anything.  Edited  college  weekly.  2 
years  as  gov’t  statistician.  Salary  second¬ 
ary  to  opportunity.  A-691,  E  ft  P  Per- 

sonnel  Service. _ 

Managing  Editor — Young,  aggressive,  un¬ 
usual  executive  ability  and  background. 
Did  outstanding  job  on  one  of  nation’s 
leading  newspapers.  A-671,  Editor  ft 

Publisher. _ 

News  or  Telegraph  Editor:  After  12  years 
well-rounded  experience  (8  on  present 
morning  paper)  including  street,  makeup, 
picture  selection,  all  desks,  temporarily 
night  editor,  I  seek  place  on  evening 
paper  in  west,  with  advancement  oppor- 
tunity.  A-678,  E  ft  P  Personnel  Service. 


Some  Publisher  Needs  This  Man.  Seventeen 
years  in  all  phases  of  editorial  work  in¬ 
cluding  photography.  Particularly  well 
qualified  as  writer-photographer,  sports 
editor  or  city  editor.  Experience  and 
knowledge  will  earn  respect  of  staff. 
Write  for  proof.  A-685,  E  ft  P  Personnel 

Service. _ 

Southern  Publisher,  Attention.  After  thoro 
training  in  editorial  department  of  South¬ 
ern  paper  was  transferred  to  advertising 
staff  because  of  sales  personality.  Made 
record  which  attracted  chain  organization. 
Have  repeated  successes,  but  am  anxious 
to  move  family  back  South.  Have  satis¬ 
fied  exacting  owners  as  managing  editor, 
advertising  manager,  business  manager  on 
papers  of  30,000  to  150,000.  Know  cir¬ 
culation.  Now  employed.  Capable  of  as¬ 
sisting  in  any  department.  References 
from  each  former  and  present  employer. 
Will  visit  you  at  my  expense.  A-870. 

E  ft  P  Personnel  Service. _ 

Stereotyper-pressman  Al  color  man  now 
employed  in  large  eastern  plant  desires 
connection  with  daily  newspaper  con¬ 
templating  color  work  or  plant  now 
doing  color  work.  Capable  of  taking 
charge.  Best  references.  A-727,  E  ft  P, 

Personnel  Service. _ 

Young  Man — 22  years  old,  two  years  experi¬ 
ence  running  one-man  photo-engraving 
plant.  Owns,  and  knows  how  to  use,  own 
camera  as  well  as  develop  and  print  pic¬ 
tures.  Can  furnish  top  references.  Prefer 
location  in  Missouri  or  Kansas  but  will 
consider  any  plaee.  A-717,  E  ft  P  Per¬ 
sonnel  Serviee. 


Mechaaicftl 


For  Sale 


4:apable  men 

Promptly  Rocotntnendod 
for  Any  Position— 

NEWSPAPERS 
MAGAZINES 
And  Allied  Fields 

pkotat^  and  re/nrnnr#a 
on  fUm, 

E&P  PERSONNEL  SERVICE 

aaothsr  EDITOR  ft  PTTBLIBHER  serviee. 
170$  TiuMS  Bldg.,  Times  Square,  N.  T.  C. 


ilewspaper  executive  —  thoroughly  know 
business,  editorial,  advertising  depart¬ 
ments  ;  willing  to  aocept  subordinate  posi¬ 
tion  to  get  back  into  field.  Recent  merger 
caused  loss  of  general  managership  on 
successful  daily.  Editorial  writer.  Copy 
reader.  Highest  references  past  employ- 
erg.  A-672,  E  ft  P  Personnel  ^rvice. 
Paper  Control  —  A  thoroughly  competent 
man  with  extensive  experience  in  looking 
after  trucking,  handling  and  stora^  of 
paper,  wishes  to  make  a  change,  ^or- 
onghly  understands  reducing  of  wrapper, 
transit,  printed  and  core  waste  to  mini¬ 
mum.  Can  obtain  good  quality  paper  for 
best  running  and  printing  results.  Can 
make  large  saving  for  newspaper  or  pub¬ 
lishing  bouse.  A-707,  E  ft  P  Personnel 

Service. _ 

Phi  Bate  just  out  of  college  wants  oppor¬ 
tunity  to  sdiow  what  he  can  do.  Usual 
campus  newspaper  experience.  Best  train¬ 
ing  to  date:  President,  strong  dormitory 
organisation;  steward  in  charge  of  large 
university  dormitory  dining  room.  A-677, 

E  ft  P  Personnel  Service. _ 

Reporter — 22,  single,  two  years’  experienea 
on  small  daily.  Excellent  references  from 
past  employers.  Hard  worker.  Will  go 
anywhere.  Can  get  good  news  pictures 
with  miniature  camera.  Work  on  copy 
desk,  handle  rewrites.  Available  immedi¬ 
ately.  Will  take  $20.  A-70S,  E  ft  P  Per- 

Bonnel  Service. _ 

Reporter:  23,  college  journalism  graduate. 
Married.  Two  years  experience  as  uni¬ 
versity  publication  editor.  Ambitions  and 
willing  to  work  for  any  salary.  Docation 
not  important  factor.  Can  do  rewriting, 
reporting  and  copy  desk  work.  A-731, 

E  ft  P  Personnel  ^rvice. _ 

Reporter,  25,  single,  four  years’  experience 
on  large  Southern  dailies,  desires  connec¬ 
tion  with  metropolitan  paper  or  newt 
bureau.  Excellent  record  aa  police  re¬ 
porter  plus  experience  on  sports  and 
other  coverage.  Leg  or  re-write.  Refer- 
ences.  A-697,  K  ft  P  Personnel  Serviee. 

Reporter,  28,  single.  Would  be  valusble 
to  paper  needing  a  photographer  or  one 
considering  installation  of  photo  depart- 
ment.  A-720,  Editor  ft  Publisher. _ 

Reporter — Ready  anytime  for  anyplace.  Age 
23.  Single.  N.T.U.  School  of  Journalism. 
Newsreel  and  newspaper  background. 
Was  with  defunct  Jewish  Daily  Bulletin. 
At  present  editing  Hebrew-English  reli¬ 
gious  periodical.  Also  familiar  with  ad¬ 
vertising  copy  and  layout.  Will  accept 
$18.  A-732,  E  ft  P  Personnel  Service. 

Small  City  Evening  Paper:  City,  suburban 
editor  or  assistant.  Age  33,  muried,  three 
children.  Proteetant,  Republican.  Four¬ 
teen  years  staff  and  feature  work,  paper 
19,000  circulation.  Getting  good  salary, 
job  secure.  Desire  opportunity  greater 
responsibility.  A  72$,  Editor  ft  Publisher. 


For  Sale — 32  page  Scott  Newspaper  Press 
in  perfect  condition.  Complete  with  all 
Electrical  and  Stereotype  Equipment  and 
also  11  Turtles  and  Chases.  Used  only 
one  year  on  small  City  Daily  now  sus¬ 
pended.  Priced  at  less  than  half  for 
immediate  disposal.  Box  A-721,  o/o 

Editor  ft  Publisher. _ 

Hoe  Double  Serov  Shaver,  Hoe  Single  Screw 
Shaver,  Goss  Curved  equipment  including 
double  cooled  easting  box,  Hoe  Dry  Mat 
Roller,  Royle  ’Trimmer  and  many  other 
plate  making  bargains.  John  Griffiths 

Co.,  145  Nassau  St.,  N.  Y.  City. _ 

The  most  modem  pre-used  newspaper  presses 
on  the  market  today.  Six  Scott  high  speed 
newspaper  unite  with  two  double  folders 
Jones  paper  tension  controls  and  substruc¬ 
ture.  Available  because  of  newspaper  con¬ 
solidation.  Priced  right  for  quick  deal. 
John  Griffiths  Co.,  143  Nassau  St..  N.  Y. 

City. _ 

LinotyM  Machines — Models  3,  8,  9,  20.  22, 
26,  Model  K,  Int.  ”B.”  All  machines 
guaranteed.  In  business  for  over  35 
years.  Terms.  Hoffmann  Machinery,  413 
Lafayette  St.,  New  York. 

Photo-EngrnvinE  Eqwipf  ■$  for  S>lq 
Engraving  Department  Bqnlpment,  all  stand 
ard  brands,  new  and  trade-in.  Esti¬ 
mates  furnished.  E.  T.  Snllebarger  Co.. 

119  John  St.,  New  York  City. _ 

Photo-engraving  equipment  for  sale,  complete 
plant  or  any  part.  Miles  Machine  Co.. 
18  E.  16th  St..  N.  Y. _ 

_ Newspaper  Sappliaa _ 

Stereotype  and  Pressroom  Supplies — Electric 
Matrix  Scorching  Machines.  American 
Publishers  Supply,  Box  131,  West  Lyan 
Mass. 


WANTED— 

EXPEBXBNCED  CIBOXnjlTION 
PROMOTION  SALESMEN 

To  represent  us  to  newspapers  with 
new  kind  of  exclusive  magazine  com¬ 
bination  offer  that  is  now  bringing  big 
returns  on  several  leading  dailies ;  to 
sell  splendid  new  reader-interest  feature 
that  builds  and  holds  summer  circula¬ 
tion.  Openings  in  East,  South,  and 
Middle  West.  An  exceedingly  profitable 
arrangement  with  commission  basis 
awaits  right  men  who  know  circulation. 
Please  write  full  details  including  age. 
experience  and  references  to  H.  H. 
Hollister  Organisation.  202  Chronicle 
Bldg.,  San  Francisco,  Calif. 


'NEWSPAPER 
I  PROPERTIES 

j  Bought,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

I  Bnslneas  Estahttshed  in  1899 

!  350  Madison  Avo.  Now  York 
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SHQpmKm,THMr 


By  MARLEN  PEW 


The  slogan  of  the  DeFuniak  (Fla.)  mar.  In  this  special  grammar  there  at.  nuDerts,  «.  x.,  wnere  sne  sel  Mowrer  and  Paul  Scott  Mownri 

Herald  is  as  follows:  “Lik^  by  are  no  elements  except  “the  form  of  P®ld  her  way  by  acting  as  a  waitress,  Adding  also  to  the  timeliMa 
Many,  Cussed  by  Some,  and  Read  each  word  and  its  position  in  the  while  he  lived  for  a  short  time  in  a  the  News’  claim  to  literary 
by  Everybody.”  headline.”  There  are  four  principal  private  home,  writing  a  scathing  de-  tion  are  books  published  i  eceifly  by 

*  *  •  groups  of  words,  or  parts  of  head-  nunciation  of  American  hypocrisy.  two  other  members  of  its  staff.  C  j, 

IN  Pnsfiair  N  I  thp  lazv  nress  lines,  as  follows:  nominals,  neutrals,  ^  ^  book  Mother,”  he  called  Bulliet,  the  art  critic,  is  the  author  of 

aeent  for  the  Democratic  candi-  verbals  and  particles.  Ihus,  Mr.  York  the  “City  of  Ae  Yellow  “Significant  Moderns,”  perhapc 


7*— — hotel  could  not  continue  to  give  him  At  the  present  time,  no  less  th^ 
AMR  MMffMWl^fcMWlWy  accommodations.  23  members  of  the  editorial  staff  ^ 

I  I  TTie  reporters  then  broke  the  story,  the  Chicago  Daily  News  are  author 

I  fa  B  when  Gorky  and  his  beautiful  of  one  or  more  published  boola 

•  **~^^*^“  associate  left  and  went  to  another  Some  of  these  men  have  succaA^. 

hotel  up-town  the  newsmen  followed  tried  their  typewriters  at  fiction, 

again  made  representations  to  have  achiev^  recognition  as  bia. 

the  management  which  caused  Gorky’s  raphers,  while  others  have  produS 

second  ousting.  My  recollection  is  works  approved  in  such  widely  ^ 

-F*W.>^’*iJlllff  wA?  that  this  happened  three  times  before  vergent  fields  as  economics,  polidci, 

—  -  11.  .1 .1.  I  .»■  I  I  i  I  J  the  frighten^  couple  were  rescued  the  arts,  history,  sports  and  poet? 

EN  PEW  by  some  decent-minded  folks,  she  Numbered  among  this  compaeqT^ 

given  living  quarters  at  the  Ausable  two  Pulitzer  prize-winners,  FAjpiy 
mar.  In  this  special  grammar  there  Club,  St.  Hubert  s,  N.  Y.,  where  she  sel  Mowrer  and  Paul  Scott  Mowna^ 


nunciation  of  American  hypocrisy.  two  other  memters  of  its  staflTc  J 
In  his  book  “Mother,”  he  called  Bulliet,  the  art  critic,  is  the  author  of 
New  York  the  “City  of  the  Yellow  “Significant  Moderns,”  perhaps 


date  for  Sheriff  appropriated  an  ad-  Straumann  has  formulated  a  grammar  Demon,”  the  reference  being  to  yel-  first  attempt  to  appraise  serio«%  «« 

vance  copy  of  a  %e^  which  the  for  headlines  and  is  capable  of  criti-  low  journalism,  ^ti^g  to  Lon-  modem  art  movement  and  ita  totij. 

Republics  rival  was  about  to  make,  cizing  headlines,  calling  one  good  or  oon,  Gorky  and  Mile.  Andreieva  were  blazers,  while  Lloyd  Lewis,  the  dnas , 

.  L-j  married  and  set  up  an  asylum  for  critic,  is  co-author  with  Henry  Jm%l 


pencilled  in  a  few  alterations  and  b«<f- 


handed  it  out  as  the  oratorical  master-  Commenting  on  the  book,  the  Balti-  Ru^ian  exiles.  He  lived  to  be  ac-  ^iA,  late  managmg  e<htor,  of  “0k« 
piece  of  his  client  The  matter  was  more  Sun  says:  “Picture  the  astonish-  cla>*ned  the  national  hero  of  Com-  Wilde  Discovers  America.  j 

duly  published  in  a  local  daily.  'The  ment  of  a  newspaper  copy  reader  who  munist  Russia.  Farson,  not  numbered  ain<«n  I- 

lad’s  enterprise  rather  outran  his  was  told  that  the  head,  ‘Motorist  •  ♦  •  the  23  because  he  left  the  paper  m- 

discretion,  however,  for  it  was  later  Refused  Ucense,’  is  a  ‘d-forra  in  'taroRD  comes  from  Donald  F.  months  ago,  has  crea^  s<^ 

discovered  that  in  editing  he  had  intemominal  position  of  junctional  W  Schram.  state  editor  of  Detroit  of  a 

failed  to  cut  out  references  to  the  character,’  or  that  the  caption,  ‘Enemy  (Mich.)  Free  Press,  that  at  least  one  autobiography.  The  Way  of  a  Trti»- 


WORD  comes  from  Donald  F. 
Schram.  state  editor  of  Detroit 


(Mich.)  Free  Press,  that  at  least  one 


candidacy  of  the  incumbent  Repub-  Surprised  and  Fled  in  Disorder,’  is  newspaperman  did  expose  the  Black  S^essor.  ,  ,  , 
lican  Congressman,  thus  putting  the  faulty  because  ‘it  combines  two  uses  i^eion  in  Michigan  ]nn0  hefnre  tVie  f*  dOUbtfUl  if 


Legion  in  Michigem,  long  before  the 


any  newspaiwr  in! 


Democratic  (Candidate  of  Sheriff  in  of  the  d-ferm,  of  which  the  first  is  national  exposure  came,  experiencing  Ainerica,  or  in  Ae  worl^  for  thatj 
the  position  of  endorsing  that  Repub-  a  d-nex^  and  the  other  a  send-  about  what  all  pioneer  crusaders  get  can  boast  of  such  ^ 


jinyn  worthy  in  lavish  terms.  This  variable  in  post-nominal  position  with 
happened  some  weeks  ago,  and  the  active  function.’  ” 


for  their  pains-a  public  attitude  of  of^k-writing  reporters  and  edi^ 


snooty  disbelief  or  unconcern. 


Here  are  the  23  authors,  together 


politicians  have  since  attempted  to  All  of  which  soimds  a  bit  deep  to  It  seems  that  in  March.  1935,  14  theirpubli^ed  book: 

explain  the  “error”  to  the  voters,  the  old-fashioned  headline  writer  who  months  before  the  organization  came  H 

but  nobody  outside  of  newspaper  and  has  merely  felt  his  way  in  coining  into  national  prominence,  Lawrence  ~  Joseph  Smith  and  His  Mormon 
political  circles  can  yet  understand  words  and  phrases  that  seemed  to  McCracken,  of  the  Free  Press  staff,  m-  *  f  i  “*  u. 

how  such  a  thing  could  happen.  express  meaning  within  the  letter-  wrote  a  complete  exposure  of  the  j  'V,  j 

•  •  •  coimt,  but  I  dare  say  the  day  will  mystic  order  and  its  fantastic  and 

WwiTN  Taw  Plnflmov  Riirkc  odi  come  when  stylist  editors  will  post  cloaked  performances.  Of  course,  at  , 

.  1  Arlr  ^  WnrlA  bulletin  boards  notices  that  slot-  that  time  there  had  been  no  sponsored  Cannon  (Sports  Writer)— 

*1  ^^en  must  in  future  avoid  the  double  necktie  parties  or  shootings,  to  recom- 

h.  h.d  mitin  three  yeer.  preeleudy  “SSfe'e  "Foi'r.ces”’^?'  Siv" '^lelTS’st 


Wzjvnj  cume  wnt;n  siyusi  e%uwrs  win  posi  ciuttKea  periormanceSe  course,  ai  _  ^  ^  ^ 

.  1  Arlr  ^  WnrlA  bulletin  boards  notices  that  slot-  that  time  there  had  been  no  sponsored  Cannon  (Sports  Writer)— 

ei  eeri  Hion  must  in  futuTC  svoid  tho  doublo  necktie  parties  or  shootings,  to  recom- 

i.  u  ri  nrevioiislv  d-foiTO  as  they  would  the  plaguc.  mend  the  Black  Legion  as  dangerously 

he  had  written  three  years  previously  *  subversive  hut  Mr  McTrncken’s  Four  Faces  ot  Siva,”  “Secret  of  37 

was  opened  by  his  famUy.  It  preved  •  •  •  suggest^  thJi  no  g^  tSd  H^-^y  Street,”  “Easter  Island,”  etc. 

^  I  ^  ‘-'«me  from  the  low-minded^iness. 

read  by  the  clergj.iian  who  officiated  1  porters  who  were  despicable  m  However  the  onlv  reaction  to  his  Eugene  Field,  Creative  Yean, 

at  the  funeral  and  also  was  published  their  methods,  but  never  a  dirtier  crusade  on  the  i^t  of  the  public  “Yictor  Lawson  Biography.” 

in  a  first  page  box  by  the  World.  crew  than  that  which  made  Maxim  officials  of  Oaklar^  Countv  was  to  Drury  (Reporter)— “Dining  in 

The  e^tor  told  his  f^Uy  not  to  go  Gorky  its  victim  when  the  distin-  gcoff  at  the  truth  of  his  assertions  Chicag«.,”  “Chicago  in  Sev«i  Dajm.” 
into  mourning  for  him,  for  gnef,  guided  Russian  author,  now  dead,  to  publicly  vindicate  two  men  Duncan-Clark  (Elditorial  Wii- 


into  mourning  for  him,  for  gnef,  guished  Russian  author,  now  dead, 
like  patriotism,  is  in  the  heart  and  not  visited  New  York  in  1906.  I  think 


outside.  He  asked  that  a  miniimun  i  in  p^^t  unwittingly  responsible  police  force  for  Black  Legion  activi-  8*'^ss*ve  Movement” 

be  spent  on  1^  funeral—  no  fine  foj.  the  indignities  that  were  heaped  ji--  -pj  the  ousting  of  the  police  chief  Gunther  (London  Conct- 

coflfin.”  The  minister  was  reques^  upon  him.  When  Gorky  arrived  in  ^^ho  had  driven  the  two  men  off  the  — “Inside  Europe,”  “Tied 

to  say  that  he  lived  according  to  his  Hew  York  bay,  a  large  delegation  of  force  Pavilion,”  “Golden  Fleece.” 

lists’’  and  while  no  respecter  of  reporters  met  him.  He  gave  out  formal  <?o  ’ it  would  -cem  that  the  reason  Lewis  Hunt  (City  Editor)— “Cojijr 

quarrelsome  reU^o^  he  pro-  interviews,  mi^y  concerning  ^  re-  the  Black  Legion  was  not  earUer  ex-  Reading/’  a  textb^k. 

fojmd  love  of  Ae  Creator.  The^tor  cent  rele^  from  priwn,  and  with  not  lack  of  local  news-  (Fiction  Editor)- Anne 

told  his  wife  ^t  he  and  »e  woiud  bitter  condemnation  of  Czanst  Russia,  oaner  enterprise  hut  the  fact  that  it  derrick. 

realize  imortahty  tl^i^i  their  chil-  jjig  adopted  son,  then  a  student  in  SSSk  a  cold*S^ed“murfer“to  arS!Je‘  Writer)- 

J®"  and  chJ^s  He  New  York,  happen^  to  be  a  personal  the  public.  There  are  many  prece-  ^ 

then  wrote:  If  any  one  .tks  you  fnend  of  nune,  and  that  evenmg  we  dents  for  this  in  newspaper  historv  Faul  Leach  (Washmgton  Corree- 

what  sort  of  a  man  I  was,  tell  him  visited  the  distinguished  writer  at  *  *  *  pondent) — “lhat  Man  Davres.” 

that  I  thought  more  of  human  hap-  his  hotel,  and  Gorky  gave  me  a  long  .,ATT^/-  tj  u  u  Lloyd  Lewis  (Drama  Critic) — ^“Sher- 


S.  J.  Duncan-Clark  (Elditorial  Wri¬ 
ter) — “War  at  a  Glance,”  “The  fto- 


to  say  that  he  lived  “according  to  his  New  York  bay,  a  large  delegation  of  force 
lists’’  and  whfie  no  respecter  of  reporters  met  him.  He  gave  out  formal  go 


quarrelsome  reU^o^  he  ^d  pro-  interviews,  mi^y  concerning  ^  re-  the  Black  Le^onwM  not  e^lier  ex-* 
found  love  of  the  Creator,  'me  editor  cent  release  from  prison,  and  with  posed  was  not  lack  of  local  news- 

told  his  wife  that  he  ai^  Ae  wo^d  bitter  condemnation  of  Czarist  Russia,  paper  enterprise  but  the  fact  that  it 

u  *  o  T  woo  fall  him  dcnts  for  tliis  m  pcwspaper  history. 

what  sort  of  a  man  1  was,  tell  him  visited  the  distinguished  writer  at  *  *  * 

that  I  thought  more  of  human  hap-  his  hotel,  and  Gorky  gave  me  a  long  ,-*Tr>/-  tj  **1, 


So,  it  would  seem  that  the  reason 
the  Black  Legion  was  not  earlier  ex- 


loved  them;  that  1  never  wilfully  sweep  the  tyrant  royalty  and  its  “  dangerous  to  American  ^  P  McDermott  (Religious  M- 

wronged  a  single  human  being,  sycophantic  supporters  into  the  Arctic  “istitutions  as  government  coi^ol  of  — “World  Service  of  Methodiaii." 

whether  friend  or  enemy,  and  that  Ocean.  It  was  exclusive  and  so  well  pomt  of  p^hcation.  No  one  Edgar  Ansel  Mowrer  (Chief,  Fotei^  1 

I  died  with  a  clear  conscience.  tied  up  that  I  was  able  to  mail  it  can  qua^l  wim  that  rentunent,  and  Service) — “(jiennany  Puts  the  Qoi 

“Finally,  remember  me  as  tenderly  to  a  list  of  western  newspapers  under  J  wartily  endorse  Gov.  L^don  s  Back,”  “Immortal  Italy,” 

as  you  wish,  but  live  your  own  lives  a  release  date.  When  this  interview  ‘orther  comment  that  I  dont  like  Paul  Scott  Mowrer  (Editor)  — 

in  your  own  way.  Defend  what  is  came  out  in  New  York  (jorky  was  soorecy  in  governmental  affairs.  “Hours  of  France,”  “Balkaniild 

your  own,  but  take  nothing  that  is  besieged  by  reporters,  and  confirmed  couldnt  Europe.” 

not  yours.  Stand  up  for  what  you  all  he  had  said  to  me.  Up  to  that  I  Mve  follows  iwws  Royal  F.  Munger  (Financial  Editor) 

believe  to  be  right,  but  do  no  wrong  time  he  had  been  greatly  honored,  Washington  from  the  days  — “The  Life  of  Samuel  InsuU  (1#  • 

to  anyone.  Do  these  things,  and  in  but  then  certain  envious  reporters,  „  McKinley  ^d  have  never  seen  a  bmited  edition). 


the  end  you  will  face  death  fearlessly  one  of  whom  by  the  way  is  a  manag- 
as  I  do.”  ing  editor  in  this  day,  went  to  the 


President  half  so  fair  and  square 
about  government  publicity  as 


Sterling  North  (Literary  Editor)- 
‘  Plowing  on  Sunday,”  “The  Pedro 


•  •  •  proprietor  of  the  fashionable  hotel  Frankhn  ^Roosevelt.  U  Mr.  ^n-  Gorino,”  etc. 

TN  a  book  recently  published  in  where  Gorky  was  living  and  made  a  “  ^siden^  would  equal  or  Howard  Vincent  O’Brien  (Col- 

i  London.  Heinrich  Straumann,  lin-  group  complaint  that  the  woman  he  Ro^velt  open  rovenante  umnist) — “Throdden  Cjkild,”  “Abaft- 

guistic  expert,  makes  strange  com-  was  traveling  with  was  not  his  wife,  'ecoiri,  the  American  reading  public  joned  Woman,”  “Wine,  Women  and 
Lnt  on  headlines.  Far  from  ob-  as  he  had  represented,  but  MUe.  Elena  would  contmue  for  four  more  years  War,”  etc. 

jecting  to  the  slang  and  odd  con-  Andreieva,  his  mistress.  The  aston-  know  more  about  thw  government  Donald  Culross  Peattie  (Columnl^ 

tractions  that  deskmen  make  up  be-  ished  hotel  proprietor,  fearing  un-  people  on  earth.  Almanac  for  McKerns,”  “Sing- 

cause  they  desire  to  say  mudi  in  favorable  publicity,  a^ed  (jkirky  if  ing  in  the  Wilderness.” 

little,  the  author  says  that  sudi  writ-  it  were  true  that  the  woman  in  his  I  OURNALISM’S  share  in  the  shap-  Don  Russell  (Assistant  Copy 

-  —  -I  jjjg  qI  more  enduring  literature  tor) — “103  Battles  and  Skiimiit— 


ing  is  af  hi^  value — indeed  is  a  most  apartment  was  not  his  wife.  —  „  „  -  — .  —  - - - 

important  contribution  to  a  new  Ian-  author  in  all  candor  told  of  his  long  may  always  be  an  academic  question,  Herman  Gastrell  Seely  (Finanelil  ^ 

guage  in  the  innUng,  called  “block  separation  from  his  wife  and  of  his  but  every  now  and  then  there  comes  Writer)— “A  Son  of  the  City.”  _ 
language.”  Ordinary  grammar  does  association  with  hOle.  Andreieva,  in  fresh  evidence  to  indicate  unmistak-  William  Stoneman  (Foreign  Con**- 

not  apply  to  ,  he  says,  but  the  Continental  system.  He  was  ably  that  the  city  room  is  the  breeding  pondent)— “Life  and  Death  of  !▼« 

headlines  have  mnHi.  their  own  gram-  dumbfounded  when  informed  that  the  place  of  authors.  Kreuger.” 


